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FOUNDED  IN  1884  ISSUED  EVERY  SATURDAY 


N.Y.  Evening  Papers  Put 
5:30  P.  M.  Limit  on  Sports 

Results  Received  After  That  Hour  Won't  Be  Used 
Under  Summer  Economy  Plan  .  .  .  Box  Scores 
Off  Page  One  .  .  .  Racing  News  Affected 


l  SUMMER  SCHEDULE  on  sports 
news,  imposing  a  5:30  p.m.  deadline 
B  results  of  baseball,  racing  and  other 
ports,  is  scheduled  to  be  put  into 
iect  by  the  four  New  York  evening 
Bwspapeis  Friday  afternoon.  April 
i  inaugurating  as  an  economy  move 
ijr  the  metropolitan  p.m.  dailies  a  new 
nitual  policy  with  regard  to  sports 
lews.  The  papers  are  the  Sun,  Post, 
Vorld-Telegram  and  Journal  &  Amer- 
ctn. 

The  Brooklyn  afternoon  papers,  the 
Eiple  and  the  Citizen,  were  undecided 
it  Editor  &  Publisher’s  press  time  late 
Ihursday  as  to  whether  they  would 
|o  along  with  the  Manhattan  p.m. 
hilies  in  the  agreement.  Maior  league 
adiibition  games  were  .scheduled  Fri- 
lijr  and  the  baseball  season  gets  un- 
l»  way  Monday. 

Winter  Deadline  in  Effect 
Under  the  plan,  which  Ed’tor  & 
Wisher  learned  has  been  approved 
IT  executives  of  the  respective  papers, 
he  evenings  will  not  hold  the  final 
dition  for  unfinished  games  or  races 
ihich  had  not  been  run  when  the  5: 30 
un.  deadline  is  reached.  Generally, 
he  evening  papers  formerly  held  the 
at  edition  in  some  instances  as  late 
s  6:30  p.m.  to  publish  results  of  late 
>®es.  particularly  the  box  scores. 
I  the  final  races.  This  practice,  how- 
w,  was  dependent  upon  the  impor- 
loce  of  the  games  or  races,  and  the 
kning  ime  usually  came  between 
®0  and  6: 10  u.m.  The  closing  time 
iH»rts  results  in  the  fall  and  winter 
5:30. 

Box  scores  will  not  be  carried  on 
?e  one.  but  will  be  moved  back  to 
*^)ort.s  pages,  if  the  tentative  plan 
**rried  out.  Fudge  blocks  will 
fUi  inning-by-inning  results  re- 
up  to  the  time  of  the  deadline, 
•flit  is  generally  understood  that  no 
‘Por  is  to  hold  the  edition  for  an  un- 
•^od  game.  The  same  applies  to 
^  and  other  news,  it  was  learned. 
Otherwise  treatment  of  baseball  and 
■3ng  news  in  the  finals  will  be  the 
as  in  former  years,  with  lead 
'»s  on  the  principal  games  being 

on  page  one  and  jumping  to 
-  *ports  pages. 

To  Effect  Big  Saving 

^lantial  savings  in  operating 
expected  to  result  from  mu- 
•1  observance  of  the  summer  sched- 
'  Pj'incipal  costs  are  in  distribu- 
^  alAouch  the  expense  of  holding 
-p^ing  and  press  room  crews  also 
^  In  the  editorial  department  a 
*eton  crew  usually  remains  to 
renlate  on  late  news  break- 
®*fore  the  press  run  is  completed. 
*^vertime  saving  is  expected  in 
department  with  earlier 
-riction  of  the  press  run. 

I  ^fivatiny  the  step  was  the  feeling 


of  some  editors  that  there  is  insuffi¬ 
cient  demand  for  the  latest  game  and 
race  results  to  warrant  the  heavy  ex¬ 
pense  of  preparing  and  distributing 
an  edition  with  a  limited  run.  One 
managing  editor  said  the  summer 
schedule  movement  got  under  way 
when  a  study  revealed  that  the  bulk 
of  the  circulation  is  out  of  the  way  at 
5:30. 

It  also  was  felt  by  .some  that  base¬ 
ball  has  been  “overplayed.” 

Games  to  Be  Broadcast 

This  year  the  Yankees  and  the 
Giants  are  broadcasting  local  and  out- 
cf-town  games  for  the  first  time  this 
year.  Editors  were  asked  whether  this 
had  influenced  the  evening  papers’ 
decision,  but  it  was  .said  the  impending 
broadcasts  from  the  stadiums  had  no 
effect  on  the  decision  to  close  on  un¬ 
finished  games. 

It  was  pointed  out  that  the  deadline 
will  not  apply  to  ordinary  news,  aside 
from  game  or  race  results.  If  a  star 
player  is  injured  after  5:30,  or  a 
jockey  is  killed,  the  papers  will,  of 
course,  fudge  or  replate  with  it,  ac¬ 
cording  to  the  understanding. 

Conferences  among  editorial  and 
circulation  executives  on  the  various 
papers  have  been  held  for  several 
weeks,  but  it  was  not  until  this  week 
that  the  tentative  plan  was  initialed 
by  the  papers  involved. 

With  the  5:30  closing,  eastern  base¬ 
ball  games  will  make  the  final  edition, 
but  most  of  the  western  games  may 
be  incomplete  owing  to  the  difference 
in  time.  In  St.  Louis,  where  standard 
time  is  in  effect,  the  games  are  two 
hours  behind  New  York’s  daylight 
time. 

Besides  effecting  a  saving  in  time 
of  from  30  minutes  to  an  hour,  it  is 
felt  the  .summer  schedule  will  give 
more  room  on  page  one  for  a  better 
play  on  other  news  in  the  final  edi¬ 
tion.  It  also  was  pointed  out  there 
has  been  a  gradual  cutting  down  of 
the  deadline  on  late  sports  news  since 
the  days  when  the  old  Evening  World 
devoted  most  of  its  “green  sheet” 
paf»es  one  and  two  to  latest  sports. 

There  also  will  be  elimination  of 
duplication  of  racing  results  on  page 
one  and  the  .sports  pages.  If  the 
fourth  race  from  a  certain  track  is 
carried,  the  fudge  block  will  .start 
with  the  fifth  race. 


FAVORS  LAW  CHANGE 

Washington,  April  13  —  President 
Roosevelt  favors  enactment  of  pend¬ 
ing  amendments  to  the  Wage-Hour 
law,  Administrator  Elmer  F.  Andrews 
said  today  after  a  White  House  con¬ 
ference.  One  of  the  proposed  changes 
would  eliminate  the  requirement  of 
overtime  pay  for  newspapermen  and 
other  “white  collar”  workers  whose 
compensation  is  $200  or  more  a 
month. 

■ 

Dailies'  Charges 
Indict  Mayor, 

Chief  of  Police 

Urbana.  Ill.,  April  13 — A  grand  jury 
last  night  indicted  Mayor  James  D. 
Flynn  and  Chief  of  Police  Roy  Argo 
of  Champaign,  Ill.,  on  charges  of 
malfeasance  in  office,  after  an  in¬ 
vestigation  of  alleged  vice  conditions 
brought  to  light  by  the  Champaign 
News  Gazette  and  Urbana  Courier. 

Investigations  began  when  William 
Hansen  managing  editor  of  the  News 
Gazette,  demanded  in  a  series  of  front 
page  editorials  that  champaign  be  rid 
of  alleged  gambling  and  vice  resorts. 
The  editorials  appeared  after  a  Uni¬ 
versity  of  Illinois  student  was  fatally 
shot  attempting  to  enter  such  a  re- 
.sort.  The  editorials  were  followed  with 
news  and  feature  articles  revealing 
conditions  alleged  to  have  caused  the 
student’s  death. 

Robert  Sink.  Courier  managing  edi¬ 
tor.  followed  the  example  of  the  News 
Gazette  with  front  page  editorials  de- 
a  .ctate  investigation.  In¬ 
formation  gathered  for  news  and  fea¬ 
ture  articles  was  placed  at  the  dis¬ 
posal  of  Attorney  General  John  Cas¬ 
sidy.  Neither  paper  previously  ran 
front  page  editorials. 

John  Mabley,  Chicago  Daily  News 
reporter,  was  subpenaed  by  the  grand 
jury  to  tell  his  experiences  as  a 
former  editor  of  the  Daily  Illini,  stu¬ 
dent  paper. 

Release  to  the  press  of  news  of  the 
indictment  of  the  two  officials  last 
night,  with  eight  other  persons,  was 
suppressed  by  Circuit  Judge  John 
Armstrong  until  the  arrests  were 
made.  This  was  done  to  prevent  pos¬ 
sible  suicides  and  getaways,  it  was 
explained.  A  star  witness  shot  himself 
to  death  yesterday. 

The  Chicago  Tribune  and  Chicago 
Herald  &  Examiner  disregarded  the 
court  order,  however. 

Judge  Armstrong  at  noon  today  or¬ 
dered  an  inquiry  into  conditions  per¬ 
mitting  “two  Chicago  newspapers”  to 
obtain  the  names  of  the  Champaign 
public  officials  indicted  in  the  probe 
of  the  alleged  vice  conditions,  in  vio¬ 
lation  of  the  court  order. 


Professor  Taylor 
Drops  Study  Of 
Special  Reps 

Letter  Reveals  That  His  Ques¬ 
tionnaire  Was  a  Personal 
Study 

Malcolm  D.  Taylor,  Associate  Pro¬ 
fessor  of  Marketing  at  the  University 
of  North  Carolina,  Chapel  Hill,  who 
created  a  furore  last  week  (Editor  & 
Publisher,  April  8)  among  the  spe¬ 
cial  newspaper  representatives  of  the 
country  with  his  questionnaire  to  149 
advertising  agencies  on  the  amount 
and  value  of  the  services  provided  by 
the  specials,  in  a  letter  to  Editor  &• 
Publisher  April  10  advised  that  the 
study  is  being  dropped. 

Professor  Taylor’s  letter,  in  reply 
to  a  telegram  query  last  week  for  an 
explanation,  revealed  “it  was  a  per¬ 
sonal  study  and  it  was  not  made  for 
any  organization  or  publisher.” 

His  reason  for  dropping  the  suryey 
was  “because  my  questionnaire  was 
used  by  a  leading  newspaper  repre¬ 
sentative  in  a  manner  that  undoubted¬ 
ly  would  influence  both  the  number 
and  the  character  of  the  replies 
which  I  received  from  advertising 
agencies.” 

Professor  Taylor's  Letter 

Professor  Taylor’s  letter  follows  in 
full: 

"This  is  in  reply  to  your  request 
for  information  concerning  my  little 
study  of  the  services  performed  by 
newspaper  representatives,  in  which 
questionnaires  were  sent  to  149  ad¬ 
vertising  agencies.  It  was  a  personal 
.study,  and  it  was  not  made  for  any 
organization  or  publisher. 

"Because  my  questionnaire  was  used 
by  a  leading  newspaper  representa¬ 
tive  in  a  manner  that  undoubtedly 
would  influence  both  the  number  and 
the  character  of  the  replies  which  I 
received  from  advertising  agencies, 
I  have  decided  to  drop  the  study.  No 
tabulation  will  be  made  of  the  ques¬ 
tionnaires  received. 

“I  have  returned  all  signed  ques¬ 
tionnaires  to  those  who  sent  them.” 

“Yours  truly, 

“Malcolm  D.  Taylor." 

■ 

LAWYER  SUES  ICKES 

Attorneys  for  Secretary  Harold  L. 
Ickes  will  go  into  U.  S.  District  Court, 
Wa.shington  April  18  to  argue  a  mo¬ 
tion  for  dismi.s.sal  of  a  libel  action 
brought  against  the  Cabinet  member 
by  John  G.  Tyler.  Texas  attorney. 
Tyler  claims  Ickes  defamed  him  at  a 
press  conference  by  reflecting  upon 
his  professional  integrity. 

■ 

L.  HILLS  IN  U.  S. 

Laurence  Hills,  editor  and  general 
manager  of  the  European  edition  of 
the  New  York  Herald  Tribune,  Paris, 
and  Mrs.  Hills,  arrived  in  New  York 
aboard  the  liner  Paris  on  April  7  for 
their  annual  vacation.  Mr.  Hills,  who 
is  recovering  from  illness  contracted 
last  year,  said  he  did  not  know  how 
long  he  would  remain.  He  has  been 
making  these  annual  visits  for  19 
years. 


ENLARGED  EASTMAN  KODAK  CAMPAIGN 

AN  ADVERTISING  campaign  stressing  “New  Low  Prices  on  Kodaks”  will 
be  launched  April  20  in  newspapers  and  magazines  by  the  Eastman 
Kodak  Company  and  will  continue  through  the  summer.  Space  ranging  from 
1,500  to  750  lines  will  be  used  in  approximately  220  newspapers  in  134  cities. 
Approximately  12  insertions  will  be  placed  in  this  campaign  which  is  in  addi¬ 
tion  to  the  Kodak  summer  months  advertising,  usually  placed  from  Declara¬ 
tion  Day  to  Labor  Day.  Featured  in  the  “price  reduction  ads”  will  be  the  new 
Eastman  plant  designed  to  reduce  production  costs. 
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Carriers  Outside 
Plants  Not  Under 
Hour  Regulations 

Children's  Bureau  Inter¬ 
pretation  Agrees  With 
Hanson  Wage  Act  Brief 

Washington,  D.  C.,  April  12 — The 
Children’s  Bureau  today  conceded  it 
has  no  authority  to  regulate  hours  of 
employment  of  carriers  who  do  not 
pick  up  their  copies  at  newspaper 
plants. 

An  order  to  that  effect  has  been 
signed  by  Miss  Katherine  F.  Lenroot, 
the  Children’s  Bureau  Chief,  acting 
upon  advice  of  Gerard  D.  Reilly, 
solicitor  of  the  U.  S.  Department  of 
Labor. 

Agrees  With  Hanson  Contentions 

The  interpretation,  which  is  in  har¬ 
mony  on  all  points  with  the  contention 
advanced  by  Elisha  Hanson,  counsel  for 
American  Newspaper  Publishers’  As¬ 
sociation  and  regional  publisher 
groups,  was  announced  by  the  De¬ 
partment  of  Labor  in  a  brief  release 
which  stated  that  “in  administering 
the  child-labor  provisions  of  the 
Fair  Labor  Standards  Act  in  relation 
to  the  work  of  minors  under  the  age 
of  16  years  in  the  distribution  of 
newspapers,  she  (Miss  Lenroot)  would 
proceed  on  the  basis  that  producers 
and  manufacturers  of  newspapers  and 
dealers  in  newspapers  who  ship  news¬ 
papers  or  deliver  newspapers  for  ship¬ 
ment  in  interstate  commerce  are  sub¬ 
ject  to  the  child-labor  provisions  of 
the  Act  if  the  work  of  minors  under 
the  age  of  16  years  engaged  in  the 
distribution  of  such  newspapers  re¬ 
quires  them  to  come  in  or  about  the 
establishment  in  which  the  news¬ 
papers  are  produced.’’ 

Official  Order  Expected 

An  official  order  was  expected  this 
week  covering  the  relatively  small 
group  of  newsboys  whose  delivery 
practices  require  them  to  go  to  news¬ 
paper  offices  for  copies.  It  was  indi¬ 
cated  tha  tthese  rules  will  fix  a  limit 
of  three  hours  on  school  days  and 
eight  hours  on  non -school  days,  but 
will  attempt  no  control  of  early  morn¬ 
ing  or  late  evening  sales  or  deliveries. 
Proposed  regulations  which  were  the 
subject  of  hearings  in  this  city  Feb. 
16  contemplated  a  prohibition  against 
employment  of  newsboys  imder  the  age 
of  16  years,  between  the  hours  of 
7  p.m.  and  6  a.m. 


PRESIDENT  OF  R.  HOE 

H.  M.  Tillinghasf,  for  many  years  an  officer 
of  R.  Hoe  &  Co.,  Inc.,  New  York,  was  this 
week  elected  president  of  that  company. 
Arthur  Hoe,  a  descendant  of  Robert  Hoe, 
the  founder,  was  elected  a  director. 


any  attempt  to  assume  such  juris¬ 
diction  would  result  in  court 
action. 

2.  The  decision  by  Judge  Kelly 
Searl  in  the  Lansing  (Mich.)  State 
Journal  case,  which  held  the  wage- 
hour  law  not  applicable  to  a  13-year- 
old  carrier,  Mac  Myers,  on  the  ground 
that  his  copies  are  trucked  to  him  and 
he  does  not  go  “in  or  about”  the 
publishing  plant. 

■ 

INDIANA  MERGER 

The  Union  City  (Ind.)  Gazette, 
morning  Democratic  newspaper,  and 
the  Union  City  Times,  evening  Repub¬ 
lican  newspaper,  have  been  merged 
to  be  published  as  an  independent 
morning  paper  under  the  name  of  the 
Times-Gazette.  James  G.  Patchell, 
editor  of  the  Times,  and  Gib  Swaim, 
editor  of  the  Gazette,  continue  as 
editors  of  the  combination.  Tom  Mere¬ 
dith  of  the  Gazette  staff  will  be  ad¬ 
vertising  manager.  Publication  will 
be  in  the  Times  building.  Officers  of 
the  new  company  are  Russell  Wise, 
president;  Ralph  Wise,  vice-president 
and  secretary,  and  Lamcolm  Skinner, 
treasurer. 


TO  USE  MOBILE  RADIOS 


EDITOR  &  PUBUSHER 
CALENDAR 

April  17 — Massachusetts,  New 
Hampshire,  Vermont  and  Rhode 
Island  AP,  spring  meeting, 
Boston. 

April  18-19 — New  York  State 
Circulation  Managers  Assn., 
semi-annual  meeting,  Onondaga 
Hotel,  Syracuse,  N.  Y. 

April  20-22  —  American  So¬ 
ciety  of  Newspaper  Editors,  17th 
annual  convention.  National 
Press  Club  and  Hotel  Willard. 
Washington.  D.  C. 

April  20-22 — Wisconsin  Press 
Assn.,  annual  meeting,  and  fifth 
annual  Wisconsin  weekly  news¬ 
paper  contest  of  Sigma  Delta 
Chi.  Park  Hotel,  Madison. 

April  21 — News  Photogra¬ 
phers  Assn,  of  Philadelphia  and 
Camden,  first  entertainment  and 
ball.  Benjamin  Franklin  Hotel 
Philadelphia. 

April  21-22 — American  Asso¬ 
ciation  of  Teachers  of  Journal¬ 
ism,  West  Central  Regional 
meeting.  Hotel  Fontenelle. 
Omaha. 

April  2.3 — Luncheon  confer¬ 
ence  of  editors  and  publishers 
interested  in  “Vision,”  new  tab¬ 
loid  gravure  and  color  gravure 
Sunday  supplement,  Waldorf- 
Astoria,  New  York. 

April  24-28— AP  and  ANPA 
annual  convention,  Waldorf- 
Astoria  Hotel.  New  York. 

April  25-28 — National  News¬ 
paper  Promotion  Assn.,  annual 
convention,  Waldorf  -  Astoria. 
New  York. 

April  26-28  —  Florida  State 
Press  Assn.,  annual  convention, 
Tampa. 

April  27 — Bureau  of  Adver¬ 
tising,  ANPA,  annual  dinner, 
Waldorf-Astoria,  New  York. 


DAILY  UPHELD 

The  master  and  servant  relationship 
does  not  apply  to  newspaper  carriers 
who  are  working  imder  contract,  the 
Montana  State  Supreme  Court  held, 
in  effect,  last  week  in  an  unanimous 
decision.  The  decision  was  handed 
down  in  an  appeal  over  the  suit 
brought  by  Jake  Greening  against 
the  Billings  (Mont.)  Gazette  for  dam¬ 
ages  allegedly  received  when  he  was 
hit  by  a  motorcycle  operated  by  Don 
Stewart,  a  contract  carrier.  Greening 
appealed  the  action  to  the  Supreme 
Court  after  a  nonsuit. 


Although  not  mentioned  in  the  re¬ 
lease,  the  interpretation  obviously  has 
the  effect  of  declaring  that  the  federal 
law  is  likewise  inapplicable  as  to  age 
Umits,  and  that  the  prohibition  against 
equipment  of  newsboys  imder  the  age 
of  14  years  is  of  no  effect — provided 
they  do  not  call  at  the  publishing  plant 
for  their  newspapers. 

Today’s  order  makes  it  clear  that 
two  facts  must  be  shown  to  exist  be¬ 
fore  any  carrier  becomes  subject  to 
hourly  regulation:  1.  The  newspaper 
must  be  one  having  interstate  dis¬ 
tribution.  2.  The  carrier  must  come 
in  or  about  the  place  of  publication  in 
connection  with  his  employment. 

Lansing  Case  Had  Some  Effect 

Two  considerations  prompted  the 
Children’s  Bureau  and  the  Department 
Solicitor  to  arrive  at  the  conclusions 
announced  today: 

1.  Attorney  Hanson’s  warning  at 
the  Feb.  16  meeting  and  in  two  supple¬ 
mental  briefs  that  the  newspaper  pub¬ 
lishers  do  not  concede  jurisdiction  to 
the  federal  agency  over  newsboys  not 
engaged  in  interstate  commerce  and 
who  do  not  work  “in  or  about”  the 
publishing  establishment;  and  that 


The  Federal  Communications  Com¬ 
mission  April  10  granted  two  applica¬ 
tions  by  the  United  Press  for  portable 
relay  press  radio  stations.  The  as¬ 
signed  frequencies  will  permit  the 
U.P.  to  operate  radio  sending  and  re¬ 
ceiving  service  from  remote  points 
anywhere  in  the  U.  S. 


THOMPSON  CONFIRMED 

The  U.  S.  Senate  has  confirmed  the 
appointment  of  Frederick  I.  Thomp¬ 
son,  63-year-old  publisher  of  the 
Montgomery  Alabama  Journal,  to  be 
a  member  of  the  Federal  Communica¬ 
tions  Commission. 
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Roosevelt  Says 
Editorial  Told  I 
His  Views 

Washington  Post  Article 
Indicates  U.  S.  Must  Be  a 
Factor  in  Dictators'  Thinka: 

Washington,  April  11 — Inferential 
adopted  by  President  Roosevelt  at  r. 
press  conference  this  afternoon  as  r- 
fleeting  his  personal  views,  a  Wuf 
ington  Post  editorial  flashed  arour.; 
the  world  tonight  generally  accepts 
as  the  White  House  attitude  on  t 
world  situation  and  the  prospect  c 
United  States  entanglement  in  th 
threatened  war.  Mr.  Roosevelt  turr 
an  otherwise  routine  session  with  ft 
correspondents  into  a  meeting  of  ok 
standing  historic  importance  whe 
replying  to  an  inquiry  as  to  the  inter 
national  situation,  he  referred  ft 
press  to  the  editorial  published  in  r 
day’s  Post. 

The  editorial,  written  by  PuliU; 
prize  winner  Felix  Morley,  was  prec. 
cated  upon  the  President’s  farewe! 
statement  to  Warm  Springs,  G 
friends  that  he  would  return  next  k 
“if  we  do  not  have  a  war.”  Commen: 
ing  on  the  implications  of  that  oir 
nous  goodbye,  the  Post  editor  di- 
cussed  possibilities  and  made  foreci- 
which  the  President  evidently  con¬ 
sidered  a  correct  statement  of  t: 
outlook.  No  reservations  were  mac- 
by  Mr.  Roosevelt  when  he  referred  ft 
questioner  to  the  editorial  page  of  ft 
Post.  Grasping  the  significar.: 
of  the  President’s  suggestion,  repor 
ers  hurried  to  the  Post  editorial  rooK: 
for  permission  to  include  in  the 
overnight  reports  copies  of  the  new 
paper  editorial  suddenly  raised  to  :■ 
dignity  of  a  state  pap>er. 

At  the  office  of  Publisher  Eugt 
Meyer  it  was  announced  tonight  th 
not  only  had  American  press  associ; 
tions  been  authorized  to  place  ft 
complete  editorial  on  their  wires  f 
national  distribution  but  also  ft 
Havas  Agency  had  been  permitted 
include  it  in  the  transatlantic  rep' 
for  publication  in  war  jittery  Eu: 
pean  capitals. 

A  significant  portion  of  the  editor 
said: 

“In  using  the  collective  ‘we’  ft 
President  told  Hitler  and  Musso!:' 
far  more  impressively  than  he  tc: 
Warm  Springs,  that  the  tremer.do 
force  of  the  United  States  must  be 
factor  in  their  current  thinking,  h 
told  the  Axis  powers  that  the  Admi' 
istration  is  far  from  indifferent 
their  plottings.  He  made  it  plain  ft- 
a  war  forced  by  them  would  from  ' 
outset  involve  the  destinies  of  a  & 
tion  which,  as  they  fully  realize, : 
potentially  far  stronger  than  Genrr^" 
and  Italy  united. 

“To  make  that  plain  at  this  enje:^ 
time  is  to  help  in  preventing  war.  I 
make  the  dictators  realize  that  thw  • 
a  limit  to  imresisted  aggression  is  - 
itself  to  set  that  limit.  It  is  on 
incontrovertible  reasoning  that 
French  have  stiffened  their  policy.  ■ 
is  on  that  reasoning  that  the  Brit 
are  laying  down  a  deadline.  It  is  ^ 
that  reasoning,  through  the  appli<^- 
tion  of  which  peace  can  still  be  say^ 
that  President  Roosevelt  properly  iB’f 
the  United  States  with  the  eleverj;^ 
hour  effort  to  avert  a  shattering  dft 
aster.” 

■ 

MICH.  RACE  NEWS  BILL 

The  Michigan  house  of  represen»^ 
fives  April  7  approved  a  bill  wbft 
forbids  dissemination  or  transmissi 
of  any  news  concerning  gainbJ- 
odds. 


Ec 

In 


THE  SI 
but  f 
and  vil 
Disag 
reader 
ness  ne 
financii 
today  r 
and  in 
nomic 
editors 
conclus 
Vogel  i 
for  Ma: 
unforti 
pressio: 
the  wa; 
Stoc 
In  su 
cial  ne' 
busine: 
know  ] 
the  fog 
editors 
placing 
econon 
space  1 
routine 
endeav 
the  sto 
50  or  6 
boldfac 
Whai 
mostly 
from  c 
ference 
adverti 
terest  : 
destroj 
section 
In  o: 
cross-s 

USHEK 
tors  fri 
receive 
west  a: 
cial  ed 
having 
article. 

Stan 
view  a 
T.  Ro{ 
declare 
cial  pa 
son  wi 
just  al 
ket.” 
runnir 
deman 
stock, 
years 
Coi 
“Coi 
news 
the  n; 
increa 
interei 
being 
eamir 
n  simi 
dersto 
tial  n 
•Th 
of  the 
taken 
ket  re 
Severe 
news, 
eamii 
busim 
thath 
bus  ini 


5 


for  APRIL  15,  1939 


Economic  News  Puts  Vitality 
Into  1939  Financial  Pages 


Reader  Interest  in  Intelligent,  Comprehensive 
Business  Section  Is  Keener  Than  Ever 
Despite  Anemic  Markets,  Editors  Assert 


the  stock  market  may  be  anemic 
but  financial  pages  are  more  robust 
and  vibrant  than  ever  before. 

Disagreeing  with  implications  that 
reader  interest  in  financial  or  busi¬ 
ness  news  is  on  the  decline,  newspaper 
financial  editors  point  out  the  country 
today  needs  and  wants  comprehensive 
and  intelligent  presentation  of  eco¬ 
nomic  news,  ^^ile  most  financial 
editors  polled  agree  in  principle  with 
conclusions  reached  by  Christopher 
Vogel  in  his  recent  article  (see  E  &  P 
for  March  18),  those  queried  feel  that, 
unfortunately,  Mr.  Vogel  gave  the  im¬ 
pression  that  financial  pages  are  on 
the  way  out,  or  “behind  the  times." 
Stock  Tables  Get  “Sex  Appeal" 

In  support  of  present  trends  in  finan¬ 
cial  news  handling,  editors  assert  that 
business  men  and  others  are  eager  to 
know  how  to  find  their  way  through 
the  fog  of  busine.ss  uncertainties.  Alert 
editors  are  meeting  this  demand  by 
placing  greater  emphasis  on  general 
economic  news  and  devoting  less 
space  to  stock  market  gyrations  and 
routine  financial  news.  Several  are 
endeavoring  to  put  “sex  appeal”  in 
the  stock  tables  by  selecting  a  list  of 
50  or  60  stocks  and  setting  them  agate 
boldface  caps,  leaded  top  and  bottom. 

What  financial  editors  objected  to 
mostly  in  the  Vogel  article,  judging 
from  comments  received,  was  the  in¬ 
ference  that  increased  costs,  loss  of 
advertising  volume  and  lessened  in¬ 
terest  in  stock  market  activities  were 
destroying  the  importance  of  financial 
sections  in  the  eyes  of  readers. 

In  order  to  obtain  a  representative 
cross-section  opinion.  Editor  &  Pub¬ 
lisher  queried  leading  financial  edi¬ 
tors  from  coast  to  coast.  Replies  were 
received  from  the  middle  west,  south¬ 
west  and  Pacific  coast.  Eastern  finan¬ 
cial  editors  did  not  respond,  apparently 
having  stated  their  case  in  Mr.  Vogel’s 
article. 

Starting  with  as  “eastern"  a  point  of 
view  as  this  symposium  embraces,  Guy 
T.  Rockwell,  Cleveland  Plain  Dealer, 
declared  “reader  interest  in  the  finan¬ 
cial  pages  is  waning  only  in  compari- 
with  the  lush  days  of  1928-29  when 
3^  about  every  one  was  in  the  mar- 
ket.”  He  points  out  newspapers  are 
running  and  still  have  a  larger  public 
demanding  full  reports  of  New  York 
stock,  bond  and  curb  tables  than  20 
yeare  ago. 

CoRtinuance  of  Interest  Certain 

Continuance  of  interest  in  financial 
"cws  is  certain  if  we  only  consider 
|he  number  of  stockholders  in  1938 
increased  over  1937,”  he  said.  “This 
interest  is  also  indicated  in  efforts  now 
heing  made  by  corporations  to  print 
earnings  reports  and  balance  sheets  in 
®  simple  form  that  may  be  easily  un¬ 
derstood  by  stockholders,  a  substan- 
ti^  number  of  whom  are  employes. 

"nie  financial  editor  finds  too  much 
nt  the  space  allotted  to  his  department 
aken  up  by  tables  and  routine  mar- 
®t  reports  to  permit  anything  but  the 
severest  condensation  and  omission  of 
't^ws.  Readers  complain  of  the  lack  of 
^rnings  reports,  brief  items  of  new 
iss>51  obtained  and  new’sy  gossip 

help  him  make  up  his  mind  about 
■  iisiness  trends  and  fo  follow  the  com- 
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panies  in  which  he  is  a  stockholder. 

“In  view  of  the  expansion  in  the 
number  of  stocks  and  bonds  dealt  in, 
it  is  reasonable  that  newspapers  must 
stop  somewhere  in  their  allotment  of 
space  for  financial  news.  Much  of  the 
smaller  routine  carried  by  the  Plain 
Dealer  has  been  eliminate.  Cutting 
of  the  major  tables  in  an  effort  to  pro¬ 
vide  room  for  news  now  being  left 
out,  is  possible  by  a  process  of  elim¬ 
ination  and  more  of  it  probably  will 
be  done.” 

Another  dissenter  to  the  Vogel  arti¬ 
cle  was  Robert  P.  Vanderpoel,  Chicago 
Evening  American  financial  editor, 
who  stated: 

“In  the  first  place,  increased  costs 
apply  generally — to  the  sport  sections, 
society  sections,  news  sections,  the 
entire  paper.  Second,  I  never  con¬ 
ceived  of  the  financial  section  as  being 
a  sop  for  the  financial  advertisers. 
Third,  I  do  not  believe  that  there  is 
any  justification  for  the  assumption 
of  lessened  reader  interest. 

Interest  of  Readers  Differs 

“I  do  believe  decidedly  that  finan¬ 
cial  sections  should  keep  pace  with 
the  trend  of  the  times.  The  financial 
section  of  the  Chicago  American  today . 
is  different  from  what  it  was  in  1929 
because  the  interest  of  readers  is  dif¬ 
ferent.  There  is  much  less  emphasis 
on  the  speculative  element,  more  em¬ 
phasis  on  business  and  a  great  deal 
more  emphasis  on  broad,  economic 
news. 

“A  newspaper  editor  should  not  for¬ 
get  that  while  there  are  fewer  people 
trading  in  and  out  of  stocks  every  day, 
there  are  more  people  who  are  stock¬ 
holders  of  the  nation’s  leading  corpora¬ 
tions  than  ever  before.  ’The  financial 
pages,  along  with  the  editorial  pages, 
are  the  most  important  in  the  news¬ 
paper  because  they  carry  the  hope  of 
education  and  information  without 
which  the  American  system,  as  it  has 
developed,  must  fail.  It  can  be  made 
as  interesting  as  the  personalities  who 
edit  the  pages. 


“When  the  American  cut  its  finan¬ 
cial  space  so  sharply  that  it  was  im¬ 
mediately  noticeable  the  reader  pro¬ 
test  was  so  heavy  and  circulation  loss 
so  acute  that  immediate  increase  in 
space  was  ordered.  A  recent  request 
for  reader  suggestions  disclosed  high 
rating  of  financial  pages,  with  finan¬ 
cial  columns  second  only  to  Walter 
WincheU  in  popularity.” 

Granting  that  Mr.  Vogel  is  probably 
right  in  his  assertion  that  interest  in 
strictly  financial  news  has  waned, 
George  Coffelt,  Oklahoma  City  Okla¬ 
homan  and  Times,  asserts:  “But  the 
reader  minority  left  is  red  hot!”  He 
cites  the  following  example: 

Tabular  Duplication  Eliminated 

“The  slow  wave  of  wrath  (helped 
by  securities  dealers)  that  piled  upon 
us  in  a  recent  two-month’s  test  con¬ 
vinced  us  there  is  a  fringe  of  our 
circulation  that  wants  the  tables,  and 
wants  them  above  all  else.  We  were 
able  to  abandon  only  Chicago  and 
Boston  stocks,  and  some  investment 
trust  listings.  However,  we  have 
slashed  and  eliminated  routine  leads 
and  miscellany.  For  several  years  we 
have  saved  space  by  setting  bonds 
8-ems.  We  carry  only  the  Big  Board 
in  the  afternoon  editions. 

“Our  piolicy  of  eliminating  duplicat¬ 
ing  material  from  secondary  markets 
was  passed  by  the  writer  to  the  Asso¬ 
ciated  Press  financial  chief,  and  has 
since  been  adopted  on  its  major  wire 
circuits.  We  have  cut  out  such  leads 
as  New  Orleans  and  Chicago  cotton 
(in  favor  of  New  York)  New  York 
curb  and  bonds  (in  favor  of  general 
Wall  Street),  and  so  on. 

“Even  if  markets  continue  in  pres¬ 
ent  low  estate,  and  I  doubt  that  they 
will  indefinitely,  I  believe  there  is 
public  service  justification  for,  at  the 
least,  fairly  frequent,  fairly  complete 
tabular  service.  The  fellow  with  a 
few  shares  feels  vested  right  in  the 
chance  to  check  their  prices  over  his 
breakfast  coffee.” 

William  A.  Happ,  St.  Louis  Globe- 


INS  WRITER  "AT  EASE"  WITH  SPANISH  SOLDIERS 

Kenneth  T.  Downs,  International  News  Service  correspondent  covering  the  operations 
of  General  Franco's  legions,  holds  a  group  of  jovial  soldiers  at  bay  with  a  wave  of  a 
finger.  This  picture  was  snapped  before  troops  captured  Madrid. 


Democrat,  is  among  those  believing 
there  is  almost  the  same  interest  in 
markets  today  as  in  former  years. 
"We  believe  it  is  a  mistake  to  stream¬ 
line  financial  and  market  service,”  he 
stated.  “It  does  not  follow,  of  course, 
that  we  devote  fully  so  much  space 
to  the  financial  and  market  section  as 
in  1929,  because  of  well  known  factors. 
But  we  retain  all  quotations  of  the 
principal  markets,  including  the  range 
for  the  year  on  the  New  York  Stock 
Exchange,  openings  of  the  day;  range 
for  the  year  on  local  stocks;  several 
stock  and  bond  averages,  together  with 
range  for  the  year;  all  important  com¬ 
modities,  and,  on  Mondays,  summaries 
of  stock  trade  and  various  statistics. 

"Streamliner"  Speaks 
'Royal  F.  Munger,  Chicago  Daily 
News,  is  one  who  contends  the  finan¬ 
cial  pages  haven’t  lost  caste  in  the  eyes 
of  readers,  although  he  has  done  con¬ 
siderable  “streamlining”  to  his  section. 
He  states: 

“That  all  financial  pages  do  not  pull 
alike,  is  obvious  from  surveys  which 
show  that  “2%  of  readers  read  the 
financial  lead,’  etc.  That  always  gives 
us  a  chuckle.  Incidentally,  60%  of 
the  correspondence  of  our  own  finan¬ 
cial  department  is  from  women. 

“Far  from  cutting  down,  we  find 
both  reader  interest  and  advertising 
increasing  steadily.  For  January  and 
February,  the  national  figure  for  news¬ 
paper  financial  advertising  in  52  key 
cities  is  off  6%  from  last  year.  Our 
own  figures  are  up  13.97%  in  financial 
advertising  for  the  same  two  months. 

“We  are  printing  our  stock  tables  in 
smaller  type  than  we  were  a  few  years 
ago,  have  omitted  the  column  of  ‘divi¬ 
dends  paid,’  and  are  printing  the  quo¬ 
tations  one  column  wide  instead  of  ILo 
measure.  The  extra  space  is  being 
used  for  additional  news  of  business 
and  for  editorial  comment. 

“The  pages  are  brightened  with  pic¬ 
tures,  personal  notes,  humor  and 
philosophy  of  a  particularly  financial 
turn,  and  a  good  deal  of  space  is  given 
fc)  the  financial  lead — which  does  not 
always  stick  very  closely  to  finance.” 

Finds  50%  Read  Business  Pagns 

Another  firm  believer  in  the  vitality 
of  financial  pages  is  Upshur  Vincent, 
Ft.  Worth  Star-Telegram,  who  asserts 
business  news  has  the  same  impor¬ 
tance  now  it  always  had.  He  adds, 
however: 

“So  far  as  it  has  been  possible  to 
ascertain,  more  than  half  of  the  sub¬ 
scribers  to  the  Star-Telegram  read  a 
part  of  the  financial  pages  every  day. 
That  does  not  mean  that  more  than 
half  the  readers  use  the  market  pages; 
but  the  men  who  foot  the  bills  find 
these  pages  necessary.” 

Wesley  Smith,  Los  Angeles  Times. 
explains  streamlining  the  financial 
section  without  emasculation  has  been 
the  objective  of  the  L.  A.  Times  staff. 
Use  of  larger  size  body  type  and  a 
“moderate  reduction”  in  space  neces¬ 
sitated  this,  he  said,  “in  addition  to  a 
recognition  that  in  this  period  of  flux 
the  public’s  taste  and  interest  in  finan¬ 
cial  and  business  have  changed.”  He 
continues: 

“Local  trade  and  industry  news  are 
prominently  featured  but  on  a  strict 
news  value  and  not  puff  basis.  Eco¬ 
nomic,  political  and  tax  .subjects  of 
interest  to  business  circles  are  pre¬ 
sented  both  from  the  straight  news 
and  interpretative  angles. 

“By  the  liberal  use  of  catchlines  on 
routine  stories  on  the  first  page  of  the 
section  we  accomplish  the  objective  of 
giving  the  casual  reader  the  high¬ 
lights  of  the  day’s  news  while  the 
reader  who  wants  more  is  directed  to 
the  in.side  pages. 

“Papers  stress  the  importance  of 
public  relations  in  other  indu.ctries. 

(Continued  on  page  3.3) 
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Printers*  Strike 
In  St.  Joseph,  Mo., 
Quickly  Settled 


News-Press,  Gazette  Workers 
Return  with  Wage  Increases 
After  48-Hour  Walkout 


William  H.  Johns 


Bruce  Barton 


F.  R.  Feland 


Alex  F.  Osborn 


Roy  Durstine  Resigns 
Presidency  of  BBD&O 


Bruce  Barton  Succeeds  Him  at  Batten,  Barton, 
Durstine  &  Osborn  Agency  .  .  .  Johns  Now 
Chairman  of  Board 


BARTON,  chairman  of  the 
of  Batten.  Barton,  Durstine 
&  Osborn.  Inc.,  and  Congressman  from 
New  York,  was 


BRUCE 

board 


elected  to  the 
presidency  of 
that  prominent 
advertising  agen  - 
cy  this  week  fol¬ 
lowing  the  sud¬ 
den  and  unex¬ 
pected  resigna¬ 
tion  of  Roy  S. 
Durstine. 

No  explanation 
aside  from  a  terse 
press  statement 
was  forthcoming 
from  the  adver¬ 
tising  agency.  Rumors 


Roy  S.  Durstine 


were  rife  in 
advertising  circles  both  as  to  the  rea¬ 
sons  behind  Mr.  Durstine’s  resignation 
and  also  Fegarding  his  plans  for  the 
future.  Queried  at  his  Long  Island 
home  by  wire  regarding  reports  he 
was  to  open  his  own  advertising 
agency  or  was  to  join  the  sales  or¬ 
ganization  of  Columbia  Broadcasting 
System,  Mr.  Durstine  replied:  ‘^‘No 
foundation  for  rumors.  Have  nothing 
to  add  now  to  published  statement.” 

There  was  no  indication  that  the 
firm  name  would  be  changed  with 
Mr.  Durstine’s  withdrawal. 


In  the  executive  reorganization  an¬ 
nounced  by  the  BBD&O  board  of 
directors.  William  H.  Johns,  chairman 
of  the  executive  committee,  wa.s 
elected  chairman  of  the  board  to 
succeed  Mr.  Barton.  F.  R.  Feland.  now 
treasurer  of  the  agency,  was  elected 
chairman  of  the  executive  committee 
to  succeed  Mr.  Johns. 

Alex  F.  Osborn,  vice-president  in 
charge  of  the  Buffalo  office,  wa.s 
elected  executive  vice-president  with 
headquarters  in  New  York. 

Mr.  Durstine  had  been  president  of 
the  agency  since  February,  1936.  when 
Mr.  Johns  gave  up  the  presidency  to 
become  chairman  of  the  executive 
committee.  Mr.  Durstine  was  formerly 
vice-president  and  general  manager 
since  1928  when  the  Barton.  Durstine 
&  Osborn  agency  merged  with  the  old 
George  Batten  Company.  He  had 
been  with  Barton.  Durstine  &  Osborn 
since  it  was  organized'ih  1919  by  him¬ 
self.  Mr.  Barton  and  Mr.  Osborn. 

Mr.  Durstine  got  into  advertising, 
after  four  years  of  reporting  on  the 
New  York  Sun,  by  way  of  doing  pub¬ 
licity  for  the  Theodore  Roosevelt 
Bull  Moose  campaign  of  1912.  After 
serving  with  Calkins  &  Holden  he  went 
into  partnership  with  James  G. 
Berrien  as  Berrien  &  Durstine  until 
1919. 


Pabst  Leans  to  Class 
Appeal  in  Ads 

Chicago.  April  12 — Capitalizing  on 
the  natural  human  tendency  of  the 
many  to  emulate  the  few,  Pahst’s  new 
theme  of  “smartness”  is  featured  in  its 
1939  newspaper  and  magazine  adver¬ 
tising  in  behalf  of  Pabst  Blue  Ribbon 
beer. 

Pabst’s  initial  newspaper  schedule 
includes  4.34  dailies  and  9  magazines. 
Newspaper  ads  vary'  from  250  to  750 
lines,  black  and  white.  It  is  under¬ 
stood  the  newspaper  program  may  be 
increased  later  this  summer. 

Pabst  has  departed  from  the  tradi¬ 
tional  type  of  beer  advertising  devoted 
to  good  fellowship  and  fireside  settings 
to  strike  a  new  class  appeal.  Em¬ 
phasizing  this  appeal  and  giving  it 
visual  romance  are  photographs  of 
actual  scenes  in  famous  eating  and 
meeting  places  throughout  the  world. 
The  St.  Regis  in  New  York,  the  Pump 
Room  in  Chicago’s  Ambassador,  the 
Club  House  at  Santa  Anita,  the  Royal 
Hawaiian  in  Honolulu  are  among  the 
swank  spots  of  the  smart  set  pictured 
in  the  ads. 

The  account  is  placed  by  Lord  & 
Thomas  agency,  Chicago. 


3,500  Expected  At  N.  Y, 
Press  Photogs  Ball 

More  than  3,500  jieople  “a  sellout." 
were  expected  to  attend  the  tenth 
annual  dance  and  entertainment  of 
the  Press  Photographer's  Association 
of  New  York  at  the  Hotel  Astor 
Friday  night.  More  than  100  stars  of 
stage,  screen  and  radio  were  scheduled 
to  make  personal  appearances,  some 
of  them  flying  from  the  Pacific  Coast 
for  the  occasion. 

This  annual  dance  is  the  only  source 
of  income  for  the  photographers’  or¬ 
ganization  which  is  not  a  union  but 
strictly  a  social  organization  for  the 
benefit  of  the  working  press  photogra¬ 
phers.  The  group  expects  to  net  ap¬ 
proximately  $5,000  from  the  dance. 
This  will  be  used  during  the  year  to 
take  care  of  the  unemployed  working 
press  photographers,  provide  for  fu¬ 
nerals,  medical  care,  etc. 


A  strike  of  union  printers  of  the  St. 
Joseph  (Mo.)  News-Press  and  Ga¬ 
zette  called  against  those  papers  on 
April  6  was  settled  at  2:30  a.m.  on 
April  8  and  five  hours  later  printers 
returned  to  their  jobs  officially  end¬ 
ing  the  walkout  after  exactly  48  hours. 

A  compromise  settlement  was  effected 
between  the  management  and  Local 
40  of  the  ITU. 

S.  R.  Douglas,  business  manager  of 
the  papers,  representing  H.  A.  Sprague, 
publisher,  who  suffered  a  heart  attack 
when  he  received  news  that  his  em¬ 
ployes.  many  of  whom  have  been  with 
the  papers  for  decades,  had  struck, 
negotiated  the  agreement  with  J.  J. 
Conley,  second  vice-president  of  the 
international  union. 

Printers  Get  Wage  Increase 
A  3-cent-an-hour  increase,  offered 
by  the  management  after  a  2-cent 
increase  had  been  turned  down,  was 
accepted  by  the  union  under  the 
agreement.  Changes  in  the  contract, 
previously  asked  by  the  imion,  were 
accepted  by  the  newspaper  manage¬ 
ment.  The  printers  had  demanded  a 

wage  increase. 

Unexpectedly  caught  shorthanded 
by  the  strike  call  April  6  a  few  hours 
before  edition  time,  the  management 
drafted  reporters  and  men  and  women 
.  from  the  business  office  to  help  on  the 
mechanical  operations.  Telephone 
calls  that  day  to  small  town  weekly 
newspapers  and  to  northwest  Mis¬ 
souri  brought  a  number  of  non-union 
printers  to  town  by  noon. 

Through  their  aid  and  a  four-col¬ 
umn  cut  on  the  first  page,  a  photo¬ 
engraving  of  typewritten  telegraph 
news  bulletins,  enabled  the  make¬ 
shift  staff  to  get  out  a  16-page  paper 
Thursday  afternoon.  That  night  and 
the  following  morning  more  printers 
signed  up,  including  a  number  of  local 
non-imion  men.  Reporters  and  busi¬ 
ness  employes  worked  in  the  com¬ 
posing  room  steadily  during  the 
strike. 

As  Mr.  Sprague  was  confined  to  his 
bed  by  a  heart  attack,  his  son-in-law, 
Mr.  Douglas,  had  charge  of  publica¬ 
tion  of  the  papers.  The  union  pick¬ 
eted  the  plant  Ae  second  day  and  sec¬ 
ond  night  of  the  strike  but  made  no 
attempt  to  interfere  with  non-union 
printers  reporting  for  work.  Union 
stereotypers  and  pressmen,  who  re¬ 
mained  at  work,  also  were  unmo¬ 
lested. 

In  a  page-one  statement  by  the 
management  of  the  papers  on  the 
opening  day  of  the  strike,  an  editorial, 
written  by  Arthur  Burrowes,  News- 
Press  managing  editor,  pointed  out 
that  a  2%  increase  had  been  offered 
the  strikers  and  that  four  2%  in¬ 
creases  in  wages  had  been  granted  to 
the  printers  in  the  past  two  years,  in 
the  face  of  decline  in  advertising  lin¬ 
age. 

Further,  it  was  pointed  out,  the 
management  had  offered  to  submit  the 
question  of  a  wage  increase  to  a  board 
of  arbitration  for  settlement,  which 


offer  had  been  rejected  by  the  prin¬ 
ters. 

Decreases  in  Papers'  Revenee 

The  editorial  made  public  the  fall- 
ing  off  in  revenue  of  the  papers  since 
October,  1937,  pointing  out  its  com- 
parisons  were  for  the  corresponding 
month  of  the  previous  year  ranging 
from  4.15%  decrease  in  January,  1938. 
to  a  16.88%  decrease  in  October  of  the 
same  year.  For  the  first  three  months 
of  this  year,  the  management  noted, 
it  had  operated  at  decreases  of  11.867c' 
7.88%,  and  8%,  respectively. 

The  paper's  wage  scale  for  printers, 
the  editorial  stated,  “now  in  effect  is 
higher  than  most  cities  of  St.  Joseidi’s 
class  in  that  area,  notably  Lincoln. 
Neb.;  Springfield,  Mo.;  Joplin,  Mo; 
Sioux  City,  Iowa,  and  Wichita,  Kan." 
The  old  wage  scale  for  printers  was 
$1.06  an  hour  for  night  work  com¬ 
pared  to  $1  in  1929  and  99c  an  hour 
for  day  men  compared  to  93.7c  an 
hour  in  1929. 
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Morrow  Heads 
"Newspapers 
Of  Tomorrow" 


Charter  Authorizes  Papers 
In  Ohio  Cities  .  .  . 

Mum  on  Plans  Until  Fall 


Walter  E.  Morrow,  former  editor  of 
the  Akron  Tunes  Press  and  one-time 
chief  of  all  Scripps-Howard  news¬ 
papers  in  the  ^uthwest,  received 
articles  of  incorporation  April  7  in 
Columbus  for  “Newspapers  of  To¬ 
morrow,  Inc.” 

The  charter  authorizes  publication 
of  newspapers  in  Akron,  Toledo. 
Youngstown  and  other  cities. 

Mr.  Morrow  said  that  definite  plans 
on  his  venture  would  not  be  div^ged 
until  autumn.  In  a  formal  statement 
he  said: 

Morrow's  Formal  Statement 

“For  the  past  20  years  I  have  op¬ 
erated  daily  newspapers.  Recent 
trends  have  convinced  me  that  jour¬ 
nalistic  patterns  must  be  alter^  to 
take  advantage  of  scientific  advances 
which  are  revolutionizing  the  busi¬ 
ness.  At  the  suggestion  of  my  asso¬ 
ciates,  however,  I  will  have  no  further 
statement  to  make  on  our  intentions 
until  on  or  about  Sept.  1.” 

With  Morrow  as  incorporators  were 
listed  Dale  Dunifon  and  Wayne  Drum- 
heller,  Columbus  attorneys. 

On  good  authority  it  is  said  that 
Mr.  Morrow’s  venture  involves  a  tie- 
up  with  a  radio  press  service  and 
that  his  papers  will  endeavor  to  util 
ize  the  newly-developed  facsimile 
process. 

Mr.  Morrow  was  editor  of  the 
Times-Press  until  a  few  months  be¬ 
fore  its  absorption  by  the  Akron 
Beacon- Journal  last  September. 


ONE 
on  the 
tarted  a 
.  Ha 
Intel 
erbal  b: 
nists  J 
mists” 
prod 

tfS  g 

jurious 
iCcitioi 
Dels.” 
His  ad 
er  a  n 
Syst 
our  am 
embers 
he  News 
Hotel 
Quotci 
Resorti 
y  for 
esque 
his  lil 
aracter 
■*as  that 
hich,  ir 
ected  or 
Annou 
fir.  Icke 
urn  to  E 
to  6: 
least,  sa 
least?  V 
A 
mouth 
filasphen 
pito  hin 
lonths. 
blaspl 
He  wj 
proun, 
esideni 
I'nited 
gto  a 
|lian  50( 
orth  B 
fcilauded 

'Wipes  a 
tors  a 
fen,  Uni 
td  Pai 

Howev 


N.  Y.  RADIO  UBEL  BIU 

The  New  York  State  Assembly 
April  11  passed  and  sent  to  the  Senate 
the  Moffat  bill  which,  if  passed,  will 
extend  protection,  under  libel 
slander  laws,  to  radio  broadcasting 
stations.  It  provide  that  no  libel  ox 
slander  action  may  be  maintained 
against  a  reporter,  announcer,  com 
mentator,  speaker,  editor,  broadcaster 
or  proprietor  of  a  radio  broadcasting 
station  for  the  broadcasting  of  a  “fair, 
and  true  report,  oral  or  written. 


WATERBURY  GRAFT  TRIAL  MAY  RUN  TO  AUGUST 

WATERBURY,  CONN..  April  12 — After  17  weeks,  interest  in  the  trial  of  _ 

Mayer  Frank  Hayes  and  22  others  on  charges  of  conspiracy  to  defraud  judicial,  legislative  or  other  public 
the  city  of  Waterbury  of  more  than  a  million  dollars,  still  runs  high  and  and  official  proceedings,  or  of  any  title 
newspapers  in  Connecticut  continue  to  devote  columns  of  space  to  the  case,  or  headnote  to  such  a  report  which  is 
It  is  now  estimated  that  the  trial  will  extend  until  August.  The  trial  resulted  a  fair  and  true  title  or  headnote 
from  an  expose  by  the  Waterbury  Repiiblicav-American.  thereto.” 
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Ickes  Takes  Field  Again 
Tilting  Hard  at  Columnists 


Terms  Then  "Calumnists"  In  Speech  Before 
N.  Y.  Guild  . . .  Quotes  Scripture  and  Poetry 
to  Lampoon  Commentators 
By  STEPHEN  I.  MONCHAK 


;N’  one  of  his  most  vigorous  attacks 
on  the  American  press  since  he 
•tarted  a  private  war  against  it  last 
car,  Harold  L.  Ickes,  Secretary  of 
he  Interior,  this  week  trained  his 
ribal  big  guns  on  syndicated  col¬ 
umnists  and  coining  the  word  “Cal- 
^.Trnists”  to  describe  them,  defined 
this  product  as  “an  ex-reporter  who 
Aaites  good  white  space  to  spread 
jurious  gossip  and  disseminate  pre- 
..rications  and  even  unpublished 
ibels” 

His  address,  which  was  broadcast 
ver  a  national  Columbia  Broadcast- 
;2  System  hookup,  lasted  a  half- 
r  ar  and  was  presented  before  the 
vcT.bership  meeting  on  April  11  of 
he  Newspaper  Guild  of  New  York  in 
he  Hotel  Astor. 

Quotes  Scripture,  Recites  Poetry 

Resorting  to  the  Scripture  and  po- 
'ry  for  adjectives  and  phrases  pic¬ 
aresque  enough  to  belabor  his  targets 
I  his  liking,  the  Secretary,  with  his 
haraeteristic  gusto,  said  “columnitis” 
»as  that  “curious,  endemic  malady 
hich,  in  these  modern  days,  has  in- 
cted  one  newspaper  after  another.” 
Announcing  a  text  for  his  discourse, 
'Ir.  Ickes  said  he  was  encouraged  to 
am  to  Revelations,  Chapter  13,  verses 
to  6:  “And  they  worshipped  the 
ast.  saying,  ‘Who  is  like  unto  the 
ast?  Who  is  able  to  make  war  with 
im?’  And  there  was  given  unto  him 
mouth  speaking  great  things  and 
iasphemies;  and  power  was  given 
mto  him  to  continue  forty  and  two 
onths.  And  he  opened  his  mouth 
blasphemy.” 

He  was  introduced  by  Heywood 
foun,  American  Newspaper  Guild 
resident  and  colunmist  for  the 
-nited  Featxire  Syndicate.  Speak- 
^'•g  to  a  sympathetic  audience  of  more 
n  500  persons  who  crowded  the 
mre  Ballroom,  he  was  roimdly  ap- 
■  ^lauded  as  he  took  his  more  vigorous 
■'‘ipes  at  such  well  known  commen- 
■^rs  M  General  Hugh  S.  John- 
United  Feature  Syndicate  writer, 
"d  Paul  Mallon  of  King  Features 
mdicate. 


do  some  housecleaning  on  their  own 
and  that  editors  and  publishers  fumi¬ 
gate  the  columns  of  the  irresponsible. 

“A  hard  working  public  official  try¬ 
ing  to  carry  out  an  assignment  which 
involves  decisions  affecting  thousands 
of  people,  hundreds  of  millions  of 
dollars  and  vast  public  properties,” 
he  protested,  “can  only  marvel  at 
those  qualities  of  omniscience  and  in¬ 
fallibility  that  seem  to  descend  upon 
a  man  the  moment  he  casts  off  the 
habiliments  of  the  objective  news 
writer,  the  sports  writer,  the  police 
court  reporter,  or  the  soldier  in  order 
to  tell  a  blundering  world  just  what 
it  should  do,  what  it  should  think, 
and  the  manner  in  which  it  should 
behave.” 

Asserting  “columnists  are  obese  with 
knowledge;  they  even  have  the  gift  of 
accurate  prevision.”  Mr.  Ickes  early 
in  his  20-minute  tirade  lapsed  into 
the  poetry,  which,  his  office  assured 
Editor  &  Publisher’s  Washington  cor¬ 
respondent.  was  of  his  own  devising. 
He  opened  his  10-stanza  rhyme  with: 

“WouMst  know  whatU  right  and  what  is  wrong? 

Why  birdifs  sing  at  break  of  dawn? 

Ask  the  columnists/* 

Naming  some  of  the  individual 
columnists  who  have  distressed  him, 
Mr.  Ickes  continued: 

“Will)  run  the  earth  and  sun  .and  moon? 

Jiiist  Thonipsiin.  I.awrence.  Franklin,  Broun, 
Just  the  columnists. 

When  FDR  you  want  to  sock. 

Page  Lippmann.  Johnson,  Kent  or  Krock, 
Page  a  columnist.” 

Comparing  the  syndicated  colum¬ 
nist  to  Tennyson’s  brook  (“he  babbles 
on  forever"),  Mr.  Ickes  reviewed  the 
individual  merits  and  misdeeds  of  the 
“modern  condittieri  of  the  Fourth 
Estate,”  lumping  most  of  them  to¬ 
gether. 

Lampeeii*  General  Johnson 

He  found  General  Johnson,  whom, 
borrowing  a  phrase  from  Westbrook 
Pegler,  United  Features  columnist,  he 
termed  affectionately  “Old  Ironpants,” 
a  writer  given  newspap>er  space  “in 
order  to  throw  out  his  chest,  flex  his 


Munchausen,”  his  most  vitriolic  of  the 
evening,  Mr.  Ickes  revealed  an  ex¬ 
change  of  letters  with  the  writer,  who, 
he  termed  “one  of  the  most  notorious 
‘calumnist.s’  of  Washington,  a  man 
whose  name  is  a  synonym  for  irre¬ 
sponsibility  even  to  the  point  of  pre¬ 
varication.” 

Challenging,  at  the  time,  assertions 
that  this  writer  had  made,  according 
to  the  Secretary,  of  him  in  his  column, 
Mr.  Ickes  said,  “You  know  the  answer 
before  I  can  give  it.  ‘The  source  was 
confidential  and  his  informant  must 
be  protected.’ 

“I  continued  to  press  Mr.  Mun¬ 
chausen  (another  word  coinage  of  the 
Secretary’s)  and  I  learned  later  that 
he  tried  desperately  to  find  someone 
who  would  stand  for  the  story.  Then 
he  asked  for  a  personal  interview, 
intending.  I  was  told,  to  bring  in  a 
poor  legman  to  .serve  as  a  whipping 
boy. 

“The  long  and  short  of  it  was  that 
Mr.  Munchausen  saw  the  futility  of 
trying  to  gloss  over  his  lies.  He  could 
not  justify  and  neither  he  nor  his  syn¬ 
dicate  manager  felt  that  professional 
ethics  called  for  a  voluntary  retrac¬ 
tion.  So  the  episode  ended — for  the 
time  being.” 

Colls  Lippmann  "Futile"  Writer 

Returning  to  a  lighter  vein.  Mr. 
Ickes  noted  that  Walter  Lippmann, 
New  York  Herald  Tribune  syndicate 
writer,  wrote  “irrelevant  or  futile 
stuff  in  elegant  prose”  (borrowing  a 
phrase  from  Margaret  Marshall,  writ¬ 
ing  in  the  Nation  magazine)  and  is 
“one  who  will  never  lose  an  eye  in  a 
fight.”  Of  another  writer  on  Mr. 
Lippmann,  Mabel  Dodge  Luhan,  Mr. 
Ickes  said;  “She  might  have  added 
that  he  would  never  even  break  his 
wooden  sword  unless  he  should  trip 
over  it  in  a  minuet.” 

On  the  other  hand,  he  pointed  out 
of  another  Herald  Tribune  syndicated 
writer.  Dorothy  Thompson,  who  he 
called  “the  Cassandra  of  the  colum¬ 
nists,”  she  “has  both  conviction  and 
vigor,”  and  though  lampooning  her 
excused  her  because  she  has  lately 


the 


However,  he  spared  few  of  the  punc^  um^ someS^^^^^  written  so  strongly  on  the  subject  o’f 

^mnar  experts  and  a  veritable  ing  the  General’s  assertion  that  it  hurt  foreign  dictatorships. 
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.  j  L-  ®yodicated  columnists  j^im  to  criticize  old  friends,  the  Secre- 
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be-  under  his  lash.  Only  in  two  of 
lie  present  day  writers,  Mr.  Broun 
Jid  Jay  Franklin,  New  York  Post 
iimnist,  did  he  see  some  salvation 
■  newspaper  publishers,  whom  he 
•enounced  for  using  the  columnists  as 
P  outlet  for  expressing  opinions  and 
iHey  would  not  dare  to  pub- 
Tk'  fHe  news  columns, 
j  wlumnist’s  stock  in  trade  is 
F^speation  and  vilification,”  he  de- 
li-ed.  “He  is  journalism’s  Public 
1U1C-  f  ’  ®od  if  the  American 

com- itself  it  must  get 
aster 
isting 


tary  added:  “I  would  that  he  loved 
me  much,  much  less  than  he  does.” 

Mr.  Pegler,  he  said,  “is  against 
everything  and  everybody,  according 
to  his  whim,”  adding,  however:  “I 
will  say  for  Pegler  that  on  occasion 
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him  from  many  other  members  of  his 
fraternity.” 

Swinging  into  his  attack  on  “Mr. 


“Pontifex  Maximus  Sullivan  (Mark 
Sullivan,  another  Herald  Tribune 
writer),  an  ex-liberal  like  Walter 
Lippmann,  would  be  missed  for  his 
personal  dignity  and  charm,”  Mr. 
Ickes  believed,  “even  if  the  world 
would  still  manage  nicely  without  the 
pontifications  that  waddle  through  his 
worried  columns.” 

Frank  R.  Kent,  McNaught  Syndi¬ 
cate  columnist,  is  “more  likely  to  for- 


f '1  of  him.” 

Columniat  HoutccUoning 


TO  TAKE  CENSUS  OF  RADIO  SETS 

WASHINGTON,  D.  C.  April  11 — Convinced  that  radio  will  play  an  important 
part  in  keeping  the  nation  informed  in  future  crises  and  in  disseminating 
official  orders.  Chairman  Frank  R.  McNinch  of  the  Federal  Communications 


‘fair  I  Amid  miioU  1  t.  L  j  Commission  has  asked  the  Census  Bureau  to  make  notation  of  all  persons 
applause  he  exhorted  receiving  sets,  when  the  1940  decennial  enumeration  is  made.  The 
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guild  to  extend  its  “already 


Rked  and  beneficial  influence”  to  of  sets  is  designed  to  throw  light  upon  the  extent  of  coverage 

the  columnists  to  stay  within  Possible  through  radio  broadcast.  Mr.  McNinch  also  is  a  member  of  an  inter- 
“path  of  truth,  which  is  the  path  departmental  committee  studying  the  wisdom  of  establishing  a  federal  radio 
progress.”  The  Cabinet  member  broadcast  station  with  sufficient  power  to  transmit  to  South  America.  The 
p'^ested  that  reputable  columnists  purpose  is  to  combat  propaganda  from  foreign  sources,  it  was  explained. 


get  than  to  forgive,”  the  Secretary  con¬ 
tinued,  “ — and  he  has  a  good  memory. 
He  delights  in  cruel  jibes  and  acidu¬ 
lous  comment  that  he  will  direct  at  a 
straw  man  if  one  of  flesh  and  blood 
is  wanting.” 

“Croak”  Carter  (Boake  Carter, 
Philadelphia  Ledger  writer  and  for¬ 
mer  radio  commentator)  could  enter 
any  “intellectual  goldfish  swallowing 
contest  with  complete  self-assurance.” 

Praises  Raymond  Clapper 
His  only  words  of  praise  were  for 
Raymond  Clapper,  United  Features 
writer,  and  a  group  that  he  designated 
as  his  “old  comrades-in-arms,”: 
“Frederic  William  Wile  (Washing¬ 
ton  Evening  Star);  G.  Gould  Lincoln 
(also  of  the  Star);  Herbert  W.  Agar 
(Louisville  Courier  -  Journal  Syndi¬ 
cate);  Ernest  K.  Lindley  (Des  Moines 
Register  &  Tribune  Syndicate  com¬ 
mentator);  and  Howard  Vincent 
O'Brien  (Chicago  Daily  News  col¬ 
umnist).” 

Arthur  Krock,  chief  Washington 
correspondent  of  the  New  York  Times, 
he  thought,  “permits  himself  to  hit  too 
closely  to  the  belt  or  lend  too  credu¬ 
lous  an  ear  to  backstairs  gossip.”  He 
found  that  Drew  Pearson  and  Robert 
S.  Allen,  who  write  the  “Washington- 
Merry-go-Round’’  column  for  United 
Features,  hit  “many  a  bull’s  eye.” 

Joseph  Alsop  and  Robert  E.  Kintner 
(former  Herald  Tribune  reporters,  now 
syndicated  by  North  American  News¬ 
paper  Alliance),  “too,  are  outstanding 
and  jointly  present  a  wide  range  of 
worthwhile  news  and  lively  com¬ 
ment,”  the  Secretary  noted. 

Jay  Franklin,  Mr.  Ickes  said,  “con¬ 
fines  himself  largely  to  political  news 
and  comment  upon  political  attitudes,” 
and  can  be  depended  upon  “to  ride 
forth  for  the  liberal  cause,  even  if 
he  has  to  ride  alone.” 

Heywood  Broun  Hit  Favorite 
Mr.  Broun,  the  Secretary  continued, 
belongs  in  a  category  by  himself. 
“Here  is  a  genial  philosopher  who  de¬ 
clines  to  take  himself  too  seriously 
and  yet  one  who  never  pulls  his 
punches,  even  if  he  chuckles  as  he 
lands  on  an  eagerly  out-stretched 
chin,”  Mr.  Ickes  commented.  “Nor 
is  his  comment  any  less  effective  be¬ 
cause  it  is  well  tempered  and  humor¬ 
ous.” 

The  meeting,  over-shadowed  com¬ 
pletely  by  Mr.  Ickes’  address,  heard 
reports  from  various  members  in 
charge  of  guild  affairs  before  the 
cabinet  member  spoke,  and  adjourned 
immediately  upon  completion  of  his 
address  on  a  motion  from  the  floor. 

General  Johnson,  commenting  that 
he  received  an  advance  release  of  the 
Secretary’s  address,  flung  back  an 
answer  the  following  day.  Under  the 
heading  “Blast  from  the  Ick,”  the 
General  said  of  the  cabinet  member: 

“The  Ick  so  yearns  for  his  publicity 
that  he  gives  down  this  sort  of  stuff 
against  the  press  in  general  and 
names  columnists  in  particular  to  pull 
replies  like  this  and  keep  the  ineffable 
name  of  Ickes  in  the  public  prints.” 
■ 

5c  S.  F.  RADIO  WEEKLY 

Broadcast,  a  five-cent  weekly  pro¬ 
viding  radio  programs  and  being 
distributed  through  news  and  maga¬ 
zine  stands,  by  mail  and  by  carrier, 
is  appearing  in  San  Francisco.  Dis¬ 
tribution  also  is  under  way  in  Oak¬ 
land,  San  Jose  and  at  other  northern 
California  points.  Broadcast  is  ap¬ 
pearing  under  the  direction  of  H.  W. 
Dickow  and  A.  J.  Urbain  from  offices 
in  the  Monadnock  Buildng,  San  Fran¬ 
cisco.  Mr.  Dickow  initiated  Broadcast 
Weekly  years  ago  and,  with  Mr. 
Urbain  developed  the  publication.  San 
Francisco  newspapers  some  months 
lowing  contest  with  complete  self- 
assurance.” 
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NEWSPAPER  LINAGE— 52  CITIES 


iipileil  by  KDITUK  &  Pl'BLISHKK  from  Media 
Kecordb  me»KiirenientN) 


1939 

1938 

'-C  of 

E.&P. 

Linage 

Linage 

1938 

Index 

Total  Advertising: 

March  . 

.  .111.815,294 

108,918,845 

102.7 

98.9 

Ffbruarv  . 

. .  80,651,258 

88,456,989 

98.0 

96.4 

Ilisplav  Only: 

March  . 

, .  89,668.450 

85.514..38.t 

104,9 

97.6 

Tebruary  . 

. .  68,333,048 

69.269,792 

98.6 

94.1 

Classified:: 

March  . 

. .  22,140.844 

23.404,462 

94.6 

104.3 

February  . 

Retail : 

March  . 

. .  18.318.210 

19,187,197 

95.5 

106.0 

. .  65.792.052 

hO.971.010 

107.9 

104.1 

Feltruary  . 

. .  49.448,259 

49,892,427 

99.1 

101.1 

Department  Stores: 

March  . 

. .  28.262,068 

26.578,462 

106.3 

106.5 

Keiiruary  . 

. .  20,763.141 

20,882.209 

99.4 

102.5 

General : 

March  . 

.  .  17.413.710 

17.544.249 

99.3 

83.3 

I'ebruarv  . 

..  14,023.776 

15,273,020 

91.8 

76.8 

Automotive: 

March  . 

..  4.768,109 

5,080.783 

93.8 

86.1 

February  . 

. .  3,458,067 

2,611,107 

132.4 

92.5 

Financial : 

March  . 

..  1.694.579 

1.918,341 

88.3 

76.0 

F*ebruary  . 

. .  1,402,946 

1,493,238 

94.0 

83.2 

Martin  to  Start 
Philadelphia 
Shopping  Guide 


Former  Ledger  Publisher 
Plans  Publication  May  5  . . , 
Represented  by  Coveney 


Retail  Ad  Gains 
Swelled  March  Linage 


NEWSPAPER  ADVERTISING  linage 
registered  a  gain  of  2.7  per  cent  in 
March,  1939,  against  last  year  and  for 
the  third  successive  month  moved  the 
EIditor  &  Publisher  Index  upward. 
The  comparisons  are  based  on  meas¬ 
urements  for  52  cities,  compiled  by 
Media  Records,  Inc. 

Retail  and  department  store  adver¬ 


tising  classifications  reflecting  Easter 
business  made  respective  gains  of  7.9 
per  cent  and  6.3  per  cent,  thereby 
pacing  the  total  for  the  month.  Gen¬ 
eral  advertising  also  made  an  en¬ 
couraging  advance,  reducing  its  loss 
against  last  year  to  0.7  per  cent. 
Classified  continued  to  lag,  showing 
none  of  the  comparative  buoyancy  that 


might  have  been  expected  from  the 
other  indices  of  business  improve¬ 
ment.  Automtive  continued  its  un¬ 
spectacular  horizontal  movement,  and 
financial  linage  fell  off  notably. 

NBC  reported  an  all-time  high  in 
March  with  billings  of  $4,170,852,  an 
increase  of  9.6%  over  March  1938.  The 
network  reported  172  stations  com¬ 
pared  to  146  last  year. 

CBS  billings  totalled  $2,925,684  in 
March,  a  loss  of  3.6%  when  compared 
with  March  1938.  Mutual  billings 
were  $306,976  in  March,  an  increase  of 
31.8%. 


Daily's  Right 
To  Comment  on 
Ad  Is  Upheld 


Are  "Special  Reps 
Sacred  Cows?" 


War  Is  a  Long  Way  Off, 
Soys  INS  Foreign  Chief 


Election  Candidate  Loses 
Plea  His  Copy  Was  Priv¬ 
ileged  .  .  .  Paper  Wins  Suit 

Montreal,  April  12 — Judgment  in 
full  with  costs  was  allowed  the  Sud¬ 
bury  Star  by  Judge  Edmond  Proulx, 
in  Division  Court  of  Sudbury,  On¬ 
tario,  in  an  action  brought  by  the 
newspaper  against  a  candidate  in  the 
last  municipal  election  campaign. 

The  plaintiff  sought  $45,  payment 
for  an  election  advertisement  in  the 
paper.  Defendant  was  Alderman  W.  S. 
Beaton  but  Aldermen  J.  H.  Simpson 
and  Edward  White  also  participated  in 
the  action  as  voluntary  defendants. 

Refused  to  Pay  for  Ad 
Defendants  claimed  the  advertise¬ 
ment  for  which  they  had  declined 
payment,  had  been  nullified  by  the 
editorial  comment  of  the  newspaper. 
It  was  argued  the  advertisement  was 
privileged  to  the  extent  that  the  paper 
had  no  right  to  comment  upon  it  in 
the  same  edition  as  it  appeared. 

Plaintiff  argued  that  all  advertising 
copy  was  subject  to  editorial  super¬ 
vision  and  that  the  privilege  and 
liberty  of  the  press  to  conunent 
upon  matters  of  public  interest 
could  not  be  balked  by  the  ex¬ 
pediency  of  inserting  a  paid  adver¬ 
tisement.  This  would  “muzzle”  the 
press  by  political  candidates  antici¬ 
pating  adverse  comment  by  a  news¬ 
paper  affecting  their  candidature. 
Contract  Fulfilled,  Court  Rules 
The  Star  stated  its  policy  was  to 
accept  all  shades  of  political  opinion 
in  its  advertising  columns,  wiA  the 
exception  of  Communistic  propaganda 
which  it  barred,  but  at  the  same  time 
to  reserve  the  right  to  disagree  with 
any  opinions  so  expressed. 

Judge  Proulx  held  the  newspaper 
had  fulfilled  its  contract  to  publish  the 
advertisement  in  question  and  beyond 
that  the  dispute  was  a  matter  of  news¬ 
paper  policy  or  ethics  and  not  a  ques¬ 
tion  of  law. 


To  Editor  &  Publisher:  Hoity-toity! 
Are  our  special  representatives  sacred 
cows  who  must  be  kept  behind  an  im¬ 
penetrable  veil  in  the  Holy  of  Holies? 

The  commentator  on  Professor  Tay¬ 
lor’s  questionnaire  (E  &  P,  April  8) 
seems  to  imply  that  an  effort  to  learn 
how  the  snecial  representative  system 
works,  is  high  treason  if  not  sacrilege. 
Are  our  representatives  so  greatly  in 
doubt  about  the  value  of  the  service 
they  render  that  they  are  driven  to 
panic  by  ten  simple  questions?  Mr. 
Miller  vaguely  hints  that  the  survey 
must  have  been  prompted  by  a  mys¬ 
terious  Somebody  with  sinister  mo¬ 
tives;  but  even  so,  may  we  not  hope 
that  a  truthful  answer  will  confotmd 
the  villain? 

The  school  of  journalism  necessarily 
considers  the  problem  of  selling  ad¬ 
vertising,  and  the  teacher  is  derelict 
in  his  duty  if  he  does  not  endeavor 
to  ascertain  at  first  hand  how  well 
prevailing  systems  function.  An  era  in 
which  “change  and  decay  in  all 
around  I  see”  calls  for  re-examination 
and  revaluation  of  all  institutions, 
all  processes  and  methods  of  operation. 
Today  the  Apostolic  injunction  “Prove 
all  things,  hold  fast  that  which  is  good” 
is  especially  applicable. 

The  Taylor  survey  seems  to  me 
quite  pertinent,  unless — perish  the 
thought! — representatives  are  afraid 
to  let  the  agencies  answer.  In  my 
opinion  Mr.  Miller  is  needlessly 
alarmed.  Publishers’  representatives 
have  done,  and  are  doing  a  good  job. 
But  you  ought  to  hear  what  some  of 
them  say  about  the  other  fellow. 

Marco  Morrow 

Vice-President  and  Assistant 
Publisher, 

Capper  Publications,  Inc. 

Topeka,  Kansas 


War,  in  spite  of  everything  America 
hears,  will  be  long  in  coming.  Jack 
Oestreicher,  director  of  foreign  ser¬ 
vice,  International  News  Service,  said 
in  an  address  last  week  before  the 
Rotary  Club  in  Hamilton,  Bermuda, 
where  he  was  on  a  10-day  visit.  Mr. 
Oestreicher,  who  returned  to  New 
York  April  11,  added  that  a  war  will 
be  resorted  to  by  the  demociacies 
and  the  dictatorships  alike  “only  if 
there  is  no  other  solution.’’ 

Mr.  Oestreicher  expressed  the  con¬ 
viction  that  war  was  closer  six  months 
ago  than  it  is  now,  and  he  said  it  had 
yet  to  be  proved  that  Adolf  Hitler 
sought  to  dominate  the  world.  He 
asserted  that  the  favorite  weapon  in 
the  next  war  will  be  the  delayed  ac¬ 
tion  bomb.  Describing  the  idea  upon 
which  it  is  based,  he  said  the  air  fleets 
would  be  divided  into  three  squadrons 
of  three  planes  each,  the  first  carry¬ 
ing  the  ordinary  type  of  bomb  that 
explodes  on  impact,  the  second  carry¬ 
ing  bombs  with  action  delayed  for  15 
minutes,  and  the  third  carrying 
bombs  with  the  action  delayed  30 
minutes. 

“I  maintain  there  is  no  civilian 
population  on  the  face  of  the  earth 
has  the  fortitude  to  withstand  panic 
against  such  devilish  contrivance  as 
that,”  Mr.  Oestreicher  declared. 


Philadelphia,  April  11 — The  Shop¬ 
ping  Publications,  Inc.,  with  John  C 
Martin,  former  publisher  of  the 
Philadelphia  Evening  Ledger,  at  its 
head  has  been  organized  here  ami 
publication  of  a  Philadelphia  shoppini 
guide  will  start  May  5.  Mr.  Mart 
severed  his  connections  with  the  Pub- 1 
lie  Ledger  as  of  last  Feb.  1. 

Mr.  Martin  explained  to  Editor  i 
Publisher  that  the  guide  will  t* 
published  each  Friday  at  first,  and  in¬ 
dicated  that  later  it  may  be  a  bi¬ 
weekly.  He  said  it  would  have  in  ei- 
cess  of  332,000  “selected  circulation’ 

Associated  with  Mr.  Martin  L 
Thomas  Young,  former  national  ad¬ 
vertising  manager  of  the  PhiladeljU 
Daily  News,  who  will  be  advertisin; 
manager  of  the  shopping  guide;  an: 
Joseph  C.  Mass. 

Ad  Rates  Unknown 

Mr.  Martin  declined  to  discuss  ad 
vertising  rates  for  the  guide,  bu 
stated  that  he  did  not  believe  the; 
would  affect  the  general  newspape 
rate  structure  in  Philadelphia.  Th 
guide,  Mr.  Martin  said,  will  be  dk 
tributed  throughout  the  Philadelph:. 
Metropolitan  area.  Mr.  Martin  als. 
expressed  the  belief  that  the  guiatj 
would  prove  beneficial  to  newspape. 
advertising  rather  than  harmful,  ai 
he  said  he  expects  his  publicati:: 
to  eliminate  many  of  the  indepiende: 
advertising  circulars  now  being 
tributed  in  the  Philadelphia  area. 

It  will  be  similar  in  some  wa; 
to  shopping  guides  in  Chicago,  Losj 
Angeles,  Cleveland,  Detroit  and  Was: 
ington.  Its  format  will  be  stands 
newspaper  size.  Although  local  cop; 
will  donynate  in  the  guide,  Mr.  Man 
said  he  is  now  negotiating  with  tb 
James  A.  Coveney  company  to  hand 
national  advertising  accounts  for 
guide.  News  copy  also  will  be  carrw 
in  the  publication,  he  said.  Offices 
the  shopping  guide  are  located  in  t 
Lincoln-Liberty  building. 


MORE  MAINE  ADS 


AD  BUDGET  DOUBLED 

Doubling  its  advertising  budget 
this  year.  Eastern  Wine  Corp.,  prt; 
ducer  of  Chateau  Martin  wines, 
run  the  largest  campaign  in  its  bj 
tory,  using  newspapers,  radio,  4 
cards  and  outdoor  signs.  While 
was  the  most  successful  year  in 
company’s  history,  1939  first  quart 
volume  sharply  outstripped  the  c. 
responding  period  of  last  year.  A  W 
campaign,  involving  660-line  inse' 
tions,  is  now  being  conducted  in  ^ 
of-town  newspapers  and  if  success* 
will  be  run  in  more  than  200  papj 
in  the  East.  Austin  &  Spector  Corj 
pany,  Inc.,  directs  the  account. 


DAILY  NOW  WEEKLY 


Will  F.  Ragan,  former  managing 
editor  of  the  Sacramento  (Cal.)  Union, 
has  purchased  the  Arcadia  (Cal.) 


Sturges  Dorrance,  president  o  f 
Brooke,  Smith,  French  &  Dorrance, 

Inc.,  New  York  advertising  agency  _  ” 

handling  the  State  of  Maine  advertis-  NEW  PHOTO  METHOD 
ing,  informed  Editor  &  Publisher  this 
week  that  “available  money  for  ad¬ 
vertising.  sales  promotion  and  product 
and  consumer  research  on  State  of 
Maine  potatoes,  sweet  corn,  blue¬ 
berries  and  lobsters  totaled  $191,000 
in  1938 — $117,500  representing  state 
tax,  $50,000  representing  state  appro¬ 
priation  and  $23,500  representing 
voluntary  per  unit  contributions.” 

Editor  &  Publisher  on  page  11  of  its 


A  new  method  of  transmitting  F 
tures  over  cables,  which,  it  is  said- 
capable  of  sending  a  picture  6  i 
inches  within  20  minutes,  has  been « 
nounced  by  the  Western  Union  Te. 
graph  Co.  in  New  York.  West^, 
Union  said  the  system  soon  wo-T 
be  available  to  the  press  and  pU; 
for  service  between  London  and 
York,  with  London  as  the  transmit^ 
point.  In  a  test  last  week  the  .A-^j 
ciated  Press  received  several  pb 


_ _  April  8  issue  had  quoted  a  U.  S.  De-  _ _ _  _ 

Tribune  and  News,  and  has  returned  partment  of  Agriculture  report  of  showing  the  arrival  in  England  of -y 
it  to  weekly  publication.  $121,000  expenditure  for  Maine.  Yankee  Clipper. 
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FlpoR  APRIL  15,  1939 


N.  Y.  Herald  Tribune  Wins 
Ayer  Cup  For  Typography 


NEW  DEAL  WILL 
EASE  TAXATION 


he  New  York  Herald  Tribune  has  through  March  18.  In  other  years,  headlines  and  8  pt.  No.  2  with  con- 
been  awarded  the  Francis  Wayland  the  date  of  March  4  was  used.  densed  Title  No.  3  for  body  type, 

yer  Cup  for  1939  for  typographical  New  York  Herald  Tribune  used  a  7  New  York  Daily  News:  Its  top  head 

itcellence  in  the  Ninth  Annual  Ex-  pt.  Ionic  No.  5  text  type  and  Bodoni  was  120  pt.  condensed  Gothic.  Under 

bold  type  for  its  heads.  the  head  “RIDDLES,”  a  30  pt.  Vogue 

The  papers  receiving  honorable  extra  bold,  it  used  a  10  pt.  Century 
mention  used  on  page  one  March  9 
headline  types  and  body  types  as 
follows: 

New  York  Times:  7  pt.  Ideal  text 
type  and  Latin  Antique  Condensed 
type  for  its  1  col.  heads  and  Chelten¬ 
ham  Condensed  Italic  type  for  other 
larger  headlines. 

84  Pt.  Gothic  Used 
Pittsburgh  Press:  The  overline  was 
eight  columns  in  60  pt.  Cheltenham 
Italic.  The  main  line  was  84  pt.  Goth¬ 
ic  with  a  one  column  drop  of  36  pt. 

Gothic  with  one  12  pt.  hanger.  The 
body  type  was  10  pt.  Ionic  in  the  first 
paragraph,  dropping  off  to  7  pt. 

The  Christian  Science  Monitor:  7  pt. 

Ionic  on  an  8  pt.  slug.  The  top  one 
column  heads  were  30  pt.  Bodoni  bold 
condensed.  Secondary  one  column 
heads  were  in  24  pt.  Bodoni  bold  con¬ 
densed.  Two  or  more  column  heads 
were  in  36  pt.  Bodoni  bold  with  banks 
in  12  pt.  Bodoni  bold. 

Hartford  Courant:  News  heads  we^^e 
upper  and  lower  case  Century,  while 
the  body  type  was  7  pt.  Ionic  on  an 
8  pt.  base  for  page  one  and  inside 
7  pt.  on  a  7  pt.  base  was  used. 


f  The  Pittsburgh  Pro 


Kcr.ilh  Tribune 


AU 


(tfunty,  Pintr  Taxfti  Cut  To  Raten  Sinct  1929 

EARLE  AIDES,  9  OTHERS  INDICTED 

ituiui  pairs  i<.<«'  ■Mau 

■  MB  -  :rrr-:  aeegn  wimhi  -.rr.r'-  mwon 


•  i  I  The  Chattanooga  Times,  winner  of 

"J  second  honorable  mention  in  the  10,- 

^  000  to  50,000  class,  previously  received 

_  »«■».:  =.  an  honorable  mention  in  its  circula- 

.  .  ■—  class,  in  1934. 

fyiTl,  .  '  :  First  Mention  for  Bridgeport  Paper 

This  is  the  first  time  that  the 
Bridgeport  Telegram  has  won  recogni¬ 
tion  in  the  exhibition.  In  the  group 
with  under  10,000  circulation,  the 
Evening  Tribune  of  Hornell,  N.  Y., 

'  ;  VU-  -1:  which  this  year  received  second  hon- 

-I  •  ■  orable  mention,  has  thrice  before  been 

-  ■  _  ■  accorded  mention  in  its  circulation 

^  .  _:r_  group  (1934,  1936  and  1937).  Neither 

the  Concord  Monitor  nor  the  Mead- 
Under  the  head  ville  Tribune-Republican  has  received 
[ITLER”:  a  24  pt.  previous  recognition, 
it  used  a  10  pt.  The  Ayer  cup,  the  certificates  of 
honorable  mention,  the  prize  winning 
Dailies  Entered  papers  and  all  other  entries  will  be 
:y  explained  that  the  Ayer  gal^ 

39  exhibition  was  m  Philadelphia  April  17.  Pub- 

ict  that  the  entries  the  winning  newspapers  will 

ted  76.94%  of  the  presented  with  the  awards  at  a 

age  newspapers  in  “  ^  ^ 

vhich  were  invited  i  a  e  p  la.  ^ 

ist  nine  years  that  T»*n  T»r  i  i  ^ 

id  the  exhibitions.  Bill  Woulcl  Open  PreSS 

the  dailies  have  Gallery  to  Radio 

ion  is  to  stimulate  Washington.  D.  C.,  April  11-New 
nent  in  thn  tvnoff-  tor  Congressional  press  galleries, 

al  aiUrancTof  P-viding  facilities  for  radio  report- 
ir  to  enhance  their  ^een  propos^  by  Senators 

ial  and  advertising  G*“®tte  and  W.  Warren  Barbour. 

Existing  regulations  limit  member- 
Times,  which  this  ^^>P  correspondents  for  dmly  news- 
lorable  mention  in  P^Pers  requiring  telegraphic  service, 
re  than  50,000  cir-  ^"^11  Fulton  Lewis,  CBS  news  corn- 
won  the  Ayer  cup  '"C'ltator.  raised  the  question  of  ad- 
nd  won  honorable  reporters  it  was  not 

-culation  group  in  f^erally  known  that  strict  applica- 
j  tion  of  the  present  rules  would  bar 

t  year  awards  were  association  correspondents  from 

irgh  Press  and  the  gallery. 

Monitor.  The  Hart-  The  pressed  regulations  which 
nner  nf  the  first  approved  by  the  rules 

in  tfio  innnn  tn  committees  of  each  House  and  then 
the  Aver  cun  in  adopted  by  the  Senate  and  the  House, 
it  has  also  won  Propose  that  gallery  and  work-room 
in  its  circulation  equitably  apportioned  be¬ 

tween  press  and  radio  newsmen. 

PIPE  CAMPAIGN 

A  new  campaign  designed  to  increase 
the  sale  of  the  Dr.  Grabow  Pre- 
Smoked  Pipes,  has  been  instituted  by 
the  M.  Linkman  &  Co.,  of  Chicago, 
through  the  Simons-Michelson  Adver¬ 
tising  agency,  Detroit.  The  campaign 
is  in  the  form  of  a  Big  League  Base¬ 
ball  tie-up  in  which  nine  of  the  lead¬ 
ing  baseball  players  are  being  fea¬ 
tured  as  smokers  of  the  patented  pijie. 
The  adverti.sements  are  appearing  in 
46  newspapers  from  coast  to  coast 
every  other  week  until  June  11. 

COTTON  IN  PAPER 

Washington,  D.  C.,  April  11— A  bill 
to  require  that  all  domestically  pro¬ 
duced  newsprint  contain  a  fixed  per¬ 
centage  of  American  cotton,  is  being 
prepared  by  Representative  Hampton 
P.  Fulmer  of  North  Carolina. 


it  was  announced  this  week  in  Phila¬ 
delphia. 

It  was  the  fourth  time  that  the  Her¬ 
ald  Tribune  has  won  the  cup.  In 
addition,  the  newspaper  has  won  four 
honorable  mentions  since  the  incep¬ 
tion  of  the  annual  exhibitions  in  1931. 

In  1934,  the  Herald  Tribune  retired 
the  first  cup,  having  won  it  the  requi¬ 
site  three  times  for  permanent  posses¬ 
sion. 

N.  Y.  Times  Wins  in  50,000  Class 

In  addition  to  the  cup,  which  was 
a  sweepstake  award  given  for  the  best 
paper  in  the  exhibition  regardless  of 
circulation  or  format,  ten  other  awards 
were  announced.  They  are: 

Newspapers  with  more  than  50,000 
circulation  (121  entered):  First  hon¬ 
orable  mention,  New  York  Times; 
second  honorable  mention,  Pittsburgh 
Press;  third  honorable  mention,  the 
Christian  Science  Monitor. 

Newspapers  with  circulation  of  from 
10,000  to  50,000  (342  entered):  First 
honorable  mention,  the  Hartford 
(Conn.)  Courant;  second  honorable 
mention,  the  Chattanooga  (Tenn.) 

Daily  Times;  third  honorable  mention, 
the  Bridgeport  (Conn.)  Telegram. 

Newspapers  with  circulation  under 
10,000  (834  entered):  First  honorable 
mention,  the  Concord  (N.  H.)  Daily 
Monitor;  second  honorable  mention, 
the  Homell  (N.  Y.)  Evening  Tribune; 
third  honorable  mention,  the  Mead- 
mlle  (Pa.)  Tribune-Republican. 

N.  Y.  News  Best  Tabloid 
Tabloids  (31  entered):  Honorable 
I  ^ntion,  the  New  York  Daily  News. 

^ere  was  only  one  mention  offered  in 
the  tabloid  group,  which  was  a  new 

classification  in  the  Ayer  contest  this  The  Chattanooga  Times:  Had  for 
l’®3r.  extra  column  heads  Cheltenhem  bold 

The  entries  were  judged  April  7  by  italic  caps  with  decks  in  Century 
ben.  Hugh  S.  Johnson,  newspaper  bold  and  Gothic  condensed  No.  1. 
I  '^I'unnist;  Quentin  Reynolds,  asso-  Top  heads  were  Latin  condensed  and 
I  ^te  editor  of  Collier’s;  and  Walter  Gothic  condensed  No.  1.  News  type 
Domin  Teague,  industrial  designer  was  6%  Ionic  with  bold  face  No.  2 
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radio  and  newspaper  campaigns  are 
planned  for  this  spring. 

A  new  campaign  for  the  Aeolia.\ 
Company,  New  York,  was  announces 
this  week  by  Brown  &  Thomas  Ad¬ 
vertising  Corp.,  New  York.  The  cam¬ 
paign  will  feature  copy  in  newspaper; 
and  individual  product  treatment  in 
magazines. 

The  Adrian  Bauer  Agency,  Phila¬ 
delphia,  has  been  appointed  to  handle 
advertising  of  Eddington  Distiubc 
Co.,  Lebanon,  Pa.,  distillers  of  Rye 
whiskies. 

National  magazines  will  be  used  bv 
OsTBY  &  Barton,  jewelry  manufac¬ 
turers.  Providence,  R.  I.  The  Abbot; 
Kimball  Co.,  New  York,  has  the  ac¬ 
count. 

Hosiery  Distributors  of  Amehica 
New  York,  and  Radio  Aircraft  Co 
Brooklyn,  have  named  Sanger,  Rich¬ 
ards  &  Loft,  to  direct  their  accounts 
United  Frosted  Foods  Inc.,  Chicago 
has  named  Neisser-Meyerhoff.  Inc, 
Chicago,  according  to  Standard  Ad- 
fiertising  Register. 

The  Goodall  Co.,  makers  of  Palm 
Beach  clothing,  will  conduct  a  news¬ 
paper  campaign  for  the  second  annual 
Goodall  $5,000  invitation  golf  tourna¬ 
ment,  to  be  held  June  1-4  at  Fresh 
Meadow  Golf  Club,  Flushing.  Rie 
company  expects  that  its  cooperative 
newspaper  advertising  will  rise  60 
to  70%  in  linage  this  year  over  last 
The  Lawrence  Gumbinner  Agency 
directs  the  account. 

Trimount  Clothing  Co..  New  York 
Clipper  Craft  Men’s  clothing,  has  ap¬ 
pointed  Austin  &  Spector  Co.,  Inc 
New  York,  to  handle  its  account. 

Lady  Esther  Co.,  Chicago,  has  ap¬ 
pointed  Pedlar  &  Ryan.  Inc.,  New 
York  agency,  to  direct  its  publicatior 
and  radio  advertising,  effective  April  6 
Beaumont  &  Hohman,  Inc.,  Chicago 
agency,  has  been  named  to  handle  the 
adverti.sing  account  of  Northwest  Ant- 
LiNES,  Inc. 

Newspapers  will  play  a  leadine 
part  in  the  extensive  advertising  cam¬ 
paign  for  Hecker-Ho  cereals,  featur¬ 
ing  Force,  of  the  Hecker  Products  Co 
J.  C.  Riggs,  sales  promotion  man¬ 
ager,  told  the  entire  retail  sales  and 
distributing  organization  at  the  Parker 
House.  Boston,  April  8.  in  a  discussior. 
of  the  Spring  advertising  and  sale; 
programs. 

San  Francisco  Stock  Exchange  is 
placing  advertising  in  an  extended  list 
of  Northern  California  newspapers 
Jointly  handling  the  campaign  are 
Doremus  &  Co.,  D’Evelyn  &  Wal¬ 
worth  and  Carl  C.  Wakefield  agencies 
Golden  West  Brewing  Co.,  Sar. 
Francisco,  is  releasing  its  first  major 
newspaper  advertising  in  a  California 
Gilbert  campaign  which  will  extend  through 
1  Flyer  summer.  Two  inch  by  three  col¬ 
umn  copy  prepared  by  the  Dake  Ad- 
vertising  Agency  is  being  run  twice 

wicr'& 

ndle  its  Oldetyme  Distillers,  Inc.,  began  a 
.ffectiv’e  campaign  in  approximately  190  news¬ 
papers  this  week  for  its  Three  Feath- 


65%  Nash  Sales  Gain  LAUNCH  NEW  GOLDEN  WEDDING  CAMPAIGN 
Brings  70%  More  Ads  . 

Detroit,  April  11 — A  projected  70% 
increase  in  newspaper  linage  during 
April  and  May  by  the  Nash  Motors 
Division,  Nash-Kelvinator  Corp.  an¬ 
nounced  last  week  by  W.  A.  Blees, 
general  sales  manager,  is  warranted 
by  the  65%  sales  gain  during  the  first 
quarter;  an  increase  for  which  news¬ 
paper  advertising  is  credited  with 
playing  a  very  important  part. 

“One  of  the  heaviest  schedules 
projected  by  the  company  in  recent 
years,  the  new'  appropriation  will  in¬ 
crease  to  2.600,000  lines  the  amount  of 
newspaper  space  used  by  Nash  in 
support  of  its  spring  selling  cam¬ 
paigns.’’  Blees  said. 

The  effectiveness  of  the  advertising. 

Blees  pointed  out,  which  departs 
from  conventional  motor  advertising 
themes  in  that  it  stresses  “the  fun  of 
driving’’  rather  than  the  mechanical 
features,  is  clearly  reflected  in  Nash 
sales  this  year.  He  pointed  out  also 
that  the  spectacular  first  quarter  climb 
of  sales  for  Nash  puts  it  as  the  fourth 
largest  company  in  the  automobile 
industry. 
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First  release  m  the 
new  Golden  Wed¬ 
ding  Campaign  fea¬ 
turing  Golden  Mo¬ 
ments. 


AN  advertising  campaign  is  being  supplementary  in  the  ads  which  are 
launched  this  week  on  Golden  Wed-  to  appear  weekly  and  average  360 
ding  whiskies  in  35  newspapers  in  ma-  lines. 

jor  markets  by  Joseph  S.  Finch  &  Co.,  In  announcing  the  campaign.  Joseph 
division  of  Schenley  Distillers  Corp.  E.  Triner,  director  of  sales  for  Finch, 
The  theme  of  the  campaign  which  pointed  out  that  "the  slogan  directly 
will  last  through  the  summer  is  ties  in  with  the  brand  name  and  re- 
“Golden  Moments  Call  for  Golden  peats  an  essential  part  of  it.  It  could 
Wedding”  and  copy  suggests  various  be  used  with  no  whiskey  except 
“golden  moments”  in  a  man’s  life  such  Golden  Wedding  and  have  any  mean- 
as  the  thrill  of  landing  a  big  one  il-  ing.” 

lustrated  above.  Other  whiskey  Copy  is  prepared  by  J.  Sterling 
brands  in  the  Finch  line  are  featured  Getchell,  Inc..  New  York. 


ecutive  at  Blaker  Advertising  Agency, 
New  York. 


Huiis  that  perform 
MAGIC 
in  YOU  home! 


A«!iSJ£»  t  ^WAiril 
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pany  s  auveiiiauig  ccniipaign  .  ,  o  j-  i  .l  .  L;onn..  will  Diac< 

J  A  *1  10  oU  ooc  American  Radiator  institutional  copy  th.it  ,:i  L.  \ 

opened  April  13  with  235  newspapers  j  .  •  r  *  i  with  Charles  W. 

on  the  Pacific  Coast  presenting  copy.  -PPeared  m  1.561  newspapers  this  week.  york.  includinf 

pleases  made  through  &  .^^tractor”  this  week  in  1,561  news-  Chemistry,  and 

Thomas  offices  in  San  r  rancisco  „  „  m  .  j  n  j  advertising, 

ranged  from  three  columns  13  inches  Placement  orders  al  owed  g 

to  five  columns  15  inches,  with  four  '  ark^N  J  has  a 

,  i-i  •  u  J  ■  _ or  12  to  give  the  best  possible  posi-  in.  j.,  nas  a 

colui^  11-inch  copy  used  in  the  in-  Legler,  Inc.,  Nev 

termediate  group.  .  Ug__  -..j  . 

Announcement  of  a  new  series  of  This  is  the  largest  newspaper  cam-  „  . 

Associated’s  stamos  was  made  in  the  in  the  history  of  the  company.  cu  '  v  v 

first  advertising,  with  the  second  re-  ^  results  live  up  to  expectations  it  is  i>herman  K.  t 

lease  scheduled  to  stress  both  the  Possible  that  May  and  June  -will  see  has  been  ^poin 
stamps  and  Flving  “A”  Gasoline,  similar  institutional  copy  placed  in  a  count  ot  Falst; 
April’s  two  releases,  on  April  13  and  similar  sized  list  of  papers.  A  smaller  Louis. 

27,  will  be  all  black  and  white  copy  }>st  will  be  used  if  regular  sales  copy  Bowey's.  Inc.. 

but  some  color  is  planned  for  May.  is  decided  upon.  chocolate  produi 

Associated’s  campaign  swells  the  Ad  copy  advised  that  “our  long  Sorenson,  formi 
volume  of  large-space  gasoline  copy  years  of  experience  have  proved  that  Goble  Company 
placed  in  Coast  newspapers.  Three  your  best  interests  are  served  when  vertising. 
major  gasoline  companies — Tidewater  you  consult  your  heating  and  plumb-  Hero  Dog  Fo 
Associated,  Standard  Oil  of  California  ing  contractor  first  on  any  healing  or  manufacturer  of 
and  Shell — are  now  releasing  large  plumbing  problem.”  placed  its  accour 

size  advertising  from  San  Francisco.  Paul  R.  Baugh  is  the  account  ex-  seil  and  Associa 
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The  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT 


Pillboxes  Advertised  in  Great  Britain 


the  EUROPEAN  crisis  is  resulting  in 

some  grim  advertising  in  British 
newspapers.  Outstanding  is  the  copy 
being  placed  by  the  Cement  and  Con¬ 
crete  Association  promoting  the  con¬ 
struction  of  pillbox  shelters  to  pro¬ 
tect  families  from  air  bombings. 

In  the  advertisement  shown  here  it 
is  interesting  to  note  that  although 
the  public  is  urged  to  “Build  It  Now, 
Later  On  It  May  Be  Too  Late,”  no 
reference  is  made  to  war  or  bombings. 

"Now,”  says  the  copy,  “it  will  serve 
you  as  a  store,  tool,  bicycle  or  peram¬ 
bulator  shed.  Later  it  will  provide 
protection  for  you  and  yours  against 
blast,  splinters  and  falling  debris.” 
Another  line  states  that  “later  both 
men  and  materials  may  be  scarce.” 

The  pillboxes,  which  according  to 
the  illustration,  are  built  above 
ground,  are  priced  at  from  £35  to 
£40.  The  walls  are  about  a  foot  thick. 

The  illustration  makes  pillbox  life 
look  very  cosy,  indeed.  It  is  a  lull 
during  a  bridge  game.  Father  leans 

)  Build  it  NOW 

Later  on  may  bo  TOO  LATE 


NbW  Mr  mnt  Mtf  LATVt  J  r* 


easily  against  the  concrete  wall  with 
a  glass  in  his  hand.  Mother  is  pour¬ 
ing  from  what  looks  suspiciously  like 
a  bottle  of  beer  or  ale.  A  man,  possi¬ 
bly  a  guest  or  a  son-in-law,  tunes  the 
radio,  while  a  child  plays  happily  with 
a  doll’s  hou.se  on  the  floor. 

Interesting  classified  advertisements 
are  also  being  placed  in  London  news¬ 
papers.  of  which  the  following  are 
typical  (the  A.R.P.  stands  for  Air 
Raid  Precaution): 


a 


A.R.P  ‘‘I'l  V-'TK  IIOTKI.  in  safety  zone. 

*  South  CotswoM^.  will  guarantee 
^ccommodatitui  in  rmcrgmcy.  Xomiiial  reser¬ 
vation  char(;f.  Itonk  now. — Write  A.,  Box 
^’8^9,  haily  Telegraph,  K.C.  4. 


;  a.r.p:  T  will  save  time  and  money  to 
have  the  refuge  for  your  staff 
i  panned  by  a  qualified  expert  who  has  com- 
Ptted  many  approved  schemes.  —  Write  A., 
-  ■''.3^.  Daily  Telegraph,  E.C.  4. 


i\ 

V 

the 

r 


\ATf6XAr.  CKlSi'S.  —  X  e  r  v  e‘  .^ipreiaiist 
Would  t.ikc  three  guests.  Private  house. 

*Corn«, all. —Write  X’.,  Hox  5.502,  D.aily 
i!!2];^Ph,  E.C.  4. 

Wot  Headlines  Protested 

SHARP  contrast  to  the  British  ad¬ 
vertising  is  this  copy  placed  in  the 


It’s  ’bout  time  the 
Newspapers  quit  cryin’ 

WAR 

which  razes  ell  with  the 


MINDS  of  the  PEOPLE 
in  general— and  in  turn— 

RAZES  ELL  WITH  B1Z^ESS! 


There's  moar  war  in^ 
any  Newspaper  Offis 
than  there  will  likely  ^ 

BE  HERE  IN  THE 
NEXT  TEN  YEARSJ^ 


Boston  Globe  April  6  by  Raymond's, 
Boston  department  store  noted  for  the 
originality  of  its  advertising.  Fre¬ 
quently,  as  in  this  ca.se.  copy  takes 
on  the  character  of  a  shrewd  New 
Englander  who  has  difficulty  with  his 
spelling. 

We  hope  Raymond’s  prediction  is 
borne  out,  but  we  can  hardly  agree 
that  war  is  quite  so  much  a  matter  of 
an  editor’s  headlines.  Some  events 
undoubtedly  have  been  over-played 
from  a  headline  standpoint,  but  the 
dictators  aren’t  just  swallowing  gold¬ 
fish  in  Europe. 

Reverse  Plate  Ad 

UNIQUE  HANDLING  of  a  revcM-.se 

plate  ad  is  shc.wn  herewith  from 
the  Salem  Orec/ou  Statesman.  Pre¬ 
pared  for  observance  of  the  Ladd  & 
Bush  bank’s  70th  anniversary,  the  ad 
featured  the  .signatures  of  leading 
busine.ss  men  and  their  connections  in 
Salem.  According  to  Robert  Sprague, 
Statesman  advertising  manager,  the 
signatures  were  secured  directly  on 
si.x-ply  coated  stock  and  were  then 
traced  over  with  a  special  ink  which 
made  the  desired  impression  in  the 
metal  during  the  casting  proces.s. 

The  words  “Ladd  &  Bush"  and  "an¬ 
niversary”  were  made  with  letters 
provided  by  the  Gould  Service  of 


LruUi  &  Hu*h  Hank  7(kh  Annitvnan  of  toumtin 


'Va  LADDcBUSH 

onits^Wth  anniversary 


Detroit.  These  individual  letters, 
gummed  on  one  side,  were  affixed  to 
the  six-ply  paper. 

Appearance  of  the  ad  occasioned 
“more  comment  than  anything  we 
have  done  in  a  long  time,  because  it 
was  the  first  time  this  type  of  adver¬ 
tisement  had  ever  been  presented  in 
Salem.’’  states  Mr.  Sprague. 

Laundr-y  Gives  Shopping 
List  Space 

IF  ALL  ADVERTISERS  would  use 

space  the  -way  Normington’s  Spring 
City  Laundry  did  in  a  recent  issue 
of  the  Waukesha  (Wis.)  Daily  Free¬ 
man.  compositors  would  be  happier 
people  and  publishers  would  cut  their 
composing  room  costs. 

In  space  10' ■>  inches  deep  on  one 
column  the  laundry  placed  32  words. 
At  the  top  of  the  column  the  ad  said: 
■'For  Your  Convenience  Tear  Out 
This  Space  FOR  YOUR  SHOPPING 
LIST.’’  Then  followed  .six  inches  of 
white  space,  and  at  the  bottom  this 
type:  "Send  your  Spring  Garments 
now.  Be  ready  for  the  Easter  Parade. 
Normington’s  Spring  City  Laundry 
and  Dry  Cleaning  Co.  Phone  355.” 

Maev,  Blooming  dale  Skirmish 

MACY’S  AND  Bloomingdales.  two  of 

New  York’s  great  department  stores, 
had  another  of  their  little  advertising 
skirmishes  this  week. 

Macy’s  on  Monday  in  half-page 
.space  promoted  its  Shoppers’  Service, 
.saying,  “Don’t  be  a  shadow  of  your 
former  self.  Let  Macy’s  do  your  trek¬ 
king  for  you."  Later  the  copy  em¬ 
phasized  Macy  low  prices  and  com¬ 
parison  shopping. 

"Whenever  a  Comparison  Shopper’s 
Report  indicates  that  a  Macy  article 
is  not  priced  low  enough,  the  price  is 
reduced  immediately,  and  the  new  low 
price  is  marked  on  each  price  tag.” 
the  ad  .said. 

On  Wednc.sday  Bloomingdale's  broke 
out  in  a  big  headline:  “We’d  Rather 
Bo  Right  the  First  Time."  and  con¬ 
tinued: 

“We  like  to  mark  our  goods  as  low 
as  po.ssible  the  moment  we  put  them 
on  sale,  so  as  to  give  all  our  cus¬ 
tomers  the  benefit  of  the  same  lo-w 
prices.” 

The  copy  admitted,  however; 

“Our  comparison  shoppers  are 
trained  to  know  merchandise  qualities 
and  value  and  if  one  of  them  finds 
that  an  article  isn’t  priced  low 
enough,  she  phones  us  at  once — and 
presto—  we  reduce  it  to  be  sure  that 
our  prices  are  low  enough. 

“But  we’re  pretty  careful,  so  it 
doesn’t  happen  often,  and  we  don’t 
need  an  army  of  shoppers  because  we 
find  if  pays  to  mark  our  prices  loio 
the  first  time.  That’s  why,  for  two 
generations.  Bloomingdale’s  has  been 
renowned  for  prices  that  represent 
unusual  value." 

Which,  to  us.  seems  to  leave  the 
matter  pretty  much  -where  it  was  in 
the  first  place. 

■ 

HOST  TO  AD  GROUPS 

Ralph  W.  Bateman,  Detroit  man¬ 
ager  of  the  Katz  Agency,  Inc.,  and 
the  Oklahoma  Publishing  Co.,  pub- 
li.shers  of  the  Oklahoma  City  Daily 
Oklahoman  and  Times  and  the 
Farmer -Stockman,  were  joint  hosts 
recently  at  a  series  of  luncheons  in 
Detroit  arranged  for  various  groups 
of  advertising  men.  Similar  meetings 
have  taken  place  in  New  York  and 
Chicago.  The  Daily  Oklahoman  and 
Times  will  publish  a  50th  anniversary 
number  April  23. 


Among  Advertising  Folk 


THOMAS  H.  YOUNG  has  been  ap¬ 
pointed  director  of  advertising  of 
the  United  States  Rubber  Co..  New 
York,  succeeding  Walter  Emery,  who 
becomes  economist  for  the  company. 
Mr.  Young  has  been  engaged  in  sales, 
sales  promotion,  and  advertising  work 
for  the  company  since  1916. 

Frederic  R.  Ga.-vible,  executive  sec¬ 
retary  of  the  American  Association  of 
Advertising  Agencies,  will  be  on  the 
convention  program  of  the  California 
Advertising  Managers  Association 
June  23-24-25. 

William  H.  Kearns,  former  account 
executive.  Blackett  -  Sample  -  Hum- 
mert,  Inc.,  Chicago,  has  resigned  to 
join  H.  W.  Kastor  &  Sons  Advertising 
Co.,  Chicago,  as  vice-president  and 
account  executive. 

Harlow  P.  Roberts,  formerly  ad¬ 
vertising  manager  of  Pepsodent  Co. 
and  more  recently  advertising  man¬ 
ager  of  Purity  Bakeries  Corp.,  has 
been  named  manager  of  the  radio  con¬ 
tract  department  of  Blackett-Sample- 
Hummert,  Inc.,  Chicago. 

Brown  &  Thomas  Advertising  Corp. 
announced  last  week  the  appointment 
of  Mal  Murra-v  to  head  the  com¬ 
pany’s  media  department.  He  held 
similar  posts  with  Lord  &  Thomas 
and  Erwin  Wasey. 

R.  L.  Hurst  has  been  appointed  to 
the  executive  staff  of  MacManus,  John 
&  Adams.  Inc.,  Detroit  agency.  Ho 
was  formerly  with  Batten,  Barton. 
Durstine  &  Osborn  and  also  Lord  & 
Thomas. 

Brown  Bolte  has  been  appointed 
merchandising  manager  of  ^-ott  & 
Bowne  and  Scott  &  Bowne  Vitamin 
Corp. 

J.  Truman  Steinke.  formerly  adver¬ 
tising  and  sales  promotion  manager 
of  Nash-Kelvinator  Corporation’s 
Leonard  Refrigerator  division.  Detroit, 
has  joined  Kotchum,  Macl^od  &• 
Grove,  Pittsburgh,  as  an  account 
executive. 

WiLLiA.M  Relyea  Jr.,  recently  with 
the  Averell  Broughton  agency.  Now 
York,  has  joined  the  staff  of  the  In¬ 
ternational  Exposition  Co.,  Grand 
Central  Palace.  New  York. 

Helen  Haisley,  formerly  of  Dona¬ 
hue  &  Coe,  has  joined  the  staff  of 
Space  &  Time,  New  York. 

C.  W.  Brooke,  president  of  Brooke. 
Smith  &  French,  Inc.,  Detroit  adver¬ 
tising  agency,  has  been  re-elected  a 
director  of  the  Better  Business  Bureau 
of  Detroit.  Inc. 

George  W.  Knox,  Jr.,  of  the  Knox 
Advertising  agency.  Oklahoma  City. 
Okla.,  was  elected  president  of  the 
Oklahoma  City  Advertising  Club  this 
week.  Lowe  Runkle,  of  the  A.  K. 
Glenn  Advertising  agency,  and  Tom 
Johnson,  commercial  manager  of  radio 
station  KTOK.  were  elected  fir.st  and 
second  vice-presidents,  respectively. 
Euclid  H.  Alexander,  secretary-treas¬ 
urer  for  the  last  15  years,  resigned. 

Carl  D.  Dennis,  Jr.,  recently  man¬ 
ager  of  the  Montreal  office  of  Lord  & 
Thomas,  has  resigned  this  post  to  join 
Cookfield,  Brown  &  Company,  Ltd.. 
Montreal,  in  an  executive  position. 

■ 

HEADS  S.  F.  AD  AGENCY 

Lawrence  M.  Judd,  former  governor 
of  Hawaii  becomes  executiv’e  vice- 
president  of  Bowman  Deute  Cum¬ 
mings.  Inc.,  advertising  agency,  and 
will  make  his  office  in  San  Francisco, 
it  was  announced  there  Thursday. 


EDITOR 


PUBLISHER 


Henry  A.  Wise  Wood  Dies; 
Was  Mechanical  Genius 


In  his  full  life  he  had  also  found  P’rrrrlo 

time  to  study  marine  engineering,  and  JJIwUJxiyil 
for  many  years  had  been  an  enthusi-  n>|  I’l" 

astic  yachtsman.  In  1915  he  was  a  i  ll©S  XT 01111011. 
member  of  the  U.  S.  Naval  Consulting  ^ 

Board,  but  as  an  exponent  of  prepar-  Jq  ReOrgaillZe 

oHnocc  no  rocifTnorl  from  tnf*  board  lO 


edness  he  resigned  from  the  board  to 


_  inT  niri*  free  himself  for  criticism  of  what  he 

Board  Chairman  of  Wood  Newspaper  Machinery  termed  “the  dangerously  weak’’  poi- 

.  .  tt  J  Til  icy  of  the  Wilson  Administration.  He 

Corp.,  and  Prominent  Citizen,  Had  Been  111  strongly  opposed  the  entry  of  the 


Of  Pneumonia  for  Five  Days 


strongly  opposed  the  entry  of  the 
United  States  into  the  League  of  Na¬ 
tions,  and  in  1919  he  backed  his  con- 


Publisher  Schroth  Announces 
Petition  Filed  Under 
Chapter  1 1  of  Chandler  Act 


In  a  page-one  statement  April  13, 


elusions  with  a  petition  to  Congress  Frank  D.  Schroth,  publisher,  Brookl^ 


HENRY  A.  WISE  WOOD,  73,  chair-  one  one-hundredth  of  a  second.  Be-  for  the  impeachment  of  President  Wil-  (N.  Y.)  Daily  Eagle,  announced  the 


man  of  the  board  and  former  presi-  fore  his  inventions  were  made,  presses  son.  Throughout  his  life  he  was  an  paper  had  filed  a  petition  with  Judge 
dent  of  the  Wood  Newspaper  Machin-  were  printing  about  24.000  copies  per  advocate  of  preparedne.ss  for  the  Moscowitz  in  the  U.  S.  District  Court 
ery  Corp.,  and  newspaper  mechanical  hour.  However,  with  his  devices  in  “next  war.’’  asking  permission  to  effect  a  reor- 

inventive  genius,  died  at  his  home,  use  presses  can  now  turn  out  more  Mony  Interests  ganization  under  the  provisions  of 

1170  Fifth  Avenue,  New  York.  Anril  than  60.000  complete  copies  an  hour.  r.u„_ ji„_  a.. 


9  of  pneumonia  after  an  illness  of  five 
days. 


lext  war.’’  asking  permission  to  effect  a  reor- 

Had  Many  Interests  ganization  under  the  provisions  of 

r  ui  •  Chapter  11  of  the  Chandler  Act. 

The  farm  problem,  immigration  o,;,-  „  sk. 


Ever  since  at  the  age  of  six.  when  ujuftion  technocracy  currency  and  ^  application  was  "the 

he  was  presented  with  a  small  case  P  ,  Stone  League  advocating  toward  the  complete  reha- 

* _ A/r,.  1-^cy  btone  L,eague,  advocaiing  .r  P  riAnpr.  tho  Annnnn««A- 


In  May  of  last  year,  Mr.  Wood  came  of  type  and  a  toy  press,  Mr.  Wood  had  „f  maiden  names  bv  paper,  the  announo- 

. .  '  '  •  - -  = - -  itlemion  Ol  ineir  maiuen  names  uy  _ 


dangerously  close  to  death  when  he  been  interested  in  printing  processes.  „^aj.ried  women  were  other  subjects  , 

was  stricken  with  appendicitis  and  He  learned  to  set  lines  of  type  by  ,  .  ,  ,  expressed  himself  through  understanding  on  the  part  d 

_ hand,  and  as  a  result  he  first  learned  creditors  of  the  company.” 


hand,  and  as  a  result  he  first  learned  3  pamphlets  and  open  letters 

to  read  backwards,  a  talent  he  had  to  newspapers.  However,  despite  I-'***  Creditor* 

unlearn  when  he  went  to  school.  varied  activities,  Mr.  Wood  al-  The  petition  showed  that  these 

Son  of  Mayor  of  New  York  vvays  maintained  his  relation  with  the  creditors  were  the  Mersey  Paper  Co. 

Son  of  Fernando  Wood,  thrice  Mayor  printing  trades.  In  1934,  under  the  of  Canada;  the  Federal  Reserve  Bank 
of  New  York,  young  Henry  A.  Wise  National  Recovery  Act,  he  became  of  New  York;  the  Lawyers  Trust  Corn- 
Wood  attended  a  small  school  at  chairman  of  the  Code  Authority  for  pany  of  New  York;  the  Brooklyn 
Media,  Pa.  He  continued  his  interest  the  newspaper  machinery  industry.  Trust  Company;  the  Kings  County 
in  printing  by  obtaining  a  small  iron  Some  years  earlier  he  presented  a  Trust  Company,  and  the  Union  Cen- 
press,  and  starting  a  school  paper  $100,000  high-speed  press  to  the  New  Life  Insura  e  Co.,  Cincinnati, 
which  he  edited,  printed,  and  dis-  York  Newspaper  Apprenticeship  Since  last  August  the  present  man- 


Petition  List*  Creditor* 

The  petition  showed  that  these 


Wood  attended 


which  he  edited,  printed,  and  dis¬ 


tributed.  With  the  profits  he  bought  School. 


additional  fonts  of  type  and  cornered 
the  school  printing. 


He  remained  as  president  of 
his  machinery  company  until  he 


Mr.  Wood  told  an  interesting  story  reached  the  age  of  70.  In  1935  Oscar 


,ip  “Since  last  August  the  present  man¬ 
agement  has  been  analyzing  the  pa- 
Qf  per  with  the  purpose  of  perfecting 
plans  for  this  reorganization,’’  the 
aj.  announcement  said.  “It  is  not  only 


of  how  he  first  became  interested  in  Roesen  became  president  and  Mr.  intention  to  strengthen  and  sim- 


working  on  a  “full-grown”  press.  He  Wood  chairman  of  the  board. 


plify  the  capital  structure  so  that  the 


Henry  A.  Wise  Wood 

^  j  ^  •  1  ivT  intricacies  as  well  as  the  pressman.  He  is  survived  by  his  widow,  a  w..o  use  us  coiu.....». 

rushed  to  Doctors  Hospital.  New  ^g  ^^g  preparing  for  col-  daughter.  Mrs.  Elizabeth  Distler;  a  Won’t  Interfere  with  Poper 

York,  for  an  emer^ncy  operatic,  igge,  Mr.  Wood’s  father  died  and  the  granddaughter,  Hope  Distler,  and  a  The  proceeding  will  not  in  any  wa; 
However,  he  regained  his  strength  finances  went  to  pieces.  He  left  grandson,  Henry  Wise  Wood  Dist-  interfere  with  the  conduct  of  the  pa 

after  a  long  period  of  rest  I'*®  school  and  went  to  work  at  the  only  ler.  P®*'>  continued,  “other  than  to  brin; 

mer  home  in  Annisquam,  Mass.,  and  thing  he  knew,  presses.  He  went  to  Prominent  Men  Are  Pallbearer*  about  an  improvement  in  all  its  de 
recently  was  actively  conducting  his  ^he  offices  of  the  Campbell  company  partments.” 

business  m  New  or  .  New  York  and  ■'was  given  a  job.  ,  P'®  honorary  pallbearers  chapter  11  of  the  Chandler  Act,  un 

Burial  in  Mas*achu*etf*  Later  he  became  president  of  the  com-  ,  ,,  which  the  petition  was  filed,  per 


became  manager  of  the  school’s  sports.  Mr.  Wood  was  a  member  of  many  will  be  economically  sound  bd 

and  the  best  shortstop  in  school  scientific  organizations,  among  them  fo  improve  its  editorial  contest 

worked  as  a  pressman  for  the  local  the  Society  of  Naval  Architects  and  again  take  its  place  a 

weekly.  In  order  to  get  him  out  to  Marine  Engineers,  the  American  So-  really  outstanding  papers 

the  field  Saturday  afternoons.  Wood  ciety  for  the  Advancement  of  Science  °  country, 
went  down  to  the  plant  Saturday  and  the  American  Geographical  Soci-  objective  of  the  move 

morning  and  helped  him  print  the  ety.  he  statement  pointed  out,  is  to 

paper.  The  press  was  an  ancient  He  was  also  a  member  of  the  paper  s  editorial  wo^h  m  tk 

Campbell,  and  in  order  to  keep  his  New  York  Yacht  Club  and  the  Cruis-  *  effectively  fulfill  its  ob- 

team  together.  Wood  had  to  learn  its  ing  Club  of  America.  ligations  to  its  readers  and  to  the 

intricacies  as  well  as  the  pressman.  He  is  survived  by  his  widow,  a  ^  isers  w  o  use  its  co  umns. 

Just  as  he  was  preparing  for  col-  daughter,  Mrs.  Elizabeth  Distler;  a  Won’t  Interfere  with  Paper 


advertisers  who  use  its  columns. 

Won’t  Interfere  with  Paper 

The  proceeding  will  not  in  any  wa; 


business  in  New  York. 

Burial  in  Mas*achu*ett* 


The  .funeral  was  held  April  11  in  pany,  finally  bought  it  and  renamed 
the  Collegiate  Dutch  Reformed  it  the  Wood  Newspaper  Machinery 


Prominent  Men  Are  Pallbearer*  an  improvement  in  all  its  de- 

•The  list  of  honorary  pallbearers  H  of  the  Chandler  Act.  ur- 

®  ows.  jjgj.  the  petition  was  filed,  per- 

Colonel  Julius  Ochs  Adler,  Joseph  rnits  a  reorganization  of  a  corporatior 


Church,  West  End  Avenue,  New  York,  Corporation, 
built  on  the  site  of  Mr.  Wood’s  birth-  Mr  Wood 


E.  Atkinson,  John  W.  Barnhart,  within  its  corporate  structure  a: 
Charles  K.  Beekman,  Major  George  under  the  protection  of  the  court. 
Berry,  Dr.  Samuel  A.  Brown,  Leo  J.  The  petition  was  filed  for  the  corr. 


built  on  the  site  ot  Mr.  Woods  birUi-  Mr.  Wood,  in  1904  at  the  age  of  38.  Rr.Vui^Ar  nr  V^nn^^r  C  Al  was  nieo  lor  me  cu.. 

place.  The  list  of  honorary  pallbear-  was  the  author  of  a  volume  of  poetry.  s's  C^rvalfo  ^  P  ^  counsel.  Charles  E 


noteworthy  “Fancies,”  and  followed  this  with  two 


newspapermen  as  well  as  persons  volumes  of  prose,  “Symbols,”  in  1904. 
distinguished  in  other  fields.  Burial  and  “Money  Hunger”  in  1908. 


fred  Capen,  S.  S.  Carvalho,  J.  P.  Cat- 
lin,  W.  C.  Chandler,  Harold  B. 


Murphy. 

Mr.  Schroth  has  been  publisher 


Churchill,  William  M.  Clark,  Dr.  Karl  the  Eagle  since  he  acquired  it  froc 


took  place  in  Mount  Adnah  Ceme¬ 
tery,  Annisquam. 

Throughout  his  life,  Mr.  Wood’s  in- 


Held  600  Patent* 


Taylor  Compton,  J.  V.  Connolly,  John 
F.  Connor,  Howard  Davis,  William  T. 


Preston  Goodfellow  last  Augur 


He  viewed  the  steel  of  the  presses  Dewart,  John  Cyrus  Distler,  Joseph 


terests  were  varied,  but  there  is  little  whirling  white  web  of  paper  M.  Finneran,  Rear  Admiral  Bradley 


question  that  the  development  of  bet-  a  poet’s  eye  centered  his  creat- 


ter  newspaper  production  dominated  an^ytical  powers  upon  them 


A.  Fiske,  John  J.  Hammond.  Jr.,  and 
Professor  William  H.  Hobbs. 


LaGuardia  to  Dedicate 
“The  Four  Freedoms" 


Also  Michael  J.  Hogan,  Dr.  Miller  pagean^ 

.0=0  A  T=Kon  Ceremonies  officially  opening  t 


h\^  crpniiic  PprhanQ  morp  than  anv  always  with  the  idea  of  refinement.  Also  Michael  J.  Hogan,  Dr.  Miller  .1  ^  a:  *  11  t*’ 

nis  genius,  remaps  more  tnan  any  ^  ,  t  1  t>  uau-  tu  atuuxti  Ihe  ceremonies  officially  opening  t. 

other  man  his  inventions  for  the  greater  sp^d  and  a  niore  perfect  Reese  Hutchison,  John  A.  kbell  NeL  New  York  World’s  Fair  orApril  ! 

speeding  up  of  the  process  of  printing  P'-oduct.  At  the  Ume  of  his  death  he  ^n  Maynard,  Kirk  McFarlm,  Robert  ^  LaGuardia.  of  Nf 

made  possible  the  large  circulations  held  more  than  ^  patents.  He  is  the  McLean,  Dr.  John  J.  Moorhead,  york,  will  deliver  an  address  ded 

of  dailv  newsoaoers.  creator  of  the  Wood  Press,  whose  re-  Frederick  E.  Murphy,  Captain  J.  M.  Fre. 


of  daily  newspapers 


eating  the  statues  of  “The  Four  Fret- 


Among  the  innovations  in  the  hnements  pushed  press  running  Pattereon,  Peter  F.  Regan,  Josegi  Rid-  doms”-Speech,  Religion,  Press 


graphic  arts  made  by  the  agile  mind  higher  and  higher. 


df- Thomas  Robins  Oscar  C  R^sen.  Assembly.  Mayor  LaGuardia  w. 


of  Mr.  Wood  are;  the  Autoplate,  per-  In  the  early  days  of  flying  he  made  Charles  A.  Stone,  Hebert  L.  ^one,  5  o’clock. 


haps  his  most  valuable  contribution,  flights  with  every  well-known  pioneer  I^le  Stuart,  Arthur  Hays  Sulz-  towering  statues,  created  ; 

which  was  a  process  for  making  by  flier,  not  as  pilot  but  as  an  engineer  berger,  Hulbert  Taft,  Paul  L.  Tollison,  sculptor  Leo  Friedlander,  have  thn- 

machinery  printing  plates  which  pre-  interested  in  the  performance  of  ma-  Edwin  S.  Webster,  George  Wilkin-  women  and  a  man  as  central  subif-' 

viously  had  to  be  made  by  hand;  the  chinery.  He  founded  Flying  Magazine  ^^ward  \ .  Wood  and  Orville  themes.  Freedom  of  the  Press  is 

Autoreel,  which  feeds  newsprint  to  a*id  was  its  editor  from  1911  to  1919.  Wright.  female  figure  perched  high  to  "  - 

high-speed  presses,  and  the  Auto-  He  was  the  first  president  of  the  T  F*  A  M  TO  "qDF"  A watchfulness  and  partially  nude 

paster,  which  replaces  a  run-off  roll  American  Society  of  Aeronautic  En-  IVlClitAI'l  1  Or£ii\J\.  denote  “the  unadorned  truth.”  wn'' 

of  paper  with  a  new  one  without  stop-  gineers,  and  vice-president  of  the  Robert  McLean,  publisher,  Phila-  ing  on  a  never-ending  scroll. 
page  of  the  presses.  Aero  Club  of  America.  delphia  Evening  Bulletin  and  presi-  scroll  extends  to  the  base  of 

With  these  valuable  accessories  to  “In  those  days  I  had  many  offers  dent  of  the  Associated  Press,  will  be  statue  where  a  printer,  using  a 

presses  which  he  developed,  it  became  from  airplane  firms  to  join  them  as  the  principal  speaker  at  the  spring  of  Benjamin  Franklin’s  time,  is 

possible,  he  had  estimated,  to  print  engineer,  but  I  was  too  much  wrapped  meeting  of  the  Massachusetts.  New  putting  into  printed  form  her  writing 

one  agate  line  of  type  in  four  one-  in  newspaper  processes.”  he  said  in  an  Hampshire,  Vermont  and  Rhode  One  of  the  figures  reading  the 


Robert  McLean,  publisher,  Phila¬ 
delphia  Evening  Bulletin  and  presi- 


denote  “the  unadorned  truth.”  wn'' 
ing  on  a  never-ending  scroll. 
scroll  extends  to  the  base  of 


One  of  the  figures  reading  the  P'i 


thousandths  of  a  second  and  the  fold-  interview  in  Editor  &  Publisher  last  Island  members  of  the  Associated  lication  is  a  child — a  tribute  to 


ing  of  the  completed  newspaper  in  September. 


Press  in  Boston  April  17. 


moral  standard  of  the  press  general^ 


fj.  '> 


Not  your  ide;i  of  a  prett\  picture,  perhaps — 
but  to  a  Philadelphian,  happiest  sit;ht  in  the 
world.  Prelude  to  a  housewarming! 

Breakin};  ^round  for  a  new  home! 

Another  single-family  home  to  carry  on  the 
Philadelphia  tradition  of  contented  livinj'. 

Here,  between  roof-top  and  basement,  some 
family  will  fill  a  thousand  and  one  need>  for 
fomfort, 

Sfcurity. 

The  Philadelphi 


oujrhly  and  carefullv  read,  the  attention  talue 
of  the  advertisinji  in  its  pages  is  even  greater 
than  its  wide  margin  of  circulation  leadership 
indicates.  With  'I'he  Evening  Bulletin,  they 
buy  to  read  .  .  .  and  read  to  buy  If 

f'xact  circulation  figures  —  the  net  paid 
average  of  the  past  month — are  published  daily 
in  The  f'vening  Bulletin,  and  have  bet^  for 
more  than  forty  \ears.  -And  94.6%  of  The 
Bulletin’s  circulation  is  within  the  responsive 
Philadelphia  retail  trading  area! 

Consult  your  advertising  agenev  on  the  extra 
value  of  circulation  leadership  gained  by 
natural  ijrmvth.  Learn  how,  at  one  of  the 
lowest  costs  per  reader  in  the  nation.  The 
Evening  Bulletin  will  give  you  thorough  cover¬ 
age  of  the  greatest  City  of  Tfomes. 


thoroughly,  is  Philadelphia’s  leading  daily 
home  newspaper — Ehe  Evening  Bulletin. 

For  thirty-four  consecutive  years  The 
Evening  Bulletin  has  led  all  Philadelphia  daily 
newspapers  in  circulation. 

But  not  a  single  cop>  has  ever  been  purchased 
by  a  reader  in  hope  of  winning  a  prize.  No 
subscriber  to  "Ehe  Evening  Bulletin  has  ever 
been  offered  a  premium.  No  reader  contest  has 
ever  been  used  to  boost  circulation. 

People  buy  The  Bulletin  because  they  want 
to  read  The  Bulletin. 

Its  growth  has  been  a  steady,  unforced 
growth:  uninfluenced  by  anything  but  the 
natural  preference  of  readers. 

Years  of  careful,  .accurate  editing  have  won 
'Ehe  Evening  Bulletin  a  friendly  welcome  and 
an  established  place  in  the  Philadelphia  family 


convenience,  recreation, 


•Vnitrd  tttatrii  CrnKuit.  »910. 

^Information  on  ativfrti^ino  rrfponnr  amona  Ptiiladrlphla 
nnmpaprr  reaiirrn,  rompiUd  hp  rreent  impartial  rinrnreh, 
^rnt  upon  application  to  The  Evening  Bulletin,  PMladf  Iphia. 


Because  The  Evening  Bulletin  is  so  thor- 


o/  (kerned ' 
read) 


Copxtt'u^t .  HuUrf]v  Company .  ra 
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Paul  Garrett, 
Bruce  Barton 
AFA  Speakers 


Elizabeth  Arden  and  George 
Sokolsky  Also  to  Address 
June  Convention 


PAUL  W.  GARRETT,  director  of  pub¬ 
lic  relations.  General  Motors  Corpo¬ 
ration,  will  deliver  the  keynote  speech 
_  at  the  thirty- 


EDITOR  <S  PUBLISHERlpQf 


fifth  annual  con- 
v^ention  and  ex¬ 
position.  Adver¬ 
tising  Federation 
of  America.  June 
18  -  22  at  the 
Waldorf  -  As¬ 
toria.  New  York, 
it  was  announced 
this  week  by 
Henry  Ober- 
meyer.  general 
chairman  of  the 
Paul  Garrett  convention  pro- 

;ram  committee, 
and  assistant  vice-president.  Consoli¬ 
dated  Edison  Company  of  New  York. 

The  subject  of  Mr.  Garrett's  talk 
will  be  the  convention  theme,  “Ad¬ 
vertising  Today  Builds  Tomorrow's 
Prosperity,”  to  be  given  at  the  open¬ 
ing  general  session,  Monday.  June  19. 

Barton  and  Sokolsky 
Other  speakers  already  scheduled 
include  Miss  Elizabeth  Arden,  beauty 
expert  and  cosmetic  manufacturer, 
George  W.  Sokolsky,  w’liter  and  com¬ 
mentator,  Bruce  Barton,  U.  S.  Con¬ 
gressman  and  president  of  Batten, 
Barton,  Durstine  &  Osborn  agency, 
and  Rev.  John  P.  Boland,  chairman  of 
the  New  York  State  Labor  Relations 
Board. 

Mr.  Barton  is  scheduled  to  speak 
Sunday,  June  18.  at  the  opening  exer¬ 
cises,  which  will  be  held  at  the  World’s 
Fair,  to  observe  “Advertising  Federa¬ 
tion  Day  for  International  Good  Will” 
as  it  is  designated  on  the  official 
World’s  Fair  calendar.  That  entire 
week  has  been  designated  as  “Adver¬ 
tising  Week”  by  the  Fair. 

Sir  William  Crawford,  English  ad¬ 
vertising  agency  head,  will  lead  a 
delegation  of  his  countrymen  to  the 
convention.  He  is  to  give  a  talk  at 
one  of  the  sessions,  conveying  the 
greetings  of  Sir  Harold  Bellman, 
president  of  the  English  Advertising 
Association. 

Another  important  convention  ses¬ 
sion  will  be  a  Public  Relations  Con¬ 
ference.  June  21. 

Newspapermen  on  CommiHees 
Gilbeft  T.  Hodges,  of  the  execu¬ 
tive  board  of  the  New  York  Sun,  is 
on  the  AFA  program  committee.  On 


Circulation 
for  March 


30Z,147 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  March,  1939. 


March  circulation  of  The  Sun¬ 
day  Sun  averaged  191,212  per 
Sunday. 


Everything  in  Baltimore 
Revolves  Around 


THE 


SUN 


the  national  attendance  committee  are: 
Henry  W.  Manz,  ad  director,  Cincin¬ 
nati  Post;  E.  Lansing  Ray.  Jr.,  St. 
Louis  Globe  -  Democrat;  and  Ted 
Dealey,  Dallas  (Tex.)  News. 

J.  Kenneth  Laird,  Young  &  Rubi- 
cam,  Chicago,  is  chairman  of  the  AFA 
attendance  committee.  Lee  H.  Bristol, 
vice-president,  Bristol-Myers  Com¬ 
pany,  New  York,  is  on  the  exhibit 
committee,  together  with  Arthur  Tat- 
ham.  Young  &  Rubicam,  Chicago,  and 
recently  advertising  manager,  Bauer 
&  Black.  William  A.  Hart,  director  of 
advertising,  E.  I.  du  Pont  de  Nemours 
&  Company,  Wilmington.  Del.,  is 
vice-chairman  of  the  program  com¬ 
mittee. 


Atlantic  City  Daily 
Wins  Campaign 


other  Ad  Groups  Meet 

The  Newspaper  Advertising  Execu¬ 
tives  Association,  which  will  hold  its 
annual  meeting  at  the  Waldorf  in  con¬ 
junction  with  the  AFA.  has  not  an¬ 
nounced  any  convention  plans  as  yet. 

Two  other  advertising  groups  are 
to  meet  in  New  York  in  May.  The 
Association  of  National  Advertisers 
meets  May  10-12  for  its  annual  spring 
conference  at  the  Westchester  Coun¬ 
try  Club,  Rye,  New  York.  Its  sessions 
are  closed  meetings.  The  ANA's  last 
meeting  May  12  will  be  held  at  the 
Waldorf.  New  York,  in  conjunction 
with  the  last  day  of  the  American 
Association  of  Advertising  Agen¬ 
cies  which  is  being  held  there 
May  11,  12. 


JOINS  METROPOLITAN 


The  Rochester  (N.  Y.)  Democrat  & 
Chronicle  has  become  affiliated  with 
Metropolitan  Weekly,  sales  organiza¬ 
tion  for  Sunday  rotogravure  and 
comic  sections,  effective  immediately 
as  an  additional  or  optional  paper,  it 
was  announced  this  week  by  A.  C.  G. 
Hammesfahr,  president  of  Metro¬ 
politan. 


A  two-year  campaign  which  the 
publishers  and  editors  of  the  At¬ 
lantic  City  (N.  J.)  Daily  World 
pledged  “never  to  stop”  until  its  ob¬ 
jectives  were  attained,  reached  a  suc¬ 
cessful  end  on  Tuesday,  April  11, 
when  the  Pennsylvania-Reading  Sea¬ 
shore  Lines  agreed  to  a  $542,000  mod¬ 
ernization  program. 

The  campaign,  conducted  through 
the  use  of  front-page  editorials  and 
cartoons  ince.ssantly  since  the  spring 
of  19.37.  was  directed  at  alleged  “di¬ 
lapidated.  antiquated,  unsanitary  and 
outmoded  coaches”  and  “inadequate 
schedules"  which  the  newspaper 
charged  “retarded  the  progress  of  At¬ 
lantic  City  as  an  outstanding  sum¬ 
mer  resort,  discouraged  visitors,  and 
tended  to  revert  the  resort  to  the  fi.=h- 
ing  village  from  which  it  sprang.” 

The  modernization  program  calls 
for  air-conditioning  of  trains  linking 
Atlantic  City  to  Camden  (Philadel¬ 
phia)  and  New'  York,  purchase  of  new 
equipment,  reduced  rates,  and  gen¬ 
eral  repair  and  replacement  of  the 
running  stock. 

The  announcement  was  heralded  hy 
the  Daily  World  with  the  word  “Vic¬ 
tory!"  in  three  and  one-half  inch  deep 
type  across  the  top  of  the  front  page, 
five  columns  across.  The  Daily  World 
is  a  five-column  tabloid. 

In  charge  of  the  campaign  were 
Albert  Zugsmith  and  Alvin  Friedberg, 
publishers  of  the  Daily  World,  and 
J.  R.  Conroy,  managing  editor. 


Publisher's  Sworn  Statement 


Daily  .4vt‘ra^(‘  MpI  Paid  ('.ircalatioa  of  lha 


AKRON  BEACON  JOURNAL 


Six  Months'  Poriod  Ending  March  37,  1939 


CITY  ZONE— 

Carrier  Delivery  . 63,874 

By  Independent  Carriers  Filing  Lists  With  Publisher 

Dealers  and  Carriers  .  3,001 

Street  Vendors  .  7,996 

Publisher’s  Counter  Sales  .  46 

Total  City  Zone  . . 64,916 


RETAIL  TRADING  ZONE— 

Dealers  and  Carriers  . 27,442 

Mall  Subscriptions  .  2,699 

Total  Retail  Trading  Zone  . . 30,141 


Total  City  and  Retail  Trading  Zones. 


ALL  OTHER— 


Dealers  and  Carriers  .  1,212 

Mail  Subscriptions  .  1,621 

Total  ’’AU  Other”  . .  2,733 


DAILY  AVERAGE  NET  PAID 
FOR  SIX  MONTHS’  PERIOD. 


97,790 


SUNDAY  AVERAGE  NET  PAID 


FOR  SIX  MONTHS’ 


PERIOD . 00,4UP 


DAILY  AVERAGE  NET  PAID  OO  OTA 

MARCH,  1939  . TO,0/U 


(On  several  days  during  March  circulation  exceeded  100,000) 


SUNDAY  AVERAGE  NET  PAID  mq 

MARCH,  1939  . 07,674 


Morning  Evening  Sunday 


We  hereby  make  oath  and  say  that  all  statements  set  forth  above  are  true. 
JOSEPH  M.  AYLWARD.  J.  H.  BARRY, 

Circulation  Manager  Business  Manager 

Subscribed  and  sworn  to  before  me  this  1st  day  of  April,  1939. 

DONALD  A.  WALKER. 

My  commission  expires  Nov.  13.  1939.  Notary  Public 


More  than  50  "standing" 
features  in  NEA's  economi 
cal  budget  service,  but  not 
one  of  the  "standing"  fea¬ 
tures  stands  still.  Always 
something  doing  in  NEA 


April  4 — "Freckles"  comi: 
strip  continuity — tying  ir 
with  local  sofe-drivinc 
campaigns — hits  peak. 


CORRECTION 

It  was  erroneously  stated  in  the 
April  8  issue  that  O’Mara  and  Orms- 
bee.  Inc.,  was  representing  the  Boston 
Transcript.  The  organization  ceased 
to  represent  the  daily  effective 
March  23. 


April  5 — First  "Tricko 
tures"  appear  .  .  .  a  ne\» 
eye-arresting  twist  to  the 
art  of  caricature. 


April  6 — Western  romor:! 
with  the  opening  chapte 
of  the  serial,  "Borde 
Adventure,"  by  Oren  Ar 
nold. 


April  7— "Alley  Oop,"  the 
funny  prehistoric  cove 
man,  makes  his  plung; 
into  modern  life. 


April  8 — ^The  Dionne 

Quints  are  learning  t: 
write,  and  NEA  bring: 
pictures — exclusively. 


April  1 0 — "  Movie  Scrapj 
book,"  top  Hollywooc 
feature,  appears  in  new 
more  timely  form. 


April  15 — Daily  book  re 
view  column  gets  a  face 
lifting  .  .  .  "highlights' 
of  best  books  appear 


April  17  — New  form  c' 
self-rating  bridge  qui: 
begins  in  W.  E.  McKer 
ney's  daily  column. 


J 


NE  UJ  VORK 


CLEVELAND 

SAN  rOANClSCO 


There  are  a  number  of  markets  In  this  country  that  are  socaffed  ’*test”  mais 
kets.  They  are  miniature  cross-sections  of  the  nation  as  a  whole — in  popula¬ 
tion,  in  buying  power,  in  advertising  media — they  are  ’’average"  and  so  they 
may  be  said  to  react  to  an  advertising  campaign  mUch  as  the  country  will. 

ALBANY  is  no  "test"  market.  It  is  not  "average"  in  population  content — ^it  is 
not  average  In  buying  power — it  is  not  average  in  advertising  media.  What  it 
is — Is  actually  way  above  normal,  way  above  average  —  at  the  top  of  the 
lists  in  type  of  family,  in  purchasing  power,  in  advertising  media. 

Consider  the  people:  Albany  Is  a  white-collar  town  with  86.2%  of  the  workers  In 
white-collar  jobs  .  . .  thousands  of  them  in  state  and  federal  positions,  thous¬ 
ands  of  them  in  civil  service  jobs.  Their  jobs  are  secure — their  salaries  are 
steady. 

Consider  the  buying  power:  With  the  exception  of  WasHington  (the  nation’s 
capital)  and  Miami  {resort  city),  Albany  leads  the  United  States  in  per  capita 
buying  power!  ^ 

And  consider  the  advertising  media:  There  Is  only  one  newspaper  in  the  eve* 
ning  field— THE  KNICKERBOCKER  NEWS  —  and  it  is  read  by  almost 
EVERY  family  In  the  Capital  District  .  .  .  people  to  Vrhom  if  ts  the  reading 
AND  BUYING  guide! 


NATIONAL 

representatives 

J.  P.  McKINNEY 
&SON 

New  York 
San  Francisco 
Chicago 


A  Gannett  Newspaper 
ALBANY'S  ONLY  EVENING  NEWSPAPER 


America’s  No.  1  Market 


Releasing  Large 
April  Auto 
Ad  Schedules 

March  Produced  Sales 
Spurt  in  New  Car 
Field 

By  HIL  F.  BEST 

Detroit,  April  12 — Despite  rumors, 
the  automobile  sales  kept  up  for 
March  and  it  is  now  indicated  that 
all  important  companies  showed 
gains.  March  newspaper  schedules  as 
reported  here  held  up  remarkably 
well  and  helped  swell  sales  in  the 
last-part-of-the-month  sales  spurt. 

March  saw  many  newspapers  put¬ 
ting  on  used  car  promotions  and 
March  saw  a  new  car — the  Stude- 
baker  Champion  announced  through 
consistent  newspaper  copy. 

For  April  the  newspaper  schedules 
have  started  their  large  releases, 
headed  by  Chevrolet,  through  Camp- 
bell-Ewald  rvmning  in  all  dealer 
points  that  have  dealer  credits. 

Plymouth  Draws  Comment 

Plymouth  with  their  regular  April 
newspaper  release  followed  closely 
the  March  list.  This  campaign  through 
the  J.  Stirling  Getchell  Agency  has 
created  considerable  comment. 

Studebaker  is  placing  its  announce¬ 
ment  copy  on  the  new  Champion, 
new  lighter  car,  to  those  points  where 
the  dealer  has  a  certain  number  of 
models  on  hand.  Roche,  Williams  and 
Cunnyngham  is  the  agency.  Henry 
Ford  made  a  statement  following  the 
Studebaker  announcement  saying  that 
all  1940  cars  would  be  lighter. 

Oldsmobile  reports  that  their  March 
contest  was  well  received  and  for 
April  they  have  released  a  newspaper 
campaign  to  most  dealer  points 
through  the  D.  P.  Brother  Agency. 

The  Brooke,  Smith  &  French  Agency 
have  released  the  Hudson  newspaper 
campaign  for  April.  As  many  as  three 
ads  to  a  paper  starting  Hudson  off  on 
its  1939  drive  is  announced. 

Willyt-Ovorlond  Adt  Possible 

From  Toledo  comes  word  that  de¬ 
pendent  on  Willy-Overland  dealers 
having  die  new  Speedway  Models  on 
their  showroom  floor,  a  schedule  will 
be  forthcoming — three  ads  per  paper 
are  set  up  in  some  points. 

The  April  list  on  Cadillac  LaSalle 
runs  about  the  same  as  the  March 
releases  through  MacManus,  John  & 
Adams. 

The  Pontiac  sales  are  running  ahead 
of  last  year  and  the  Pontiac  news¬ 
paper  releases  also  through  Mac¬ 
Manus,  John  &  Adams  are  running 
ahead  of  last  year. 


The  Cleveland 
2-for-1  Market 
(Isf)  Greater  Cleveland 
(2nd)  26  adjacent  counties 

BOTH  covered  at 
ONE  low  cost 


CLEVELAND  PLAIN  DEALER 


Dodge  has  national  and  dealer  co¬ 
operative  running  through  Ruthraff 
&  Ryan.  Dodge  leads  the  field  in 
1939  sales  over  1938 — with  28,048  regis¬ 
trations  so  far  this  year  against  14,614 
last  year  for  the  same  period.  This  is 
the  greatest  percentage  registration 
gain  in  the  top  ten  on  passenger  cars 
only. 

John  R.  Davis,  Ford’s  sales  manager, 
announced  a  56%  increase  in  retail 
sales  in  March,  1939,  over  1938. 

All  in  all  April  looks  good  with 
new  cars  being  pushed  to  the  limit. 

Chrysler  has  held  up  its  April  re¬ 
lease  previously  announced,  pending 
copy  changes  according  to  the  Lee 
Anderson  Agency. 


Woodyard  Surveys 
200  Congressmen 

Nearly  200  congressmen  and  sen¬ 
ators,  interviewed  in  a  survey  com¬ 
pleted  in  Washington  this  week  by 
Woodyard  Associates,  Inc.,  expressed 
the  opinion  that  the  home  newspapers 
lead  all  other  media  by  a  great  mar¬ 
gin  in  influence  on  the  voters  of  the 
various  congressional  districts  and 
states. 

Another  question  of  the  survey  re¬ 
vealed  that  the  average  senator  sub¬ 
scribed  to  6.75  daily  newspapers  and 
30.5  weeklies  from  his  home  state 
while  the  average  congressman  re¬ 
ceived  3.6  dailies  and  17.8  weeklies  in 
his  office.  Congressmen  from  strictly 
urban  districts  were  not  included  in 
the  poll. 

These  papers  from  the  home  terri¬ 
tories  were  either  read  personally  or 
clipped  regularly  for  items  and  edi¬ 
torials  of  interest  by  85%  of  the  sen¬ 
ators  and  93%  of  the  congressmen 
interviewed. 

■ 

SCHOOL  ADS  PAY 

Philadelphia,  April  11 — An  increase 
of  15%  in  enrollment  directly  trace¬ 
able  to  advertising  has  been  recorded 
this  year  by  private-school  clients  of 
N.  W.  Ayer  &  Son,  Inc.  A  tabulation 
of  50  representative  client  schools 
shows  that  2,404  girls  and  boys  now 
enrolled  are  in  school  as  a  direct 
result  of  keyed  advertising.  This 
represents  an  average  overall  income 
for  this  group  of  schools  as  a  direct 
result  of  advertising  of  approximately 
$2,000,000. 

■ 

FCC  REVERSES  RULING 

Harold  H.  Thoms,  doing  business  as 
the  Asheville  (N.  C.)  Daily  News, 
has  been  granted  a  permit  to  con¬ 
struct  and  operate  a  radio  broadcast 
station,  the  Federal  Communications 
Commission  having  reversed  an  ear¬ 
lier  ruling. 


Fortune 

COVERS  BUSINESS 

the  same  way  a  news- 
paper  covers  its  city 
—by  assignments  to 
its  staff  of  63  editors, 
writers,  researchers 
and  assistants. 


Morrill  Co.  Announces 
Executive  Changes 

THE  GEO.  H.  MORRILL  Company 

Division,  General  Printing  Ink  Cor¬ 
poration,  this  week  announced  the  fol¬ 
lowing  changes 
in  its  person¬ 
nel: 

Charles  D.  Ad¬ 
kins,  formerly 
district  manager 
in  charge  of  the 
Philadelphia  of¬ 
fice  has  been  ap¬ 
pointed  midwest 
manager  with 
headquarters  in 
Chicago.  He  will 
have  jurisdiction 
B.  F.  Bunn  over  Chicago, 

Detroit,  St.  Louis, 
Fort  Worth  and  Minneapolis  offices  of 
the  company. 

Lewis  R.  Shupe,  Jr.,  formerly  sales¬ 
man  in  the  Philadelphia  district  has 
been  appointed  district  manager  in 
charge  of  the  Philadelphia  office. 

Benjamin  F.  Bunn,  New  York  dis¬ 
trict  manager  has  been  appointed 
Eastern  manager.  He  will  continue 
in  charge  of  the  New  York  district  and 
will  exercise  supervision  over  the 
Philadelphia  office. 

Edmund  J.  Shattuck,  formerly  Paci¬ 
fic  Coast  manager  has  been  appointed 
New  England  manager  in  charge  of 
operations  of  the  Boston  office,  and 
will  have  supervision  over  the  techni¬ 


cal  staff  of  the  factory  at  Noi-wood, 
Mass. 

Rockland  S.  Crowell,  formerly  mid¬ 
west  manager  has  been  appointed 
manager  of  the  roller  department 
with  headquarters  in  New  York.  He 
will  be  in  direct  charge  of  all  opera¬ 
tions  in  connection  with  the  sale  of 
newspaper  rollers. 

EXPAND  KOOL-AID  ADS 

Perkins  Products  Co.,  Chicago,  will 
expand  its  1939  newspaper  and  maga¬ 
zine  advertising  campaign  on  Kool 
Aid  powders.  Frequent,  small-spact 
insertions  will  be  used  in  more  than 
4.300  daily  and  weekly  newspapers 
during  the  warm  weather  season  to 
promote  Kool-Aid  for  making  soft 
drinks,  sherbets  and  frozen  suckers. 
In  addition,  21  national  magazines  will 
be  included  on  the  schedule  along 
with  some  spot  radio  announcements. 
The  TWA  aviation  cap  premium  offer, 
used  successfully  last  year,  will  be 
continued  again  this  year.  Mason 
Warner  Co.,  Chicago  agency,  handles 
the  accoimt. 

interstate"  AD  MEET 

The  annual  convention  of  the  Inter¬ 
state  Advertising  Managers’  Associa¬ 
tion  of  Pennsylvania,  New  Jersey, 
Maryland  and  Delaware  will  be  held 
May  5-6  in  the  Hotel  Necho  Allen. 
Pottsville,  Pa. 

ENTERS  WEEKLY  FIELD 

The  Alamosa  (Colo.)  News  is  now 
being  issued  as  a  weekly. 


Washington,  ( D.  G.)  Is 


Because 

— its  concentrated  population  of  upwards  of  650,000  with  a 
monthly  payroll  income  of  $42,000,000 — means  business  is 
constantly  and  consistently  good,  A  ripe  market  for  any 
product  of  merit. 

And  because  ^ 

— you  can  reach  these  prosperous  Washington  people — plus 
another  quarter  of  a  million  residents  within  the  25-mile 
trading  area  of  Maryland  and  Virginia — constituting  the 
Washington  Market — with  THE  STAR  ALONE.  It  goes 
directly  into  the  great  majority  of  these  homes — regularly 
every  Evening  and  Sunday.  Depended  upon  for  the  news; 
accepted  as  the  buying  guide. 

The  Home  Paper  of  the  "Nation's  Home  Town" 


.4n  .4^^o<'iated  Press  Newspaper 
Member  Metropolitan  .Sunday  Newspapers 
North  American  Newspaper  .Alliance 


tlTfie  Clienmg  ^tar 

IFith  Smnday  Morning  Edition 

New  York  Olllce  OUcuo  OAct 

DAN  A.  CABROUi  WASHINGTON,  D.  C.  j.  e.  lutz 

110  E.  42nd  St.  Tribune  Tower 


Ctaodonif’a  Home  Newspaper 
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AVERAGE  DAILY  NET  PAID  CIRCULATION  OF 
THE  CHICAGO  EVENING  AMERICAN  FOR  THE 
SIX-MONTH  PERIOD  ENDED  MARCH  31,  1939, 
WAS 

397,034 

THIS  WAS  AN  INCREASE  OF 

6,479 

OVER  THE  DAILY  NET  PAID  AVERAGE  FOR 
THE  SIX  MONTHS  ENDED  SEPTEMBER  30,  1938 

THIS  INCREASE  WAS  MADE  DESPITE 
THE  FACT  THAT  A  STRIKE  WAS  IN 
PROGRESS  FOUR  OF  THE  SIX  MONTHS 


ACHIEVEMENT 


A  few  days  ago,  the  circulation  manager  of  The 
Chicago  Evening  American  issued  a  terse,  simple 
interdepartmental  memorandum:  “Average  daily 
net  paid  circulation  of  The  Evening  American  for 
the  six-month  period  ending  March  31,  1939 — 
397,034  .  .  .  An  increase  of  6,479  over  the  preceding 
six-month  period  .  .  .Home  delivery  circulation  for 
the  month  of  March,  1939,  averaged  100,551  daily.” 

That  was  all.  Just  a  few  words.  But  those  few 
words  contained  one  of  the  greatest  success  stories 
in  the  history  of  The  Chicago  Evening  American. 
They  told  a  story  of  achievement  that  is  a  tribute 
to  every  member  of  this  organization. 

Written  between  those  lines  is  the  story  of  a  group 
of  loyal  reporters,  editors,  and  copy  boys  who, 
when  Guildsmen  walked  out  on  strike,  forgot 
hours,  sleep  and  meals  and  stayed  on  the  job  work¬ 
ing  to  get  this  newspaper  out  on  time. 

Written  between  those  few  lines  is  a  story  of 
newsboys  and  branch  managers  who  fought  one  of 
Chicago’s  worst  blizzards  in  twenty  years  to  get 
this  newspaper  to  its  readers. 

Written  between  those  few  simple  lines  is  the 
story  of  hundreds  of  American  Federation  of 
Labor  employes  who  combated  the  false  propa¬ 


ganda  of  the  Guild  by  working  unsparingly  to 
make  this  good  newspaper  a  better  newspaper. 

That  circulation  memorandum  contained  more 
than  numbers.  It  contained  people — a  living, 
breathing,  buying  market  of  hundreds  of  thou¬ 
sands  of  individuals  and  families  who  read  The 
Evening  American  because  they  believe  in  it  .  .  . 
because  they  want  it.  It  is  their  newspaper. 

We  can  point  to  many  success  stories.  We  can 
point  to  an  advertising  campaign  in  this  news¬ 
paper  that  increased  sales  on  a  national  product 
more  than  100%.  We  can  point  to  a  sports  promo¬ 
tion  that  five  months  ago  polled  more  than  nine 
million  votes.  We  can  point  to  a  thirty-dollar  want 
ad  that  sold  nearly  $4,000  worth  of  automobiles. 

But,  the  proudest  success  story  of  the  year  is: 
“Average  daily  net  paid  circulation  of  The 
Evening  American  for  the  six-month  period  end¬ 
ing  March  31,  1939 — 397,034  ...  an  increase  of 
6,479  over  the  preceding  six-month  period.  Home 
delivery  circulation  for  the  month  of  March,  1939. 
averaged  100,551  daily.” 

Chicogo  Evening  American 

a  good  newspaper 

Hearst  International  Advertising  Service 
Rodney  E.  Boone,  General  Manager 
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EDITOR  &  PUBLISHErI 


'Uncle  Bob'  Paine 
Honored  on  His 
60th  Anniversary 

Phone  Hook-up  with  Cleve¬ 
land  Old  Timers  Features 
His  Celebration 

Messages,  greetings  and  pictures 
were  exchanged  transcontinentally 
April  6  when  R.  F.  “Uncle  Bob”  Paine 
observed  his  sixtieth  anniversary  in 
editorial  service  of  the  organization 
founded  by  the  late  E.  W.  Scripps.  The 
interchange  was  between  Cleveland, 
where  Mr.  Paine  is  still  editor  emeritus 
of  the  Cleveland  Press,  and  San  Fran¬ 
cisco,  home  and  for  many  years  now 
business  address  of  the  famous  news¬ 
paper  veteran. 


and  delivered  a  five-minute  response. 

A  special  message  of  greeting  from 
the  San  Francisco  News  contained 
signatures  from  every  member  of 
each  department  of  the  paper. 

Thanks  His  "Nephews  and  Nieces" 

A  telephone-transmitted  picture 
of  the  old  timers  gathered  in  Cleve¬ 
land,  taken  at  the  start  of  a  dinner 
honoring  Mr.  Paine  in  Cleveland,  was 
delivered  to  him  as  his  telephone 
message  to  the  gathering  began.  De¬ 
livery  was  made  by  Phil  Sinnott, 
Coast  manager  of  the  NEA  Service 
which  Mr.  Paine  founded  at  the  turn 
of  the  century. 

Typical  of  the  spirit  of  this  news¬ 
paperman  of  six  decades  was  this 
message  on  the  News  bulletin  board: 

“Dear  Nephews  and  Nieces: 

“Yours  card,  with  its  art  and  nu¬ 
merous  signatures,  surely  thrilled  the 
whole  Paine  tribe  and  added  much 
to  my  enjoyment  of  a  great  day. 

“Most  sincerely 
“Uncle  Bob.” 


“Uncle  Bob"  Paine 
3n  his  60th  anniver¬ 
sary 


It  was  in  1879  that  a  young  man  of 
23  decided  to  abandon  law  and  enter 
newspaper  work,  and  his  first  duties 
were  those  of  a  reporter  for  the 
Cleveland  Penny  Press.  From  1882 
until  1902  he  was  editor  of  that  pap)er. 
He  was  active  in  the  establishment  of 
NEA  Service,  in  the  founding  of  the 
organization  that  became  United  Press 
and  in  various  other  directional  mat¬ 
ters  as  well.  Today,  at  83,  his  chief 
boasts  are  that  he  still  writes  things 
worth  pay  and  that  he  has  never 
missed  a  single  weekly  pay  day. 

Messages  from  far  and  wide  went 
to  his  San  Francisco  home  and  his 
office  in  the  San  Francisco  News  edi¬ 
torial  department  on  the  occasion  of 
his  anniversary.  They  were  from 
friends  great  and  small,  with  a  15- 
minute  talk  by  phone  with  Cleveland 
Press  old  timers  highlighting  the 
celebration.  Seated  at  his  home,  with 
a  special  receiver  as  an  aid  because 
of  a  slight  deafness,  Mr.  Paine  heard 
personal  greetings  from  old  friends 


A  NEWSPAPER  MUST  SUC¬ 
CEED  AS  A  r^PAPER  BE¬ 
FORE  IT  CAN  FUNaiON  AS 
AN  ADVERTISING  MEDIUM 


•  The  Tribure  has  more  circula¬ 
tion,  daily  and  Sunday,  than  any 
other  Chicago  newspaper, 

•  Advertisers  place  more  linage 
in  the  Tribune  than  in  any  other 
Chicago  nevrspoper. 


I 


ttlixcaso  (Tribune 


"SPECIALS"  NAMED 

The  Nashville  Times  has  appointed 
Lorenzen  &  Thompson,  Inc.,  as  its 
national  advertising  representative. 
Others  named  were  Paiatka  (Fla.) 
News,  J.  J.  Devine  &  Associates,  Inc.; 
Covington  (O.)  Stillwater  Valley 
News,  DeLisser-Boyd,  Inc.;  Holly¬ 
wood  (Cal.)  Citizen-News,  Story, 
Brooks  &  Finley,  Inc.;  Lockport 
(N.  Y.)  Union-Sun  &  Journal,  Prud- 
den,  lUng  &  Prudden,  Inc.,  and  the 
Anadarko  (Okla.)  News,  Southwest 
Dailies.  The  Staunton  (Va.)  News- 
Leader  and  Evening  Leader  also 
named  Lorenzen  &  Thompson,  Inc. 

DR.  NAWENCH  RETURNS 

Dr.  Norawski-Nawench,  a  former 
president  and  vice-president  of  the 
Association  of  Foreign  Press  Corre¬ 
spondents,  has  returned  from  Poland 
after  a  year’s  absence  to  assume 
charge  of  the  Polish  Telegraph  Bu¬ 
reau  in  New  York. 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 

UNITED  PRESS 


CONHDENCE  BILL  DIES 

A  Missouri  house  committee  killed 
by  a  vote  its  chairman  said  was 
unanimous  a  bill  by  Rep.  William 
Barton  of  Montgomery  county,  to  ex¬ 
cept  reporters,  editors  and  publishers 
from  punishment  for  contempt  of 
court  for  declining  to  reveal  the 
source  of  any  confidential  information. 
■ 

Newspapers  Aid  "Sell 
Detroit"  Campaign 

Detroit,  April  12 — A  concerted  ef¬ 
fort  on  the  part  of  newspapers,  busi¬ 
nesses,  large  and  small,  automobile 
and  other  factories,  advertising  agen¬ 
cies,  hotels,  theaters  and  office  build¬ 
ings  to  sell  Detroit  as  a  dynamic 
go-ahead  city  during  the  past  decade, 
has  been  made  this  week,  under  the 
egis  of  the  Board  of  Commerce  with 
the  title  of  “The  Parade  of  Progress.” 

The  campaign,  designed  to  last  one 
week,  opened  April  10.  with  both  the 
Detroit  Free  Press  and  the  Detroit 
News  devoting  their  entire  back  page 
of  pictures  in  all  editions  to  features 
in  the  parade;  not  the  least  of  which 
is  a  di.splay  of  all  types  of  automobile, 
truck  and  transportation  machines 
along  Washington  Boulevard,  the 
city's  fashionable  shopping  and  hotel 
district.  The  Detroit  Times,  which 
does  not  feature  a  page  of  pictures 
daily,  has  given  large  space  to  pub¬ 
licity. 

Automobile  companies  are  display¬ 
ing  side  by  side  automobiles  of  ten 
years  ago  and  of  today;  stressing  the 
increased  advantages  of  the  1939 
exhibits. 

In  addition  newspapers  published 
the  names  of  500  large  and  small  busi¬ 
nesses  which  have  come  into  Detroit 
within  the  past  decade,  commenting 
on  the  favorable  outlook  of  this  city 
in  both  news  and  editorial  columns. 


Simplified  "Hemloc" 
Not  Chi  Trib's  'Poison' 

Chicago,  April  11 — After  five  yean 
of  experimentation  with  simplified 
spelling,  the  Chicago  Tribune  an¬ 
nounced  editorially  last  Sunday  that 
it  was  dropping  33  phonetic  short  cuts 
and  retaining  44  words.  The  editorial 
stated  that  experience  proved  tha: 
words  like  “crum.”  “lether,’’  and 
“quil”  have  made  “little  or  no  prog¬ 
ress  in  the  last  five  years.” 

It  was  pointed  out  that  Tribune 
writers  and  compositors  “have  not 
become  fully  accustomed  to  these 
forms.”  The  Tribune’s  action  in  drop¬ 
ping  33  of  the  simplified  words  came 
this  week  after  a  previous  editorial 
had  appeared  in  the  early  editions  of 
the  Sunday  Tribune  for  April  2,  an¬ 
nouncing  “we’re  saying  good-by  t) 
simplified  spelling.”  This  editorial  was 
headed:  “Lacky,  Pass  The  Hemloc' 
changed  the  heading  on  the  editorial 
to  read:  “Not  Yet  the  Hemloc’’  and 
indicated  it  woud  not  drop  simplified 
spelling  entirely. 

Among  the  words  retained,  accord¬ 
ing  to  last  Sunday’s  editorial,  are 
agast.  burocracy,  controler,  defi- 
nitly,  demagog,  dialog,  intern,  warant 
trafic.  sherif,  skilful  and  advertis- 
ment. 

TO  USE  PIGEONS 

Pictures  will  literally  take  wing  in 
Chicago  where  the  Chicago  Eweninj 
American  and  Chicago  Times  have  an¬ 
nounced  they  will  soon  employ  the 
use  of  homing  pigeons  to  carry  news 
pictures  to  their  respective  plants 
Both  papers  have  the  co-operation  of 
the  greater  Chicago  Concourse  of  the 
American  Racing  Pigeon  Union  in 
supervising  the  installation  of  lofts 
and  training  the  birds. 


WHAT'S  YOUR  TEST  OF  A  MARKET? 


IS  IT  POPULATION? 


$9,000,000 

— in  construction  projects 
under  way  here  this  year, 
NOT  including  residential, 
business  or  industrial  con¬ 
struction. 


DISPATCH-ARGUS  circulation  gives 
you  9  out  of  every  10  homes  without 
duplication  in  Rock  Island-Moline  or 
57.1%  of  the  total  city  population  of 
this  entire  market. 

IS  IT  BUYING  ACTIVITY? 

Rock  Island-Moline  people  buy  51.97c 
of  the  food,  58%  of  the  drugs,  597o  of 
the  cars  sold  in  this  entire  market. 

IS  IT  STABILITY? 

This  market  is  highly  diversified  which 
means  that  it  responds  promptly  to  re¬ 
coveries  and  stubbornly  resists  slumps 
—an  ACTIVE  and  GROWING  market. 


$5,000,000 

— being  spent  here  for  in¬ 
dustrial  expansion. 


If  you  cannot  afford  (our  papers 
to  cover  this  entire  market,  use 
DISPATCH-ARGUS  and  win  your 
share  of  the  biggest  part  of  this 
market. 


WRITE  FOR  THIS  BOOK 

A  copy  of  “The  Tri-Cities — A  Market  Worth  Looking  Into” 
will  be  sent  promptly  on  request. 


J 
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America’s  Leading  Newspapers 


THE  NATIONAL 
COMMITTEE 
FOR  MUSIC 
APPRECIATION 

DR.  CLOYD  HECK  MARVIN 
President,  George  Washington 
University 

MRS.  JOUETT  SHOUSE 
Sponsor  of  Phillips  Memorial  Gal¬ 
lery  Annual  Concerts 


will  be  associated  in  the  spon¬ 
sorship  of  the  nation-wide 
music  appreciation  program  so 
successfully  inaugurated  by 


THE  WASHINGTON 
EVENING  STAR 


MRS.  HENRY  GRATTAN  DOYLE  I 

President,  Board  of  Education  of  i  and 

the  District  of  Columbia  | 


MRS.  MATTHEW  JOHN 
WHITT  ALL 

Donor  of  Whittall  Foundation  of 
Music  to  Library  of  Congress 

DR.  HANS  KINDLER 

Founder  of  the  National  Symphony 

Orchestra 

MRS.  FANNIE  AMSTUTZ 
ROBERTS 

President,  Washington  College  of 
Music 

MADAME  MARIE  VON 
UNSCHULD 

President,  Von  Unschuld  University 
of  Music 


THE  LOS  ANGELES 
TIMES 


Down  through  the  centuries,  growing  more  preci¬ 
ous  and  more  treasurable  with  the  years,  has  come  a 
priceless  heritage  the  MUSIC  OF  THE  IMMOR¬ 
TALS!  The  symphonic  works  of  Brahms,  Beeth¬ 
oven,  Bach,  Schubert,  Wagner!  This  music,  as 
much  a  part  of  the  world’s  cultural  riches  as  anything 
ever  planned  or  made,  BELONGS  TO  THE  WORLD 
AT  LARGE.  Here  is  a  cultural  treasure  that  all 
the  gold  in  the  world  could  not  improve  or  replace. 


JOSEPH  M.  M.  GRAY 
Chancellor,  American  University 

MRS.  LAWRENCE  TOWNSEND 
Sponsor  of  the  nationally  known 
morning  musicales 


The  Music  Appreciation  Program  sponsored  by 
America’s  leading  newspapers  will  make  the  great, 
inspiring  Music  of  the  Ages  a  permanent  and  joyous 
possession  in  hundreds  of  thousands  of  homes,  add¬ 
ing  lastingly  to  the  cultural  enrichment  of  our  nation. 


DR.  EDWIN  N.  C.  BARNES 
Director  of  Music  of  District  of 
Columbia  Schools 


AT  THE  ANPA  CONVENTION 

arrangements  have  been  made  for  Publishers  to  hear  the 
music  and  obtain  full  details.  This  is  your  invitation  to  visit 
the  suite  of  Publishers  Service  Company,  4-R,  at  the  Waldorf- 
Astoria. 


Details  Available  at 

Publishers  Service  Company,  Inc. 

75  West  Street  New  York  City 
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Rockford  Boys 
Compete  for 
Summer  Trips 

N.  Y.  Fair  Outing  Is 
Major  Prize  .  .  .  Others 
To  Camp 

By  GEORGE  A.  BRANDENBURG 

Looking  ahead  to  summer  vacation 
season,  Rockjord  (Ill.)  Morning  Star 
and  Register-Republic  carrier  boys 
are  now  busily  engaged  in  circula¬ 
tion  promotion  contest  activities,  the 
major  prize  being  a  trip  to  the  New 
York  World’s  Fair. 

In  addition,  the  papers  are  offering 
a  one-week  camping  trip  to  Eagle 
River,  Wis.,  a  Lake  Michigan  boat  trip 
and  merchandise  prizes.  Besides  the 
three  major  vacations,  the  circulation 
department,  under  John  C.  Stafford. 
is  planning  a  one-day  outing  for  90 
carriers  at  a  nearby  forest  preserve. 

22  to  N.  Y. 

Twenty-two  carriers  who  qualify 
will  make  the  all-expense  trip  to  New 
York.  Boys  getting  the  most  31-week 
new  orders,  from  March  20  to  July  15, 
will  win  trips  to  the  fair.  Runners-up 
will  be  awarded  merchandise  prizes. 
Under  the  contest  plan,  every  new 
start  takes  a  carrier  “20  miles  closer 
to  New  York.’’ 

Forty  carriers  will  earn  camping 
trips  under  a  point  system  that  pro¬ 
vides  one  point  for  a  renewal  sub¬ 
scription  with  magazine  and  three 
points  for  a  new  newspaper  start  with 
magazine.  The  same  type  of  contest 
applies  for  boys  earning  the  boat  trip. 
In  addition  to  the  chance  to  win  a  trip, 
each  carrier  receives  25  cents  commis¬ 
sion  for  each  magazine  order. 

Earn  $165  Annually 

(Concrete  evidence  that  it  “pays’’  to 
be  a  carrier  boy  is  shown  in  the  re¬ 
port  than  698  Morning  Star  and  Regis¬ 
ter-Republic  carrier-salesmen  earned 
a  total  of  $115,859.90  in  1938,  represent¬ 
ing  average  earnings  of  $165.97  for 
the  group  as  a  whole.  Weekly  earn¬ 
ings  averaged  $3.19. 

More  than  87%  of  the  Rockford  car¬ 
riers  are  self-supporting  and  nearly 
half  of  them  (44.8%)  have  bank  ac¬ 
counts. 

Oilers  Fishing  Outfits 

OFFERING  a  11-piece  fishing  outfit, 

valued  at  more  than  $15.00,  to  per¬ 
sons  obtaining  10  new  subscriptions, 
the  Chicago  Times  is  appealing  to  Chi¬ 
cagoans  who  love  outdoor  life.  The 
new  orders  are  for  the  Daily  Times, 
home  delivered  for  26  weeks. 


More  For  Your  Money 

AMERICAN  NEWSPAPER  readers 
today  get  from  250  to  500^i  as  much 
information  from  their  daily  newspa¬ 
pers  as  did  their  grandparents  50 
years  ago.  with  greater  accuracy  and 
less  bias,  according  to  a  study  of  the 
newspaper  as  a  major  educational 
medium,  by  Northwestern  National 
Life  Insurance  Co.,  Minneapolis.  Cop¬ 
ies  of  the  report  will  be  mailed  upon 
request  to  the  company. 

Chimp  Named  Jitter 

TIEING  IN  with  its  new  comic  strip. 

“Jitter.”  Sr.  Louis  Globe-Democrat 
succeeded  in  having  the  mayor  of 
St.  Louis  name  a  young  chimpanzee 
“Jitter."  Not  only  did  the  paper  get 
the  chimp  named  Jitter,  but  arranged 
for  him  to  have  a  suit  similar  to  the 
one  worn  by  the  comic  page  monkey. 
Another  appeal  to  juvenile  readers  was 
insertion  of  the  comic  Jitter  in  the 
Sunday  color  comic  section  uncolored. 
Children  were  invited  to  color  this 
comic,  using  paint  or  crayons.  For  the 
50  best,  the  Globe-Democrat  paid  $1 
each. 

Carrier  Greetings — 1856 
IN  CONTRAST  to  the  business-like 
tactics  of  carrier-salesmen  today, 
we  recently  received  a  print  of  a  car¬ 
rier’s  greeting  issued  by  the  old  week¬ 
ly  Knoxt'ille  Register  in  1856.  The 
original  greeting  was  recently  brought 
to  the  Knoxville  News- Sentinel  by  a 
subscriber.  While  some  carrier  boys 
today  use  Christmas  greeting  cards, 
the  practice  is  not  considered  good 
taste  by  most  newspaper  circulation 
departments.  As  an  indication  of  the 


TELEMATS 


ate 


tke  "ladcA 

in  the 
WOULD 


progress  made  in  carrier  training,  we 
submit  a  part  of  the  1856  greeting  to 
“friends  and  patrons”: 

111  uisliinK  my  patrons  a  happy  Xew-Year, 

I'll  strive  before  closiiiR,  to  make  it  appear. 

That  'tis  cfii.TY  to  keep  from  the  Carrier  his 
due; 

!  ho|ie  the  charge  will  not  apply  sir,  to  you: 

I  hope  the  charge  will  not  apply,  sir,  to  you; 
If  it  will  -  -rest  assured  tlrnt  what’er  you  employ. 
To  add  to  your  cup  any  portion  of  joy. 

Tli.iiigli  the  ingredients,  still  mingle  will 

he. 

With  hitler,  whenever  your  ihoiighls  turn  on 

Hl<'. 

My  at  each  feast  you  attend,  sh.ill  ap¬ 

pear. 

And  whis|Ki  these  terrihle  words  in  your  e;ir. 
“Heliold  the  jHMir  Bov  1  who  through  wind! 
snow  !  and  hail ! 

Ilroiighl  the  •■Rkcisikk"  to  you.  without  any 
fail. 

.\y !  Filly-two  times,  has  he  brought  you  the 
new  s. 

.Kiiil  after  all  this,  if  you  still  should  refuse. 
I'o  gi\e  the  I'lair  Carrier  a  ll.ei.r  or  a  (Quarter. 
You  ought  to  he  placed  in  some  big  Rii.t.iian 
Molar; 

Be  tired  as  a  shell,  from  .'iehastot’ol’s  trench. 
•Vnd  latideil  in  fragments,  'mid  British  and 
l-'reuch. 

But  p'hawl — this  is  folly-  you  cannot  refuse. 
To  pay  a  poor  Carrier,  his  triHing  dues. 

1  feel  well  assured,  iiiy  claim  can't  1k'  resisted; 
No  Miser  cotibl  st.iiid  it.  however  close  eisthi. 
So.  'IkiiU  getting  a  fee.  1  have  little  fear, 

,\iitl  once  iiiore  will  wish  you,  a  hafl'y  .\e~.e- 
i’earl 

10th  Music  Festival 

THE  tenth  Chicagoland  Music  Festival. 

sponsored  by  the  Chicago  Tribune 
in  co-operation  with  other  newspapers 
and  musical  organizations  throughout 
America,  will  be  held  Saturday  night. 
August  19,  in  Soldiers’  field.  During 
the  last  nine  years  45,000  men.  women 
and  children  have  taken  part  in  the 
festival  programs  and  they  have  been 
applauded  by  nearly  900,0()0  spectators. 


If  looks  like  a  grand  circus  year. 

The  Ringling  Bros  and  Barnum  &  Bailey  circus  is  pack¬ 
ing  'em  in  the  Garden,  and  the  whole  town  is  talking  of 
the  restyling  of  spectacle  and  acts  by  Charles  LeMaire, 
of  Ziegfeld  Pollies'  fame,  who  has  gone  to  town  on  the 
biggest  job  the  Big  Show  has  ever  planned.  It  was 
John  Ringling  North's  idea,  and  he  knew  what  he  was 
about  when  he  engaged  LeMaire. 

Even  now  New  York  newspaper  men  are  looking  for¬ 
ward  to  seeing  the  air  conditioned  and  restyled  big  top 
on  the  lot  in  Long  Island  City  in  early  May.  They  want 
to  see  the  blue  ceiling,  the  gold  and  silver  center  and 
quarter  poles,  the  giant,  gold  tassels,  the  drapes  and 
the  new  flood  lighting. 

Meanwhile,  the  crowds  swarm  into  the  Garden  twice 
daily,  and  all  is  well  with  the  Greatest  Show  on  Earth. 
The  publicity  men — general  press  representative  Roland 
Butler,  Frank  Braden,  Gardner  Wilson  and  Jerome 
Harriman — are  happy  over  their  generous  treatment  by 
the  Manhanttan  newspapers.  The  circus  sun  shines 
brightly. 


Quiz  Yourself 

L_iThe  Facts  About  Fascism 
□  The  Truth  About  Mussolini 

One  of  the  above  book  titles 
sold  24.000  volumes  whereas  the 
other  sold  only  14,000.  Which 
would  you  select  as  the  better 
title?  Three  out  of  4  editors  and 
advertising  managers  will  choose 
the  wrong  title. 


G.  If.  Crane.  Ph.l)..  M.  D. 

Dr.  Crane’s  ADVERTISING  9UIZ 

brings  out  5  basic  laws  of  human 
motivation  which  every  business 
and  professional  man  should 
know.  Try  your  skill  on  the  re¬ 
mainder  of  this  quiz,  keeping  in 
mind  the  Average  American  1^- 
chaser.  A  score  of  9  right  is  aver¬ 
age  for  editors  and  advertising 
managers: 

Battles  of  a  Seaman 

.  Privateersman _ 

Ten  O’clock 

Cj  What  Art  Should  Mean  to  You 
^The  King  Enjoys  Himself 
The  Lustful  King  Enjoys  Him- 

self _ 

'  Pen,  Pencil  and  Poison 
_)  The  Story  of  a  Notorious  Crim- 

inal _ 

.  The  Truth  About  Patent 
Medicine 

~3  Patent  Medicine  and  the  Public 

Health _ 

O  The  Art  of  Controversy 
jHow  to  Argue  Logically 
J  The  Art  of  Courtship 

]□  The  Art  of  Kissing _ _ 

Zl  An  Introduction  to  Einstein 
~3  Einstein’s  Theory  of  Relativit)' 

Explained _ 

Nietzsche:  Who  He  Was  and 
What  He  Stood  For 
Zl  The  Story  of  Nietzsche’s  Phil- 

osophy _ 

J  Quest  for  a  Blonde  Mistress 

Z  Fleece  of  Gold _ 

Markheim’s  Murder 

Z  Markheim _ 

Z  How  to  Improve  Your  Conver¬ 
sation 

Z  The  Secret  of  Self-Improve- 

ment _ 

Z  Eating  for  Health  (Vitamins) 
Z  Care  of  the  Skin  and  Hair 
Z  The  Mystery  of  the  Iron  Mask 
The  Mystery  of  the  Man  in  the 
Iron  Mask _ 

Reading  like  fiction.  Dr.  Cranes 
book  entitled  Psychology  Applied 
is  really  a  one-volume  encyclo¬ 
pedia  of  applied  psychology  and 
the  most  compre’nensive  book 
ever  printed  in  this  field. 

Order  it  at  once  for  your  edi¬ 
torial  and  advertising  executives: 

Noi  thwestern  University  Press, 

357  E.  Chicago  Ave.,  Chicago.  HI. 

I  am  enrlosiii:;  clirck  for  $4.00  i"; 
which  picnic  .M-iiti  iiic  prcpiiwl  a  copy* 
I>r.  Crane  s  Psychology  Applied. 

(  Signed  I  . I 

Addre-Ns  . J 


Sven  a  ^Newspaper  SMan  CNeeds  a  Vacation 


STRKSS  AND  STRAIN  have  been  partners  of  the 
executive  and  professional  man  these  past  years. 
And  now  a  period  of  reconstruction  lies  ahead,  re¬ 
quiring  even  greater  efforts. 

Stout  hearts  and  strong  nerves,  inspirations  and  new 
ideas  are  needed  more  than  ever  to  meet  life’s  problems 
successfully.  They  can  so  easily  be  gained.  Not  so  much 
through  the  usual  rest — just  “knocking  off”  for  a  few 
weeks — but  rather  through  the  stimulus  of  a  real,  sen¬ 
sible  vacation  which  fortifies  health  and  assures  refresh¬ 
ing  inspirations,  those  tw  o  great  assets  in  man’s  activities. 

Of  all  vacation  lands,  Germany  offers  this  unusual 
vacation,  for  very  definite  reasons ; 

First,  there  is  that  mental  relaxation  through  interest¬ 
ing  new  surroundings :  the  scenic  splendor  of  a  glorious 
land  blessed  with  every  variety  of  natural  beauty,  from 
the  eternal  snow  of  the  German  Alps  to  the  wide  solitude 
of  the  Northern  beaches.  This  scenic  wonderland  is 
dotted  with  historic  landmarks  of  twenty  centuries  of 
human  endeavor  and  achievement,  from  dreaming  an¬ 
cient  towns  and  romantic  castles  to  medieval  splendor 
and  great  modern  cities.  These  alone  arc  worth  a  trip. 

Second,  there  is  the  inspiration  of  modern  progress. 
See  for  yourself  how  Germany  is  going  ahead :  no  un¬ 

Offin •'  ihnv 


employment,  production  at  peak  levels,  social  security, 
gigantic  projects  for  industrial  development,  economic 
planning,  organized  efficiency,  a  dynamic  will  of  pulling 
together — a  happy,  energetic  people  who  gladly  share 
their  achievements  with  you. 

Third,  Germany’s  famous  spas  are  delightful  resorts 
with  sports  and  entertainment  plus  natural  health-giving 
waters  and  the  finest  scientific  facilities  to  put  you  in  tip¬ 
top  shape.  These  resorts  are  wonderful  places  for  the 
family.  The  pink  cheeks  of  the  children  will  show  you 
that.  And  the  ladies  favor  them  for  particular  feminine 
reasons:  waistlines  can  be  slimmed  and  complexions 
beautified  without  sacrificing  the  enjoyment  of  delicious 
food  or  gay  pleasures. 

Last,  but  not  least,  the  question  of  time  and  money :  a 
trip  to  Germany  is  as  easy  as  a  trip  to  your  neighborhood 
town.  We  prepare  your  plans  free  of  charge.  Your  travel 
agent  takes  care  of  the  booking.  Swift  liners  speed  you 
across.  The  German  Railroads  grant  a  60%  fare  reduc¬ 
tion.  “Travel  Marks”  reduce  your  expenses  by  about 
40%.  It  is  all  so  simple  and  inviting.  Let  us  tell  you 
more  about  it  through  our  attractive  booklets.  German 
Railroads  Information  Office,  1 1  West  57th  Street, 
New  York,  N.  Y. 

Mil  IIh'  irorU 
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■  .  .  but  the  honor,  as  always, 
goes  to  the  men,  whose  skill  and 
pride  of  craft  made  it  possible. . . 
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EASY  TO  DISPROVE 


\\  K  fniiii  tlu‘  r(‘<l-ty|M‘<l  of  a 

IcttiT  M'lit  out  April  7  by  T»'«l  K.  Silvey. 
ti(ry-tn‘:iMir«‘r,  Oliio  Iixliistrial  I  tiioii  Connril. 
(’K),  to  tu-w spa|HTs  of  Oliio: 

riililiNlicrs  of  daily  iiewspaiKTs  aro  aiiioiit>  tin- 
most  vi}>orou>  op|MMUMits  of  organized  lalxir. 

■■'riie\-  <-oiitrol  a  jKi\v»‘rfiil  mediiiin  of  jMihlie 
iiiiorinatioii.  wliicli  tliey  use  to  promulgate  tlieir 
own  eeouoinie  and  jxilitieal  ideas,  at  tlie  same 
lime  they  lurtail  and  suppress  news  of  tilings 
llu-y  jM'rsonally  do  not  like. 

"They  have  ilistorted  ami  inisinterprett*<l  news 
ahoiit  organized  lalxir  and  social  legislation. 

"They  have  earrii'd  on  a  eainpaign  to  change 
I  he  Wagner  Act.  even  afli-r  the  Supreme  Coiirt 
ileelared  it  ••oiistitntional. 

"W«‘  may  exfH'cl  them  to  <•011^11110  their  bias 
III  reporting  news  alxiiit  pro|M>ser|  amemlments  to 
this  act.  ...” 

Then  came  a  "j)rophecy"  of  how  new.spaper.s 
might  Im'  ex|H'eted  to  mi.slead  llu'ir  readers,  play¬ 
ing  (low  II  testimony  favorable  to  the  act  as  it  is. 
twisting  the  headlines,  emphasizing  their  own 
viewjioints  with  cartoons,  columns,  and  editorials. 
And  the  concluding  paragraph  is: 

“Hut  I  am  told  that  .some  publishers  try  to  give 
honest  treatment  to  all  the  news.  May  I  express 
the  hojK*  that  your  i>ajK'r  will  belie  my  prophecy, 
through  a  more  fair  treatment  of  the  Wagner  .\cl 
hearings''” 

While  it  is  to  lx‘  donbtt'd  that  Mr.  Silvex  and 
many  of  his  colleagues  can  lx‘  .satisfied  with  any¬ 
thing  but  news  which  gives  them  as  big  a  break 
as  they  now  claim  the  pnbli.shers  take,  the  hear¬ 
ings  which  .started  this  week  gixe  newspapers  an 
excellent  opportunity  to  di.sprove  Mr.  Silvey's 
i  harges.  The  Supreme  Court  declared  the  Wagner 
.Vet  constitutional;  it  did  not  stamp  it  "fx'rfect.” 
Amendment  has  been  urged  by  leaders  of  the 
A.  F.  L.,  oppo.sed  by  many  of  their  sulxirdinates. 
Bu.siness  men  generally  want  it  changed.  The 
job  of  Congre.ss  plainly  is  to  learn  the  facts;  the 
job  of  new.spaper.s  to  pre.sent  the  facts,  without 
regard  to  the  wi.shes  of  industrialists  or  labor 
[xiliticians.  The  question  is  so  much  larger  than 
the  interests  of  the  immediate  parties  that  any 
beclouding  of  the  issues  xvonld  lx*  a  major  public 
ilis.serx’ice. 


I  A  L 


But  the  fruit  of  the  Spirit  is  love,  joy,  peace,  long 
suffering,  gentleness,  goodness,  faith.  Galatians 
V:22. 


‘MILITARY  DISAFFECTION" 


THOSE  SALARIES 

AKTKR  SEVER.\L  YE.ARS’  experience,  gener¬ 
ally  nnplea.sant,  with  publication  of  the  .salary 
lists  furnished  to  Congre.ss  by  the  U.  S.  Treasury, 
Eiiitok  &  I’l  BLisHKR  has  decided  to  pa.ss  up  that 
"iM'ws”  this  year  and  until  the  pre.sent  procedure 
is  radically  amended.  The  obvious  reasons  need 
no  re-statement  here.  We  hav«*  .set  them  forth 
cxery  time  these  li.sts  have  been  publi.shed  in  the 
past,  and  have  tivercome  their  logic  by  niling  that 
the  information  was  news  and  had  to  lx*  printed. 

Our  jiresent  x'onchision  is  that  our  past  reason¬ 
ing  was  right.  The  information  serv’es  only 
curiosity.  It  is  basically  inaccurate  as  a  measure 
of  earnings.  It  is  an  inequitable  invasion  of  mat¬ 
ters  that  are  properly  con.sidered  private.  And 
after  five  years,  there  is  not  a  particle  of  evi¬ 
dence  that  the  publication  has  .served  its  alleged 
jirimary  purpo.se — the  guidance  of  public  and 
Icgislatixe  thought  toward  improvement  of  onr 
national  e<*onomy.  People  who  want  the  infor¬ 
mation  for  private  profit  now  hax'e  the  oppor¬ 
tunity  of  paying  the  folks  who  compile  .sucker 
lists  at  .so  much  per  name.  That  doesn’t  happen 
to  be  our  business. 


Horn  IIOI'SES  or  CON'tlRESS  now  have  tx'- 

forc  them  bills  de.signed  “to  make  Ix'tter  provi- 
>ioii  for  the  goxeriiment  of  the  .\rmy  and  Navy 
of  I  lie  I'liited  States  by  the  .suppression  of  at¬ 
tempts  to  incite  the  memiH'rs  thereof  to  disolx-di 
eiiee."  For  that  object  lio  dcci'iil  <'ilizeii  has  any 
erilieisiii.  no  matter  how  remote  or  uiiim|x>rtant 
III  max  coii.sider  the  contingeiK'y.  With  the 
method  of  acconiplishnient.  there  can.  and  should 
1k'.  strong  disagrcenu'iit . 

Tlie  bill  xxiiiild  ini|Mi.se  a  fine  of  .Hl.tMMi  or  a 
prison  si'iiteiice  or  Ixitli  on  anyone  "xvlio  advises, 
eoimsels.  iirgr's.  or  .solicits  any  iih'IiiImt  of  the 
.\rmy  or  Nax-y  ...  to  di.solx*y  the  laxvs  or  regula¬ 
tions  ...  or  the  ordx'rs  of  a  siqx-rior”  ami  on 
anyone  xx  ho  publishes  or  di.stribiites  any  Ixxik. 
pamphlet.  )>riiited  article,  letter  or  other  xvritiiig 
"which  ihx's  any  of  these  things.”  Memlx-rs  of 
the  Army  of  the  I'niti'd  States  are  defineil  tinder 
Sei-tion  I  of  the  National  Dch'iisr'  .\ct  of  .lime  .‘t. 
I!) Hi.  as  aiiK'iided.  xx  hen  in  actix’e  Federal  .si'rvii-e. 
riiat.  of  course,  includes  memlxTs  of  the  National 
Ciiiard  and  of  the  Re.s«*rve.  when  calleil  into  active 
siTvin*.  .Any  word,  .s|x)ken,  written,  or  printeil 
xxhii'h  might  lx*  uttered  in  their  pre.sence,  and 
which  might  lx*  interpreted  as  coming  under  the 
terms  of  the  bill,  xvoiild  siibjiH-t  its  iitterer  to  the 
preserilx'd  penalties. 

Till'  bill  also  provides  for  M-iziire  of  any  .such 
material  from  any  (xtsoii  or  in  any  building  under 
a  .search  xvarrant  prix'ediiri'  I'rcalcd  by  a  war 
time  laxv  of  11)17.  rather  than  under  the  normal 
civil  prex-edure. 

Hoxvever  worthy  of  praisi'  the  objwt.s  of  the 
bill  may  lx*,  there  is  no  doubt  that  it  confers  broad 
fxixxers.  under  xvhii'h  I'rilical  utterances  in  the 
pre.ss  might  lx‘  puni.slieil.  In  time  of  war  the 
.sensible  toleran<*e  of  criticism  vanishes;  any  word 
that  displeases  the  regime  in  ixixver  may  invite 
ruthless  |)ersecution.  as  de.striictix’e  of  morale  or 
giving  comfort  to  the  enemy.  There  are  enough. 
t(x)  many,  .such  laxvs  on  our  Ixxiks  now;  if  the 
May  and  the  Walsh  bills  are  enacted  for  the 
pur|x>ses  named  alxive.  they  .should  earry  definite 
safeguanls  of  free  press  and  fre«‘  .speech. 


NO  SACRED  COW 

Ol’R  (i(K)I)  F'RIENI)  Marc'o  Morroxx  of  Topeka 
hex'kles  ns  a  bit  on  la.st  week’s  eilitorial  <in 
n»'xx.spa|x>r  represent  at  ixes.  He  infers  that  the 
editorial  clas.sifies  "as  high  trea.son.  if  not  .sacri¬ 
lege"  an  effort  to  learn  hoxv  the  repre.sentative 
system  xvorks.  No  such  thing  wa.s  in  mind. 

We  I'riticized  Profe.s.sor  Taylor’s  que.stionnaire 
lx*cau.se.  to  ns.  it  .seemed  to  be  aimeil  at  support¬ 
ing  a  predetermineil  cfinclu.sion.  like  a  gixxl  many 
other  “.surveys”  in  the  busine.ss  and  political 
xvorlds.  There  may  be  better  way.s  of  buying, 
selling  and  preparing  newspaper  adxerti.sing  than 
that  affordeil  by  the  general  agency-.spei'ial  agency 
combination.  So  far  none  has  lxx*n  fouiul.  We 
are  in  fax'or  of  all  constructive  efforts  to  increa.se 
the  efficiency  and  reduce  the  cost  of  new.spaix>r 
adxerti.sing.  On  pre.sent  information,  we  cannot 
iiH'liide  Profe.s.sor  Taylor’s  snrxey  in  that  category. 


HENRY  A.  WISE  WOOD 

ST.AR-d.AZERS  may  predict  the  end  of  tk 

newspapi'r  pnxiuced  by  whirling  heavy  plate> 
again.st  xvhite  pajx^r  in  the  vulcanic  din  of  a  press 
riMini.  They  may  lie  right,  at  an  earlier  date  than 
noxx  seems  (xi.s.sible.  but  when  the  hi.story  of  the 
past  I'cntury  of  journalism  is  competently  xx-ril- 
leii.  a  major  phn-e  in  it  mii.st  lx*  re.served  for  the 
diH'ds  of  Henry  \.  Wise  Wixxl,  dead  this  xxeek. 

When  WiKxl  lx*gan  nexvspajxT  xvork  more  that 
half  a  eeiitury  ago.  the  printing  art  had  adxanced 
little  in  principle  from  the  days  of  fiute'nberg, 
Caslon.  Hixloni.  and  Caxton.  Type  xvas  .still  set 
largely  by  hand.  Sterexjtyjiing  was  new  and 
xvliolly  a  manual  prexx^ss.  Steam  jxixx-er  for 
pressi's  xvas  .still  not  unix'er.sal  and  electricity  had 
Ixx-n  applied  only  exjx'rimentally.  Wixxlpulp 
paper  was  in  its  infancy.  News  and  advertising 
seldom  forci'd  ncxvspa|x-rs  Ix'yond  eight  page^ 

.A  circulation  of  100.000  was  about  tojis. 

The  same  era  brought  Pulitzer  with  a  nen 
formula  for  ma.ss  circulation;  Mergenthaler  with 
his  rex'ohitionary  inx'ention  that  gave  one  tx'pe- 
.settiT  the  jxixver  of  five;  Hoc  with  a  pre.ss  that 
usxhI  curxed  stereoty|x*  plates;  a  few  years  later 
Hearst  xvitli  his  intensification  of  Pulitzer’.' 
formula.  The  public  xvas  ready  to  take  all  the 
nexx  spafx'rs  that  the  presses  could  produce 
Pre.s.ses  multiplied  and  pu.shed  the  ceilings  sky 
ward.  But  the  Ixittleneck  xxas  .stereotx'ping. 

W  (xxl  did  for  that  process  xvhat  Alergenthale' 
had  done  for  coiiqxisition.  His  .Autoplate  dexice- 
cleared  the  way,  and  he,  a  practical  operatixe  a‘ 
XX  ell  as  inx’entor,  conx'inced  the  stereotyper.s’  guild 
that  his  machine  meant  for  them  more  work  and 
more  pay.  He  soon  followed  this  inx'ention  with 
improxed  design  for  printing  machinery,  adding 
weight,  aiming  for  greater  and  greater  precision, 
ever-increasing  speed.  It  took  years  and  a  fairly 
large  fortune  supplied  by  far-sighted  publi.sher> 
to  accomplish  Wood’s  dreams — but  they  were 
accomplished. 

He  never  stopped  dreaming,  planning,  invent¬ 
ing.  A  few  years  ago,  he  predicted  hundred-page 
newspapers  in  full  color,  whirled  off  at  speeds  not 
attained  by  any  machine  of  ttxlay.  .And  while 
all  mexleni  presses  now  perform  at  speeds  with 
precision  that  was  only  a  v'ision  ^0  years  ago. 
there  .seems  little  likelihood  that  Wood’s  jiredic 
tion  of  lOfl-page  newspapers  will  be  realized,  soon 
if  ex'er. 

No  one  man  contributed  more  to  the  con 
tem|xirary  new.spaper  miracle,  and  many  of  hi> 
4.70  {latents  will  keep  his  name  green,  ex'en  among 
his  competitors.  Adx'ancing  age  and  his  owr 
temperament  made  him  impatient  with  the  en 
ffirced  standstill  of  the  past  decade,  and  his  asso^ 
ciation  with  the  press  company  he  formed  three 
decades  ago  had  not  been  actix’e  in  recent  year? 
A’et  his  final  hours  must  hax'e  been  brightened  hy 
the  knowledge  that  the  largest  press  order  m 
many  a  day  had  been  placed  in  March  with  that 
c'ompany  by  the  Sew  York  Times,  which  had 
been  the  patient  and  generous  laboratory  of  hi? 
many  fundamental  discox'eries.  .A  great  soul, 
eccentric  but  indomitable,  nex'er  content  with 
what  was  or  with  petty  advances,  intolerant  of 
obstacles,  he  fitted  well  his  time  and  place.  Hi? 
Icgacx'  is  an  indn.strx'  committed  to  his  thinfang 


DIFHCULT  ACHIEVEMENT 


TO  TE  ACH  without  words  and  to  be  u.seful  with¬ 
out  action,  few  among  men  are  capable  ol 


this. 


Lao-Tze,  in 
“The  Simple  Way." 
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PERSONAL 

MENTION 


John  Stewart  Bryan 


JOHN  STEWART  BRYAN,  publisher, 
Richmond  (Va.)  News  Leader,  in  a 
recent  address  on  the  situation  in 
Europe,  d  e  1  i  v- 
ered  before  the 
Southeastern  In¬ 
ternational  R  e  - 
lations  Clubs 
Conference  at 
Williamsburg, 
declared  “we 
cannot  stand  by 
and  allow  the 
fabric  of  10,000 
years  of  painfxil 
struggle  to  be 
tom  into  a  thou¬ 
sand  parts  and 
the  fragments 
given  unto  the  hands  of  the  yellow 
races.  As  a  cure  for  dictatorship  we 
must  turn  to  democracy.” 

Barry  Bingham,  publisher,  Louis¬ 
ville  Courier- Journal  and  Times  in 
addressing  the  fifth  Human  Relations 
Institute  of  University  of  North  Caro¬ 
lina.  Chapel  Hill,  N.  C.,  April  3,  ad¬ 
vocated  the  abolition  of  the  state  poll 
tax.  citing  vote  inequalities. 

Victor  Murdock,  publisher,  Wichita 
(Kan.)  Eagle,  will  speak  April  17  at 
the  local  Y.  M.  C.  A.  silver  jubilee 
dinner.  He  spoke  there  25  years  ago 
when  the  organization  was  founded. 

Dr.  Douglas  Southall  Freeman,  edi¬ 
tor.  Richmond  (Va.)  News  Leader, 
and  Major  Powell  Glass,  managing 
editor,  Lynchburg  (Va.)  News  and 
Advance,  have  been  named  to  the 
executive  committee  of  the  Virginia 
Council  of  International  Relations. 

Grove  Patterson,  editor,  Toledo  (O.) 
Blade,  addressed  a  joint  meeting  of 
the  Ohio  State  Archaeological  and 
Historical  Society  and  the  Columbus 
Genealogical  Society  on  the  Ohio  State 
University  campus  in  Columbus.  April 
8.  Sessions  were  presided  over  by 
Arthur  C.  Johnson.  Sr.,  editor,  Colum 


fael  (Cal.)  Independent,  has  been 
named  chairman  of  the  advertising 
committee  of  the  California  News¬ 
paper  Publishers’  Assn. 

E.  L.  Peterson,  former  publisher, 
Santa  Maria  (Cal.)  Times  and  Mrs. 
Peterson  will  leave  New  York  May 
10  for  a  tour  of  Europe  which  will 
last  until  September. 

Kenneth  W.  Simons,  editor,  Bis¬ 
marck  (N.  D.)  Tribune,  has  been  re¬ 
appointed  to  the  North  Dakota  water 
conservation  commission  by  Gov. 
John  Moses. 

Ralph  S.  Kingsley,  editor,  Kenosha 
(Wis.)  Evening  News,  has  been  re¬ 
elected  president  of  the  Kenosha 
Harbor  Commission. 

Charles  E.  Moreau,  publisher.  Bloom - 
field  (N.  J.)  Independent,  the  Glen 
Ridge  Paper  and  the  Daily  Courier  of 
the  Oranges  and  Maplewood,  has  been 
elected  to  the  board  of  managers  of 
the  Bloomfield  Savings  Institution. 

In  The  Business  Office 

T.  J.  DOWLING,  circulation  director, 

New  York  World-Telegram,  is  in 
Fort  Worth,  Tex.,  on  business.  He 
will  return  to  New  York  April  15. 

Theodore  Vaill,  general  manager, 
Winsted  (Conn.)  Evening  Citizen,  has 
returned  to  his  duties  after  having 
been  in  the  Litchfield  County  Hos¬ 
pital,  Winsted,  since  March  6  where 
he  underwent  an  operation  for  hernia. 

T.  A.  Corcoran,  purchasing  agent, 
Louisville  (Ky.)  Courier-Journal  and 
Times  was  recently  elected  vice-presi¬ 
dent  of  National  Assn,  of  Purchasing 
Agents.  He  automatically  becomes  a 
member  of  the  NAPA  board  of  direc¬ 
tors.  He  assumes  his  duties  in  May. 

Don  Curtiss,  national  advertising 
promotion  manager,  Oklahoma  City 
Daily  Oklahoman  and  Times,  con¬ 
ducted  a  clinic  April  3  to  advise  Uni¬ 
versity  of  Oklahoma  journalism  stu¬ 
dents  in  finding  jobs. 

Ralph  H.  Quinn,  general  manager, 
Cincinnati  Enquirer:  George  M.  Fries, 


Cheney  Cowles 


bus  Dispatch,  president  of  the  former  business  rrianager,  Time^Star,  and 
§roup  president  of  trie  Cuvier  Press  CIud 

u  ,  „  and  Carl  D.  Groat,  president  and  edi- 

rN  m  n  tor  of  the  Cincinnati  Post,  were  three 

(N.  D.)  Daily  News,  was  elected  presi¬ 


dent  of  the  North  Dakota  Associated 
Press  membership  at  its  recent  spring 
meeting  in  Grand  Forks.  Richard 
Powers,  who  succeeds  F.  Lyle  Young- 
strom  as  correspondent  of  the  state 
AP  bureau  at  Bismarck,  was  named 
secretary.  M.  M.  Oppegard,  publisher. 
Grand  Forks  Herald,  was  host. 

Charles  Broughton,  editor,  Sheboy¬ 
gan  (Wis.)  Daily  Press  has  been 
honored  by  the  city  council  which 
has  named  a  new  drive  along  the 
shore  of  Lake  Michigan  “Broughton 
Drive.”  in  recognition  of  his  service 
to  the  city  and  community. 

E.  L,  Sparks,  publisher,  Hannibal 
(Mo.)  Courier-Post,  will  preside  at 
the  annual  meeting  of  the  Northeast 
Missouri  Press  Assn.  April  28  at  Paris, 
Mo. 

Carl  Hanton  editor  and  publisher. 
Fort  Myers  (Cal.)  Daily  Press  and 
president  of  Florida  Press  Assn.,  has 
Wn  elected  president  of  the  Florida 
Highway  Council. 

Herbert  M.  Cole,  president.  Boston 
News  Bureau  with  which  he  has  been 
associated  for  45  years,  has  been 
mMted  chairman  of  the  board  and 
William  C.  Cox,  vice-president  since 
November,  1937,  has  been  elected 
president. 

^3<ldon  Ivins,  editor.  Union  City 
(N.  J.)  Hudson  Despatch  on  April  11 
celebrated  the  12th  anniversary  of 
his  daily  column  “Now”  which  ap¬ 
pears  on  the  editorial  page. 

Roy  A.  Brown,  publisher,  San  Ro¬ 


of  five  timstees  for  the  Cincinnati 
Music  Hall,  named  last  week  by  Judge 
John  H.  Druffel  of  the  U.  S.  District 
Court  at  the  request  of  bondholders. 

Elliott  C.  Hensel,  former  advertis¬ 
ing  director,  Los  Angeles  Illustrated 
Daily  News  and  the  Oakland  Tribune 
and  recently  in  charge  of  membership 


FOLKS  WORTH 
KNOWING _ 

CHENEY  COWLES,  recently  ap¬ 
pointed  managing  editor  of  the  Spo¬ 
kane  (Wash.)  Chronicle,  has  had  wide 
experience  in 
the  newspaper 
business.  In  the 
fall  of  1930  he 
joined  the  circu¬ 
lation  staff  of 
the  Spokane 
Spokesman- 
Review,  where 
he  spent  his  time 
canvassing  for 
s  u  bscriptions. 

Although  he  has 
always  pre- 
ferred  editorial 
work,  Mr. 

Cowles  has  sold  classified  and  display 
advertising. 

His  first  editorial  work  came  as  a 
reporter  on  the  Spokesman-Review. 
He  has  worked  on  the  news  desk, 
filled  the  positions  of  assistant  and 
city  editor  as  well  as  news  editor.  His 
latest  position  before  becoming  man¬ 
aging  editor  of  the  Chronicle  was  that 
of  executive  editor  with  the  Spokes¬ 
man-Review. 

Mr.  Cowles  was  graduated  from 
Yale  University  in  1930.  During  his 
final  year  at  college  he  was  awarded 
the  John  H.  Curtis  prize  for  literary 
and  rhetorical  work.  He  was  also 
active  in  sports,  being  coxswain  of  his 
class  crew  for  two  successive  years  as 
well  as  a  member  of  the  track  squad. 
With  the  exception  of  the  four  years 
he  was  away  at  college  he  has  spent 
most  of  his  time  in  Spokane,  his  birth¬ 
place  and  scene  of  his  early  education. 
He  has  spent  much  of  his  spare  time 
in  promoting  civic  improvements.  In 
1936  on  behalf  of  the  Spokane  Junior 
and  United  States  Junior  Chamber  of 
Commerce  he  received  the  dis¬ 
tinguished  service  award  in  recogni¬ 
tion  of  his  efforts  for  Spokane  and 
vicinity  in  this  line  of  work. 

sales  at  the  Los  Angeles  Chamber  of 
Commerce,  has  opened  his  own  office 
in  Los  Angeles  offering  a  direct  sales 
service  using  merchandising,  sales- 
management  and  advertising. 

B.  M.  Thompson,  manager  of  Day- 
ton  (Tenn.)  Herald  since  October, 
1936,  has  purchased  the  plant.  Asso¬ 
ciated  with  Thompson  are  E.  O. 

(Continued  on  next  page) 


NEAL  O’HARA  SAYS 


NEAU  O’HARA 


This  short  (12S  words)  daily  humorous 
dispatch  about  national  and  world  af¬ 
fairs  is  a  refreshing  relief  from  col¬ 
umns  otherwise  chiefly  filled  with 
gloom  and  threats  of  war. 

Your  readers  want  a  daily  laugh. 

Give  them 

NEAI.  O^HARA  SAYS 


Syndicate,  Inc. 

Greenwich.  Conn. 


V.  V.  McNITT 
Chairman 


CHAS.  V.  McADAMS 
President 


Sparkliii;g 

Star 

Sp  arkling 


Storv 


ELLA 


t  lADERS 

riicrc  s  a  sparkle  to  both  the  star 
and  the  story  of  ELLA  CINDERS 
that  kindles  in  millions  of  readers 
a  warm  liking  and  lively  interest. 

,  Ihey  like  Ella  for  herself.  She's 
pert,  she's  neat,  she's  jaunty — and 
spunky.  She's  often  lost  her  last 
!  cent.  But  never  once  her  sense 
of  humor. 

Readers  go  for  a  girl  like  that. 
She's  someone  everyone  would 
:  like  to  be  like  or  to  know.  It's 
j  no  wonder  that,  as  Ella  herself 
is  tearful,  cheerful  or  fearful,  so 
I  are  her  followers. 

And  in  the  story  Bill  (^onselmaii 
ami  Charlie  Plumb  east  Ella  in. 
there's  every  opportunit\  to  run 
the  scale  of  emotion.  It's  a  story 
rooted  soundly  in  the  soil  of  hn 
man  nature,  with  the  narrative 
constantly  changing  place  and 
pace,  the  treatment  ranging  from 
droll  to  dramatic. 

:  W  ith  Ella's  fate  at  stake,  it  keeps 
readers  forever  restless  to  know 
j  what's  in  store  for  her  around  the 
next  bend  of  the  road  -and  hop¬ 
ing  it's  happiness. 

W  ould  you  like  to  see  .samples  of 
ELLA  CINDERS — the  daily  strip 
or  color  page — or  both?  We  will 
he  glad  to  send  them. 
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Grand  Forks  (N.  D.)  Herald.  Mr. 
Whitney  has  been  a  Herald  advertis¬ 
ing  solicitor  for  the  last  year. 


Lynn  Landrum,  columnist,  Dallas 
(Tex.)  Morning  News,  discussed  “In¬ 
ter-American  Relations”  in  three  ad- 


E.  F.  Patton  has  joined  the  London,  dresses  at  Waco,  Tex.,  April  12-13, 
England,  advertising  sales  staff  of  the  under  the  auspices  of  five  Waco 


Grand  Forks  (N.  D.)  Herald.  Mr.  Lynn  Landrum,  columnist,  Dallas 
PERSONAXiS  Whitney  has  been  a  Herald  advertis-  (Tex.)  Morning  News,  discussed  “In- 

ing  solicitor  for  the  last  year.  ter- American  Relations”  in  three  ad-  jj  i  • 

_ continued  from  page  25  E.  F.  Patton  has  joined  the  London,  dresses  at  Waco,  Tex.,  April  12-13,  UllClGr  1  IfG  111 

!  !  j  England,  advertising  sales  staff  of  the  under  the  auspices  of  five  Waco  ^ 

manager:  and  Mrs.  Christian  Science  Monitor.  He  was  Spanish  clubs. 

M.  Thompson.  Thompsem  last  Au-  secretary  to  the  Shanghai  Don  C.  Wright,  formerly  of  the  Jef- 

ist  was  elected  vice-presi  en  o  e  Council,  and  has  since  been  ferson  City  (Mo.)  Daily  News-Capi-  Trapped  in  Telegraph  Office 

ist  Tennessee  Press  Assn.  insurance  field  in  England.  tal,  has  purchased  the  Wetumka  j  u,, 

Arthur  W  Gluckman  Jr  fornierly  g  newspaper  circula-  (Okla.)  Gazette,  a  weekly,  and  will  „  o  ^  • 

the  San  Rajael  (Cal.)  Independent  promoter,  now  located  in  St.  be  its  publisher  and  editor.  U.  S.  Doctor 

is  join^  the  Watsonmlle  (  a  4  Petersburg,  Fla.,  was  recently  elected  Edward  O'Dea,  reporter,  Springfield  „  .  j  •  i  i  t  i  «  v,  f 

^gister-Pajaroman  advertising  staff.  honorary  life  member  of  the  Cen-  (Mass.)  Republican,  has  been  elected  _  Besieged  m  the  local  telegiaph  of- 
Frank  Weiman  has  been  named  £^3]  States  Circulation  Managers’  water  commissioner  of  Northampton,  ^  ®  u  ^  * 


Hayne^  business  manager,  an  rs.  f;'hristia»i  Science  Monitor.  He  was  Spanish  clubs. 

B.  M.  Thompson.  Thompsim  last  Au-  secretary  to  the  Shanghai  Don  C.  Wright,  formerly  of  the  Jef- 

gust  was  elected  vice-presiden  o  e  Council,  and  has  since  been  jerson  City  (Mo.)  Daily  News-Capi- 


East  Tennessee  Press  Assn. 

Arthur  W.  Gluckman.  Jr.,  formerly 
of  the  San  Rafael  (Cal.)  Independent, 
has  joined  the  Watsonville  (Cal.) 
Register-Pajaronian  advertising  staff. 


in  the  insurance  field  in  England. 

Oscar  S.  Stein,  newspaper  circula¬ 
tion  promoter,  now  located  in  St. 
Petersburg,  Fla.,  was  recently  elected 
an  honorary  life  member  of  the  Cen¬ 


tal,  has  purchased  the  Wetumka 
(Okla.)  Gazette,  a  weekly,  and  will 
be  its  publisher  and  editor. 

Edward  O'Dea,  reporter,  Springfield 
(Mass.)  Republican,  has  been  elected 


country  circulation  manager  of  the  Assn 

San  Francisco  Examiiier  following  the  goj,  q£  John  B.  Long,  Mr.  and  Mrs.  Sam  Austin,  formerly 

resignation  of  Louis  Swift.  general  manager  of  California  News-  of  the  New  Brunswick  (N.  J.)  Daily 

Frayne  Whitney  has  been  named  paper  Publishers  Assn.,  and  a  prize-  Home  News  and  Sunday  Times  have 

national  advertising  manager  of  the  \^’inning  boat  designer,  has  been  purchased  the  Abingdon  (\a.)  Wash- 

- — -  called  to  Miami  Beach.  Fla.  in  a  ington  County  Forum  from  Robert  L. 

EDITOR  &  PUBUSHER  supervisory  capacity  during  the  con-  Anderson. 

_  struction  and  trials  of  70-  and  56-  Raymond  W.  Culross,  photographer. 

Including  foot  torpedo  boats  being  built  for  the  Rochester  (N.  Y.)  Democrat  &  Chron- 

G.  S.  Navy.  icle  has  a  picture  of  WPA  workers  in 

19J.T;  The  Foi.rtn  h.itutr.  merirel 

Titles  Patented,  Registered  Contents  6,p>  rii.-hted  Howard  Herty,  formerly  promotion  silhouette,  hanging  in  the  26th  Inter- 
The  editor  &  PUBLISHER  CONIPAW.  Inc.  manager  of  the  Passaic  (N.  J.)  Her-  national  Salon  of  Pictorial  Photogra- 

old-News,  has  recently  joined  Metro-  phy  at  the  Carnegie  Art  Institute, 


Mass. 

Mr.  and  Mrs.  Sam  Austin,  formerly 
of  the  New  Brunswick  (N.  J.)  Daily 


hiclutiint: 
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Titles  Patented,  Rceistered  Contents,  Copyrighted 


The  editor  &  PUBLISHER  COMPANY,  Inc.  manager  of  the  Passaic  (N.  J.)  Her- 

oM-Ncws,  has  recently  joined  Metro- 


Charles  B.  Croomes,  7Vmjkw  Goldwyn-Mayer’s  publicity  staff.  Pittsburgh. 

y^RTHL^' ■P ' Roa’af^EJi'?^^  A.  H.  Matthews,  financial  advertis-  James  A.  Hardman,  Jr.,  reporter.  El 

_ Warren  L.  Bassett.  Director _ j^g  manager,  Springfield  (Mass.)  North  Adams  (Mass.)  Transcript,  and 

Seventeentl/  noor  fMlfTimes  Buil  tine  Newspapers,  has  been  appointed  son  of  the  publisher  and  Mrs.  Hard-  stri 

<  >nd  Street" ami  Broadway  .\ew  York  Citv,  .\.  V.  chairman  of  the  finance  committee  man.  Jr.,  are  the  parents  of  a  daughter  bar 

'  BRvant  9-m-,2.  doafkii.  dO.-,.-,  and  .mv,  ''«/  souvenir  banquet  born  recently^  .  ^  I 

“'  The  Oldl^t  Publishers'  and  .Advertiser.’  ‘’’f,  Springfield  Advertising  Club,  David  G.  Rogers,  chief  librarian, 

_ Journal  in  America _  May  11.  New  York  Herald  Tribune,  returned 

Arthur  T.  Robb,  Editor;  Warren  L.  Bansett,  Morgan  McGrath,  national  adver-  on  April  11  from  Pompano.  Fla.,  where  ''’3' 

'EllorTwAfTEs'k  SciiNEm^;  SrvrEdit^';JoHs  tisi'if?  manager.  Redwood  City  (Cal.)  he  has  been  recuperating  from  a  long  by 
I.  Cloucher,  .Marlen  E.  Pew,  Jr.,  Stephen  J.  Tribune,  and  Mrs.  McGrath  are  par-  illness.  *'P’ 

- R  of  a  third  child.  Terry  Timothy  John  Keys,  formerly  city  editor  of 

Iames  Wright  Brown,  Jr.  .hsttianl  I’lihluhrr,  ,  ,,  daS 

Charles  B.  Groomes,  General  M, matter;  Charles  McCiratn.  the  old  Michigan  City  (Ind.)  NCU'S  , 

c"  ^udatioii  ifani'er"^  Director;  George  U.  Strate,  q  q  Rollins  has  been  appointed  and  more  recently  with  the  Gary  ®  ® 

If-ZillZ.' r'^Correspondent;  General  Press  b'cal  advertising  manager,  Columbia  (Ind.)  Post-Tribune,  is  joining  the 
Association,  James  J.  Butler  and  George  H.  (S.  C.)  State,  effective  April  3,  to  NBC  press  department,  Chicago,  be- 
NIanninc,  Jr.,  l22ii\ational  Press  Club  Bldg.,  succeed  D.  P.  Self,  who  resigned  to  ginning  April  17.  He  succeeds  Lee 

i»i"  the  (S,  C.)  Graham,  rasisned. 


safety  when  street  fighting  broke  out 
in  Tirana.  Elea¬ 
nor  Packard, 
United  Press 
foreign  corre¬ 
spondent,  will 
long  remember 
the  night  of 
April  7  when 
King  Zog's  gov¬ 
ernment  col¬ 
lapsed  and  fled 
the  little  Balkan 
kingdom’s  capi- 

-  tal,  and  guerilla 

Eleanor  Packard  bands  roamed 
the  capital’s 


Goldwyn-Mayer’s  publicity  staff.  Pittsburgh.  -  icj,  cnin 

A.  H.  Matthews,  financial  advertis-  James  A.  Hardman,  Jr.,  reporter.  Eleanor  Packard  bands  roamed 

ing  manager,  Springfield  (Mass.)  North  Adams  (Mass.)  Tra?! .script,  and  the  capital’s 

Newspapers,  has  been  appointed  son  of  the  publisher  and  Mrs.  Hard-  streets  during  the  occupation  of  Al- 
chairman  of  the  finance  committee  man.  Jr.,  are  the  parents  of  a  daughter  bania  by  Italian  troops, 
for  the  30th  annual  souvenir  banquet  born  recently.  In  a  delayed  cable  dispatch  dated 

of  the  Springfield  Advertising  Club,  David  G.  Rogers,  chief  librarian,  April  9  from  Tirana  to  the  UP  office 


of  the  Springfield  Advertising  Club,  David  G.  Rogers,  chief  librarian. 
May  11.  New  York  Herald  Tribune,  returned 

Morgan  McGrath,  national  adver-  on  April  11  from  Pompano.  Fla.,  where 
tising  manager.  Redwood  City  (Cal.)  he  has  been  recuperating  from  a  long 
Tribune,  and  Mrs.  McGrath  are  par-  illness. 

ents  of  a  third  child.  Terry  Timothy  John  Keys,  formerly  city  editor  of 
McGrath.  the  old  Michigan  City  (Ind.)  News 

O.  O.  Rollins  has  been  appointed  and  more  recently  with  the  Gary 


New  York  Herald  Tribune,  returned  i"  New  York.  Mrs.  Packard  said  she 
on  April  11  from  Pompano.  Fla.,  where  was  rescued  from  the  telegraph  office 
he  has  been  recuperating  from  a  long  by  Dr.  Lewis  Hackett.  Rockefeller 
illoess.  Foundation  physician  stationed  in 

,  L  „  r  1  1  J-*  r  Tirana,  in  an  automobile  in  which  he 

John  Keys,  formerly  city  editor  of  ,  ,  ,  *  u,,;ia:„« 

4U  ij  R/r-  I-  /-■;  IT  A  \  M  dashed  up  to  the  building  in  which 
the  old  Michigan  City  (Ind.)  Neics  ,  Lor 


Chicago  Correspondent;  George  A.  Brandenburg.  J""'  iRuiuA- 

921  London  Guarantee  and  Accident  Jiuilding,  3G0  Piedmont. 

\orth  Michigan  Ate.,  Tel.  Dearborn  6771. 

Pacijic  Coast  Correspondents  Campbell  Watson,  ~ 

2132  Derby  Street,  Berkeley,  Cal.,  Telephone:  Thorn-  TViO  RoorMC 

wall  5557;  Kej<  Taylor,  1215  AoflA  ^oiar/  iBok/.,  ^  £101X01101  nOOmS 

Los  Angeles,  Telephone,  Hempstead  5722.  Adver^ 

tising  Representative:  Dvscas  Scott  k  Co.,  Mills  irpA'NTK'  P  PT  OTTPR  manaointf 
Building,  Szn  Francisco;  Telephone  Sutter  1393;  r  tiAlSiS.  y.  CUUUUrt,  managing  eai- 
Western  Pacific  Building,  Los  Angeles,  Telephone  tOF,  Empovta  (KanS.)  Gazette, 

Prospect  1975. _  took  office  as  a  director  of  the 

&n‘'^u"reM"wluXH!s;^  Emporia  Chamber  of  Commerce, 

Paris,  France  Correspondent;  Bernhard  Ragner,  25  April  10,  WaS  elected  a  director  of 
Jtue  Jtenne,uin,  Telephone  Etoile  07-70.  Pans,  the  Emporia  Rotary  Club  the  follow- 
Frarut,  Representative,  Sydney  R.  Clarke,  Inter-  ;  „  Jq,, 
nitional  Service,  76  Rue  des  Petits-Champs,  Tele-  “  uay. 

phoin  Opera  66-27. _  Ralph  Stone  Smith,  recently  tele- 

Fm  Eastern  Cemspondnts:  Hans  R.  Johansen  granh  editor  of  the  Dubuaue  (la.J 


me  oia  tyiwiiuinn  tiiiu.i  mews  ,  .  _ i  u„„  „„ 

O.  O.  Rollins  has  been  appointed  and  more  recently  with  the  Gary  ®  ^  ^  i^rtafinn 

1  1  J  •  e.  1  1-  /TjNrs.'Ti  •••_  .u  and  drove  to  the  legation  as  a 

hjcal  advertismg  manager  Coh.^  (Ind.)  Post-Tnbune,  is  joining  the  Rail  of  rifle  bullets  banged  all  around 

(S.  C.)  State,  effective  April  3,  to  NBC  press  department,  Chicago,  be-  „ 

succeed  D.  P.  Self,  who  resigned  to  ginning  April  17.  He  succeeds  Lee 

join  the  Greenville  (S.  C.)  News-  Graham,  resigned.  Sped  to  U.  S.  Legation 

Piedmont.  Miss  Dorothy  Mi.sener,  women’s  edi-  rushed  dot^  a  narrow  side- 

-  tor,  Michigan  City  (Ind.)  News-Dis-  street  barely  avoiding  running  down 


patch,  is  resigning  to  assume  similar  »  of  panic  stricken  Albanians 

duties  on  the  Gary  (Ind.)  Post-Trib-  miming  toward  us,  Mrs.  Packard 
tine,  effective  April  24.  said.  “We  were  driving  toward  the 

_  ,  r  ,.T  II  J  I  shooters  but  the  street  was  too  small 

Paul  L.  Walker,  copy-reader  and  turn  around  so  we  sped  through 


Pacific  Building,  Los  Angeles,  Telephone  tor,  Emporia  (Kans.)  Gazette,  ^oui  waiKOT,  copy-re^er  ana  turn  around  so  w 

_  who  took  office  as  a  director  of  the  bowling  editor,  Columbus  (O.)  Dts-  ^  niaze  of  tiny  alleys 

w"rKl.,L  Emp<>™  chamber  of  Commerce,  “At  the  legation  we  tonnd  olhe, 

tince  Correspemdent;  Bernhard  Ragner,  ^  April  10,  was  elected  a  director  of  American  Bowling  Con-  refugees  already  there  preparing  to 

ijuquin.  Telephone  Etoile  ^07-70.  Pans,  the  Emporia  Rotary  Club  the  follow-  s^ess.  partake  of  an  excellent  dinner  but 

J.  W.  Johnston,  garden  editor.  New  soon  bursts  of  shooting  around  the 


phon«  Opera  66-27. _  Ralph  Stone  Smith,  recently  tele-  Herald  Tribune,  spoke  over  legation  quarters  caused  the  legation 

Far  Eastern  Ct^espondents.  Hass  r  Johansen  graph  editor  of  the  Dubuoue  (la.)  WOR,  Newark,  N.  J.,  on  the  Macy’s  officials  to  herd  us  into  a  small  win- 
?heCe“l[«fc)q;^c^HiD%"\L‘RoidXn^^^^^^^^^  Telegraph-Herald,  has  been  named  Club  program.  March  dowless  room.” 

, _ _  managing  editor  of  the  Oklahoma  City  .  ’  Changing  fashions  in  garden-  j^rs.  Packard  said  the  disorders  be- 


China. 

Diiflav  Advektisinc  rates  effective  Dec.  1,  193' 
85c  per  agate  line  or  series  of  insertions  at  follows: 


H  Page  336  154 

H  Page  168  85 

ii  Page  84  55 

'/(,  Page  42  33 
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26 

52 

Timet 

Timet 

Times 

$220 

$206 

$182 

123 

116 
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68* 

64* 

57 

44* 

41* 

37 

26* 

24* 

22 

(Okla.)  Daily  Herald. 

F.  Edward  Hebert,  city  editor.  New 
Orleans  States,  was  a  guest  in  Los 
Angeles  last  week.  He  is  third  na¬ 
tional  vice-president  of  Sigma  Delta 
Chi  and  visited  chapters  in  California 
on  a  10-day  tour. 


Empire  Press  Union 
Has  New  Cable  Rote 

The  Empire  Press  Union  last  week 
announced  in  London  that  an  Empire 
flat  rate  for  press  messages  will  oper- 


gan  at  7  p.m.  as  she  was  emerging 
from  the  telegraph  office.  “I  retreated 
mto  the  doorway  while  the  telegraph 
op'.;”ators  working  alongside  the 
open  windows  also  rushed  for 
c-  ver  ” 

iTi.  legation  was  almost  entirely 
unarmed  and  the  best  the  refugees 


The  single  column  forty-two  line  rate  marker  card  at  Llovd  Lewis  snorLs  editor  Chirnan  .  ..  ^  t  .u-  j  -  Uliar'.ied  and  the  best  the  refugees 

a  coat  of  $22.  per  week  earns  as  low  a  rate  on  a  52  ^wis.  s^ris  eaiior,  Giiicago  ate  at  two-pence-farthing  a  Word,  in 

time  basis  as  any  other  schedule  namely.  $182  per  Dally  News,  Will  address  the  State  olace  of  all  existinff  tariffs  ns  of  Anril  ^ould  muster  Were  two  revolvers,  two 

^^iorical^cieiy  of  M^uri  annual  fs.  The  only  excfptions  ’to%heTew  -d  one  22  caliber  rifle 


banquet,  April  25,  at  the  University  flat  rate,  the  Union  said,  will  be  Can- 


‘We  ate  our  dinners  sitting  on  the 


- 7  7*^  -1  w —  %  .  -  - iirti  iiitr  ullivii  ^cim.  Will  lie  VwrUii-  /j  f>  u  ‘j  **0  11  »  1  U 

Classified  rates:  HSc  per  agate  line  one  time;  70c  ot  Missouri,  Columbia,  on  “The  Mis-  ada,  Transjordan  and  Soudan,  al-  she  said.  By  11  o  clocK  t 


per  agate  line  four  times. _ 

Situations  wanted:  50c  per  agate  line  one  time; 
40c  per  agate  line  three  times  (count  sis  words  to 
the  line).  _  _ 


souri-Kansas  War.” 


though  negotiations  are  proceed- 


firing  had  died  down  around  the 


William  B.  Holt,  managing  editor,  ing  for  the  inclusion  of  Canada  ®ble 


Marshall  (Mich.)  Evening  Chronicle,  later. 


Subscription  rates:  By  mail  payable  in  advance  Ras  been  re-elected  president  of  South 
United  States  and  Island  rossessions,  per  year;  ^  u  ii  i 


Canada,  $4.50;  Foreign,  S5.  _  _  _ 

Club  rates;  The  club  rates  are  applicable  to  all  Morton  T.  Akers,  manager  of  the  ^''om  five  cents  a  word  in  the  United  200  persons  took  refuge  in  the  lega- 
to^TtCcompanyorindTvIdL"^^^^^  United  Press  New  York  City  bureau.  Kingdom  to  15  cents  a  word  for  India  tion  during  the  shooting  and  disor- 

tiont  to  separate  addresses  for  one  year  each  or  one  is  on  Vacation  in  the  Middle  West  and  South  Africa.  J.  F.  B.  Livesay,  ders.  Charles  H.  Guptill,  correspon- 

sub^ription  for  three  years,  $10;  five  subscriptions  c:*„«,„-.  TT„-*  ^  general  manager  of  the  Canadian  dent  attached  to  the  AP’s  Rome 

to  different  addresses  for  one  year  each  or  one  sub-  otCWart  lirown.  Chief  of  the  United  t>  u-j-  .t-  i.  u  t—e,  T1 

scription  for  five  years.  $15;  ten  subscriptions  one  Press  Rome  bureau  lailprl  thi.t  wppW  expressed  his  disappointment  bureau,  who  was  in  Tirana  before  u 

year  each  or  one  for  ten  years,  $25  Member  ,  ,  .  ,  ’  .  ...  at  the  new  rate  for  not  including  Duce’s  troops  landed  in  Albania,  was 

Associated  Bus  ness  Papers.  lOr  niS  post  alter  a  Vacation  in  this  /-I  J  -It  /-I  J  1.  w  YT  •  •  1  -  In 

n — r — >  ■■  r  j.  n - TTv. — —  oniintrYr  Canada,  especially  as  Canada  has  among  them.  K.  Kemini,  regular  in- 

Charter  Member  of  the  Audit  Bureau  of  Circulations  Country.  ,  i  j  e  .  .  .  T-  i  wt  o  • 

with  an  average  certified  net  paid  “A.B.C.”  as  t  u  c  r-u  1  j-.  i.  taken  the  lead  for  a  number  of  temational  News  Service  correspon 

toilo»«: _  o.  Chalmers,  news  editor,  the  years  of  advocating  a  low  Empire  flat  dent  in  Albania,  a  native,  was  not  in 


Central  Michigan  Baseball  league. 


The  existing  press  cable  rates  be¬ 
tween  Canada  and  the  Empire  range 


200  Pertons  Crowded  Legation 

Mrs.  Packard  said  approximately 


with  an  average  certihed  net  paid  **A.B.C.**  at 
follows: 


Six  Months 
Knded 

_ 

Sir* 

Total  Dis¬ 
tribution 

June 

30,  1938 . 

. .  12,360 

13,312 

1937 . 

..  11,482 

12,751 

1936 . 

. .  10.778 

11,801 

1935 . 

. .  10,225 

n,3;« 

1934 . 

9,359 

10,.592 

1933 . 

8,796 

10,320 

1932 . 

. .  9.920 

10,987 

1931 . 

. .  10,497 

11,569 

1930 . 

. .  10,816 

12,216 

1929 . 

. .  9,878 

lI.IOo 

1928 . 

. .  8,982 

10.223 

Montreal  Gazette,  has  left  to  join  the  j-^te 


the  legation.  Mr.  Guptill  said  he  had 


New  York  Times  cable  desk.  M.  Hef-  “We  hope  the  Empire  Press  Union  “a  ringside  seat  but  that  he  didnt 
lernan  has  replaced  him  as  news  edi-  ,^£11  speedily  conclude  negotiations  face  danger  at  any  time.” 
tor.  Adam  Marshall  becomes  tele-  for  the  inclusion  of  Canada,  and  until  Mrs.  Packard  is  the  wife  of  Uni¬ 
graph  and  cable  editor,  and  Blair  that  is  done  Canadians  will  be  denied  presser  Reynolds  Packard,  now  sit- 
Fraser  city  editor.  the  privilege  now  extended  to  the  rest  ting  in  as  chief  of  the  Rome  bureau 

George  A.  Tracy,  city  editor.  Mil-  of  the  Empire  of  interchanging  news  until  the  return  of  G.  Stewart 
waukee  Sentinel  and  Mrs.  Tracy  are  directly  with  other  Dominions,  Brown,  regular  chief,  who  left  the 
the  parents  of  a  son,  Peter  Edward,  India  and  the  Crown  Colonies,”  he  U.  S.  last  week  to  return  to  his  pcs' 
born  April  6.  said.  in  Rome. 
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Pre-tested  circulation  promotion 
plans  for  I.C.  M.A.  members 


Large  amounts  are  lost  annually  by  publishers  who 
experiment  in  circulation  promotion.  Much  of  this  loss 
can  be  attributed  to  ideas  that  have  already  been 
proven  failures  by  other  newspapers. 

How  can  publishers  eliminate  this  excessive  cost  item? 

The  I.C.M.A.  is  now  gathering  information  and  con¬ 
structing  an  extensive  display  to  be  exhibited  at  the 
next  annual  convention  in  June,  of  pre-tested,  resultful 
ideas  that  have  done  a  marvelous  job  for  hundreds 
of  newspapers.  This  exhibit  will  include  office  efficiency 
forms  .  .  .  successful  street  sale  plans  .  .  .  carrier  boy 
prize  campaigns  .  .  .  fleet  delivery  campaigns  .  .  .  single 
mail  plans  that  clicked  .  .  .  successful  feature  promotion 
.  .  .  circulation  department  economies  .  .  .  dealer 
promotion  .  .  .  serial  story  promotion  .  .  .  and  countless 


other  forms  and  plans  that  will  assist  you  in  improving 
the  efficiency  of  your  circulation  department. 

Circulation  managers  will  get  many  proven  plans 
from  this  display,  which  will  more  than  pay  for  their 
trip  to  the  convention.  The  convention  cost  will  be 
negligible  in  comparison  to  the  actual  savings  that  can 
be  made  by  putting  these  plans  into  practice  upon  their 
return.  The  special  exhibit  is  just  a  small  part  of  a 
large  program  now'  being  planned  for  I.C.M.A.  members. 

If  your  circulation  manager  is  not  a  member  of  the 
I.C.M.A.,  he  should  join  at  once  in  order  to  take 
advantage  of  the  excellent  program  now  offered  by  this 
efficient  organization.  Membership  in  the  I.C.M.A. 
makes  available  to  every  publisher  the  highest  degree 
of  circulation  department  efficiency. 


Write  for  further  details  to 


,  W.  McFETRlDGE 

Secretary-Treasurer 
Tulsa  World 


J.  F.  JAE 

Membership  Chairman 
.St.  Louis  Globe-Democrat 


THE  INTERNATIONAL  CIRCULATION  MANAGERS' 
ASSOCIATION  HAS  ACTIVE  OFFICES  IN 

HE#  lORI  •  Dims  •  OIKCINNIII  •  »1SHI»DI0N.  D.  C  •  IDLSl  •  IIIICISTER.  PI 

With  duties  and  facilities  intensi-  cover  all  costs  to  keep  associa- 
fied  for  study  and  work  in  behalf  tion  members  abreast  of  current 
of  the  circulation  profession,  legislation  and  departmental  op- 
annual  dues — no  assessments —  erations. 


4Ut  ANNUAL 
INTERNATIONAL 
CONVENTION 
JUNE  20,  21,  22, 
INDIANAPOLIS. 
INDIANA 


4IST  ANNUAL 
INTERNA- 
TiONAL  CON¬ 
VENTION. JUNE 
2  0.  2  1,  2  2. 
INDIANAPOLIS. 
IND, 
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Skott  "Takei 


CHARLES  R.  McCULLOUGH.  who 
conducts  “The  Pioneers”  feature  in 
Hamiltan  (Ont.)  Spectator  recently 
told  a  printing  story  which  appeared 
in  the  Canadian  Illustrated  News  70 
years  ago. 

Titled  “Advantages  of  Printing.”  it 
read: 

“Mr.  B - .  a  well-known  metro¬ 

politan  printer,  told  us  on  one  occasion 
that  an  old  woman  from  the  country 
came  into  a  printing  office  with  an  old 
Bible  in  her  hand.  ‘I  want.’  said  she, 
■you  to  print  it  over  again.  It's  getting 
a  little  blurred,  sort  of,  and  my  eyes 
isn't  what  they  were.  How  much  do 
you  ax?’  Fifty  cents  was  the  answer. 
Can  you  have  it  done  in  half  an 
hour? — I  wish  you  would — want  to  be 
getting  home — live  a  good  ways  out 
in  the  country.’  When  she  went  out 
the  printer  sent  around  to  the  Ameri¬ 
can  Bible  Society  and  got  a  new  copy 
foi  fifty  cents.  ‘Lor’  sakes  a  massy!’ 
exclaimed  the  old  lady  when  she 
saw  it.  ‘how  good  you  have  fixed  it! 
It’s  e’en  a  most  as  good  as  new.  I 
never  seed  nothing  so  curious  as  wot 
printin’  is!’  ” 

■ 

IN  THE  MARCH  18  issue,  a  ‘Short 
Take”  drew  attention  to  a  boner  of 
sports  writers  in  Montreal  who  re¬ 
ferred  to  the  Harvard  hockey  coach 
as  “Coach  Clock.”  The  item  then 
stated  the  coach’s  name  is  Clark  Had- 
don.  It  now  appears  that  the  writer  of 
the  item  himself  made  a  boner.  Clark 
Hodder  is  coach  of  the  Harvard  hockey 
squad  and  he  is  the  son-in-law  of 
Ralph  Dewey,  editor  of  the  Framing¬ 
ham  (Mass.)  News. 

■ 

A  PHOTO  FINISH! 

Y  ear  Separation 
for  Two  of  Triplets 
Ends  After  33  Years 


A  ST.  LOUIS  couple,  hoping  to  keep 
their  marriage  secret,  drove  125 
miles  to  Jefferson  City,  Mo.,  and  then 
picked  as  a  witness,  of  all  persons,  a 
newspaperman . 

Lawrence  R.  Lutkewitte,  managing 
editor  of  the  Jefferson  City  Post- 
Tribune,  was  in  the  recorder’s  office 
when  the  couple  obtained  the  license 
and  asked  for  a  justice  of  the  peace. 
Unaware  of  Mr.  Lutkewitte’s  identity, 
they  asked  him  to  be  one  of  the  wit¬ 
nesses. 

The  ceremony  over,  the  couple  asked 
the  recorder  “to  keep  the  license  out 
of  the  papers.”  The  M.  E.  was  iden¬ 


tified  to  the  couple  and  as  Mr.  Lutke¬ 
witte  put  it,  “the  girl  didn’t  know 
whether  to  cry  or  laugh.” 

The  story  made  a  good  page  1 
brightener. 

“YOUR  BIG  CITY  reporter  often 
wishes  he  were  allowed  the  freedom 
of  thought  and  expression  that  small¬ 
town  editors  possess,”  says  Roger 
Devlin,  Tulsa  Tribune  columnist. 

The  following  gem  on  rural  shenan- 
nigans,  from  the  Welch  (Okla.) 
Weekly  Watchman  inspired  his  obser¬ 
vation: 


“William  J.  Foster  is  on  the  ‘watch’ 
list  of  the  federal  government,  he  be¬ 
ing  sentenced  to  a  year  in  the  hoose- 
gow  for  collecting  $5  a  day  on  a  WPA 
job  and  hiring  a  substitute  for  $1.50 
a  day  to  take  his  place.  This  govern¬ 
ment  work  ain’t  what  it’s  cracked  up 
to  be.  Bro.  Foster  evidently  thinks.” 
■ 

THE  New  Haven  (Conn.)  Register 
does  its  bit  to  clarify  the  European 
situation:  “If  he  can  bring  General 
Metaxes  in  to  alignment  with  his 
policies,  he  will  have  won  a  firm 
foothold  in  the  direction  in  which 


Mussolini  is  bound  to  have  won  a 
firm  foothold  in  the  direction  in  which 
(barring  possible  action  in  French 
Somaliland)  Mussolini  is  bound  to 
move  next.” 

■ 

Hditor  &  PuBLisHKK  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


SHORTENS  TITLE 

The  Mount  Vernon  (O.)  Republt- 
can-News-Daily  Banner  has  changed 
its  title  to  the  News. 
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C.I.T.  Honors  30  Newsmen 
For  Traffic  Safety  Work 


"THE  PUBLIC  spirited  manner  in 
which  the  press  of  the  country  has 
used  its  influence  in  fostering  traffic 
safety”  was  commended  April  12  at 
a  dinner  in  the  Waldorf-Astoria,  New 
York,  at  which  the  C.  I.  T.  Safety 
Foundation’s  third  annual  awards 
were  presented  to  men  in  a  variety  of 
callings  for  contributions  to  the  cause 
of  highway  safety.” 

Des  Moines  Reporter  Wins 
Newspaper  reporters,  editorial  ■writ¬ 
ers,  cartoonists  and  photographers  re¬ 
ceived  awards  for  safety  efforts  from 
John  W.  Darr,  C.  I.  T.’s  vice-presi¬ 
dent.  The  grand  award  of  $5,000  for 
the  most  notable  traffic  safety  work 
in  1938  went  to  Sidnev  J.  Williams  of 
the  National  Safety  Council. 

The  awards  to  reporters  were  for 
“the  best  series  of  stories  on  traffic 
accident  hazards  of  a  descriptive  na¬ 
ture  and  preferably  productive  of 
worthwhile  changes  in  traffic  control 
or  public  driving  care.” 

The  awards  to  newspapermen  follow: 
First  and  $500.  Pavid  CoRSwell.  rrixjrler 
and  safety  editor,  Des  Moines  Renister  and 
Tribune;  scconc^  $250,  Unwaril  Wentworth, 
safety  editor,  If'ashinrtton  Post;  third,  $100, 
Gordon  Davis,  reporter,  Clereland  Press; 
fourth.  $50.  Jack  Drury,  reporter,  Nashville 
Baiimr.  who  was  last  year’s  first  prize  win¬ 
ner  in  this  class.  Ten  honor.ahle  mentions 
carrying  $25  e.ich.  went  to  Ed  Ainsworth,  re 
porter.  Los  Angeles  Times;  George  J.  Challis, 
reporter.  Salinas  (Cal.)  Post  and  Index  Jour¬ 
nal;  Richard  Fowler,  reporter,  Kansas  City 
Star  who  recrive<l  a  like  award  last  year; 
Edmotir  Germain,  reporter,  Troy  Record 
Newspapers:  Joseph  M.  Korem.  Canton  (O.) 
Repository:  If.  S,  Van  Dusen.  reporter  and 
editorial  writer,  Cary  (Ind.)  Post -Tribune, 
second  last  year  in  the  editorial  division; 
Harry  Volk,  Cleveland  News;  George  B. 
Waite,  Louisville  Courier-Journal ;  Beverly 
Wallace.  Macon  (Ga.)  Telegraph  and  News 
and  (Clifford  B.  Ward,  reporter  and  editorial 
writer,  Fort  H'ayne  New's-Scntinel. 

To  editorial  writers  producing  “the  best 
single  editorial  or  series  of  editorials  of 
the  year  on  traffic  safety  and  the  traffic 
p^lem”  the  following  awards  were  made. 
First  and  $500,  Roy  Elliott,  Rochester  Demo¬ 
crat  ti  Chronicle;  second,  $250,  Reginald  M. 
Clneland,  automobile  editor.  New  York 
Timer;  third.  $100.  Richard  Fowler,  Kansas 
City  Star:  fourth,  $50.  Lewis  T.  Nordyke, 
Amarillo  (Tex.)  Globe-News  and  four  honor¬ 
able  mentions  with  $25  each  to  E.  Clay  Ferree, 
associate  editor,  H’inston-Salem  (N.  C.) 

Journal  &  Twin  City  Sentinel;  Fi.  VV.  Keever, 
Dayton  Journal  and  Herald,  last  year’s  first 
award  winner;  F.  \V.  I.uening,  Milwaukee 
Journal  and  E.  J.  Macklin,  IVaukegan  Netes- 
SuH. 

Batekder  Wins  Again 

To  cartoonists,  (or  “the  best  cartoons  or 
•trips  dealing  with  traffic  dangers  and  traffic 
•afety”  awards  were  made  as  follows;  First 
and  $400,  C.  D.  Batchelor,  Nt-w  York  News, 
who  was  also  first  prize  winner  last  year; 
^ond.  $200,  Jerry  Costello,  Albany  Knicker¬ 
bocker  News,  who  was  also  second  in  1937; 
third.  $100,  W.  J.  Enright,  Miami  Herald; 


fourth,  $50,  George  White,  Tampa  Tribune,  : 
third,  last  year. 

To  camera  men  for  “the  most  constructive 
pictures  emphasizing  hazardous  conditions  re¬ 
sulting  in  .accidents  or  accidents  themselves  if 
adjudged  effective  by  proiter  public  reaction  , 
were  awarded;  First  and  $300,  Don  Downie.  | 
Pasadesa  Star-News  and  Post;  second.  $150,  , 
R.  Riley,  .Miami  Neses;  third,  $75,  Stewart  | 
D.  Gross.  Saginaw  (Mich.)  News:  fourth.  $25, 
Harris  Nowell,  Milwaukee  Journal. 

Commending  the  traffic  safety  efforts 
of  newspapers  and  newspapermen,  a 
statement  by  the  committee  of  judges 
on  the  newspaper  awards,  appearing  | 
in  the  dinner  program,  said: 

"The  committee  believes  it  fitting  to 
pay  tribute  first  of  all  to  the  public 
spirited  manner  in  which  the  press 
of  the  country  has  used  its  influence 
in  fostering  traffic  .safety.  Wherever 
there  has  been  a  reduction  in  the 
traffic  accident  toll  the  co-operation 
of  the  newspapers  was  evident. 
“Newspaper  Leadership  Apparent” 

“Wherever  the  safety  programs 
have  excelled,  almost  inevitably  the  , 
leadership  of  the  newspapers  in  those  ! 
local  programs  was  readily  apparent. 
Those  who  have  directed  newspaper 
policy  and  activities  toward  the  for-  . 
warding  of  local  traffic  safety  move¬ 
ments  are  to  be  highly  commended. 

“It  is  hoped  that  these  awards  may 
be  the  means  of  bringing  some  mea-  1 
sure  of  recognition  to  an  ever  greater  , 
number  of  newspapermen  whose  in¬ 
dividual  efforts  have  done  much  locally 
to  advance  the  traffic  safety  program.” 

The  judges  on  the  newspaper 
awards  were  Arthur  Robb,  editor  of 
Editor  &  Publisher;  Edward  Stanley, 
Publication  Research,  Inc.,  New  York, 
and  C.  C.  McGill  of  the  Automotive 
Safety  Foundation. 

Bronze  plaques  were  awarded  to 
the  National  Broadcasting  Company  \ 
for  its  program  “Sunday  Drivers,” 
with  recognition  also  to  its  program 
“No  School  Today,”  for  “outstanding 
effectiveness,  demonstrable  breadth  of 
appeal,  sound  approach  to  the  traffic 
safety  problem  and  support  of  the 
traffic  safety  problem  and  support  of 
the  national  program.” 

The  committee  also  praised  the  way 
in  which  the  many  radio  stations  have 
allotted  time  and  effort  to  effective 
promotion  of  local  traffic  programs. 

Dr.  Miller  McClintock,  director  of 
the  Yale  Bureau  for  Street  Traffic 
Research,  gave  a  brief  appraisal  of 
the  year  of  1938  in  traffic  safety.  Phil¬ 
lip  W.  Haberman,  vice-president  and 
general  counsel  of  Commercial  In¬ 
vestment  Trust,  presided  at  the  cere¬ 
monies. 
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judge  the  size  of  type  desired  for  a  _______  _____ 

NEWSPAPER  PROMOTION  certain  space  at  a  glance.  ^A^HAT 

R  E  V I  E  W  Omaha  READERS  SAY _ 

AS  A  SERVICE  to  liquor  advertisers,  31  —  3  I  ’ 

By  T.  S.  mVIN  the  Omaha  World-Herald  has  just  A  irSt  IT rOlllOtlOIl  ijOOlC 

_  issued  a  liquor  survey  giving  com-  F  P  Awrrri^ 

plete  information  on  sale  by  brands  in  ^  rt.WUra 

Los  Angeles  Yearbook  information  into  a  few  pages.  The  Omaha  retail  liquor  outlets.  It  is  a  To  Editor  &  Publisher:  I  noticed  in 

\  GENEROUS  ROUND  of  applause  hook  might  have  been  made  more  simple,  imadorned  multigraphed  job  the  April  1  edition  of  Editor  &  Pdb- 

goes  this  week  to  the  Los  Angeles  inviting  and  therefore  more  valuable  that  probably  serves  the  purpose  as  lisher  that  the  Los  Angeles  Times  re- 

Times  for  its  1939  Yearbook  It  is  a  ®  promotion  piece  if  the  informa-  ^ell  as  a  more  elaborately  printed  ceived  first  place  in  the  direct  mail 

splendidly  done  piece  of  work,  as  fine  ^ion  had  been  spread  over  more  space,  piece.  Yet  somehow  we  cannot  help  division  of  your  eighth  annual  pro- 

a  iob  of  its  kind  as  has  ever  been  done  ^hat  charts  could  be  used  more  wondering  whether  the  economy  is  motional  awards, 
w  Ly  iwwr  ^  liborally  a„d  in  kreer  size.  Color,  wise  in  .his  instanoe.  My  dopar.inen.  has  eompiW  this 

the  Yearbook  is  to  give  advertisers  a  *0®’  would  have  helped  dress  up  an  Liquor  advertisers  spend  thousands  book  for  the  Times  for  the  past  four 


WHAT  OUR 
READERS  SAY 


AS  A  SERVICE  to  liquor  advertisers,  — .  .  .•  i 

the  Omaha  World-Herald  has  just  A  irSt  Jt rOlllOtlOIl  ijOOK 


_  issued  a  liquor  survey  giving  com¬ 
plete  information  on  sale  by  brands  in 
information  into  a  few  pages.  The  Omaha  retail  liquor  outlets.  It  is  a 


Won  Ed  6t  P.  Award 

To  Editor  &  Publisher:  I  noticed  ir 


by  any  newspaper.  The  purpose  of  liberally  and  in  size.  Color,  wise  in  this  instance. 


the  Yearbook  is  to  give  advertisers  a  ‘“O-  would  have  helped  dress  up  an 
picture  of  the  Los  Angeles  “empire”  otherwise  well  put  together  story. 

and  of  the  new'spapcr  advertising  sit-  „  ,  .  d  .  -i 

nation  in  the  city  of  Los  Angeles.  Helping  the  Retailer 

This  it  does  well,  the  several  pages  AN  INTERESTING  promotion  mer- 


of  dollars  every  year  making  their  ad¬ 
vertising  beautiful  to  look  at.  Un¬ 


years.  including  research,  art  work  and 
production.  Since  this  is  the  first  time 


nation  in  the  city  of  Los  Angeles.  Helping  the  Retailer  consciously,  by  now  they  are  prob-  we  have  entered  the  book  in  a  con- 

This  it  does  well,  the  several  pages  AN  INTERESTING  promotion  mer-  ably  “conditioned”  to  good-looking  test  it  is  of  considerable  personal 
devoted  to  the  "empire”  telling  their  chandising  retailers’  advertising  is  advertising.  Whether  it’s  good  or  bad  gratification  to  sto  tl«  announcement 
story  briefly  and  ably.  Newspaper  currently  running  in  the  San  Fran-  adverti.sing,  their  judgment  of  it  is  in  of  our  award.  Tme  Picture  for  1938 
advertising  linage  is  broken  down  by  cisco  Call-Bulletin.  Each  day  the  some  measure  influenced  by  its  ap-  was  also  selected  by  the  jury  of  Amer- 
all  major  classifications  for  the  five  paper  carries  a  small  advertisement  pearance.  And  although  this  piece  Institute  of  Graphm  Arts  to  hang 


Los  Angeles  newspapers.  These  devoted  to  wearing  apparel  or  fur-  is  not  an  advertisement,  strictly,  it  with  their  traveling  exhibit, 
pages  are  illustrated  with  charts  that  niture  urging  readers  to  read  regu-  carries  the  paper’s  name.  Maybe  Very  tndy  yours, 

ai’e  both  pleasing  to  the  eye  and  in-  larly  the  merchants’  advertisements  we  re  making  a  nuisance  of  ourselves,  R-  E.  Baxter. 

formative.  in  the  Call- Bulletin.  The  series,  well  bringing  up  thinks  like  this  every  once  Director  Research  Department, 

A  picture  of  newspaper  reading  done  as  to  copy  and  layout,  was  mer-  in  a  while.  But  we  do  feel  strongly  Los  Angeles  Times, 

habits  is  given  in  reports  of  surveys  chandised  in  advance  to  retailers,  that  one  big  improvement  that  can  be  ■ 

among  new  home  builders,  new  car  The  current  series  is  planned  to  ex-  made  in  newspaper  promotion  is  in  its  E.6rP.  Complime 

buyers,  food  store  and  clothing  shop  tend  through  May  12.  when  it  will  be  appearance.  Improve  the  appearance  ^  ^ 

customers.  The  design  and  layout  of  followed  by  a  similar  series  devoted  of  promotion  and  you  take  a  long  step  wll  ir  rOPlOtlOIl  ^ 

the  book  are  pleasing  throughout,  the  to  other  products.  forward  toward  improving  its  quality  To  Editor  &  Publisher: 


made  in  newspaper  promotion  is  in  its  E.6rP.  Complimented 
appearance.  Improve  the  appearance  ^  _ 

of  promotion  and  you  take  a  long  step  irrOmOtlOn  ContCSt 


forward  toward  improving  its  quality 
and  effectiveness. 

BUYS  INTEREST  IN  WSFA 

Purchase  of  one-third  interest  in 


To  Editor  &  Publisher:  Naturally, 
we  are  always  very  much  interest^ 
in  the  Editor  &  Publisher  Contest,  and 
we  were  very  happy  to  learn  that  the 
Philadelphia  Evening  Bulletin  re- 


chandise  grocery  advertising  in  its  WSFA,  Montgomery  s  1,000  watt  ceived  an  award  for  the  most  valuable 


art  work  is  excellent  and  the  copy  and  effectiveness.  we  are  always  very  much  interest^ 

well  written.  We  are  glad  to  see  that  Helping  the  Manufacturer  •nTTtrc*  t  Editor  &  Publisher  Contest,  and 

the  book  gives  well-deserved  credits  Columbus  (O.)  Dispatch  pulled  BUYS  INTEREST  IN  WSFA  we  were  very  happy  to  learn  that  the 

—to  Irvin  Borders  for  copy,  to  James  ^  not  long  ago  to  mer-  Purchase  of  one-third  interest  in  Philadelphia  Evening  Bulletin  re- 

R.  Real  for  design.  chandise  grocery  advertising  in  its  WSFA,  Montgomery's  1,000  watt  ceived  an  award  for  the  most  valuable 

columns  to  retailers.  It  published  a  radio  station,  by  R.  F.  Hud.son.  pub-  campaign  directed  to  advertisers. 
Milwaukee  Consumers  30-page  special  edition  devoted  en-  lisher  of  Montgomery  (Ala.)  Adver-  We  wish  to  compliment  Editor  i 

THE  Milwaukee  Journal's  annual  tirely  to  grocery  products  advertising  tiser,  from  Howard  Pill  and  H.  S.  Publisher  on  the  excellent  way  in 
Consumer  Analysis  of  the  Greater  and  to  merchandising  ideas  of  local  Durden,  both  of  whom  continue  as  which  these  contests  are  conducted. 
Milwaukee  Market,  which  has  been  grocers  tying  in  with  manufacturers'  part-owners,  has  been  announced,  and  on  the  good  work  that  has  been 
published  now  since  1922,  is  one  of  newspaper  advertising.  Copies  were  Mr.  Pill  continues  as  president  and  done  in  raising  the  standards  of  news- 
the  outstanding  contributions  to  ad-  delivered  to  every  grocer  in  the  city,  general  manager,  with  Mr.  Hudson  paper  promotion  advertising. 


columns  to  retailers.  It  published  a  radio  station,  by  R.  F.  Hud.son.  pub- 
30-page  special  edition  devoted  en-  lisher  of  Montgomery  (Ala.)  Adver- 


campaign  directed  to  advertisers. 

We  wish  to  compliment  Editor  i 
Publisher  on  the  excellent  way  in 


vertising  market  research.  The  1939  along  with  a  letter  soliciting  his  co-  vice-president  serving  in  a  gen- 
edition,  just  issued,  is  like  its  prede-  operation  in  pushing  advertised  prod-  ei'al  advisory  capacity,  and  Mr.  Dur- 

cessors  a  valuable  addition  to  any  ucts  to  his  own  greater  advantage.  ss  secretary-treasurer, 

media  library.  It  provides  data  on  Copies  were  also  sent,  of  course,  to  ^ 

consumer  brand  preferences  and  deal-  advertisers,  with  a  letter  explaining 

er  distribution  for  several  hundred  what  the  paper  was  seeking  to  do.  P  P  T  7  A  T  T 

products  —  grocery  products,  house-  Rather  an  impressive  job.  ^ 

hold  appliances,  tobacco  products, 

toiletries  and  a  few  miscellaneous  Type  in  Tulsa  ' 

products  like  paint  and  enamel  and  ^  ^YPE  BOOK  can  be  merely  a  type  W 

floor  wax.  -^is  edition  contains  a  ^ook,  or  it  can  be  a  convenience  for  W  W  M.  M.  S,  ^ 

composite  index  of  products  cov-  advertisers  that  is  also  a  good  pro-  . 

erad  in  previous  editions.  T 


Sincerely, 

H.  M.  Donovan, 

Donovan- Armstrong.  Philadelphia. 


St.  Louis  Market 

A  CONCENTRATED  PICTURE  of 


A  TYPE  BOOK  can  be  merely  a  type 
book,  or  it  can  be  a  convenience  for 
advertisers  that  is  also  a  good  pro¬ 
motion  for  the  newspaper  issuing  it. 
The  Tulsa  Tribune  has  just  issued  a 
fine  new  type  book  of  the  latter  de¬ 
scription.  It  is  a  good  promotional 


the  St.  Louis  market  is  provided  piece  for  the  Tribune.  And  if  it  helps 
in  the  1939  Market  Book  just  issued  accomplish  what  it  sets  out  to  do,  im- 
by  the  St.  Louis  Star-Times.  In  it  prove  the  typography  of  newspaper 
advertisers  will  find  data  on  popu-  advertising,  it  will  have  done  a  good 
lation  and  incomes,  retail  sales  and  service  to  all  newspapers.  Plastic 
outlets,  newspaper  circulations  and  bound  so  that  it  opens  flat,  8^4  x  11 
advertising  linage,  as  well  as  perti-  inches  in  size,  it  is  easy  and  handy 
nent  facts  about  the  Star-Times.  Re-  to  use.  A  good  feature  is  the  column- 
search  Director  Dan  Hopkins  has  pica  rule  printed  on  each  page  of  type 
done  a  good  job  of  putting  a  lot  of  specimens.  This  makes  it  easy  to 


ADVERTISING  AGENCY  SERVICE 
FOR  NEWSPAPERS 

Yoh  can  ADVERTISE  ...  TD  local  proNpcclN  .  . 
and  get  MDRE  l«»cal  advertising 

You  can  advertise  to  LOC.4L  prospects  ...  in  your  oiin  columns 
.  .  .  and  do  it  so  artlessly,  so  helpfully,  so  effectively,  you’d  creatt 
preferences  in  their  minds  for  newspaper  advertising:  you’d  soon  make 
those  preferences  favor  your  own  columns;  you'd  sell  MORE  local 
advertising.  We'd  like  to  help  you  do  that! 

OREN  ARBOGUST 

30  N.  MICHIGAN  AVE. 

CHICAGO 


APPLICATIONS 

WANTED 

Before  Publishers  Arrive 

I.fitrrs  unil  iii»“ssaj:u!«  re'ciuvutl  from  |>ultlisliers  ami 
tlepartineiit  heads  all  over  the  cotitilry  indieate  that 
our  Personnel  files.  listing  newspaper  and  advertis¬ 
ing  people,  w'ill  receive  elose  attention  from  these 
exeeutives  when  they  reaeh  New  York  for  the  .■\NP.4 
convention. 

To  fill  the  demand  of  these  publishers,  we  must 
increase  the  number  of  applicants  on  file  with  us.  A 
wide  choice  must  be  available  for  these  newspapers 
seeking  new  personnel.  And  they  arrive  .April  24th! 

If  you  are  interested  in  having  your  qualifications 
placed  before  this  stream  of  publishers,  act  now  to 
place  your  application  on  hie.  Draft  a  four-time 
ad  (counting  hve  words  to  line,  4(tc  per  line  per 
issue!  and  .send  it  to  us  with  payment  immediately. 

A  Personnel  Service  application  will  be  sent  yon  at 
once.  When  this  application  is  returned  to  ns.  listing 
your  qnaliheations,  it  will  be  made  available  to  all 
those  visiting  our  offices. 

PERSONNEL  SERVICE 

EDITOR  &  PUBLISHER 

Times  Buihling  New  York  City 


advertising  policies.  However,  no 
moves  along  this  line  had  been  made 
late  this  week. 


ADS  IN  LABOR  TROUBLE  ILLINOIS  MEETING 

Chicago,  April  13 — Using  full  pages  The  spring  meeting  of  the  Illinois 
and  large-size  display  space  in  all  Press  Association  will  be  held  at  the 
local  newspapers,  the  Cook  County  Hotel  Sherman,  Chicago,  April  21-22 
Retail  Council  and  Wieboldt  Stores,  in  connection  with  the  IPA  short 
Inc.,  outlined  their  position  today  in  course,  sponsored  by  the  University 
a  labor  dispute  involving  truck  of  Illinois  and  Northwestern  Univer- 
drivers.  A  reward  of  $5,000  was  offered  sity,  to  be  held  at  Evanston  that  week, 
by  the  Council  for  information  leading  The  association  members  will  join 
to  the  arrest  and  conviction  of  the  with  the  Chicago  professional  chapter 
murderer  of  a  helper  on  a  Wieboldt  of  Sigma  Delta  Chi  for  a  Founders' 
Department  Store  truck.  Day  banquet  on  April  21. 


Second  Bureau  Drive 
Dinner  in  Chicago 

The  .second  in  a  series  of  dinners 
called  by  the  special  underwriting 
committee  of  the  Committee  in  Charge 
of  the  Bureau  of  Advertising,  ANPA, 
was  held  in  Chicago  Tuesday  night 
at  the  Chicago  Athletic  Association. 
Approximately  35  publishers  of  the 
larger  newspapers  in  the  middle  west 
attended  the  dinner  given  to  explain 
the  drive  of  the  Bureau  to  build  up 
its  budget  to  $400,000  per  year  on  a 
three-year  plan. 

This  drive  was  inaugurated  Feb. 
13  at  a  dinner  in  New  York. 

Although  there  was  no  statement 
on  the  results  of  the  Chicago  dinner 
it  is  understood  there  was  unanimous 
approval  by  the  publishers  of  the 
Bureau’s  new  underwriting  and  sales 
plan.  Substantial  additions  to  the 
underwriting  fund  were  made  by 
voluntary  contributions.  it  was 
learned. 

Frank  Tripp,  general  manager  of 
the  Gannett  Newspapers,  chairman  of 
the  underwriting  committee,  presided 
at  the  dinner.  He  was  introduced  by 
Edwin  S.  Friendly,  business  manager 
of  the  New  York  Sun,  chairman  of  the 
committee  in  charge  of  the  bureau. 
Mr.  Tripp  is  assisted  on  his  committee 
by  W.  G.  Chandler,  general  business 
manager  of  the  Scripps-Howard  News¬ 
papers,  and  Col.  Julius  Ochs  Adler, 
vice-president  and  general  manager 
of  the  New  York  Times. 

Among  those  present  were  Col. 
Frank  Knox,  publisher  of  the  Chicago 
Daily  News;  W.  E.  Macfarlane,  busi¬ 
ness  manager  of  the  Chicago  Tribune; 
M.  C.  Meigs,  publisher  of  the  Chicago 
American;  and  S.  E.  Thomason,  pub¬ 
lisher  of  the  Chicago  Times.  James 
G.  Stahlman,  publisher  of  the  Nash¬ 
ville  (Tenn.)  Banner  and  president 
of  the  American  Newspaper  Publishers 
Association,  was  also  present. 

Representing  the  Bureau  were  Wil¬ 
liam  A.  Thomson,  director;  Wilder 
Breckenridge,  sales  manager;  and 
Fred  Dickinson,  newly  appointed 
western  manager  for  the  Bureau  in 
Chicago. 


William  J.  Pape,  publisher  of  the 
Waterbury  (Conn.)  Republican  and 
American,  who  has  been  ill  at  his 
home  in  Woodbury,  Conn.,  since  his 
return  from  a  trip  to  Mexico  last 
month,  has  recovered  and  is  again 
able  to  visit  his  office. 


KELLOGG  CHANGES 

Watson 


H.  Vanderplouge,  vice- 
president  of  the  Harris  Trust  &  Sav¬ 
ings  Bank,  Chicago  has  been  named 
executive  representative  and  general 
manager  for  the  trustees  at  the  W.  K. 
Kellogg  Company,  Battle  Creek.  Mich., 
following  the  resignation  recently  of 
Walter  Hasselhorn.  Elarle  Freeman 
formerly  vice-president  in  charge  of 
advertising,  has  rejoined  the  organi¬ 
zation  as  vice-president  in  charge  of 
public  relations.  These  executive 
changes  were  expected  in  advertising 
circles  to  bring  some  shift  in  Kellogg 


FOR  BETTER 
PRINTING  OF 
NEWSPAPERS 


Makes  type  and  spaces  in  all  sizes  from  14 
to  72  point.  Makes  metal  precision  furniture 
in  all  sizes  from  14  to  72  point,  in  continuous 
strips  or  cast  to  any  predetermined  measure. 
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EDITOR  &  PUBLISHER 


Fitzpatrick’s  Cartoons 
To  Be  Syndicated 


“There  is  nothing  to  worry  about,  be¬ 
cause  I  am  not  sending  up  a  rocket  at  any 
time.  The  Irish  kilties  have  been  torn 
liefore  but  we  wash  and  change  to  a  new 
uniform. 

“Then  as  now  it  will  be:  ‘Irish  eyes  are 
smiling,  sure  they’ll  steal  your  heart  away.’ 

“Pe«cy  Crosby.” 


By  MARLEN  E.  PEW.  Jr. 


THE  CARTOONS  of  D.  R.  Fitzpat¬ 
rick,  which  have  won  national  rec¬ 
ognition  during  the  years  they 
have  brightened 


D.  R.  Fifipatrick 


the  editorial 
pages  of  the  St. 
Ltmis  Post- Dis¬ 
patch,  will  be 
syndicated  in  the 
future  by  the 
Des  Moines 
Register  and 
Tribune  Syndi¬ 
cate,  it  was 
announced  this 
week  by  Henry 
P.  Martin,  Jr., 
manager  of  the 
syndicate,  at  the 
conclusion  of  negotiations  with  Joseph 
Pulitzer,  publisher,  and  Don  Thomp¬ 
son  of  the  Post- Dispatch. 

In  the  25  years  that  Mr.  Fitzpatrick 
has  been  associated  with  that  paper 
he  has  drawn  more  than  8,000  daily 
cartoons,  the  sum  total  of  which  has 
brought  him  recognition  as  one  of  the 
world  leaders  in  this  field.  In  1926  he 
was  awarded  the  Pulitzer  prize  for 
cartooning,  and  two  years  before  that 
he  won  the  John  Frederick  Lewis 
prize  for  caricature  at  the  Pennsyl¬ 
vania  Academy  of  Fine  Arts. 

His  cartoons  have  been  re-pub- 
lished  in  virtually  every  country  in 
Europe,  even  in  China.  Many  of  the 
originals  are  in  art  galleries,  muse¬ 
ums  and  libraries.  He  was  honored 
with  a  one-man  show  in  Stockholm 
several  years  ago,  and  last  spring,  at 
the  request  of  the  Moscow  Union  of 
Soviet  Painters,  30  of  his  originals 
were  exhibited  at  the  Museum  of 
Modern  Western  Art,  Moscow. 

Fitzpatrick  draws  with  simplicity 
and  power.  For  his  main  weapons  he 
employs  irony,  satire  and  ridicule, 
which  he  prefers  to  the  vituperative, 
savage,  direct  attack.  He  is  able,  even 
by  this  treatment,  to  make  a  simple 
cartoon  of  the  most  complicated  de¬ 
velopments  and  to  hit  the  nail  on  the 
head  forcefully. 

The  feature  will  be  released  begin¬ 
ning  May  1.  six  times  a  week,  in 
three-  and  four-column  sizes. 

Mr.  Fitzpatrick  began  cartooning  on 
the  Chicago  Evening  News  in  1911  and 
from  there  joined  the  Post-Dispatch. 


be  released  soon.  Called  “Laff-ettes,” 
the  feature  will  consist  of  twelve  one- 
column  humorous  cartoons  each  week. 
The  name  of  the  artist  was  not  an¬ 
nounced. 

Another  King  feature  will  be  the 
“hitherto  untold  life  story  of  Adolf 
Hitler”  from  facts  gathered  by  George 
Adams,  cable  editor  of  the  New  York 
Daily  Mirror,  and  formerly  of  the 
foreign  department  of  INS. 


The  Lieutenant  referred  to  was 
Crosby,  and  the  Colonel,  his  com¬ 
mander,  was  Col.  William  J.  Dono¬ 
van,  commander  of  the  Rainbow  Di¬ 
vision.  now  Crosby’s  attorney  in  the 
litigation  instituted  by  Mrs.  Crosby. 

Mr.  Crosby  directed  that  copies  of 
the  newspaper  carrying  the  adver¬ 
tisement  be  sent  to  individuals  who 
had  brought  him  messages  of  good 
cheer. 


she  will  write  a  special  series  for 
Western  newspapers. 

Dr.  William  T.  Ellis,  of  Swarthmore, 
Pa.,  author  of  the  Ellis  Sunday 
School  Lesson  which  he  syndicates, 
made  the  Good  Friday  address  at  the 
Community  Meeting  in  Fort  Lauder¬ 
dale,  Fla. 


Rex  Stout  Novel 

A  NEW  NOVEL,  “Red  Threads,”  by 
Rex  Stout,  creator  of  the  famous 
fiction  character  Nero  Wolf,  will  be 
offered  for  syndication  by  the  Chi¬ 
cago  Tribune-New  York  News  Syn¬ 
dicate  soon.  The  story  will  be  illus¬ 
trated  by  Stephen  R.  Kidd. 


"Laff-ettes*' 


For  PERFECT 
PERFORMANCE  Use 


Always  j^Uniform 


WOOD  FLON6  CORP. 


Hoosick  Falls  •  New  York 

Famous  Since  1915 


“TO  THE  ARMY  CORNER 

“The  MiddleweiRht  Serge;mt  at  the 
Front  feels  that  I  have  been  pasted  and  he 
is  talking  about  the  Lieutenant  on  parade 
and  how  the  men  believed  him  in  the  past. 
The  uniform  they  liked  was  torn  at  the 
Front. 

“Then  again,  the  Colonel,  my  com¬ 
mander,  has  been  faithful  and  most  loyal. 

“I  am  always  on  my  feet,  so  let’s  for¬ 
get  it. 


KING  FEATURES  SYNDICATE  this 
week  announced  a  new  feature  to 


WOOD 

DKYIIUIS 


Since  1925 


.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  thej' 


are  especially  qualified  for  the 
job. 


Whether  it  be  an  editor,  man¬ 


aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 


Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


li’rilc  or  zeirc- 


THE  PERSONNEL  BUREAU 


James  C.  Kiper,  Director 

35  E.  Wackcr  Drive,  Chicaqo,  III. 


A  nation  wide  non-profit  service  sup¬ 
ported  by  Sigma  Delta  Chi,  Profession¬ 
al  Journalistic  Fraternity. 


Personals 


Crosb’y  Places  an  Ad 

PERCY  CROSBY,  creator  of  “Skippy” 
for  King  Features  Syndicate,  took  a 
full-page  advertisement  in  the  April  6 
edition  of  the  Washington  Times-Her- 
ald  to  say  “thank  you”  to  his  com¬ 
rades  of  the  Rainbow  Division  who 
had  expressed  sympathy  for  him  in 
his  illness  and  marital  difficulties,  but 
because  it  was  addressed  principally 
to  former  servicemen  the  advertise¬ 
ment  had  a  military  tone  that  caused 
concern  in  federal  bureaus,  jittery 
with  war  talk. 

It  read: 


DILLON  GRAHAM,  Associated  Press 

F’eature  Service  sports  writer,  this 
week  returned  from  Florida  where  he 
has  been  covering  the  baseball  train¬ 
ing  camps  and  has  decided  that  the 
Yankees  will  repeat  their  record  of 
last  year. 

Vance  Hoyt,  author  of  the  daily  col¬ 
umn  “Walks  and  Talks  with  Nature” 
which  is  distributed  by  Exclusive 
Features,  will  have  his  new  book 
“Song  Dog"  published  by  John  C. 
Winston  Co.,  of  Philadelphia.  .  .  .  Mary 
Patterson,  of  the  same  syndicate,  has 
returned  to  her  home  in  Los  Angeles 
after  several  months  in  Washington. 
She  will  sail  shortly  for  Europe  where 


$600,000  SUNKIST  ADS 

Los  Angeles,  April  10 — A  total  of 
$600,000  will  be  available  for  the 
Sunkist  Valencia  advertising  cam¬ 
paign  this  season,  it  was  announced 
this  week  by  Russell  Z.  Eller,  ad¬ 
vertising  manager,  California  Fruit 
Growers  Exchange.  Black  and  white 
newspaper  copy  will  be  used  in  major 
markets,  and  other  copy  will  appear 
on  national  magazine  back  covers 
and  color  pages,  car  cards,  and  neon- 
ized  outdoor  boards.  The  copy  will 
concentrate  on  established  orange 
uses.  Lord  &  Thomas  has  the  account. 


TEXAS  DAILY  SOLD 

Purchase  of  the  Mt.  Pleasant  (Tex.) 
Daily  News  from  the  C.  E.  Palmer 
Publishing  Co.,  by  Mr.  and  Mrs.  Al¬ 
vin  O'Brian  of  Dallas  has  been  an¬ 
nounced.  The  O’Brians  also  acquired 
the  Titus  County  Messenger.  Mr. 
O'Brian  will  be  business  manager  and 
Mrs.  O’Brian,  former  publisher  of  the 
Crandall  Star,  will  be  editor  of  both 
papers. 


PRINTING  EDUCATION 

^Lat  ^erued  Yjationai  YjeeJd 


Comprehensive  preparation  for 
careers  in  one  of  the  most  basic 
American  Industries _ 


^Ll^epattnient  jPuLiidliin^  jf^rintin^ 


\  privately  ENDOWED  NON-PROFIT-MAKING  INSTITUTION 


Rochester  Athenaeum.  &  Mechanics  Institute 

Rochester,  New  York 


w 


I  T 


FOR 


B  U  L  L  E  T  I 


which  send  endless  stories  on  Wall 
Street,  on  the  reorganization  of  the 
Oskaloose  and  Podunk  railroad  and 
what  the  Boston  Wool  market  did 
Friday,”  he  contends.  “In  smaller 
cities,  to  say  nothing  of  the  big  ones, 

_ _ _  _  _  ^  there  are  countless  business  figures, 

h^g"a  little  of  it  for  their  papers  by  men  who  have  done  things  in  a  busi- 
telling  business  and  other  groups  what  ness  way;  romantic  lives,  which  go 
they  can  really  get  out  of  the  section  untouched  and  which  have  seldom 
in  a  few  minutes  intelligently  spent?  been  unearthed  by  the  other  sections 
If  they  did,  possibly  the  reader  in-  of  the  nation’s  papers, 
terest  gauge  would  start  to  rise!”  “The  human  angle  is  totally  lacking 

Laborers  Can  Profit  by  News  '^hen  it  is  the  main  factor  upon  which 
„  1 1  1,1  iiT  •  r  •  ii  /-  market  pages,  so  called,  are  based  .  .  . 

Dona  d  McWain,  Lomsvdle  Coun^-  rather  should  be  based  to  attract 
Journal  asserts  market  pages  are  be-  interest.” 

ing  rea  y  more  persons,  me  '  S  Another  proponent  of  a  “new  deal” 
laborers  w^o  are  in  eres  e  m  s  a  e-  financial  news  sections  is  James  M. 
meats  about  unfilled  orders  of  corpora-  Sutherland,  Minneapolis  Star.  He 
tions  for  w  1C  ^  wor  w  en  ey  (jgnies  that  lessened  reader  interest  has 
realize  that  $1,000,000  in  orders  means  destroyed  the  importance  of  the  sec- 
they  will  have  work  for  months  to  frankly  admits  the  Star  has 

always  had  a  condensed  financial  news 
"We  long  since  have  learned  that  coverage,  at  least  insofar  as  stock  and 
the  unemployment  situation,  farm  in-  bond  quotations  are  concerned.  “Yet 
come,  carloadings  and  earnings  of  rail-  jbis  apparently  has  had  no  deleterious 
roads,  surplus,  dividends  and  profits  effect  on  our  circulation,”  he  adds. 


Financial  Pages 
Still  Vital 


ROGER  W.  BABSON 


01  Papers  Have  Taken 


Since  January  First 


101  m’lc  subscribers,  1.000,000  ncic  readers,  in  the  - 
last  100  days!  This  outstanding  achievement  is  the 
record  of  the  Roger  If  .  Babson  weekly  feature  since 
January  first.  It  is  today  the  most  widely-read 
busine.ss  column  appearing  in  North  .America. 

Why  this  sensational  Increase?  Editors  give  us  three  major 
reasons  why  more  newspapers  feature  Roger  W.  Babson's 
weekly  column  than  that  of  any  other  commentator: 


Public  interest  in  business  news  is  today  at  a 
all-time  peak.  Readers  realize  that  their  jobs, 
wages,  vacations,  new  clothes,  automobiles,  all  depend 
on  nation-wide  business.  They  want  to  follow  the 
ups-and-downs  of  business  activity  with  an  outstand¬ 
ing  authority. 


NEW  NEA  CONTEST 


a  live  local  storv  or  even  an  interesting  ^  for  country  corresp^dents 

industrial  or  agricultural  analysis  for  1  ^  I 

our  area  ”  H.  Conrad,  Medford  (Wis.)  Star  News, 

■ .  .  president  of  the  National  Editorial 

Hit*  Uiiintelli9ible  Material  Association.  The  contest  is  open  to 

Gustave  Pabst,  Jr.,  Milwaukee  Jour-  any  newspaper,  a  member  of  NEA, 
n«I.  is  one  financial  editor  who  believes  which  may  submit  entries  for  on^  or 
the  financial  pages  of  newspapers  were  more  of  its  regular  correspiindents. 
due  for  a  thorough  housecleaning  long  Rules  for  the  contest  may  be  obtained 
before  the  depression  set  in  and  finan-  from  NEA  headquarters.  211  W. 
cial  advertising  started  to  drop.  “Out-  Wacker  Drive,  Chicago, 
side  of  New  York  and  Chicago  and 
perhaps  one  or  two  other  large  cities, 
there  aren’t  enough  economists,  bank¬ 
ers.  etc.,  to  read  stuff  of  this  kind,’ 
he  as.scrts,  referring  to  tables,  statis¬ 
tics  and  “unintelligible  material.” 


Roger  Babson  writes  in  the  simple,  homely 
language  of  the  everyday  reader.  He  writes 
about  family  business  problems,  not  about  the  stock 
market.  His  column  is  filled  with  commonsense,  prac¬ 
tical  counsel  for  business  men,  workers,  investors,  and 
housewives.  His  unhedged  forecasts  hit  the  bull's- 
eye  with  uncanny  accuracy. 


Scott 

3  to  2  Ratio 
Folders 


scription  is  Till  Forbid.  Editors  are  not  forced  to  tie- 
up  with  Babson  on  a  contract.  This  is  a  vital  point 
today  with  economic  conditions  subject  to  spectacu¬ 
lar  changes. 

Publishers  Financial  Bureau,  Babson  Park,  Mass. 

Send  Babson's  weekly  article  for  next  three  weeks  on  trial  basis — no 

obligation.  Column  is  for  Fridays,  or  after,  release. 

Name  of  Paper  . 


with  patented 
Safety  Gate 
and 

Expansion  Bands 


I  aluations  for  all  purposes 
Accounting  •  Taxes  •  Systems 
Confidential  Negotiations 


The  last  word  in  Folders 


llodenpyl, 

an  Kenthuysen,  Henry  &  Co. 

<0  Pine  Street*  New  York 


Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


State 


-PHOTOGRAPHY 


EDITOR 


PUBLISHER 


Operation  of  Studio 
Has  Many  Advantages 


By  JACK  PRICE 

EXPANSION  OF  the  photographic 

departments  of  newspapers  into 
units  that  would  be  of  service  to 
other  departments  has  been  discussed 
in  newspaper  publishing  circles  for 
some  time,  but  without  any  appreci¬ 
able  results  that  this  correspondent 
is  aware  of.  It  is  a  worth-while 
innovation,  the  utility  of  which  is 
sound,  since  similar  departments  are 
already  in  operation  on  several 
metropolitan  dailies. 

New  York  World  Opened  Studio 

The  old  New  York  World  was 
among  the  first  newspapers  to  intro¬ 
duce  the  idea.  It  employed  it  as  an 
expedient  to  obtain  pictures  not 
otherwise  obtainable,  or  which  could 
be  produced  only  with  difficulty  and 
delay.  Individuals  and  groups  were 
persuaded  to  come  to  the  World  stu¬ 
dio  where  they  were  photographed 
without  cost  to  the  subjects.  These, 
as  a  rule,  were  all  news  shots  wanted 
for  reproduction  in  the  paper  and 
eventually  found  their  way  into  the 
famous  picture  morgues  of  the  World 
newspapers,  both  morning  and  eve¬ 
ning. 

The  New  York  Times  operates  one 
of  the  best  such  studios  in  the  coun¬ 
try.  The  studios  of  the  New  York 
Daily  News,  the  Chicago  Tribune  and 
the  Chicago  Daily  News  are  equally 
noteworthy.  To  illustrate  the  high 
points  in  football  strategy  the  Buffalo 
Times  once  reproduced  in  its  photo 
department  a  scale  gridiron  with  the 
players  on  the  opposing  elevens  in 
miniature.  Many  good  features  have 
been  developed  and  photographed  in 
these  studios. 

The  objection  to  the  more  general 
adoption  of  the  all-purpose  studio  is 
summarized  in  thfe  often  repeated 
contention  that  to  do  so  would  en¬ 
croach  on  the  business  of  the  com¬ 
munity  photographer.  Since  the  plan 
comprehends  no  such  invasion  of  ter¬ 
ritory,  there  could  be  no  diversion  of 
trade  from  the  local  man.  Its  pro¬ 
ponents  point  out  that  it  might  con¬ 
ceivably  stimulate  his  business  by 
cultivating  a  greater  public  apprecia¬ 
tion  of  illustrated  reading  matter. 

Direct  income  from  any  such  re¬ 
organized  photo  department  would  be 
in  the  nature  of  a  welcome  by-product 
that  could  be  applied  to  the  depart¬ 
ment’s  maintenance  and  operation. 
However,  potential  profit  is  of  sec¬ 
ondary  importance  as  the  primary 


purpose  of  the  set-up  is  to  render  a 
service  that  will  increase  circulation, 
improve  and  encourage  local  adver¬ 
tising  through  the  medium  of  more 
illustrated  copy,  and  increase  good¬ 
will.  From  any  such  cooperation 
some  good  must  follow,  and  profit  in¬ 
evitably  accrue  to  the  paper  without 
peril  to  local  enterprises. 

Advertising  Campaigns  Aided 

All  such  departments  now  in  op¬ 
eration  on  progressive  newspapers  are 
employed  to  help  develop  advertising 
campaigns  and  photographically  to  as¬ 
sist  the  business  promotion  and  cir¬ 
culation  departments  with  their  re¬ 
spective  responsibilities  to  publisher 
and  public  alike.  Such  work  as  they 
produce  is  incidental  to  the  routine 
production  of  the  photo  staff  and  is 
never  permitted  to  interfere  with  it. 

The  work  of  news  photographers  is, 
as  a  rule,  intensely  realistic  in  sub¬ 
ject  and  matter-of-fact  in  treatment 
for  the  good  reason  that  spot  news 
does  not  lend  itself  to  artistic  com- 
postion,  nor  do  deadlines  allow  for 
salon  prints.  Nevertheless  many  press 
cameramen  are  capable  of  produciAg 
really  creditable  work  if  given  the 
chance  and  provided  with  the  required 
facilities.  Such  studios  as  are  here 
advocated  would  provide  both,  and 
incidentally  afford  the  less  advanced 
members  of  the  staff  an  opportunity  to 
improve  their  technique  in  other  than 
straight  news  photography. 

Wherever  such  studios  are  in  op¬ 
eration  there  is  a  noticeably  better 
coordination  of  the  work  of  all  par¬ 
ticipating  departments  as  they  no 
longer  consider  themselves  as  inde¬ 
pendent  and  unrelated  units  of  the 
same  organization.  This  is  dividend- 
producing  team  work. 

Can  Make  Color  Experiments 

With  the  ever  increasing  adoption 
of  color  photogiaphy  as  a  medium  for 
newspaper  illustrations  the  .studio  as¬ 
sumes  a  further  and  highly  important 
purpose  as  an  experimental  laboratory 
and  school  for  the  instruction  of  the 
regular  camera  staff  in  this  field.  In 
all  of  its  phases  color  photography  by 
any  of  the  accepted  processes  is  tech¬ 
nical  to  a  high  degree,  but  not  so 
much  so  than  men  grounded  in  mono¬ 
chrome  work  cannot  master  it  if  prop¬ 
erly  instructed.  Big  city  newspapers 
have  produced  some  striking  examples 
of  this  art  in  their  studios  and  pub¬ 


lished  them  in  the  supplements.  The 
St.  Louis  Post-Dispatch  and  the  New 
York  Times  are  conspicuous  among 
the  pioneers  in  polychrome  photog¬ 
raphy. 

The  uses  to  which  such  studios  may 
be  put  are  governed  altogether  by  the 
ingenuity  and  the  enterprise  of  those 
to  whom  the  idea  appeals.  They  may 
be  equipped  at  moderate  cost  by  sim¬ 
ply  expanding  present  facilities,  and 
may  be  operated  without  material  in¬ 
crease  in  current  expense,  as  no  ad¬ 
ditions  to  the  regular  camera  staff  are 
called  for. 

Camera  Knights 

CHARLES  L.  SHEELY,  affectionately 

known  as  “Charlie”  to  his  associates 
at  the  Spokane  (Wash.)  Daily  Chro¬ 
nicle,  where  he  _ 

worked  for  21 
years  as  a  news 
photographer, 

ran  away  from  fBHL 

home  at  the  age  V 

of  15  and  went 

to  sea  as  a  cabin  WO  ' 

boy.  At  the  end  4 

of  six  years  he 

had  gained  the 

position  of  quar- 

termaster.  Later, 

he  became  cap-  - 

tain  of  a  patrol  Charles  L.  Sheely 
boat  in  the  United 

States  Navy.  When  his  first  films 
had  been  developed,  during  his  early 
days  as  a  photographer,  he  was  told 
by  the  man  who  finished  them,  “Char¬ 
lie,  you’re  going  to  get  better,”  Upon 
inquiring  why,  the  finisher,  quite  la¬ 
conically  replied,  “You  couldn’t  be 
worse!” 

Undaunted,  the  young  photographer 
kept  trying.  He  learned  by  trial  and 
error,  made  the  grade  and  is  now 


Distance  and  fast  action  can’t  stop  von  from  get¬ 
ting  newsworthy  sports  pictures  W'h<‘n  yon  have  a 
(Nontax  fitted  with  the  Zeiss  Sonnar  f  2.8  (7") 
lens  and  its  new  reflex  foeusing  attachment,  the 
Mektoscope. ...  With  new  ease  and  certainty,  you 
sight  and  focus  at  the  same  time.  The  entire  field 
on  the  ground  glass  is  magnified  .5  times.  The  Flek- 
toscope  is  also  being  used  with  great 
succj-ss  for  stage  pictures,  banquets  and 
informal  portraits  from  a  distance.  *  \ 

.\lso  supplied  with  the  Tele-Tessar  f,'8  (I “I")  N. 

or  the  Tele-obJe« tive  f.'R  <‘.J0"). 

.4»k  your  dealer.  Write  for  Uterature, 
r.4RL  ZEISS,  Inr.,  185  Fifth  Avr  ,  New  York.  D.  |.|.  C-T-l 
728  So.  Hill  Si.,  Los  Anf!el<‘« 


recognized  as  one  of  the  ace  photog- 
rapers  in  the  Northwest. 

Sheely  also  worked  for  several  years 
in  the  developing  and  printing  end 
of  the  game. 

In  1937  this  camera  knight  took 
first  prize  in  the  Editor  &  Publisher 
contest  for  the  most  unusual  picture 
of  the  year.  It  was  one  of  Vice-Presi¬ 
dent  John  N.  Gamer  taken  while  he 
was  yet  in  his  Pullman  berth. 

His  hobbies  are  golf  and  fishing.  In 
the  former  his  score  sheet  will  read 
in  the  80’s.  In  the  latter  his  .skill  is 
far  above  average  and  he  is  strictly 
a  “dry  fly”  purist. 

Despite  the  fact  that  he  is  rotund 
he  says  he  weighs,  “200  and  too 
much.”  Charlie  is  very  active  and  has 
surprising  agility.  He  very  coyly  re¬ 
minds  one  that  in  1916  he  held  the 
city  diving  championship. 

■ 

CHICAGO  SDX  DINNER 

Col.  Frank  Knox,  Chicago  Daily 
News  publisher  and  national  honor¬ 
ary  member  of  Sigma  Delta  Chi,  pro¬ 
fessional  journalistic  fraternity,  will 
be  the  principal  speaker  at  the  an¬ 
nual  Founders’  Day  banquet  of  the 
Chicago  professional  chapter  of  SDX 
to  be  held  Friday  evening,  April  21. 
at  Hotel  Sherman.  The  meeting  is 
under  the  joint  sponsorship  of  the 
local  chapter  and  the  Illinois  Press 
Association.  The  latter  group  is  hold¬ 
ing  its  annual  short  course  at  North¬ 
western  University  that  week.  George 
A.  Brandenburg,  Chieago  correspon¬ 
dent  of  Editor  &  Publisher  and  na¬ 
tional  president  of  Sigma  Delta  Chi. 
will  deliver  the  annual  Founders’  Dav 


ISSUED  SEMI-WEEKLY 

The  Middletown  (Pa.)  Journal  en¬ 
tered  the  semi -weekly  field  April  3. 


Agfa  Press  Films  Lead  Field 
In  News  Picture  Contest! 

OF  five  major  prize-winning  picture.s  in  Editor  & 
Publisher’.s  fourth  annual  New  s  Picture  (Contest, 
THREE  were  made  on  Agft/  Sul)erp(i)i  Prei:.';  Film! 

Of  ten  photo.s  winning  Honorable  Mention,  FIVE 
were  made  on  Agfa  Film! 

QUICKLY  PROVE  SUPREMACY! 

Agfa  Press  Films,  introduced  only  a  short  time  ago, 
promptly  gained  wide  popularity  among  news 
cameramen  everywhere. 

Why.^  Because  each  of  these  tw'o  new  films — Superpan 
Press  and  Super  Plenachrome  Press — offers  the 
utmost  in  speed. 

Superpat!  Press  gives  the  press  photographer  a  whole 
new  range  of  photography  under  light  conditions 
which  would  be  inadequate  with  ordinary  films. 
Super  Pletiachrume  Press  very  nearly  equals  Superpun 
Press  in  speed.  Yet  these  two  great  films  have  achieved 
this  previously  unheard-of  speed  w'ithout  sacrifice 
of  brilliant  contrast,  wide  latitude,  grain  size,  or 
keeping  qualities! 

Get  Agfa  Press  Films  today!  Made  by  Agfa  Ansco 
Corporation  in  Binghamton,  New  York,  U.  S.  A. 

AGFA  PRESS  FILMS 


for  APRIL  15,  1939 
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Editor  &.  Publisher  Headquarters, 
Astor  Gallery,  Waldorf-Astoria 

A  rlearinjr-hoiise  for  little — or  hig — prohlenis.  Through  its  excep¬ 
tional  news-gathering  facilities  on  <*very  subject  related  to  news¬ 
papers.  advertising,  equipment.  Editor  am)  Pubusher  will  probably 
ha\c  a  prompt  answer  for  any  question  you  may  ask.  Interesting 
current  exhibits,  too  ...  a  ‘‘elubhy"  atmosphere  where  you  will 
meet  old  friends,  acquire  new  ones.  Use  it  for  your  appointments. 
In  every  practical  sense,  it  is  \0l'R  “Headquarters”  for  telephone 
calls,  dictating  of  letters,  telegraphic  communication.  Convenient 
location,  strategically,  during  the  Conventions. 

Three  important  issues  of  Editor  &  Publisher  will  prove  a  living 
cross-section  of  Convention  work — all  of  them  as  alive  as  the  day’s 
paper — Pre-Convention  Issue,  April  23rd.  “Bull  Dog”  edition  of 
the  Convention  Number,  April  27th;  and  the  packed-to-the-brim 
April  29th  regular  e<lition. 

NOTE: — You  are  cordially  invited  to  visit  our  publication  offices, 

Times  Building,  Times  Square  (Broadway  and  42nd  Street). 

EDITOR  &  PUBLISHER 

1700  Times  Building  New  York  City 


36— A  DVERTISING 


EDITOR  &  PUBLISHER 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyxed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 


sumer  acceptance  of  merchandise  of-  that  is  just  as  much  alive  to  the  situa- 
fered.  have  uncovered  some  rather  in-  tion  as  he  is. 

teresting  background  information  In  our  larger  centers,  such  as  Wash- 
about  magazines,  radio,  billboards  and  ington.  the  consumer  has  his  choice 
newspapers.  One  striking  example  of  today  of  four  pieces  of  merchandise, 
a  test  conducted  in  a  metropolitan  The  figures  already  quoted  show  that 
center  came  to  our  attention  six  some  people  prefer  “their  news  mer- 
months  ago.  The  manufacturer  of  a  chandise”  in  a  different  package  than 
household  utility  item,  selling  for  from  is  presented  by  the  Washington  Star. 
$175  to  $600,  prepared  two  campaigns  It  is  impossible  to  sell  everybody  in  a 
for  two  papers  with  almost  identical  market.  No  one  has  yet  sold  his  mer- 
circulations.  He  offered  in  his  adver-  chandise  to  every  prospect  in  a  given 


Article  No.  112.  Are  Newspapers  Merchandise? 

RECENTLY  there  came  to  our  desk  select  a  newspaper  on  a  pound  basis 
a  modest  six-page,  letter-size  docu-  but  we  do  know  that  the  quantity  and 
ment  entitled  “Newspaper  Census,  the  quality  and  the  accuracy  of  the 
Glenbrook  Village  and  Overbrook,  news  that  is  printed  in  a  given  paper, 
Maryland.”  On  the  first  page  of  this  eventually  determine  the  type  of  read- 
piece  of  promotion,  there  appeared  ers  it  can  attract  and  help,  and  we  also 
the  following  statement:  know  that  the  quantity  and  quality  of 

“Glenbrook  Village  and  Overbrook  the  news  printed  in  a  given  paper  is 
are  two  new  subdivisions  just  beyond  eventually  dependent  upon  the  num- 
Bethesda  on  the  Rockville  Pike.  ber  of  advertisers  that  are  attracted  to 
“The  Circulation  Department  of  the  the  paper. 

Star  sent  an  investigator  simply  to  in- 


tising  two  gadgets  that  could  be  at-  group.  No  newspaper  can  sell  every 
tached  to  practically  any  of  his  own  subscriber  in  a  community  but  there 
products  or  the  products  of  any  of  his  is  no  law  preventing  the  circulation 
competitors.  He  selected  a  new  tele-  department  from  constantly  checking 
phone  number  which  could  be  found  news  communities  because  new  com- 
only  in  the  ads.  For  two  weeks  he  munities  today  give  the  publisher  a 
offered  one  gadget  in  one  paper  and  very  quick  index  as  to  the  acceptance 
the  other  gadget  in  the  other  paper,  of  his  “newspaper  merchandise.” 
Then  he  transposed  the  schedule.  At 

the  end  of  four  weeks,  he  checked  all  How  Much  Will  These  New 
of  his  telephone  calls  in  both  papers,  Families  Buy? 
his  sales,  and.  on  a  cost  basis,  learned  ASSUME  the  average  income  of  the 
that  one  paper  produced  sales  at  a  cost  J44  people  who  answered  the  inter- 
that  was  40^0  less  than  the  other  viewer  to  be  $3,000  per  annum.  As- 
paper— yet,  both  rates  were  identical,  sume  that  these  families  spent  80%  or 


Signed — Fleming  Newbold. 

Business  Manager. 

February  21,  1939 

Results  of  the  Calls 

IN  THIS  Washington  suburban  com 


Sooner  or  later  believability  in  a 


quire  as  to  what  Washington  papers  Good  Example  of  Consumer  Having  lived  for  many  years  in  the 

were  read  in  these  new  homes.  The  Acceptance  city  where  the  test  was  made,  the 

rtnrlidlwion  of  the  SnS  ^AS  ALWAYS  been  our  belief  that  manufacturer  decided  that  he  would 
and  the  reproduction  of  the  original  nhrase  “Consumer  Accentance”  outside  investigator  question 

sheets  is  attached.  wls  orSed  by  an  ^^"dom  regarding  their 

!,ddZ„ar.ve„ta^  agency  ta  Chicago  and  our  recollect^  newspaper  and  why  they 

Star  has  added  10  additional  evening  .  ,  ,  Heveloned  favored  this  newspaper.  The  paper 

and  16  additional  Sunday  subscribers.”  ‘"Jetle  that  had  sold  his  gadgets  for  40% 

Signed— Fleming  Newbold.  Mitchell  &  Faust  (If  this  statement  than  the  other  paper  again  came 

Business  Manager.  c  ei  s.  rausi.  ui  mis  siaiemem  ,  three  oeonle 

Tr'rak..,.e.w„  91  1Q9Q  not  correct,  we  will  welcome  any  °  .  ^°P;  ^  mree  I^opie 

^  ’  information  that  will  enable  us  to  learn  mtcrviewed  said  they  preferred  this 

0  u  *  .u  d-  II  the  author  or  the  originator  of  this  PaP^r  because  its  news  was  more  pli- 

Results  of  the  Calls  phrase  and  what  it  implies) .  Consumer  ^ble. 

IN  THIS  Washington  suburban  com-  acceptance  means  just  what  it  says.  Sooner  or  later  believability  in  a 
munity  the  investigator  made  calls  The  manufacturer  or  the  retailer  pre-  newspaper  affects  the  returns  of  every 
on  all  of  the  163  homes  and  had  inter-  pares  his  advertisements,  releases  them  advertiser  in  the  paper.  Of  this  we 
views  with  144  people.  The  remaining  in  different  types  of  advertising  media,  have  ample  evidence.  Yet,  in  our  dis- 
19  refused  to  discuss  their  newspaper  and — if  it  is  a  national  advertiser — ^he  cussions  with  advertising  officials,  and 
habits  or  the  house  was  vacant.  Out  promises  his  jobbers,  wholesalers  and  in  some  cases,  publishers,  we  find  that 
of  these  144  calls,  it  was  found  that  retailers  that  the  day  will  come  when  they  are  not  yet  conscious  of  the  im- 
103  of  these  families  bought  the  Eve-  his  merchandise  shown  in  a  given  store  portance  of  consumer  studies,  read- 
ning  Star  and  102  bought  the  Sunday  will  be  accepted  by  the  consumer  and  ers’  habits,  and  how  these  studies 
Star.  The  four  other  Washington  pa-  very  little  selling  effort  will  be  re-  might  be  used  to  sell  the  national  ad- 
pers  had  a  combined  sale  of  135  daily  quired  by  the  retail  clerk  or  the  retail  vertiser  the  idea  of  a  more  liberal  and 
papers.  They  found  that  there  were  salesman.  continuous  use  of  daily  newspapers. 

102  purchasers  of  the  Sunday  Star  Of  course,  there  have  been  periods 

while  the  two  other  Sunday  newspa-  when  newspapiers  forced  their  circu-  Consumers  Buy  What  They  Like 
pers  had  a  combined  sale  of  76.  lations  and  here  and  there  we  see  the  IF  THERE  IS  any  one  article  of  mer- 

revival  of  old-time  circulation  drives.  chandise  where  the  consumer  is  the 


$2,400  of  their  yearly  income  for  food, 
clothing,  entertainment,  etc.  Here 
we  have  a  litle  market  of  144  families 
spending  a  total  of  $345,600,  more  than 
a  third  of  a  million  dollars  of  busi¬ 
ness.  This  is  news — news  to  the  local 
advertiser,  news  to  the  national  ad¬ 
vertiser. 

Newspapers  today  have  the  greatest 
opportunity  they  have  had  since  their 
foundation  to  assist  national  advertis¬ 
ers  and  local  advertisers  to  reduce 
their  distribution  costs.  Any  newspa¬ 
per  will  move  merchandise.  Some 
will  move  more  merchandise  at  a 
lower  cost.  The  adveriser  can  learn 
this  very  quickly  by  conducting  tests 
in  his  own  market. 

These  tests  can  be  made  today  in  a 
dozen  different  ways. 


ITS  SPEED 


pers  had  a  combined  sale  of  76 


¥ie44A 


revival  of  old-time  circulation  drives.  chandise  where  the  consumer  is  the 
Are  Newspapers  Merchandise?  Most  of  us  can  recall  the  days  when  a  final,  sole  judge  and  jury,  it  is  a  daily 
DO  CONSUMERS  THINK  of  a  daily  subscriber  might  obtain  with  his  newspaper.  A  manufacturer  of  health 

newspaper  as  they  think  of  their  subscription  a  clock,  an  electric  shoes  for  men  never  concerns  himself 
favorite  tobacco,  shoes,  corsets,  hats,  toaster,  or  101  other  premiums.  Today  about  the  foot  ailments  of  women  and 
flour,  heating  plant,  or  coat?  Do  ad-  oiost  circulations  are  built  on  the  con-  children  and  girls  who  love  to  dance, 
vertisers,  either  local  or  national,  look  sumer  acceptance  idea  and,  occasion-  All  of  his  thinking  is  confined  to  the 


at  newspapers  as  a  piece  of  merchan-  ®  high  pressure  circulation  crew  foot  problems  of  men.  The  editor  of 

dise?  How  can  they  tell  whether  or  move  into  a  neighborhood  and  a  metropolitan  daily  has  to  provide 

not  this  merchandise  is  going  to  give  '’^^ke  a  drive  for  a  three,  six  or  for  hundreds  of  thousands  of  men, 
them  full  value  and  are  they  inter-  twelve-month  subscription.  In  most  women,  children;  rich,  poor,  high,  low, 
ested  in  a  slightly  different  analysis  cases,  however,  newspaper  circulations  a  daily  mental  diet  that  will  fit  every 
of  this  merchandise?  follow  a  very  definite  pattern  and  the  subscriber.  Every  one  in  his  town 

rei»rt  referred  to  previously  in  this  who  buys  anything  is  a  prospect  for 
The  Consumer's  Viewpoint  article  is  a  good  example  of  how  con-  his  merchandise,  but  in  many  of  our 

WE  DOUBT  that  a  single  newspaper  the  publisher  has  competition 

in  the  United  States  could  survive 

if  it  were  dependent  wholly  on  the  vvhat  People  BeUeve 
revenue  obtamed  from  its  subscribers,  j  j  ^  1 

The  cost  of  the  white  paper  alone  runs  “  Important 

into  hundreds  of  thousands — or  mil-  DURING  the  last  eight  years,  many ! 
lions — of  dollars,  depending  upon  the  national  advertisers  who  have  set  I 
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IMPROVED 

FLAT 

SPEED  MOULD 

Write  ior  illustrated  bulletin 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  Yotk,  N.  Y. 


revenue  ooiamea  irom  iis  suoscrioers.  t  t  j  .  1 

The  cost  of  the  white  paper  alone  runs  “  Important 

into  hundreds  of  thousands — or  mil-  DURING  the  last  eight  years,  many ! 
lions — of  dollars,  depending  upon  the  national  advertisers  who  have  set  | 
circulation  of  the  paper.  To  find  out  up  their  own  research  departments  l 
the  actual  number  of  pounds  of  paper  and  who  have  employed  outside  re-  ! 
consumed  in  a  typical  Sunday  paper,  search  organizations  to  check  the  con-  ! 
we  weighed  a  copy  of  the  Washington  | 

Star  of  Sunday,  March  26,  1939.  It 

amounted  to  25  ounces.  Divide  this  |  As  brokers^  and  appraisers,  we|  | 
by  16  ounces  and  we  have  a  weight  |  ®  position  to  facilitate  the  f  ; 

of  1.56  pounds  per  copy.  At  5c  a  copy,  |  purchase  of  |  1 

this  means  that  the  consumer  paid  for  |  NEWSPAPER  and  I 

this  merchandise  at  the  rate  of  3-1  5c  i  uNnAViur  nn/tne-nTirA  = 

a  pound.  I  MAGAZINE  PROPERTIES  |  i 

Using  this  same  method  of  apprais-  =  We  invite  confidential  inquiries  |  j 

ing  the  physical  cost  of  the  same  news-  |  concerning  opportunities  in  the  | 

newspaper — their  Friday  issue  of  |  publishing  field.  S  | 

March  24  was  weighed  and  was  found  I  MBu#«DA»rB  ABBBAid  = 

to  be  13  ounces.  This  sold  for  3c  P  ■  ! 

which  would  make  the  cost  of  this  P  ^  T  »  i 

particular  issue,  on  a  pound  basis,  =  rimes  Bids.,  rimes  Square,  New  York  I 

about  3-3/5c  a  pound.  g  BRyant  »-3056  i 

We  doubt  that  many  consumers  . . . . .  I 
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W.  L.  Straub  Dies 
In  St.  Petersburg 

Death  early  Monday,  April  10, 
stilled  the  crusading  pen  of  William 
L.  Straub,  veteran  editor  of  the  St. 
Petersburg  Times  and  one  of  Florida’s 
best  known  newspapermen. 

It  ended  nearly  40  years  of  direct¬ 
ing  the  editorial  policies  of  ‘he  Times 
and  came  only  a  few  weeks  after  the 
city  council  had  accorded  recogniti-in 
to  his  community  service  by  naming 
a  major  portion  of  the  city’s  extensive 
waterfront  parks  after  the  71-year-old 
editor. 

The  funeral  was  held  Wednesday 
afternoon  with  co-workers  on  the 
Times  as  active  pallbearers. 

Death  came  after  about  four  years 
of  failing  health  brought  on  by  a 
stroke  suffered  at  his  home.  Mr. 
Straub  remained  active  until  the  last, 
however,  and  at  the  time  of  his  death 
his  last  editorial,  “The  Press  a  Fine 
Example,’’  was  on  the  press.  It  was 
published  in  the  same  edition  as  the 
story  of  his  death. 

Mr.  Straub  went  to  St.  Petersburg 
in  1898  and  became  editor  of  the 
Times  in  1901.  He  was  named  post¬ 
master  under  the  Wilson  administra¬ 
tion  in  1916  and  served  until  1922. 
He  was  bom  at  Dowagiac,  Mich.,  July 
14.  1867. 

Before  going  to  St.  Petersburg  he 
was  editor  of  the  Sargent  County 
Rustler  in  the  North  Dakota  terri¬ 
tory  in  1888,  editor  of  the  Oakes 


d^hituarp 

J.  W.  JOHNSTON,  83,  senior  editor 

and  publisher,  Fulton  (Mo.)  Daily 
Sun  Gazette,  died  at  his  home  in  Ful¬ 
ton  April  7  of  heart  disease.  He  had 
been  active  in  Missouri  newspaper 
circles  for  68  years. 

George  R.  Baker,  60,  who  retired  in 
March,  1935  as  national  advertising 
manager  of  the  St.  Louis  Globe-Dem¬ 
ocrat  after  nearly  20  years’  service 
with  that  paper,  died  April  8  in  a 
Hollywood,  Cal.  hospital. 

Howard  B.  Crohn,  44,  president  of 
H.  B.  Crohn  Co.,  publishers’  repre¬ 
sentatives,  New  York  and  director  of 
Memphis  Commercial  Appeal  Roto 
Section  until  1927  when  he  resigned  to 
join  W.  B.  Ziff  Co.  newspaper  repre¬ 
sentatives,  died  April  7  of  a  heart  at¬ 
tack  in  an  Atlantic  City,  N.  J.,  hotel. 

Mrs.  Eva  Ed,  76,  mother  of  Carl  Ed, 
Chicago  Tribune-New  York  News 
Syndicate  cartoonist  and  creator  of 
“Harold  Teen’’  died  in  Chicago  April 
11. 

James  F.  Higgins,  54.  assistant  treas¬ 
urer,  Boston  Herald-Traveler  the  last 
14  years,  died  of  a  heart  attack  at 
his  home  in  Arlington,  Mass.,  April 
10. 

Walter  H.  Williams,  76,  chief  audi¬ 
tor  of  St.  Louis  Post-Dispatch,  died 
April  10  at  his  residence  in  St.  Louis. 

Albert  G.  Bennett,  72,  of  the 
Springfield  (Mass.)  Newspapers  ad- 


COLLIER  WILL  FILED 

The  will  of  the  late  Barron  G.  Col¬ 
lier,  advertising  magnate  and  Florida 
developer  who  died  recently  in  New 
York,  has  been  filed  for  probate  in 
Ft.  Myers,  Fla.  Seventy  per  cent  of 
the  estate,  which  was  not  valued,  was 
bequeathed  to  his  widow  and  three 
sons.  Shares  of  5%  each  were  left  to 
a  brother,  two  sisters  and  a  group  of 
“faithful  friends  and  employes.”  The 
residue  will  go  into  trust  funds  for 
Mrs.  Collier  and  their  sons.  Dated 
Nov.  9,  1928,  the  will  listed  Collier’s 
residence  as  Useppa  Island,  near 
there. 

ROGERS  MEMORIAL 

A  bronze  memorial  tablet  to  Will 
Rogers,  late  cowboy  humorist  and  syn-' 
dicate  writer,  was  presented  April  10  to 
the  Little  Church  Around  the  Comer, 
New  York,  by  The  Lambs,  theatrical 
organization,  of  which  the  humorist 
was  a  member.  The  tablet  reads  “In 
Loving  Memory  of  Will  Rogers, 
American  Ambassador  of  Good-Will 
Without  Portfolio.” 

■ 

ISSUES  DOG  BOOK 

“About  Dogs,”  a  modern  guide  to 
75  breeds,  by  Arthur  E.  Patterson, 
kennel  editor  of  the  New  York  Herald 
Tribune,  came  from  the  presses  last 
week.  The  edition  is  illustrated  by 
photographs  of  many  prominent  show 
dogs  of  the  day.  The  book  is  priced 
at  25c. 


Herald  Tribune  Will 
Hove  Bride's  Institute 

Emily  Post  and  Dorothy  Draper, 
noted  authorities  in  their  respective 
fields,  will  discuss  wedding  etiquette 
at  the  sessions  of  the  New  York  Her¬ 
ald  Tribune  Home  Institute’s  Bride's 
Party  which  will  be  held  in  the  audi¬ 
torium  of  the  newspaper’s  building 
April  18  and  19.  The  Bride’s  Party 
is  to  be  a  show  for  brides,  in  one  les¬ 
son,  to  include  kitchen  planning, 
house  hunting,  wedding  etiquette,  fes¬ 
tivities,  and  costuming. 

Models  from  the  trousseau  depart¬ 
ments  of  the  city’s  leading  stores  un¬ 
der  the  direction  of  Katherine  Vincent, 
fashion  editor  of  the  Herald  Tribune, 
will  parade  the  latest  gowns  for  the 
formal  or  informal  wedding.  Eliza¬ 
beth  Gordon  of  the  Home  Institute 
staff  will  give  up-to-the-morning  ad¬ 
vice  to  house  hvmters.  Brides  of  sev¬ 
eral  years  ago  and  last  year  will  take 
leading  roles  in  a  question  and  answer 
discussion  led  by  Eloise  Davison, 
Home  Institute  director.  Exhibits  also 
are  contemplated  on  a  “Kitchen 
Planned  for  Two,”  on  “Pan  Pano¬ 
rama,”  on  “Clean-all  Closet.”  "Gadg¬ 
ets  for  the  Gadabout,”  ‘Table  Talent” 
and  “Linen  Line-up.” 

Reader  reservations  for  tickets  to  the 
Bride’s  Party  have  been  so  heavy  that 
a  fourth  session  will  be  added  to  the 
three  previously  scheduled,  Eloise 
Davison,  Home  Institute  director,  re¬ 
ported  this  week. 


(N.  D.)  Weekly  Republican  in  1894-95, 
and  editor  of  the  Grand  Forks  (N.  D.) 
Daily  Herald  from  1895  to  1899. 

■ 

George  M.  Bond  Dies 
In  Phoenix,  Ariz. 

George  Merritt  Bond,  53,  former 
managing  editor  of  New  York  Eve¬ 
ning  Post  and  of  the  Philadelphia 
Evening  Ledger  and  the  Public  Led¬ 
ger,  and  former  editor  of  North  Ameri¬ 
can  Newspaper  Alliance,  died  April 
10  in  St.  Joseph’s  Hospital,  Phoenix, 
Ariz.,  following  an  extended  illness. 

Starting  as  a  reporter  on  the  Phila¬ 
delphia  Evening  Bulletin  in  1905  he 
subsequently  became  assistant  city 
editor  in  1917  when  he  joined  the 
Philadelphia  Evening  Ledger  as  assist¬ 
ant  city  editor  becoming  city  editor 
in  1918  and  managing  editor  in  1923. 
In  1924  he  was  transferred  to  New 
York  as  managing  editor  of  the  Eve¬ 
ning  Post,  after  its  purchase  by  Cyrus 
H.  K.  Curtis.  Later  he  returned  to 
Philadelphia  as  managing  editor  of 
the  Public  Ledger,  which  he  left  in 
May  1927  to  return  to  New  York  as 
editor  of  NANA,  serving  for  eight 
years. 

Survivors  are  his  wife  who  was  with 
him  when  he  died,  and  a  son,  Wayne 
Bond  of  Garden  City,  L.  I. 


vertising  staff  from  1916  until  re¬ 
cently,  died  March  31  in  Springfield. 

Mrs.  Mary  L.  Burgoyne,  widow  of 
W.  B.  Burgoyne,  founder  of  St.  Cath¬ 
arines  (Ont.)  Standard,  died  there 
April  10  following  a  brief  illness.  A 
son  Major  H.  B.  Burgoyne,  managing 
director  of  the  St.  Catharines  Stand¬ 
ard  and  a  daughter,  Mrs.  W.  S.  Van- 
every,  St.  Catharines,  a  sister  and  two 
brothers,  survive. 

William  H.  Seely,  58,  former  news¬ 
paperman,  president  of  the  Osborne 
Co.,  Clifton,  N.  J.,  manufacturers  of 
calendars,  and  vice-president  of  the 
American  Colortype  Co.,  an  affiliated 
concern,  died  April  6  at  his  home  in 
Newark,  N.  J. 

■ 

HERMAN  I.  EWALD 

Herman  J.  Ewald,  50,  day  city  edi¬ 
tor  of  the  Milwaukee  Sentinel,  died 
unexpectedly  while  on  his  way  home 
after  completing  his  day’s  work, 
April  8.  In  September,  1937,  it  was 
necessary  to  amputate  one  leg  be¬ 
cause  of  an  embolism.  Mr.  Ewald 
spent  35  of  his  50  years  in  the  news¬ 
paper  field,  25  of  them  as  city  editor. 
He  started  as  an  office  boy  for 
the  old  Milwaukee  Free  Press. 
His  wife,  a  daughter  and  two  sisters 
survive. 


The  STEREO  DEPARTMENT 
GAINED  A  COMPLIMENT 

✓  Business  manager  said  in  staff 

(  J  4^3  meeting  it  had  gained  more  in  mo- 

rale  than  any  other  department. 
Less  turnover,  fewer  layoffs, 


n 


Business  manager  said  in  staff 
meeting  it  had  gained  more  in  mo¬ 
rale  than  any  other  department. 
Less  turnover,  fewer  layoffs, 
everybody  on  his  toes.  Not  a  delay 
of  consequence  for  ever  so  long. 
Yes,  Certified  speed,  the  joy  of 
keeping  up  to  schedule,  or  ahead, 
had  worked  wonders  with  a  spot 
he  had  formerly  regarded  as  a 
chronic  headache. 


ror  depend. 
Certified 


«»Tirup  dry  mat  corporation,  9  Rockefeller  Plaza,  Dept.  P,  New  York,  N.  Y 
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March  Linage  In  Leading  Cities 


for 


AKRON.  OHIO 

1939 

T:mcs•PIe^^  . (e)  . 

Beacen  Journal . (e)  1.243,800 

Tinies-Press  . (S)  . 

Beacon  Journal . (S)  190,564 


1938  Gain  or  Lo^s 

505,694  . 

961,993  281,807  G 

190,377  . 


Total  Daily  .  1,243,800  1,467,687  223,887  L 

Total  Sunday  .  190,564  190,377  187  G 

Grand  Total  .  1,434,364  1,658,064  223,700  L 

Timcs  Press  (e&S)  su>pended  publicaticm  Aur.  28,  1938. 


ALBANY.  N.  Y. 


Knickt*rI>ocker  News 

..(el 

691.768 

655.444 

.16,324  G 

Times-Union  . 

.  .(ml 

434.939 

461,239 

26,300  L 

'Times-Union  .... 

...(S) 

202,093 

205,3,16 

3,243  L 

Total  Dailv  .... 

1.126,707 

1,116.683 

10,024  G 

Total  Sundav  .  . 

202,093 

205,336 

3,243  L 

Ttrand  Total  .  .  . 

1,328,800 

1.322,019 

6,781  G 

ALBUOUERQUE.  N 

.  M. 

T-iUinal  . 

. . .  (nt) 

354.263 

343,.185 

10,878  G 

News-Tribune  . . . . 

...(el 

404,330 

384.1,17 

20,193  G 

Journal  . 

...(SI 

77,937 

66.922 

11,015  G 

Total  Dailv  .  .  . . 

758.593 

727,522 

31,071  G 

Total  Sunday  .  . 

77,937 

66.922 

11.015  G 

Gr.and  Total  . . . 

836,5.30 

794.444 

42,086  G 

ASHEVILLE.  N. 

c. 

('itizfii  . 

. .  (m> 

368.492 

344,802 

23.690  G 

Times . . 

,...(el 

349.254 

345.059 

4.195  G 

Ciii7en'Tirae5  .  .  .  . 

...(S) 

103,584 

109,775 

6.191  L 

Total  Daily  . . , . 

717,746 

689.8(71 

27,885  G 

Total  Sunday  . . 

103,584 

109,775 

6,191  L 

Grand  Tota!  ... 

821,330 

799,636 

21,694  G 

ATLANTIC  CITY. 

N.  J. 

Press-L’nion  . 

. . .  (m) 

353.014 

349,932 

3,082  G 

Press-Union  . 

...(SI 

49,009 

62,482 

13,473  L 

Grand  Total  . . 

402.023 

412.414 

10,391  L 

PressT  nioii  «old 

morning 

and  evening.  Linage 

of  morning 

ATLANTA.  GA. 


Georgian 


Total  Daily 
Total  Sunday 
Grand  Total 


. (el 

517,497 

402.666 

114,831 

G 

. (el 

826,767 

721,534 

105,233 

G 

559,645 

489.198 

70,447 

G 

. (SI 

170.5.'tR 

150,164 

20,394 

G 

. (Si 

192.995 

183,680 

9,315 

G 

. (S) 

216,862 

190,031 

26,831 

G 

1,903,909 

1,613.398 

290.511 

G 

580,415 

523,875 

56,540 

G 

2,484,324 

2,137,273 

347,051 

G 

BALTIMORE.  MD. 


XcWS-Pu'jt  . 

....(e) 

891,195 

903.067 

11.872  L 

Sun  . 

.(el 

1,318,236 

1.216.824 

101.412  G 

Sun  . 

. .  .(m) 

613,155 

552,810 

60,345  G 

*  American  . 

...(S) 

260,627 

275,604 

14,977  L 

tSun  . 

...(S) 

426,593 

442.521 

15.928  L 

Total  Daily  .... 

2.822,586 

2,672.701 

149,885  G 

Total  Sunday  . . 

687,220 

718.125 

30,905  L 

(•rand  Total  _ 

3,509,806 

3, .190,826 

118,980  G 

BIRMINGHAM.  ALA. 

.4ge  Herald  . (m)  476.084  407,614 

Xe»»  . (e)  747,269  642,528 

Post  . (e) 

A’fws  it  .\ge  Herald  (S» 


389.403  417,795 

285,412  271.778 


68,470  G 
104,741  G 
28.392  L 
13.634  G 


Total  Daily  .  1,612,7.56  1,467,937 

Total  Sunday  .  285,412  271,778 

Grand  Total  .  1,898,168  1.739,715 


144,819  G 
13,634  G 
158,453  G 


BOSTON.  MASS. 


Kecord  . 

. .  .(m) 

349,623 

226,941 

.\merican  . 

....(el 

343,601 

248,693 

(jlobe  . 

. .  (me) 

575,096 

521,048 

Herald  Traveler  . 

. .  (me) 

876,094 

828,713 

Post  . 

.  ..(m) 

414,253 

420,345 

Transcript  . 

....(e) 

197,213 

243.251 

'.Advertiser  . 

....(S) 

173,135 

179,896 

(•lobe  . 

....(S) 

286,997 

307,653 

vHerald  . 

....(S) 

320,791 

309,864 

Post  . 

....(S) 

77,685 

87,537 

122.682  G 
94,908  G 
54,048  G 
47,381  G 
6,092  L 
46,038  L 
6,761  L 
20.656  L 
10,927  G 
9,852  L 


Total  Daily  .  ... 

Total  Sunday  .... 

Grand  Total  ....  _  ,  _  _ , 

Globe  (^1  &  e)  sold  in  combination  only, 
shown.  Traveler  sold  in  combination  with 


2,755.880  2,488, 
858.608  884. 

3,614.488  3,373 


991  266.889  G 

950  26,342  L 

941  240,547  G 

Herald  linage 
Sunday  Herald. 


BUFFALO.  N.  Y. 

Courier  Express  ....(m) 

News  . (e) 

Times  . (e) 

•'Courier  Express  ...(S) 

tTimes  . (S) 


524,810 

1,114.319 

476,765 

294,792 

104,567 


476, 

1,063 

487. 

295 

128, 


851 

,014 

,642 

,119 

007 


47,959  G 
51,305  G 
10,877  1. 

327  L 
23,440  L 


Total  Daily  .  2,115,894  2,027.507 

Total  Sunday  .  399.359  423,126 

Grand  Tot.al  .  2,515,253  2,450,633 


88,387  G 
23,767  L 
64,620  G 


CAMDEN.  N.  J. 

Courier  . (el  596.170  563.837 

Ctmner  (e>  and  Post  (m)  sold  in  combination, 
evening  editi.in  shown. 


CEDAR  RAPIDS.  IOWA 


Gazette  . (el 

Gazette  . (S) 


536,795 

105,086 


508,970 

113,385 


Grand  Total 


CHARLOTTE.  N.  C. 


News  . (el  482,186  491,000 

lltrserver  . (m)  556,716  521,687 

News  . (SI  102,428  116,358 

tlbseraer  ..  . . (S)  189,401  214,835 


Total  Daily  .  1,038,902  1,012,687 

Total  Sunday  .  291,829  331,193 

Grand  Total  .  1.330,731  1,343,880 


(Complied  by  Medio  Records.  Inc.) 
CHATTANOOGA.  TENN. 


ERIE.  PA. 


Times  . 

1939 

416,964 

New-  . 

. (e) 

459,372 

Free  Press  .... 

. (e) 

522.615 

Time.s  . 

. (S) 

132,285 

P' rce  Press  .... 

. (SI 

165,928 

Total  Daily 
Total  Sundav 


1938 

Gain  or  Lo>s 

1939 

1938 

360.774 

56,190  G 

Dispatch  Herald  .. 

. . .  (e) 

557,167 

471,251 

358,626 

100.746  G 

Times  . . . 

...(e) 

526.044 

502,806 

439.021 

100.403 

83,594  G 
31,882  G 

Dispatcli  Herald  .. 

...(S) 

217,579 

191,141 

175,173 

9.245  L 

Total  Daily  .... 

1,083,211 

217,579 

1,300,790 

974.057 

191,141 

1,165,198 

1.158,421 

240,530  G 

Gratid  Total  _ 

85.916  G 
23,238  G 
26,438  G 


298.213  275,576 


Grand  Tot.il  .  1,697,164  1,433,997 


22.637  G 
263,167  G 


109,154  G 
26,438  G 
135.592  G 


Tribune  . (ml 

Herald  &  Examiner  .(ml 

■•Daily  News  . (e) 

American  . (e) 

Times  . (e) 

Tribune  . (S) 

'Herald  &  Examiner  (S) 
Times  . (S) 


CHICAGO.  ILL. 


1.168,788  988,364 

181,404  745,971 

1,204,534  1.080'.183 
678,555  847,892 


681,631 

741,189 

262,890 

65.594 


557,653 

752,202 

245,899 

56.692 


180,424  G 
564,567  L 
124,351  G 
169,337  L 
123.978  G 
11,013  L 
16,991  G 
8.902  G 


32.3.33  G 
Linage  of 


Total  Daily 
Total  Sunday 
Grand  Total 


.3.914.912  4,22C?T63 
1,069,673  1.054,793 
4,984,585  5.274,856 


305,151  I. 
14,880  G 
290,271  L 


CINCINNATI.  OHIO 


Enquirer  . 

. . .  (m> 

430.777 

391.02.1 

39.754  G 

Post  . 

....(e) 

713,305 

602,431 

110.874  G 

Tinies-Star  . 

....(e) 

1,011,016 

909,3.16 

101,680  G 

tEnquircr  . 

. . . . (S) 

470,6)8 

460,625 

10,023  G 

Total  Dailv-  ... 

2il55,098 

1,902,790 

252,308  G 

Total  Sundav  . 

470,648 

460.625 

10.023  G 

Grand  Total  . . 

2.625,746 

2,363.415 

262.331  G 

Plain  Dealer  . (ml 

News  . (el 

Press  . (el 

"■tPlain  Dealer  . (.S) 


CLEVELAND.  OHIO 


>37.732 
588.074 
1. .(147.1 01 
467.678 


599.288 

615.558 

1,021.625 

455,802 


38,444  G 
27,484  I. 
25.476  G 
11,876  G 


Total  Daily 
Total  Sundav 


2..'V2.907 

‘?(>7,678 


2,236A71 

455.802 


Grand  Total' .  2.740,585  2.692.273 


36,436  G 
11.876  G 
48,312  G 


Dispatch  . (el 

Citizen  . (el 

(Ihio  State  Journal  ..(ml 

Dispatch  . (SI 

Citizen  . (Si 

(Ihio  .State  Journal  ...(Si 
Star  . (S) 


COLUMBUS.  OHIO 


l.OOl.lPO 

556..331 

252.434 

241.622 

102.060 

91.620 

43,102 


049.907 

547.6.36 

276.988 

270.832 


51.062  G 
8,695  G 
24.554  L 
29,210  L 


50,780 


7,678  L 


Total  Daily 
Total  .Sunday 


...  1.809.794  1.774,591  .35,203  G 

478,404  321.612  156,792  G 

Grand  Total  .  2.2R8.198  2.096,203  191,995  G 

Citizen.  Sunday,  .and  Ohio  State  Journal,  Sunday,  first 
publication  Nov.  6,  1938. 


DALLAS.  TEXAS 


Dispatch  Journal 


(m) 

747.858 

678,141 

.(e) 

1,087,645 

921.332 

.(e) 

575,596 

.(el 

594,885 

.  (e ) 

201.836 

.(SI 

288.896 

282.250 

.(SI 

257.727 

278.052 

.(S) 

47.4J7 

69,717  G 
166,313  G 


6,646  G 
20,325  L 


Total  Daily  .  2,411.099  2.396,194  14,905  G 

Total  .Sunday  .  546,623  607,739  61.116  L 

Grand  Total  .  2,957,722  3,003,933  46,211  L 


DAYTON.  OHIO 


Tournal 

_ (ml 

374.690 

Deraid  . 

....(el 

744.085 

News  . . 

. . . .  (e> 

941.312 

^urnal 

...(SI 

107,641 

Xews  . . 

...(S) 

136,066 

Total 

Dailv  . . . , 

2.060.087 

Total 

Sundav  . , 

243.707 

Grand 

Total  . . , 

2.303,794 

477,308 

670.212 

971,487 

98,898 

107,123 


102,618  L 
73,873  G 
30,175  L 
8,743  G 
28,943  G 


206,021 


58.920  L 
37,686  G 
21,234  L 


DENVER,  COLO. 

Rockv  Mt.  News  _ (ml  299,532  317.231 

Post  . (el  835,525  787.114 

Rocky  Mt.  News . (SI  51,731  60,558 

Post  . (SI  196.263  205,084 


17.699  I, 
48,411  G 
8,827  L 
8,821  L 


Total  Daily  .  1,135,057  1,104.345 

Total  Sundav  .  247,994  265.642 

Grand  Tot.al  .  1,383,051  1,369,987 


30,712  G 
17.648  L 
13,064  G 


DES  MOINES.  IOWA 

Register  . (ml  357.178  367.379 

Trihunc  . (el  555,703  578,265 

Register  . (S)  230,030  217.684 


10.201  L 
22.562  L 
12,346  G 


Total  Daily  .  912.881  945,644 

Total  Sund.av  .  230.030  217.684 

Grand  Total  .  1.142.911  1,163,328 

DETROIT,  MICH. 


Times  . (el 

Free  Press  . (ml 

News  . (el 

'Times  . (SI 

Free  Press  . (Si 

tNews  . (S) 


679,364  615,830 

577.8.19  524,422 

1,260,900  1,127,473 
271,731  259,197 

199.599  188,157 

429,369  417,238 


27,825  G 
8,299  L 


Tot.al  Daily  .  2,518,103  2,267.725 

Total  Sunday  .  900,699  864.592 

Grand  Total  .  3,418,802  3,132,317 

DURHAM,  N.  C. 

Herald  . (ml  331.313  298.382 

^un  . (el  413,629  386,555 

Herald-Sun  . (SI  87,898  84,154 


641,881  622.355  19,526  G 


Total  Daily  . , 
Total  Sunday 
Grand  Total 


8.814  L 
35.029  (i 
13,930  L 
25.434  L 


744.942 
87.898 
832,840 

EL  PASO,  TEXAS 


684,937 

84,154 

769,091 


Courier  . (m) 

Press  . (ei 

Courier-Press  . (S) 

Press  . (S) 


32.763  L 
12.346  G 
20,417  L 


63,534  G 
53,417  G 
133,427  G 
12.5.14  G 
11,442  G 
12,131  G 


26.215  G 
.39,364  L 
13,149  L 


Times  . 

. . .  (  ml 

396,947 

Herald 

Post  . 

. . , .  (e> 

443.829 

Times  , 

...(SI 

148.753 

Total 

Daily  . . . . 

840.776 

Tot.aI 

Sundav  . , 

148,753 

Grand 

1  Total  ... 

989.529 

378,923 

472,055 

139,224 


850,978 

139,224 

990,202 


EVANSVILLE,  IND. 


511,861 

731,939 

242,119 


521,234 

732,368 

149,344 

122,241 


9,373  L 
429  L 
92,775  G 


Total  Daily  .  1,243,800  1,253,602 

Total  Sunday  .  242,119  271,585 

Grand  Total  .  1,485,919  1,525,187 

FALL  RIVER,  MASS. 

Herald-News  . (e)  458,363  408.979 

FLINT,  MICH. 

Journal  . (e)  895,896  838,227 


9,802  L 
29,466  L 
39,268  L 


49,384  G 
57,669  G 


Journal  . (S) 


250,378  G 
36,107  C, 
286,485  G 


Journal  Gazette  ....  (ml 

News  Sentinel  . (e) 

Jonrn.al  Gazette  . (S) 


173,671 

160,423 

13,248  G 

1,069,569 

998,650 

70,917 G 

fAYNE,  IND. 

343.257 

.151,468 

8.211  L 

906,837 

903,210 

3,627  G 

196,834 

195,489 

1,345  G 

Total  Sundav 


Star-Telegram  . (m) 

.Star-Telegram  . (e) 

Press  . (e) 

Star-Telegram  . (S) 


1,250,094 

1,254,678 

4,584  L 

196.834 

195.489 

1,345 G 

1,446,928 

1,450,167 

3,239  L 

DRTH,  TEXAS 

275,212 

272.211 

3,001  G 

669,802 

605,962 

63,840  G 

453,474 

390,226 

63,248  G 

193,580 

192,350 

1,230 G 

Total  Daily  .  1,398,488  1,268,399 

Total  Sunday  .  193,580  192,350 

Grand  Total  .  1,592.068  1,460,749 

FREEPORT-HEMPSTEAD,  N.  Y. 

Review  &  Star  . (e)  434,910  364,091 


130,089  G 
1,230  G 
131,319G 


70,819  G 


Bei 

Bee 


FRESNO.  CALIF. 

...(e)  537.858  468.904 
.  ..(S)  108,297  100,650 


68,954  G 
7,647  G 


Grand  Total 


646,155  569,554  76,601  G 


GLENS  FALLS.  N.  Y. 

Post-.Star  . (m)  384,584  399,651  15,067  L 

Post-Star  (m)  sold  in  combination  with  Times  (e).  Linage 
of  Post-Star  (m)  only  is  shown. 


GREENSBORO.  N.  C. 


News  . 
Record 
News  . . 

. (e) 

. (S) 

342,142 

318,438 

148,444 

340,579 

300,118 

174,514 

1,563  G 
18,320  G 
26,070  L 

Total 

Total 

(irand 

Daily  . 
Sunday- 
Total 

660,580 

148.444 

809,024 

640,697 

174,514 

815,211 

19,883  G 
26,070  L 
6,187  L 

HARRISBURG.  PA. 

P.itriot  . (m)  585,377  512,452  72.925  G 

Telegraph  . (e)  487,829  506,777  18,948  L 


Grand  Total  .  1,073,206  1,019,229  53,977  G 

The  News  (e)  carries  the  same  amount  of  advertising  as 
the  Patriot  (m). 


HARTFORD.  CONN. 


Courant  . 

346,013 

335,734 

10.279  G 

Times  . 

. (e) 

1,135,344 

1,019,306 

116.038  G 

Courant  . 

. (S) 

270,081 

256,423 

13,658  G 

Total  Daily  . 

1,481,357 

1,355,040 

126.317  G 

Total  Sunday 

270,081 

256.423 

13,658  G 

Grand  Total 

HOUSTON.  TEXAS 

139,975  G 

Chronicle  . 

. (e) 

958.598 

838,230 

120,368  G 

Post  . 

530,514 

426.297 

104,217  G 

Press  . 

. (e) 

503,081 

483.858 

19,223  G 

Chronicle  . 

. (S). 

257,330 

250.287 

7,043  G 

"Post . 

. (S) 

252,395 

252,378 

17  G 

Total  Daily  . 

1,992,193 

1,748,385 

243.808  G 

Tot.-il  Sundav 

509,725 

502,665 

7,060  G 

Grand  Total 

.  2,501,918 

HUNTINGTON.  W. 

2,251.050 

VA. 

250,868  G 

Advertiser  . . . . 

. (e) 

464,126 

433,343 

30,783 C 

Herald  Di>patch  ....(ml 
Herald  Advertiser. ...  (S) 


439,394 

145,619 


408,420 

141,003 


4,616  G 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


903,520  841,763 

145,619  141,003 

...  1,049,139  982,766 

INDIANAPOLIS,  IND. 

News  . (e)  902,520  910,567 

Star  . (m)  657,450  640,090 

Times  . (e)  701,524  521,536 

'Star  . (S)  345,283  345,099 


61.757 C 
4,6l6  G 
66,373  G 


Total  Daily  . . 
Total  Suntlay 
Grand  Total 


32,931  G 
27,047  G 
3,744  G 


...  2,261,495  2,072,193 
345.283  345,099 

. . .  2,606,777  2,417,292 

JACKSONVILLE,  FLA. 

Times-Union  . (m)  632,498  648,419 

Journal  . (e)  569,908  542,225 

Times  Union  . (S)  233,990  225,020 


8,047  L 
17,360  G 
179.988  G 
184  G 


189,301  G 
184  G 
189,485  G 


15.921  L 
27.683  G 
8.970  G 


60.005  G 
3,744  G 
63,749  G 


Total  Daily  .  1,202,406  1,190,644 

Total  Sundav  .  233,990  225,020 

Grand  Total’ .  1,436,396  1,415,664 


11,762  G 
8.970  G 
20,732  G 


18,024  G 
28,226  L 
9,529  G 


JAMESTOWN.  N.  Y. 

Journal  . (e)  325,813  339,221 

Post  . (m)  335,304  352,102 


Grand  Total 


10,202  L 
9,529  G 
673  L 


Journal 
'Star  . . . 
Times  . 
Journal 
Star  .  • 


Total 

Total 

(irand 


J.iiiriial 

News-Sr 

l.,urnal 

\’f»s-St 


13,408  L 
16,798  L 


_  661,117  691,323  30,206  L 

JOHNSTOWN.  PA. 

Tribune  . (e)  684,010  639,954  44,056  G 

Tribune  (e)  sold  in  combination  with  Democrat  (m). 


Total 

Total 

Gran<i 


Kxainiii 

Daily  N 

Times 

Herald 

N’rws  . 

•F..xaini 

Times 


Total 

Total 

Gran 


fouritr 

Times 

t'ouriei 


Total 

Tota 

Gran 


Union 
Unir 
age  of 


r  umnn 
Press-! 
vComn 


Tota 

Tota 

Grai 


HeraU 

News 

Heralc 

News 


Toti 

Tot 

Gra 


Stntii 

Journ 

Post 

'Sent 

fjoiir 


Tot 

Tot 

Gr: 


Jpurr 

Tribt 

Star 


tfril 


Star 
Gaze 
U  1 
U  1 
Her., 
La  I 


Star 


Bar 

Ten 

••T 


Lee 

Ne 

Su 

Cal 

Let 
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March  Linage  In  Leading  Cities 


KANSAS  CITY.  MO. 


Jitiimal  . 

. (el 

1939 

368,289 

1938  i 
271,466 

Gain  or  Loss 
96,823  G 

. (el 

778..301 

775.158 

3,143  O 

695,551 

714,956 

19,405  L 

. (SI 

64,424 

95,764 

31,340  I, 

Star  . . 

. (S) 

411,553 

379,899 

31,654  O 

Total  Daily  . . 

1,842,141 

1,761,580 

80.561  O 

Total  Sunday 

475,977 

475,663 

314  O 

Ciraml  Total 

2,318.118 

2.237,243 

80,875  0 

KNOXVILLE.  TENN. 

. (ml  512.584  464..161 

48.223  G 

\>wsSuntitK'l  . 

. (el 

5.34,718 

505.016 

29.702  C. 

. (S) 

135,187 

129,553 

5.634  G 

News-Sentinel  . 

. (S) 

171,476 

167,118 

-f.358  G 

Total  Daily  . 

1,047,.302 

969.377 

77.925  O 

Total  Sunday 

306,663 

296.671 

9,992  G 

Gratid  Total 

1,353,965 

1,266.048 

87,917  G 

Kxaiiiincr  .... 

LOS  ANGELES,  CALIF. 

. (ml  704,407  675.157 

29,250  0 

Daily  News  . . . . 

. (ml 

425.733 

397,520 

28,213  G 

Times  . 

1,059,669 

974,359 

85,310  G 

Herald  Express 

. (el 

850,421 

808.086 

42,335  G 

. 

. (el 

419.640 

359,228 

60,412  0 

•F.xainiucr  .... 

. (SI 

428.753 

377.302 

51,451  O 

Times  . 

. (S) 

422.417 

400,806 

21,611  G 

Total  Daily  . 

3,459,870 

3,214.350 

245.520  C. 

Total  Sundav 

851.170 

778,108 

73.062  C. 

Grand  Tot.nl 

4,311,040 

3,992,458 

318,582  G 

ruuritr-Joiirnal 

LOUISVILLE,  KY. 

. (ml  873.055  786.955 

86.100  0 

Time*  . 

. (el 

878,816 

803,115 

75,701  O 

Courier-Journal 

. (S) 

351»635 

331,995 

19,640  0 

Total  Daily  .  1.751.871  1.590.070  161,801  H 

Total  .'5und.av  .  .151.635  331.995  19.640  Cl 

I'.rand  Total  .  2.103,506  1,922,065  181,441  O 

MANCHESTER.  N.  H. 

Union  Leader  . (e)  480,350  545,543  65,193  1. 

Union  (m)  and  Le.iilcr  (el  sold  in  combination  only.  Lin¬ 
age  of  Union  (m)  only  is  shown. 

MEMPHIS.  TENN. 

rommercial  .Xiipeal  ..(in)  755,069  668.697  86.372  G 

Press-.Scimitar  . (el  511,627  451,075  60.552  0 

■•Coramercial  .\ppeal  (S)  338,121  319,110  19,011  0 

Total  Daily  .  1,266,696  1,119,772  146,924  0 

Total  Snnd.av  .  338,121  319,110  19,011  0 

Grand  Total  .  1,604.817  1,438,882  165,935  G 

MIAMI,  FLA. 

Herald  . (m)  1,057,135  1,036.316  2(1.819  0 

News  . (e)  804.192  781.375  22.817  0 

Hfald  . (S)  324.854  343.151  18.297  1. 

Nt'vs  . (S)  186,175  197,058  10,883  L 

Total  Daily  .  1,861.327  1,817,691  43,636  0 

Toul  Sunday  .  511,029  540,209  29,180  L 

Grand  Total  .  2,372,356  2,357,900  14,456  0 

MILWAUKEE,  WIS. 

Jtntinel  . (ml  447,506  432.930  14,576  0 

i'lurnal  . (e»  1,263.341  979.706  283,635  0 

Post  . («)  200.903  151,467  49,436  0 

Sentinel  . (S)  194,742  210.968  16.226  L 

journal  . (S)  433,985  405,155  28,830  0 

Total  Daily  .  1,911.750  1,564,103  347,647  0 

ToUl  Sunday  .  628,727..  616,123  12,604  0 

Grand  Total  .  2.540,477  2,180,226  360.251  O 

MINNEAPOLIS,  MINN. 

L™™*'  . 681.431  739.471  58,040  L 

"‘■winf  . (d)  587,525  602.285  14.760  1. 

S'"  . (e)  594,731  431,155  163,576  0 

Journal  . (SI  163.990  186.105  22,115  1. 

'Tribune  . (S)  318.904  322,528  3,624  L 

Total  Daily  .  1.863.687  1,772.911  90.776  0 

lotal  Sunday  .  482,894  508,633  25,739  1. 

'■rand  Total  .  2,346,581  2,281,544  65,037  0 

MODESTO,  CALIF. 

. (e)  370,967  334,369  36,598  0 

MONTREAL,  CANADA 

^•ar  . (e)  1.184.487  1,197,406  12,919  1. 

^arMte  . (ml  440.282  463.471  23,189  L 

U  Pre>se . (e)  1.020.672  1,006.645  14,027  0 

if  V.'ric  . (el  127,474  121,863  5,611  0 

i’'™'*  . . (el  228,318  183.825  44.493  0 

Pa'ric . (S)  91.185  77,731  13.4.54  0 

Total  Daily  .  3,001,233  2.973.210  28.023  0 

total  Sundtiy  .  91.185  77,731  13,454  0 

Grand  Total  .  3,092.418  3,050,941  41.477  0 

MUNCIE,  IND. 

c,'5”  . (el  456.117  411.252  44.865  0 

ci"  . (ml  450.262  404,903  45,359  0 

"  . 97,206  91,806  5.400  0 

Total  Daily  .  906.379  816.155  90.224  0 

total  Sund.iy  .  97,206  91.806  5.400  0 

wand  Total  .  1,003,585  907,961  95,624  0 

NASHVILLE.  TENN. 

. (e)  547,343  480,090  67,253  0 

tennessean  . (ml  482,099  432,524  49,575  0 

lennessean  . (S)  231,901  229,944  1,957  0 

Tnlt!  1,029.442  912.614  116.828  0 

,  Sunday  .  231.901  229.944  1,957  0 

wand  Total  .  1,261,343  1,142.558  118,785  0 

NEWARK.  N.  J. 

. 250,520  235,692  14.828  0 

’SurF,;t' . 1,356,796  1,338,022  18,774  0 

Call  529,233  523.844  5.389  0 

LedaeV . 217.216  209.931  7.285  0 

. (S)  104,859  103.932  927  0 

Total  Daily  .  r— 

Total  Sundav  _ 

Grand  Total' .  ' 


NEW  HAVEN,  CONN. 


1939  1938  OainorLoss 

Toiirn.al  Courier  . (ml  268.906  273.502  4.596  1. 

l(e«rister  . (el  706,124  680,712  25.412  0 

Register  . (SI  148,170  149,527  1.357  L 

Total  D.aily  .  975.030  954.214  20,816  0 

Total  Sunday  .  14S,170  149.527  1.3.S7  L 

(^ram!  Total  .  1.123,200  1.103.741  19,459  G 

NEW  ORLEANS.  LA. 

Times-Picayune  . (ml  959.2.34  892.488  66.746  0 

Tribune  . (ml  242.504  261.343  18.839  1, 

Item  . (el  653.066  614.117  38.949  1. 

States  . (e)  503,752  523,768  20,016  L 

Times-Picayune  & 

States  . (SI  331.576  360.859  29.283  1. 

Iltem-Tribiine  . (S)  229.482  271.631  42.149  1. 

Tot.i1  D.ailv  .  2.358.556  2.291.716  66.840  0 

Total  Sunday  .  561.058  632.490  71.432  1, 

Or.and  Tot-al' .  2,919,614  2.924.206  4,592  1, 

NEW  YORK,  N.  Y. 

Times  . (ml  962.209  944.489  17.720  0 

Herald  Tribune  . (ml  708.531  689.948  1.S.583  O 

News  . (ml  1,242.703  1,118.065  124.638  0 

Mirror  . (ml  348.513  325.598  22.915  0 

Tournal-American  ...(el  709,933  680.668  29.265  0 

'Sun  . (el  1,021.648  1.063,897  42,249  1, 

World-Telegram  . (el  1.015,617  925,183  90.434  0 

Post  . (el  520.732  626.090  105.358  1. 

"Journal-.American  ...(SI  314.878  300.552  14.326  0 

Times  . (SI  873,261  732.387  140.874  (i 

Mirror  . (SI  154.028  146.895  7.133  0 

News  . (SI  505,106  493.042  12,064  0 

tHerald  Tribune  _ (SI  536.837  548.297  11,460  L 

ToLal  Daily  .  6.529.886  6.373.938  155.948  0 

Tot.nl  .Sunday  .  2.384.110  2.221,173  162,937  0 

Orand  Total' .  8.913.996  8.595,111  318.885  0 

BROOKLYN.  N.  Y. 

K.igle  . (el  657,757  776.610  118.853  1. 

Kagle  . (SI  135,049  159.575  24.526  1, 

Orand  Tot.nl  .  792..806  936.185  143.379  1, 

NIAGARA  FALLS,  N.  Y. 

Oa/ettc  . (e)  636.586  608.49.5  28.091  0 

OAKLAND,  CALIF. 

Post -Enquirer  . (el  425.093  443.911  18.818  1, 

Tribune  . (el  811.654  727.772  83.882  0 

Tribune  . (S)  164.177  152.916  11,261  0 

Total  Daily  .  1.236.747  1.171.683  65.064  0 

Total  Sunday  .  164.177  152.916  11.261  0 

Orand  Tot.nl  .  1,400.924  1.324.599  76.325  C. 

OKLAHOMA  CITY,  OKLA. 

Oklahoman  . (ml  453.212  414.269  .38.943  0 

Times  . (el  601,608  577.714  23,894  0 

Oklahoma  News  . (el  .  329.956  . 

Oklahoman  . (SI  217,172  227.562  10,390  L 

Oklahoma  News  . (SI  .  154,958  . 

Total  Daily  .  1.054.820  1.321.939  267.119  T. 

Total  Sunday  .  217.172  .382.520  165. . 348  T, 

Orand  Total  .  1,271,992  1.704,459  432,467  1, 

OMAHA,  NEB. 

World-Herald  . (el  703.411  715.554  12,143  1. 

tWorld-Herald  . (S)  218.936  243,439  24,503  1. 

Orand  Total  _ 922.347  958.993  36,646  L 

World-Her.nld  sold  in  morning-evening  combination.  I. inage 
of  one  edition  shown. 

PEORIA,  ILL. 

Iourn.nl-Transcript  (dl  714.885  618.486  96.399  0 

Star  . (el  667.276  660.589  6.687  O 

iourn.nl-Transcript  ...(SI  168.350  148.307  20,043  0 

St.nr  . (S)  143,976  122,469  21,507  0 

Tol.nl  Daily  .  1.382.161  1.279.075  103.086  0 

ToUl  Sunday  .  312.326  270.776  41,550  0 

Grand  Total  .  1,694,487  1,549,851  144.6.36  0 

PHILADELPHIA,  PA. 

F.vening  nulletin  (el  1.073.648  939,803  133,845  0 

Inquirer  . (ml  706.633  668,089  38.544  0 

News  . (el  242.110  333,789  91.679  1, 

Evening  Public  Ledger  (el  1.021.305  959.955  61.350  0 

Record  . (ml  468.285  523.911  55.626  1. 

Inquirer  . (SI  522.01,3  508.196  1.3,817  0 

tRecord  . (S)  276,891  294,983  18,092  1, 

Total  Daily  .  3,511,981  3,425,547  86,434  0 

Total  Sunday  .  798.904  803.179  4.275  L 

Grand  Total  .  4,310,885  4,228,726  82,159  0 

PHOENIX,  ARIZ. 

Republic  . (ml  427.125  437.89.3  10.768  1, 

Oazette  . (el  545.195  5.36,085  9,110  0 

Republic  . (S)  144,224  147.351  3.127  1, 


PROVIDENCE,  R.  I. 


1939  1938  OainorLoss 

llulletin  . (el  1.256.808  1.124,08.3  132.725  0 

lournal  . (m)  354,032  341.969  12,063  0 

'Tribune  . (el  .  119,464  119,464  1, 

Journal  . (S)  228,435  232.734  4.299  L 

Total  Daily  .  1,610,840  1,585.516  25.324  O 

Total  Sund.ny  .  228,435  232.7.34  4,299  L 

Orand  Total  .  1.839,275  1,818,250  21,025  0 

Tribune  discontinued  April  30,  1938. 

READING.  PA. 

E.ngle  . (el  705.819  676.808  29.011  0 

Times  . (ml  585.111  571,191  13.920  0 

Eagle  . (S)  35,442  35,234  208  0 

Total  Daily  .  1,290,930  1,247,999  42,931  O 

Total  Sundav  .  35,442  35.234  208  O 

Grand  Total' .  1,. 326,372  1,283,233  43,139  0 

RICHMOND,  VA. 

News  Leader  . (el  1,046.134  991,241  54.893  0 

Times  Dispatch '  . (ml  569.290  578,385  9.095  L 

Tiines-Dispatch  . (.S)  237.157  236.461  696  0 

Total  Daily  .  1.615.424  1,569.625  45,798  0 

Total  Sundav  .  2.37.157  236,461  696  G 

Grand  Tot. n!' .  1,852.581  1.806.087  46.494  0 

ROANOKE.  VA. 

Times  . (ml  257,393  224.105  33,288  0 

World  News  . (c)  504.313  4,3.3.073  71,240  C. 

Times  . (S)  174.643  158,612  16.031  0 

Total  Daily  .  761.706  657.178  104.528  0 

Total  Sundav  .  174.64.3  158,612  16.031  O 

Grand  Total' .  936.349  815.790  120,559  0 

ROCHESTER.  N.  Y. 

Times-L'nion  . (e)  943.449  883.8.34  59,615  0 

Democrat  &  Chronicle  (ml  730,255  746,608  16,353  I. 

Evening  News  . (el  117.528  117.528  0 

Democrat  &  Chronicle  (S)  319.885  262,034  57,851  O 

Tot.nl  Daily  .  1.791.232  1,6.30.442  160.790  0 

Total  Sundav  .  319.885  262.034  57,851  O 

Grand  Total' .  2.111,117  1,892,476  218,641  0 

News  new  paper  .\ug.  1,  1938. 

ROCKFORD,  ILL. 

Register-Republic  ....(el  568.586  559,158  9.428  0 

.Star  . (ml  443.119  437.697  5,422  0 

Star  . (S)  118.393  182,848  64,455  L 

Tol.nl  Daily  .  1.011.705  996.855  14,850  0 

Total  Sundav  .  118.39,3  182,848  64,455  L 

Orand  Total' .  1,130,098  1,179,703  49.605  L 

SACRAMENTO.  CALIF. 

rni.m  . (ml  274,217  268.673  5.544  G 

P.ee  . (e)  856,257  793.854  62,403  0 

Union  . (S)  111,591  107,478  4,113  0 

Total  Daily  .  1,130,474  1,062.527  67,947  O 

Tot.nl  Sundav  .  111.591  107.478  4,113  0 

Grand  Total' .  1,242,065  1,170,005  72,060  G 

ST.  LOUIS,  MO. 

Ololre-Democrat  . (ml  562.818  53.3.602  29,216  0 

Post-Dispatch  . (el  959.022  883,041  75,981  0 

Star-Times  . (e)  651.307  671.681  20.374  L 

tOlobe-Democrat  _ (SI  275.780  332,036  56,256  1. 

Post-Dispatch  . (S)  394,334  370,628  23,706  0 

Total  Daily  .  2.173,147  2.088,324  84.823  0 

Total  Sunday  .  670.114  702.664  32,550  L 

Orand  Total  .  2.843.261  2.790,988  52,273  G 

ST.  PAUL,  MINN. 

Pioneer  Press . (ml  656,289  644,691  11,598  0 

Dispatch  . (el  824,624  668,907  155,717  0 

News  . (e)  .  530.959  . 

Pioneer  Press  . (S)  181,253  195,364  14,111  L 

Total  Daily  .  1,480,913  1,844,557  363,644  L 

Total  Sund.ny  .  181,253  195.364  14,111  L 

Orand  Total  .  1,662,166  2,039,921  377,755  L 

SAN  ANTONIO,  TEXAS 

Light  . (el  534,955  557,996  23,041  1. 

Express  . (ml  357.791  316,356  41.435  0 

News  . (el  703.086  631.138  71,948  0 

‘Light  . (SI  253,403  290,669  37.266  1, 

Express  . (S)  244,693  207,374  37,319  0 

Total  Daily  .  1,595,832  1,505,490  90,342  0 

Total  Sunday  .  498,096  498.043  53  G 

Grand  Total' .  2.093,928  2,003,533  90,395  O 

SAN  DIEGO,  CALIF. 

Union  . (ml  458.852  416.293  42,559  0 

Sun  . (el  480,312  418,190  62,122  0 

Tribune  . (el  714.519  661.156  53,363  0 

Union  . (SI  205,184  206.890  1.7061. 

Sun  . (S)  67,360  68,059  6991. 

Total  Daily  .  1.653.683  1,495,639  158.044  0 

Total  Sunday  .  272.544  274.949  2,405  I. 

Grand  Total  .  1,926,227  1.770,588  155,639  0 


SAN  FRANCISCO.  CALIF. 


Total  Daily  .  972.320  973,978  1.658  1, 

Total  Sund.ny  .  144.224  147.351  3.127  1, 

Gr.nnd  Total  .  1,116,544  1.121,.329  4,785  1. 

PITTSBURGH.  PA. 

Sun-Telegraph  . (e)  788.396  800.145  11.749  L 

Post  Gazette  . (m)  561,788  558,353  3.435  0 

Press  . (el  1.197.235  1.157.640  39.595  0 

•Sun-Telegraph  . (S)  312.595  282,950  29.645  0 

tPress  . (S)  403,138  410,418  7,280  1. 

Total  Daily  .  2,547,419^,516,138  31,2^0 

Total  Sund.ny  .  715.733  693,368  22.365  0 

Or.niul  Tot.nl  .  3,263,152  3,209,506  53,646  0 

PORTLAND.  ORE. 

Oregonian  . (ml  473.863  443.304  30,559  0 

Journal  . (e)  782,341  792,017  9,676  L 

News-Telegram  . (el  358,316  303,877  54,439  0 

“Oregonian  . (SI  309.333  226,627  82,706  0 

tjournal  . (S)  151,419  155,153  3,734  L 


1.614,520  1.539.198  75.322  0 

460.752  381.780  78.972  C. 

2.075,272  1,920,978  154,294  0 


Chronicle  . 

495.649 

472,563 

23,086  0 

Examiner  . 

728.658 

617.813 

110,845  O 

Call-Bulletin  ... 

. (el 

618.073 

535,731 

82.342  (i 

New:%  . 

. (el 

635.461 

741.359 

105.898  L 

Chronicle  . 

. (S) 

190.612 

204.344 

13.732  L 

•Examiner  .... 

. (S) 

402,308 

335,307 

67,001  O 

Total  Daily  . 

2,477,841 

2,367.466 

110.375  O 

Total  Sunday 

592.920 

539.651 

53.269  O 

Grand  Total 

3.070,761 

2,907,117 

163,644  O 

SCHENECTADY,  N 

1.  Y. 

Gazette  . 

. (ml 

680,795 

690,747 

9.952  1. 

I’nion  Star  .  . . . 

- - (e) 

576,959 

641,295 

64,336  L 

Grand  Total 

1,257,754 

1,332,042 

74,288  L 

SCRANTON,  PA. 

Tribune  . 

610,258 

455,968 

154,290  C. 

Times  . 

. (e) 

898,627 

793,949 

104,678  O 

Scrantonian  . . . 

. (S) 

185,033 

193,959 

8,926  L 

1 


2,136.549  2,097.558 
322.075  313,863 

2.458,624  2,411,421 


38,991  r. 
8,212  0 
47,203  G 


Total  Daily  . 
Total  Sunday 
firand  Total 


Total  Daily  . 
Total  Sunday 
Or.uid  Total 


1,508,885  1,249.917  258.968  0 

185.033  193.959  8.926  1, 

1,693,918  1,443,876  250,042  0 
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March  Linage  In  Leading  Cities 


SEATTLE.  WASH. 


INist  lntdligt  ncer  ....  (m) 

Star  . (e) 

Times  . (e) 

*Post-IntelliRencer  ...(S) 
Times  . (S) 


1938  Gain  or  l.oss 
412,628  16.344  G 

265.096  67,313  G 

774,397  62.197  G 

216,411  57.111  G 

219,414  2,262  G 


TORONTO.  ONT..  CANADA 


Globe  &  Mail . (m) 

Telegram  . (e) 

Star  . (e) 

Star  . (w) 


1,029,198  1,027,398 
1,188,012  1,275,185 


1938  Gain  or  Loss 
521,813  79.781  G 

027,398  1,800  G 

,275,185  87,173  L 

84,402  5,758  L 


Total  Daily  .  1,597,975  1,452,121  145,854  G 

Total  Sunday  .  495,198  435,825  59,373  G 

Gnatul  Total  .  2,093,173  1,887,946  205,227  G 

SIOUX  CITY,  IOWA 

Journal  . (d)  374,604  3.58,003  16,601  0 

Tribune  . (e)  321,489  341,943  20,454  L 

Journal  . (S)  76,460  84,199  7,739  L 


Gr.md  Total  .  2,897,448  2,908,798  11,350  L 

TRENTON,  N.  J. 


Times  . (e) 

Timcs..\dvertiser  , . , .  (.S) 


605,244  153,739  G 
69,856  3,604  G 


Total  Daily  . 
Total  Sunday 
Grand  Total 


News-Times  . (e) 

Tribune  . (e) 

News-Times  . (SI 

Tribune  . (S) 


SOUTH  BEND,  IND. 

_ (e)  .  407,935  . 

_ (e)  712,330  578,358  133,972  0 

_ (SI  .  51,0.34  . 


Tot.al  D.ailv  .  712.330  986.293  273.963  I, 

Total  Sunday  .  97,917  126,1.36  28.219  L 

Grand  Total  .  810.247  1.112,429  302,182  L 

News-Times  discontinued  Dec.  27,  1938. 


Grand  Total  .  832.443  675,100  157,343  G 

Trenton  Eve.  Times  &  State  Gazette  sold  in  combination. 
Linage  of  one  edition  given  (Times).  Both  of  these  editions 
are  published  5  days  each  week. 

TROY.  N.  Y. 

Record  . (m)  609,085  506,149  102,936  G 

Record  (m)  sold  in  combination  with  Times  (e). 

TULSA.  OKLA. 

Tribune  . (e)  522.302  476.997  45,305  G 

World . (m)  491.629  476.804  14.825  G 

Tribune  . (S)  123,414  114,677  8,737  G 

World  . (S)  207.554  215,546  7,992  L 

Total  Daily  .  1,013,931  953,801  60,130  G 

Total  Sunday  .  330,968  330,223  745  C 

Grand  Total' .  1,344,899  1,284,024  60,875  G 

WASHINGTON.  D.  C. 


WINSTON-SALEM.  N.  C. 

1939  1938  Gain  or  Loss 

Twin  City  Sentinel ...  (e)  419,710  411,018  8,692G 

Journal . (m)  337,834  297,42  7  40,407  0 

Journal  &  Sentinel ...  (S)  128,480  134,907  6,427L 

Total  Daily  .  757,544  708,445  ^9,0990 

Total  Sunday  .  128,480  1  34,907  6,427  L 

Grand  Total  .  886,0  2  4  8  43,3  5  2  42,672  0 

WORCESTER.  MASS. 

Telegram  (m)  589.022  478,750  1 10.272  li 

Gazette  &  Post (e)  666,881  666.8810 

Post  . (e)  .  3  3  9,3  3  0  3  39,3301 

Telegram  (S)  180,374  179,287  1,0870 

Total  Daily  .  1,2  5  5,90  3  8  1  8,08  0  4  37,823  0 

Total  Sunday  .  180,374  179,287  1,0870 

Grand  Total  .  1,436,277  997,367  438,9100 

Post  discontinued  Oct.  1,  1938.  Changed  to  Gazette  &  Pos: 
on  that  day. 

YOUNGSTOWN.  OHIO 


SPOKANE.  WASH. 

Spoke.sman-Review  ...(m)  311,021  311,557 

Chronicle  . (e)  596,644  549,581 

Press  . (e)  78,948  198,959 

tSpokesman-Review  ..(S)  227,969  233,910 

Total  Daily  .  986,613  1,060,097 

Total  Sunday  .  227.969  233,910 

Grand  Total  .  1.214.582  1,294,007 

Press  discontinued  publication  March  18,  1939. 

SYRACUSE,  N.  Y. 


536  L 
47,063  G 
120.011  L 
5,941  L 


Times-Herald . (d) 

Post  . (m) 

News  . (e) 

Star  . (e) 

Times  . (e) 

*Times-lIerald  . (S) 

f.Star  . (S) 

Post  . (S) 


856.298  . 

668,933  608,122 

510.635  541.897 

1,585,142  1,488,120 

.  708.884 

289,618  331,560 

425,398  412,490 

263,583  256.150 


Journal  . 

. (e) 

895.552 

612.911 

282.641  G 

Ilerald  . 

. (e) 

756,169 

722.876 

33.293  G 

Post-Standard  . . . 

. . . .  (m) 

601.008 

563,557 

37.451  G 

•American  . 

. (S) 

160.394 

162.448 

2.054  L 

Herald  . 

....(S) 

81.853 

76,488 

5,365  G 

Post-Standard  . . . 

76,654 

74,869 

1,785  G 

Total  Daily  . . , 

2,252.729 

1,899.344 

353,385  G 

Total  Sunday  . 

318,901 

313.805 

5.096  G 

Grand  Total  . . 

2,571,630 

2.213,149 

358,481  G 

TACOMA.  WASH. 

News-Tribune  . . 

. (e) 

500.504 

463,645 

36.859  G 

Times  . 

. (Y) 

386.416 

387,679 

1.263  L 

News-Tribune  . . . 

. (S) 

141,166 

142.704 

1,538  L 

Total  Uailv  . . 

886,920 

851.324 

35.596  G 

Total  Sunday  , 

141,166 

142,704 

1,538  L 

Grand  Total  . , 

1,028,086 

994.028 

34.058  G 

TOLEDO.  OHIO 

Times  . 

....  (m) 

134.692 

122.638 

12,054  G 

Blade  . 

. (e) 

956,998 

797.324 

159,674  G 

. (e) 

336,489 

Times  . 

. (S) 

262,942 

243,552 

19,390  G 

Total  Daily  , . 

1,091,690 

1,256.451 

164,761  L 

Total  Sunday 

262,942 

243.552 

19,390  G 

Grand  Total  . 

1,354,632 

1,500,003 

145,371  L 

Total  Daily  .  3,621,008  3.347,023  273.985  G 

Total  Sunday  .  978.599  1,000.200  21,601  L 

Grand  Total  .  4.599,607  4,347,223  252.384  G 

As  the  majority  of  the  Morning  Herald  linage,  470,632 
lines  of  d.aily  advertising  in  March,  1938.  ran  in  combination 
with  the  Times,  th.at  linage  is  not  inclm’ed  in  the  city  total. 
Times-Herald  first  publication  Feb.  1,  1939. 


Vindicator  &  Telegram 

(e) 

828,639 

757,215 

\  indicator  &  Telegram 

(S) 

187,011 

309,753 

Grand  Total  . 

1,015,650 

1,066,968 

Figures  Supplied  by  Publishers 

BRONX 

(NEW  YORK 

CITY) 

Home  News . 

.(e) 

249,019 

260,853 

Home  News . 

(S) 

78,708 

90,878 

Grand  Total  . 

327,727 

351,731 

KANSAS 

CITY,  KAN. 

Kansan  . 

.  (e) 

244,671 

253.113 

Kansan  . 

•  CS) 

91,651 

98.700 

Grand  Total  . 

336,322 

351,813 

NEW 

BEDFORD.  MASS. 

Standard-Times  . 

.(e) 

416,416 

417,074 

Mercury  . 

(m) 

390,852 

401,646 

Standard-Times . 

.(S) 

43,288 

44,492 

Total  Daily  . 

807.268 

818.720 

Total  Sunday  . . . . 

43.288 

44.492 

Grand  Total  . 

850,556 

863,212 

WESTCHESTER  COUNTY  (N. 


Mamaroneck  Times.. 

(e) 

210,826 

207,673 

Mt.  Vernon  .\rgus... 
New  Rochelle  Standard 

(e) 

517,815 

441,151 

Star  . 

Ossining  Citizen- 

(e) 

543,832 

471,633 

Register  . 

(e) 

209.220 

198,162 

Port  Chester  Item.  . 

(e) 

348,935 

316,686 

Tarrytow'n  News  .... 
Yonkers  Herald- 

(e) 

225,129 

188,460 

Statesman  . 

(e) 

432.281 

387,835 

White  Plains  Dispatch 

(e) 

342,411 

I’eekskill  Star  . 

.(e) 

267,151 

228.959 

Grand  Total  . 

3,097.600 

2,440,559 

Y.)  GROUP 

07,673  3,153  G 


Grand  Total  .  3,097.600  2,440.559  657,041  G 

White  Plains  Dispatch  first  publication  date  March  1,  1939. 

WICHITA,  KAN. 


Beacon  . 

. (e) 

521,572 

524,170 

2.598  L 

Eagle  . 

. (m) 

321,697 

310,528 

11.169  G 

Eagle  . 

. (e) 

415.239 

421.220 

5,981  L 

Beacon  . 

. (S) 

199,513 

272,147 

72,634  L 

Eagle  . 

. fS) 

147,639 

152,733 

5,094  L 

Total  Daily  . . 
Total  Sunday 
Grand  Tot.al  . 


1.258.508  1,255.918  2.590  G 

347,152  424.880  77,728  L 

1,605,660  1,680,798  75,138  L 


MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY.  COMIC  WEEKLY  AND  "THIS 
WEEK”— MARCH,  1939 

•“AMERICAN  WEEKLY”  Linage— 57,026  lines  aid 
“COMIC  WEEKLY”  Linage — 11,396  lines  is  included  in  tbt 
Sunday  figures  of  the  following  papers:  Albany  Times  L'nioi 
.Atlanta  American,  Baltimore  .American,  Boston  Advertise: 
Chicago  Herald-Examiner,  Detroit  Times,  .Milwaukee  Sen: 
nel.  New  York  Journal  American.  Pittsburgh  Sun-Telegraph. 
San  .Antonio  Light,  Syracuse  American,  Washington  Time- 
Ilerald. 

•“A.MERICAN  WEEKLY”  Linage— 58.477  lines;  "COMIC 
WEEKLY”  Linage — 11.396  lines  in  the  I.os  .Angeles  Exam 
iner,  San  Francisco  Examiner  and  Seattle  Post  Intelligencer 
••“AMERICAN  WEEKLY"  Linage — 57,026  lines  in  tie 
Buffalo  Courier  Express,  Cleveland  Plain  Dealer,  Iloustw 
Post,  Minneapolis  Journal  and  Nashville  Tennessean;  58,4" 
lines  in  the  Portland  Oregonian. 

t“THIS  WEEK”  Linage  —  24,249  lines  included  in  the 
Sunday  figures  of  the  following  papers;  Atlanta  Joumai, 
Baltimore  Sun,  Birmingham  News  &  Age  Her.ald,  Boston  Her¬ 
ald,  Buffalo  Times,  Chicago  Daily  News,  Cincinnati  Enquirer, 
Cleveland  Plain  Dealer,  Dallas  News,  Detroit  News.  In¬ 
dianapolis  Star,  Memphis  Commercial  Appeal,  Milwaukee 
Journal,  Minneapolis  Tribune,  New  Orleans  Itetn  Tribune 
New  A'ork  Herald  Tribune.  Omaha  World-Herald.  Philade- 
phia  Record,  Pittsburgh  Press,  St.  Louis  Globe  Democrat 
W.ashinmon  Star;  23,220  lines  in  the  la>s  Angeles  Time: 
Portland  Journal  and  Spokane  Spokesman  Review. 


U.  of  Wisconsin 
Offers  Dailies 
Course  for  Staffs 

Spedalizeci  Service  at 
Conierences  to  Train 
Editorial.  Ad  Employes 

A  sptecialized  service  giving  addi¬ 
tional  training  for  staff  members  in 
newspaper  writing  and  in  advertising 
methods  has  been  made  available  by 
the  University  of  Wisconsin  to  state 
newspapers.  This  service,  offered  by 
the  school  of  journalism,  provides  for 
holding  newspaper  conferences,  spon¬ 
sored  by  local  newspaper  owners,  on 
phases  of  work  coming  within  the 
daily  range  of  newspaper  craftsmen. 
The  cost,  including  all  expenses,  is 
$35  per  conference. 

According  to  Prof.  Grant  M.  Hyde, 
director  of  the  school  of  journalism, 
two  tyj>es  of  local  services  are  offered: 
Conferences  on  newspapter  correspon¬ 
dence  writing,  for  rural  and  suburban 
correspondents;  conferences  on  news¬ 
paper  advertising  problems  for  adver¬ 
tising  staffs  and  advertisers. 

To  Aid  Correspondents'  Training 

Lectures  available  for  the  corre¬ 
spondence  conference  will  include 
Prof.  Hyde,  Frank  Thayer,  Robert  M. 
Neal.  Helen  Patterson  and  William  M 


Moore,  all  of  the  school  of  journalism 
staff.  Advertising  problems  will  be 
discussed  by  Robert  R.  Aumer,  Donald 
R.  Fellows,  William  A.  Sumner,  or 
Prof.  Thayer,  all  on  the  staff  at  the 
University  of  Wisconsin. 

The  purpose  of  conferences  on  writ¬ 
ing  is  to  provide  helpful  suggestions 
for  the  training  of  rural  and  suburban 
corespondents,  while  the  advertising 
conference  is  designed  to  give  special 
training  in  planning  sales  campaigns, 
preparing  copy,  improving  typogra¬ 
phy,  handling  cuts,  etc. 

Dean  F.  O.  Holt  and  Prof.  Charles 
Allen,  director  of  field  organization  of 
the  university  of  extension,  Madison, 
are  in  charge  of  the  two  services. 

DROPS  P.  M.’ EDITION 

Effective  April  5,  the  Boston  News 
Bureau,  financial  daily,  discontinued 
its  evening  edition  and  enlarged  its 
morning  edition.  At  the  same  time 
the  hourly  news  bulletin  service  to 
subscribers  was  eliminated.  The 
change  in  publication  policy  parallels 
that  of  the  Wall  Street  Joumai  and  the 
Pacific  coast  edition  of  the  Journal 
two  years  ago.  The  April  5  issue  was 
a  special  of  about  50  pages.  Herbert 
M.  Cole,  president  of  the  Boston 
News  Bureau  Inc.  since  1933,  and 
before  that  managing  editor  for  more 
than  20  years,  has  been  elected  chair¬ 
man  of  the  board.  William  C.  Cox, 
formerly  vice-president,  succeeds  Mr. 
Cole  as  president. 


NUTTER  ELECTED 

Andrews  Harmon,  editor,  Hatties¬ 
burg  (Miss.)  American,  was  elected 
chairman  of  the  Louisiana-Mississippi 
Associated  Press  Association  in  New 
Orleans,  April  10,  to  succeed  James  M. 
Thomson,  publisher.  New  Orleans 
Items-Tribune.  Mr.  Harmon,  who  was 
vice-chairman,  was  replaced  in  that 
position  by  Dolph  Frantz,  managing 
editor,  Shreveport  (La.)  Joumai. 
Charles  P.  Nutter,  chief  of  the  New 
Orleans  AP  bureau,  was  elected  per¬ 
manent  secretary. 

RADIO  COLUMNS  BACK 

The  Portland  (Ore.)  Oregonian  and 
the  Portland  Journal,  which  dropped 
their  radio  comment  columns  July  3, 
1938,  restored  the  columns  recently 
following  “an  insistent  demand  by  the 
public,”  for  more  information  than 
was  given  in  the  program  logs.  The 
Spartanburg  (S.  C.)  Herald  and  Jour¬ 
nal  recently  resumed  publication  of 
local  and  major  network  radio  pro¬ 
grams,  discontinued  eight  years  ago. 

$100,000  AD  IDEA  SUIT 

A  suit  for  $100,000  has  been  filed 
against  McCann-Erickson,  advertising 
agency,  by  Miss  Leara  Sollows  who 
claims  it  was  her  idea  that  enabled 
the  agency  to  get  the  Axton-Fisher 
Tobacco  account  for  Twenty  Grand 
cigarettes.  Trial  will  begin  soon  in 
the  U.  S.  district  court  in  New  York 
City. 


NEWS  DIGEST  CRITICIZED 

Washington,  D.  C.,  April  11— A 
daily  news  digest,  issued  by  the  Divi¬ 
sion  of  Press  Intelligence  for  the  use 
of  Federal  government  agencies,  was 
criticized  in  the  House  today  by  Rep¬ 
resentative  Robert  F.  Rich  of  Penn¬ 
sylvania,  who  charged  that  its  pri¬ 
mary  purpose  is  to  “check  the  senti¬ 
ment  of  the  press  and  the  people  and 
to  verify  the  effect  of  New  Deal 
propaganda.” 


Publisher  and 
General  Manager 

AVAILABLE 

WITHOUT 

SALARY 

Young  man  possessing  wide  technical 
experience  plus  VISION,  interested  in 
operating,  reorganizing  or  backstop¬ 
ping  the  operator  of  a  newspaper 
which  needs  assistance. 

Has  demonstrated  ability  to  solve 
Editorial,  Mechanical,  Business  ano 
Labor  problems  with  profit  on  mcdluin 
and  Metropolitan  Papers. 

World  Travelled.  Employed  at  present. 
Newspaper  and  Banking  References. 

COMPENSATION— “Cut”  in  accom¬ 
plishments  ONLY. 

In  New  York  during  ANPA  Conven¬ 
tion.  Write  or  wire  for  appointment. 

Box  5791,  Editor  &  Publisher. 


APRIL 


19  3  9 


AFL  in  Drive 
Against  Guild 
Chicago  Strike 


two  weeks. 


will  run  for  one 


Editorial  base  pay  is  increased  from 
$50  to  $55  a  week,  with  the  provision 


Cows  Dance  and  Swim  SNPA  GOLP  COMMITTEE 

T  u  1  #  n  J  Th®  annual  Walter  H.  Savory 


In  Borden's  Milk  Ads 


Memorial  Golf  Tournament  of  the 


$50  to  $55  a  week,  with  the  provision  One  of  the  brighter  entertaining  Southern  Newspaper  Publishers  Asso- 
that  employes  who  were  receiviiig  lights  in  New  York’s  advertising  copy  ciation  will  be  held  June  16  in  con- 
more  than  the  $50  base  of  the  previ-  jg  the  Borden’s  Farm  Products  cam-  nection  with  the  SNPA  meeting  at  the 


ous  contract  will  receive  a  $5  raise. 
This  will  result  in  some  $57.50  and 
$60  salaries. 


no  TT  • _ _  JLnis  will  result  in  some  o. 

28  Unions  on  Hearst  Papers 
Publish  Tabloid.  Buying 

Guide  to  Combat  Propaganda  Boston  Contract  Signed 


AN  18-MONTH  contract  between  the 
Members  of  28  AFL  unions  work-  Boston  Transcript  and  the  Boston 
ing  in  the  Chicago  Hearst  new’spapei  Newspaper  Guild  was  signed  April  1 
plant  this  week  began  a  concerted  became  operative  on  April  10 


drive  to  combat  strike  efforts  of  the  ^hen  the  Federal  Court  confirmed  the  @  ^ 

local  guild  against  the  Chicago  Eve-  for  fh#>  Tran- 


local  guild  against  the  Chic^o  Ewe-  reorganization  for  the  Tran- 

ning  American  and  Chicago  Herald  &  script.  The  contract  is  not  on  par 


Examiner. 

Through 


with  others  written  in  Boston  as  it 
does  not  provide  for  the  standard 


COWS  LOVEJ^PmPL  ^ 


Labor  Herald,  by  resolutions  adopted  eight-hour  five-day  week,  nor  guar- 
by  various  AFL  union  meetings  at  entee  a  wage  scale  establishing  mini- 
which  Hearst  employes  present  their  ma,  but  it  does  provide  for  sever- 
side  of  the  dbz-nionth-old  guild  strike,  ance  pay  up  to  30  weeks.  Admitting 
and  through  issuance  of  a  “buying  that  it  was  an  unfavorable  contract, 
guide,”  containing  names  of  firms  ad-  Fred  Myers,  guild  representative, 
vertising  in  the  two  Hearst  papers,  the  stated:  “The  guild  accepted  it  as  a 
AFL  union  employes  council  is  strik-  very  bad  contract  but  preferred  to 
ing  back  at  guild  propaganda.  accept  a  contract  demanded  by  the 

Guild  Markina  Time  management  rather  than  see  the  Tran- 


ing  back  at  guild  propaganda.  accept  a  contract  demai 

Guild  Marking  Time  management  rather  than  s 

Meanwhile  guild  strikers,  restrained  script  go  out  of  business, 
by  temporary  injunction  from  picket-  « 

ing  advertisers  in  Chicago,  awaited  Pittsburgh  Contract  Renewed 


MILK  PRICES  TAKE  A  DIVE 


outcome  of  court  proceedings  grow-  THE  Pittsburgh  Sun  Telegraph  and 


featured 

advertising. 


Hotel  Chamberlain,  Old  Point  Com¬ 
fort,  Va.  Arthur  T.  Robb,  editor  of 
Editor  &  Publisher,  is  again  chairman 
of  the  tournament  committee,  other 
members  of  which  are:  Laurence  E. 
Mansfield,  International  Paper  Co,, 
Atlanta,  vice-chairman;  Major  Ray¬ 
mond  B.  Bottom,  Newport  News 
(Va.)  Press  and  Tinies-Herald;  Tenn¬ 
ant  Bryan,  Richmond  (Va.)  News- 
Leader;  K.  A.  Engel,  Little  Rock  (Ark.) 
Democrat;  and  Charles  P.  Manship, 
Baton  Rouge  (La.)  Advocate  and 
I  State-Times. 

■ 

COAST  DAILY  SOLD 

Purchase  of  the  Gilroy  (Cal.)  Eve¬ 
ning  Dispatch  and  the  Weekly  Advo¬ 
cate  by  Anderson  Browne  and  James 
W.  Marmaduke,  of  Sacramento,  Cal., 
from  Lloyd  E.  Smith  was  announced 
recently.  Arthur  W.  Stypes,  San 
Francisco  newspaper  broker,  handled 
the  transactions.  Mr.  Smith  has  an¬ 
nounced  his  withdrawal  from  the  pub¬ 
lishing  field  to  devote  more  time  to 
private  writing.  Mr.  Browne,  the  new 
publi.sher,  was  formerly  with  the 


ing  out  of  the  court’s  restraining  or-  the  Pittsburgh  Newspapier  Guild  on  paign  which  has  been  utilizing  small  Mobile  (Ala.)  Press-Register.  Mr. 


der.  The  contempt  charges,  Wal-  April  6  signed  a  one-year  contract  space  with  the  “cow  comic”  theme  for 
green’s  intervening  petition  and  the  covering  editorial  employes.  The  in-  more  than  a  year  and  a  half  now. 
guild’s  counter  complaint,  seeking  to  strument  is  virtually  the  same  as  that  Cartoons  of  cows  in  comic  poses 
enjoin  the  management,  were  post-  of  last  year,  which  expired  Dec.  12,  draw  attention  to  the  150-line  ads. 
poned  until  April  14.  The  case  has  1938,  with  certain  improvements  in  Copy  is  generally  humorous  also. 


ace  with  the  “cow  comic”  theme  for  Marmaduke,  now  general  manager  of 
ore  than  a  year  and  a  half  now.  the  publishing  company,  has  resigned 
Cartoons  of  cows  in  comic  poses  from  the  Sacramento  (Cal.)  Bee  ad- 


poned  until  April  14.  The  case  has  1938,  with  certain  improvements  in  Copy  is  generally  humorous  also, 

been  transferred  to  Superior  Judge  severance  pay  brackets  and  in  minor  These  ads  are  now  appearing  twice 

John  J.  Lupe  upon  the  guild’s  peti-  features.  a  week  in  all  metropolitan  newspapers 

tion  for  a  change  of  venue.  and  once  a  week  in  58  suburban  news- 

A  temporary  restraining  order,  en-  To  Probe  St,  Louis  Charges  papers, 
joining  the  guild  and  others  from  dy  ASmnMlvrFMT  nf  tha  ^  recent  ad  showing  a  cow  in  a 


vertising  staff. 

■ 

FORM  N.  Y.  PRESS  GROUP 

The  Overseas  Press  Club,  an  organ¬ 
ization  of  former  American  new.spaper 
correspondents,  was  instituted  formally 


joining  me  gu  la  ana  omers  rom  gY  ASSIGNMENT  of  the  National  M.ow.i.g  a  cow  ...a  '  breakfast  in  the 

picketing  Goldb^tt  department  stores  Labor  Relations  Board,  Miss  Doro-  desperately  York  Wythe 

in  Gary  and  Hammond,  Ind.,  was  had  the  caption  “Milk  Prices  Take  a  i^cw 

served  last  Saturday  on  John  Cor-  jn  investigate  charges  hv  the  <st’  E)ive,”  and  was  followed  with  the  ^ditpr,  Greenwich  (Conn.) 

bett.  National  Maritime  Union  picket  t  Newsnaner  PniM  nf  unfair  Heal  copy,  “We  don’t  know  how  long  chairman  of  the  group  de¬ 
al  Goldblatt’s  Gary  store.  the^/*^  '  m  h  n  *  they’re  going  to  stay  down.  But  while  clared  that  the  organizahon  would  not 

H®La«  ?nnfleer  th^  ":?if”!n"  c  ■  ‘hey  do,  may  we  suggest  that  you  let  «Ponsor  any  ‘.causes  but  would  be 


at  Goldblatt’s  Gary  store.  i„gs  by  the  St.  Louis  Globe-Democrat, 

,  _  ,  _  it  was  announced  this  week  in  St. 

Los  Angeles  Agreement  Louis.  Miss  de  Schweinitz  said  the 

A  MEMORANDUM  agreement  cov-  charges  include  allegations  of  in- 
ering  a  new  contract  between  the  timidation,  coercion,  discrimination 
Los  Angeles  Evening  Herald  &  Ex-  and  refusal  to  bargain  collectively, 
press  and  the  Los  Angeles  Newspaper  E.  Lansing  Ray,  president  and  pub- 


ifJi  they’re  going  to  stay  down.  But  while  clared  that  the  organization  would  not 

mgs  by  the  St.  Loins  Globe -Democrat  ,bey  do,  may  we  suggest  that  you  let  sponsor  any  ‘causes,  but  would  be 
It  was  ^nounced  ^is  week  m  St.  ^he  new  lovv  prices  of  Borden’s  Milk  concerned  mainly  with  the  social  and 
I^uis.  Miss  de  Schweinitz  said  the  Cream  help  you  set  a  better  cultural  interests  of  its  members, 

charges  include  allegations  of  in-  ^gble  ”  etc  ■ 

tiniidation,  coercion,  discriimnation  Another  ad  revealed  two  cows,  one  pNPA  HOLD  LUNCHEON 
and  refusal  to  bargain  col  ectively  ^j^b  a  flute  and  another  with  a  drum- 


press  and  the  Los  Angeles  Newspaper  E.  Lansing  Ray,  president  and  pub-  •  »  u  *  j-  u-  j  i  , 

j  A  M  n  f  11  •  11.  j  •  j  Tu  u  major  s  baton,  parading  on  hind  legs 

uuild  was  signed  April  9  following  an  Usher,  denied  the  charges  as  un-  -,1  t 

,11  _  ,  ,1.  c  j  j  11  i  i  1  ,  with  the  caption.  Cows  Love  a 

all-night  session  between  the  nego-  founded,  stating  that  the  paper  had  parajp  ” 

tiators  which  terminated  four  months  not  received  assurance  to  its  satis-  *i _  ir  _  a _ ,i,  i*.,;  x 

of  discussions.  faction  that  the  guild  represented  a  ,•  i/o  ns  Hmn  inin  Hairv  tUai  dorf-Astoria  Hotel,  at  12:15  o’clock 

Guild  representatives  a^ert  this  is  majority  of  ite  employes  in  any  appro-  supplies  ’  Borden’s  Milk  Try  to  be 

Je  first  contract  with  a  Hearst  paj^r  priate  bargaining  imit.  ^bere  just  before  milking  time.  For 

which  covere  all  de^rtments  with  the  ^  with  a  ‘Com’  Boss.  Com’  Boss,’  the 

w^ption  of  the  AFL  mechanical  de-  WINS  BOWLING  TITLE  parade  starts.  One  cow  is  the  leader. 

I  ^  Winning  52  games  out  of  66,  the  The  others  fall  into  their  regular 

ministrati  ^  business  ad-  g^wju  Wasey  &  Co.,  Inc.,  bowling  places  in  line”  and  the  copy  goes  on 

ministratlve,  circulation  distributors  ..  V  1  t  in  Hncnrihn  thn  Invn  tn 


wuii  d  imie  diiu  duomei  w.ui  d  The  Pennsylvania  Newspaper  Pub- 

majors  baton,  parading  on  hind  legs  ^ghers  Association  will  hold  its  an- 
with  the  caption.  Cows  Love  a  j^^^heon  during  Newspaper 

Para<^.  j  ,  k  j  ’*  k  Week  in  the  Le  Perroquet  Suite,  Wal- 


.suppues  xviim.  iiy  lo  oe  gteinman,  Lancaster 

there  just  before  milking  time.  For 
with  a  Com  Boss,  Com  Boss,  the 
parade  starts.  One  cow  is  the  leader. 


onel  J.  Hale 
Newspapers, 


_ ..  .  .l-r  I  -It  vvrrArrv  n  . ...  ___  _  Wlin  a  C-Om  DOSS,  C-OIIl  DOSS,  Uie 

«^ption  Of  the  AFL  mechanical  de-  WINS  BOWLING  TITLE  parade  starts.  One  cow  is  the  leader. 

SLT  advLisTn7‘°WineL  ad"  games  out  of  66,  the  The  others  fall  into  their  regular  TO  MARK  30th  YEAR 

SSSive  f™"';  «:»“>’  ‘Co,  Inc  bowling  places  in  line"  and  the  copy  goes  on  ^hc  Charles  W.  Hoyt  Company, 

•nd  building  maintenance  workers,  ‘f rJSL Inc,  New  York,  is  giving  a  stag  dm- 


nrj  ,  J-  a  ij  t  Advertlslog  Bowling  League  of  New  fed,  cleaned,  watered  regularly,  etc. 

will  °  ^  sfwkesman,  York  this  week.  'Twelve  agency  teams  “No  Moos  Is  Bad  News”  was  another 

will  mcrease  the  newspaper  s  payroll  competed.  McCann-Erickson  was  sec-  headline. 

*115,000  a  year.  In  all  470  pbs  come  with  47  wins  and  General  Out-  John  Dobson,  advertising  manager 

guild  sa'd  provisions,  the  joors  aud  Columbia  Broadcasting  of  Borden’s  Farm  Products,  said  this 

System  tied  for  third.  Individual  high  week  they  had  numerous  favorable 
Severance  Pay  Increased  game  score  went  to  J.  Lala  of  Me-  comments  from  customers  on  the 


ner  at  the  Hotel  Roosevelt,  New  York, 
April  14  for  all  present  and  former 
members  of  the  organization  to  cele- 


John  Dobson,  advertising  manager  brate  its  30th  anniversary. 


Severance  Pay  Increased  game  score  went  to  J.  Lala  of  Me-  comments  from  customers  on  the 

The  5-day  40-hour  week  is  extended  Cann-Erickson  with  269,  who  will  re-  humor  angles.  Humor  is  a  “good 

to  all  departments,  with  the  exception  ceive  the  “high  individual  score”  -stopper,”  he  said,  “and  that’s  what 

of  district  managers,  who  are  on  a  medal  from  the  American  Bowling  an  ad  tries  to  do,  stop  the  reader.” 
40-hour  6-day  week.  Maximum  sev-  Congress.  Lala  also  won  the  high  Richard  Blankwell  of  Batten,  Bar- 
erance  pay  is  increased  from  26  to  28  average  prize  of  $15  with  188.18.  High  ton,  Durstine  &  Osborn  writes  copy 

weeks,  at  two  weeks  a  year  pro-  team  score  went  to  CBS  with  997.  for  the  ads. 

gression,  and  no  restrictions  as  to  con- - - - - -  ■ - '* 

ditions  for  its  payment.  Two  weeks’  T  If  ^  | 

vacation  with  pay  and  unlimited  sick  *  /im  DCtCiC 
leave  with  pay  are  provided.  T  15  ‘ 

f’fovisions  went  into  effect  on  April  ITI  DUSllTOSS 
10  under  the  memorandum  agree-  . ,  , 

ment.  provided  the  contract  itself  is  ®  Am 

approved  by  the  guild’s  lEB  within  ma^ng  up  all  kinds  of  custom- 


The  5-day  40-hour  week  is  extended  Cann-Erickson  with  269,  who  will  re- 
to  all  departments,  with  the  exception  ceive  the  “high  individual  score” 


research  workers 

Investigators  (telephone  and  personal 
®®a}act),  research  and  survey  workers, 
aeld  work  supervisors,  etc.,  to  register 
jn  INDE3CT  for  work  In  your  own 
locality.  Write  TODATl 

INDEXT  SERVICE 

280  Madison  Avenue  New  York 


I  Am  Back 
In  Business 

After  a  year’s  illness.  Am 
making  up  all  kinds  of  custom- 
made  shirts,  also 

Carrier  Boy  Shirts 

With  the  name  of  Paper  on  back, 
or  any  other  message. 

David  Yokel 

1133  Broadway,  New  York 


Richard  Blankwell  of  Batten,  Bar¬ 
ton,  Durstine  &  Osborn  writes  copy 
for  the  ads. 

A.  T.  HENDERSON  COMPANY,  INC. 

SSI  Fifth  Avenue,  New  York 

Phone  VAnderbilt  3-1760 

TRAVEL  EXPERTS 


European  Cruises,  Tours  by  Steamer, 
Bail  and  Air — All-Expense  Independent 
Itineraries — No  Charge  for  Service 


European  Repreeentatives 
INTERNATIONAL  SERVICE — 76  me  des 
Prttts-Champs,  PARIS,  France 
NORTHERN  TRANSPORT  TRAVEL 
BUREAU — 7  Gerrard  Street,  LONDON, 
W.  I.,  England 


Associated  Newspaper 
Engineers 

509  FIFTH  AVE. 

NEW  YORK 

I’rovcn.  muilcrn  incthod- 
institutcil  in  all  (Upart- 


I’lionc  and  a  rt'])rcscma- 
t've  will  call  at  ymir  hotel. 

VAnderbilt  3-5191 
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EDITOR  &  PUBLISHER 


I  FO 


CLASSIHED 

RATES 


•SITUATIONS  WANTED" 

(Cash  with  Order) 

I  Time  —  .50  per  line 
4  Times  —  .40  per  line 

••HELP  WANTED^^ 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

•■BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .75  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  ••Business  Opportunities^^  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 

A  four  times  ■•Situations  Wanted^^  ad  car¬ 
ries  with  it  six  month^s  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Appraising 

Newspaper  and  Magazine  appraisals  madi- 
for  any  ptirpn-.v  Firld  (airvi'y.s  and  nnaly 
sps.  .\K\VSI’AI*KR  AIM'KAISAIi  COK 
I’ORATIO.V.  Tiin.  s  Ulcli;  ,  Ni  w  Aork. 


Circulation  Promotion 

Snccessful  subscription  contests  for  over 
30  years.  CHARLKS  PARTLOWE  00. 
Occidental  Building.  Indianapolis. 


Coverage 

YOUR  LOCAL  CORRK.'<l*ONOK\T ! 
Local  corre.-pondents  in  Kansjis  City  did 
a  swell  job  on  the  Pendcrgasl  indirtinent 
last  week  for  lots  of  papers.  Editors 
wanting  spot  coverage  of  any  special  item 
anywliere  any  time,  at  spare  rales,  try 
Industrial  News  Service,  loti  Market  SI  . 
•St,  Louis. 


Direct-Moil  Service 


NELCO  TYPED  LETTERS 
The  personal,  effective  means  of  selling 
more  prospects  by  mail — inexpensively, 
NEW  ERA  LETTER  COMPANY.  INC, 
47  West  Street,  New  York,  DIgby  4-9100. 


Our  Process  Letters  are  taken  for  personal 
communications.  Try  us.  Complete  mail¬ 
ing  service.  Perfect  Letter  Co..  30  E. 
21.st  St..  N.  Y.  C. 


Free  Mots  Wanted 

Wanted:  Free  mats,  all  agencies  bundling 
fashion,  movies,  features.  Central  Flo 
rida  Times;  W.  M.  Glenn,  Editor  Pub 
lisher,  Orlando,  Florida. 


Lithographed  Letterheads 

Laid  Bond  now  in  combination  runs;  lon 
-M  (ri  $1.10  M;  50  M  (n'  $1.25  M  -ask 
for  samples — NEFF  LITHOGRAPHING 
Co..  409  Pearl  St..  New  York.  BE.  3-6890 

Miscellaneous 

Low  Cost  Process  reproduces  all  sort-s  of 
illustrated  sab's  letters,  advertising  litera¬ 
ture.  promotional  material,  diagrams,  etc., 
direct  from  your  copy.  Costly  typesetting 
and  cuts  unnecessary!!  ,'iOO  copies  (8V<.x 
11")  $*J.6:i ;  add'l  ItlOs  only  ‘22r.  Any 

size  sU|iplied  Send  for  free  samples 
LAUREL  PROUE.'^S.  480  Canal  .St 
V.  Y.  (■  WAIker  .-.-(I.V36. 


New  York  News  Coverage 


For  exclusive  New  York  new.s,  features, 
interview.s.  photos;  general,  technical; 
write  Atiglojiress.  8"**  l.oriiner,  Brctoklvn, 
New  A'ork. 

Pbete-LithograpMag 

Rare  books  and  manuscripts  photostated. 
Special  equipment  for  handling:  these  po.'*- 
sensed  by  no  other  tirin  in  the  country. 
Write  us.  42ND  STKKKT  STUDIO.  130 
W.  42nd  St.,  Xi  \v  York  City. 


NEWSPAPERS  BOUGHT  AND  SOLD 

Properties  listed  below  are  offered  either  by 
the  publishers  themselves  or  by  the  more 
reliable  brokers  in  the  field. 


Newspapers  For  Sale 


California  County  seat  daily  -no  eoinpeii 
tifni:  well  isolated.  $2().0<U>  rash  re 
qiiired;  terms  on  balaiirr  drpendf'iit  on 
how  wi‘ll  you  <nia1ify.  \  NV,  Styprs. 
Mills  HIdj:..  S;in  Kranriseo. 

For  Sale- -Mid  South  Daily.  Ib»|»ulati4»n 
I’kOCK).  Prosperous  inanufarturini:  tf»\\n 
Kxeelli'iit  shape.  Only  $3.'>.t)0(t.(U».  f’mn 
plete  fletails  on  |•^•que.^t. 

.\lso.  half  interest  in  best  and  ebanest 
paying  weekly  in  the  Soiitli.  Full  si7.«‘ 
Treineiiflous  jf>b  printing  busin«*ss. 
000.00  is  all  needed. 

MI  KKAY  K.  HILL  \  ASSOriATKS 
The  SfUitITs  \e\\spjip«»r  Itroker  at  Nash 
ville.  Ti'iin. 


Newspaper  Brokers 


To  Publishers:  Our  Mr.  Albert  W .  Fell 
w’ill  be  at  Hotel  Lexinftton.  \.  Y.. 

during  A.  N.  P.  A.  conv<*ntion.  If  you 
are  interestf^d  in  an  appraisal  or  in 
buyinjr  or  sellinjr  a  newspap<*r.  or  in 
effeetin*;  a  consolidation,  write  today 
for  an  appointment.  HAUWKLL  & 
FKLL.  2026  4tli  Ave..  Hirmiiiphma. 
Alabama. 

Newspaper  owners  eonteinp!atinK  the  sab*, 
eonsolidation.  appraisal  or  ndinanein^ 
of  their  propertie.s.  are  invited  to  discuss 
the  subject  with  iis  duriiiir  the  .A.N'.F.A, 
eoiivention.  Private  appointment  may  be 
inafle  throiich  representative  in  Ast<o- 
(iallery.  K<liti>r  k  Publisher  Headfiuar- 
ters.  Wjildorf  Astoria  Hotel.  XKWS 
PAPKK  APPRAISAL  FtlRPORATION. 
L.  Parker  Likely.  Pres  .  Times  Building, 
New  York 

Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Hiehe«t  references. 
T.KN  FKIGHNKR  AGKNCY.  Nashville. 
Mich. 


Newspaper  Survey  Service 


ASStXM ATKI)  NKWSPAPKK  KNGINKKKS 
3(t9  Fifth  Ave..  New  York 

!*roveii.  modern  methods  instituted  in  all 
(lepurtments  from  National  Adverlisint: 
to  Hoin«‘  Delivery. 

Kindlv  adflress  all  e<»rresponflenee  to 
P  O.  Box  573.  Grand  ('entral  Annex. 
New  York.  N.  Y. 


Feature  Material  Wanted 

Odette  Tchernine,  journalist  and  a^t'iit. 
Salisbury  Souare  House.  Fleet  Street. 
London.  K.  C.  4,  has  ma<le  record  sales 
in  the  la<t  ten  years  in  British  territo**y 
for  leadinj;  American  .Svnd’cates.  AT 
TKNTION.  PLKASK.  SYNDK’ATKS! ! 
Wanted:  sio-ifiy  supply  Sinirlt*  .loke  Draw- 
in^rs  in  which  she  requires  first  British 
rights.  Has  established  a  regular  de 
niand  for  these.  Send  her  black  and 
white  art  proofs  only. 


HELP  WANTED 

ADVKKTISI.VC  SDLK'ITGR  WANTKO 
by  combinatitui  iiewspatter  in  Sontherti 
town  of  50.000.  Must  be  ko*mI  at  layouts 
and  eopywrif  intr  and  have  real  sales 
altility.  Write  atel  tell  all  the  fads  we 
should  know.  .Addn*ss  UNO.  rare  Box 
5730.  Kditor  Ac  Publisher. 

Aggressive  advertising  salesman  with  daily 
tt»  write  copy  and  make  layouts,  for 
projrressive  New  F.nirland  daily  in  mar¬ 
ket  of  40.000.  Give  age.  experience. 
_wijary.  Box  -5735.  Falitor  k  Ibiblisher. 

Opportunity  on  Eastern  small  city  <laily  for 
young  matt  with  display  >ah  s  experience. 
Starting  salary.  $25.  Send  ctuiiplete  pet* 
sonal  information,  pictun*.  references,  and 
proof  of  ropy.  I.iyout  and  sales  ability 
B«>x  5740.  Kditnr  k  Publisher. 

Sal<^smen  to  sell  newspai>er  features  <laily 
an<l  weekly  Held.  Full  commission  luiid 
iniiiicdiatclv  <ni  signed  coiitraets.  Write 
P.  O  Box  155.  Leonia.  N.  J. 

Seeking  a  connection?  You  can  get  a  line 
on  available  oppoi  tuniti«‘s  through  the 
elassiHed  service  of  KOITOK  A:  PCH 
LISHKK.  Consult  the  advert isenn*nt  on 
this  page  for  full  details. 

Southeastern  newspaper  desires  services  nf 
.j  competent  advertising  man  for  layout 
work  in  planning  and  layout  d$‘parttnent. 
preferably  a  soutliern  man  between  age 
of  35  and  45.  Applv  giving  full  infer 
Illation,  experience,  references.  Box  5625. 
Kditor  k  Publisher. 

WANTED 

An  Assistant  Editor — who  knows  the  terh 
niqiie  of  putting  a  magazine  to  bed  on 
time,  who  has  critical  judgment  of  style 
and  subject  matter  in  relation  to  his 
particular  readership,  who  has  ideas  that 
will  contribute  to  a  home  building,  fur¬ 
nishing  and  gardening  magazine  in  an 
interesting  and  practical  way.  Write  to 
Box  5745.  Kditor  k  Publisher. 


Situations  Wanted 

Advertising 


ADVERTISING  \  SALKS  PROMOTION 
KXKfT'TIVE: 

Do  you  iie«Ml  a  ’ ‘gootl  iiiaii  Friilay  ’  .\vail 
able  now.  a  proven  <‘ontract  getter.  For 
the  past  three  y«‘ais  advertising  and  sales 
promotion  manager  metropolitan  daily. 
Makes  promotions  vpeciHc  enough  to  sell 
by  mail.  Well-kiMiwn  to  Eastern  agen- 

I'niversity  graduate.  36.  reb^rencj-s 
from  the  tops  in  the  hiivim*s'..  Investigate 
his  profit  possibilities  to  you  at  tin* 
American  Ncwspapernuui’s  Publisher's 
Convention,  or  where'  Bo\  .5757,  Kilitor 
A-  Publisher. 

Advertising:  ”.lii  asset  any  assinnnh  iit"  Top 
salesman  managir  preiiierger  Leader, 
small,  big  prper.  Wide  knowledge  mar 
kets  visua»is.  Busy:  ready  Opportunity 
Low  pay.  results.  3'alk  Apl.  21  3P  NYC 
•  ANPA  trip)  or  other  appointment.  Box 
5744.  Kditor  k  Publisher. 

Advertising:  First,  a  good  salesman,  execu 
tivi*  caliber,  a  leader  before  consolidation: 
n-pcated  gains,  small  ami  big  paper  rc 
Sponsible  assignment.  Active  east,  know 
south,  west.  Familiar  all  classitications 
--aggressivi*.  mature  ideas  promotional 
selling,  layout.  <lata.  visuals.  References 
men  of  reputation.  Low  salary,  share  re 
suits:  sell,  assist  executive.  Confidential 
Interview  Publishers*  Convention  or 
wln‘re Box  5792.  Kditor  k  Publisher 

Advertising  man  available  14  yiuirs’  ex 
porietiee  large  and  small  city  dailies. 
12  years  eompetitive  Held  space  sales 
man.  manager,  biisiness  manager.  Promo 
tiofis  by  successful  record.  Know  prob¬ 
lems  all  departments.  Married,  34.  cm 
ployed  now  national  advertising.  Desire 
return  to  daily  H«'ld.  Box  5733,  Kditor 
k  Publisher. 


Situations  Wanted 

Advertising  (Cont’d) 

Energetic  young  man  desires  sales  position 
in  display  advertising  department  of 
live  daily.  Seven  years’  experience.  Copy 
and  layout;  can  plan  and  execute  promo¬ 
tion  campaign.  A  money  maker.  Your 
confidence  respected.  Box  5664  Editor 
&  Publisher. 


Promotion  man  —National.  Classified.  Circu 
lation.  direct  mail  campaign,  experience. 
.\rt  ability,  layout,  copywriting  experi 
ence.  24.  unpttached.  go  anywhere.  Refer 
ences.  Box  5575,  Editor  &  Publisher. 


Some  Publisher  c-an  use  me  to  good  ad 
v.-mtagi'  in  iidvi-rtisiiig  or  as  Biisinefs 
Manager.  I’ve  been  through  all  thi- 
‘  •<-li:iirs‘ '  on  new-paper.  large  and  small, 
ami  frioiTc-  costs,  how  to  iict  business. 

An  interview  will  develoj)  th(-  abovi- 
if  your  prohleiii  rails  for  a  man  still 
young  i-mingli  to  l)e  eiiergetii-  and  sea 
soiled  enough  to  be  safe.  I  may  be  th' 
one.  Box  100.  Editor  &  Publisher.  361- 
North  Mii-higiin  Avenue.  Chirago,  lllinnit 

Time  or  space  salesman — station  and  na 
tionni.  Representative  experience.  Pep 
promoter;  worker.  Missouri  graduate 
Age  27,  available  immediately.  Box  566P 
Editor  &  Publisher. 


Wanted;  An  opportunity  to  prove  sellitic 
ability  on  Southern  or  Soutliwestem 
daily  staff.  Ask  Interview;  no  obliga 
gation.  15  years  Manager-Salesman  ex 
perienee.  Available  at  once.  Uniinpeach 
able  cliaraoter  and  record.  Box  5615 
Editor  &  Publisher. 


Young  Man,  23,  over  one  year  as  classified 
manager,  daily  21.000  circulation,  excel 
lent  references,  good  reasons  for  desir 
ing  change.  Box  .5671,  Editor  &  Piiblisber. 


Editor 

pub 

pri-l 

mar 

c-Din 

Hir 
Pul) 
Ace  1 
poll 
coll 
E<li 

Alter 
ga- 
:linl 
iml 
stoi 
.\  n  e 
ove 
Kii 
wb 

.\r li 

we) 

sta 

:n: 

At  p 


Attei 

tiv 

pt- 

pn 

po 

re: 

tio 

rei 

rit 

Ec 

Cart 

<1)1 

1" 

E< 


Advertising  man,  25,  now  manager  display 
and  national.  University  graduate.  Four 
years’  experience.  Phenomenal  record. 
Box  5595,  Editor  &  Publisher. 


Situations  Wanted 

Circulation 


City 

Ki 

Ti 


Advertising  Manager,  Display  or  Classified. 
11  years  one  paper,  real  producer,  A  I 
referenees,  marrit-d.  go  anywhere.  Box 
•5749.  Editor  A  Publisher. 

Advertising  salesman,  ropy  writer,  experi 
enee  various  classifications,  highly  sue 
eessfni  rerord.  permanently  employed 
Seeks  larger  field,  expanded  opportiini 
ties.  Real  producer,  exceptional  refer 
cnees.  Box  .5714.  Editor  &  Publisher. 


Advertising  Solicitor,  26,  married.  niii<- 
yeiii-s'  .•xp<'rienci'.  Sidieitor  N.  V'.  .loiirnal : 
)idvertisiiig  manager.  Yorkville  Advanei-. 
Box  .5754.  Editor  A-  I’ublislicr. 

Assistant  Advertising  Director — Three  years 
100,000  .'southern  newspaper,  now  ready 
for  promotion.  Successful  executive,  ere 
stive  and  promotional  ability.  Box  5708. 
Editor  A-  Publisher. 

Classified  Advertising  Manager —Eighteen 
years  iii-wspa|«-r  experieiiei-.  Desires 
eloing,-.  Now  i-mi>loyed.  Out -tiinding 
ri-eorcl  for  proil ll•-illg.  Box  .5398.  Editor 
A-  I’nhiisher. 

Classified  Manager  will  make  earefiil  and 
honest  analysis  of  your  elassified  section 
to  determine  if  yonr  newsiiapi'r  is  pub¬ 
lishing  satisfactory  pi-rcentJige  of  po- 
li-iilial  in  your  city.  Slight  rale  adjust- 
mi'iit  or  expjinsion  of  one  or  two  major 
i-lassifi<')itionK  nmy  give  largi-  increase 
ill  total  elassified  revi-niie. 

Yon  may  eorri-siionil  with  iiatinnally 
known  classified  advi-rt  isiiig  manager 
wlio  ivill  respi*(-t  voiir  i  ontiili-nei-s  and 
givi-  aeeiirate.  intelligent  siigg<'Stion.s.  Am 
34  years  of  ag<'.  Have  shown  gains  for 
Me)irly  fniirleen  consecutive  y.')irs,  most 
l.v  for  seeond  and  third  lo-wspapers  in 
highly  competitive  fields. 

If  your  elassified  has  not  gaiio'd  for 
lirst  <piart<-r  of  1939  as  comiiared  with 
sami-  (lerioil  of  1938  and  1937.  it  will 
pay  you  to  investigate.  If  my  analysis 
shows  wi-aknesses  that  can  he  correeled 
liy  aggre-sivi-.  intelligeiil  sal*-s  siijiervi- 
sion,  promotion  :itid  coiistnii-tivi'  loiiltling. 
will  he  gliid  to  lake  charge  of  your 
ehissilii-il  <li-iiarlnieiit  for  a  modest  salary- 
plus  i>i-rc-ent.-ig<-  of  NET  REVENUE  IN 
UREASES. 

Ahsoliitely  no  chargi-  or  ohiigation  for 
aiialy-is.  (’an  siipplv  exe<-ptionaI  refer 
i-ne<-s  in  advaiiee.  \Vrite.  in  confiilence. 
to  * ’(’lassifi.'.l  M.-inag<*r.”  Box  .57.56.  Edi¬ 
tor  A  I’lihlislier. 

Classified  Manager — 7  years  experience.  2 
in  charge  of  phoneroom  and  promotion 
on  metropolitan  pajiers.  Business  getter, 
references  prove.  Doubled  revenue  1st 
year  in  city  of  20,000.  Available  now 
Go  anywhere.  Box  5645.  Editor  A-  Pub¬ 
lisher. 


Combinatiou  Classified  Manager  and  Display 
Solicitor.  Seven  years  ex|>erit-iice.  with’ 
fine  record  for  incrciised  linage,  desires 
position  with  future.  32.  married.  Box 
5732.  Editor  A-  Publisher. 

Display  Solicitor  —  now  employed,  wants 
erinnertioii  on  progressive  daily.  Have 

successful  6  year  record,  selling,  copy- 

writing.  layout  iirnmotion.  29  years  old. 
A  1  referenees.  Go  anywhere.  Write 

Box  .5752.  Editor  A-  Publisher. 


Circulation:  Street  Circulator,  Distritt 

Mgr..  Road  Man,  12  years  experience. 
Excellent  references,  good  record.  Afe 
28.  honest,  reliable.  Locate  anywhere 
Box  5635.  Editor  &  Publisher. 


Circulation  Manager  —  If  yonr  circulatioii 
dcpiirtincnt  has  hi  cii  a  sore  spot  wilt 
yon  or  a  constant  aniioyance.  please  tele 
advantage  of  this  opportiiiiity  to  put  ari 
end  to  your  v.orries. 

My  experience  is  both  15  years  small 
town  and  Metropolitan,  morning,  eveninc 
and  .Sunday,  and  covers  all  circiilatioi 
classifications. 

If  you  have  tried  man  after  man 
sclienic  after  scheme,  spent  money  haml 
over  fist  and  still  have  not  been  able  I" 
make  the  grade,  and  you  have  an  honest 
to  goodness,  sure  enough  dyed-in-tlie-wool 
totigh  nut  to  crack,  let  me  hear  from  you 

It  will  take  $75.00  to  move  me,  Ae< 
32.  married.  Gilt  edge  references.  Box 
578(1.  Editor  A-  I’lihlisher. 

Circulation  Manager  —  Expericnci-d  in  all 
lihasi's  of  circiilutioii.  I’refi'i-  to  work  for 
second  pajii-r  in  territory.  13  y<-ars’  cx- 
licrieiiee.  34  years  of  age.  .Specialist  io 
iloy  Promotion  anti  Hoiiii'  Di-liv<-ry  with 
enviable  recoril  for  production,  (tapabh- 
of  producing  r<-siilts  where  experienn- 
aggressivi-iiess  and  hard  work  are  rc- 
(piired.  Will  go  anywhen-.  Write  for  dc 
tails.  Box  5727.  Editor  A  I’nhiisher. 

Due  to  consolidation,  Circulation  Manager 
at  liberty.  Unlimited  experience.  Home 
Delivery,  little  merchant  plan.  Excellent 
references  from  former  publisher.  Locate 
anywhere.  Box  5584.  Editor  &  Publisher. 


If  l.ooking  Kio- 

A  JOB 


111  .-Any  of  These  Fields: 

.Advertising  .Management 

Uirciilation  Promotioti 

Editorial  I’lihlii-ily 

Uiilize  These  .Services 

1  Draft  a  four-lime  ad  setiiig  forth 
your  (|ujilifieai ions,  and  send  it  to 
IIS  with  payment,  ((’omit  five  words 
to  line:  40c  i>er  line  per  issue).  For 
a  month  your  message  will  reach 
prnspei-tive  em|>loyers.  Many  have 
iieen  plai-ed  direetl.v  in  this  niaiine'' 

2  Fill  mil  eompletely  (including 
l>hoto)  the  Personnel  appli'-ation 
that  will  he  sent  yon  upon  receipt 
of  ad.  This  a|>plication  xvill  be  kept 
ill  one  files  for  six  months.  It  will 
make  yonr  record  available  to  the 
pnidisliers  and  exeentives  calling 
iilioii  Us  constantly  for  employees. 

3.  Belter  act  noxv  to  catch  onr  dead 
line  of  next  Thursday. 

PERSONNEL  SERVICE 
Editor  A"  Publisher 

1700  Times  Bldg  .  Times  Sq..  N.  Y.  C 
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Situationi  Wanted  Situations  Wanted 

Editorial  Editorial  (Cont’d) 


Ability  has  no  substitute. 

Editor,  rMi  utivi'  c.ilibir,  now  cdilint;  cl.iily 
iiiiblieol  ion.  seeks  i  lnince  to  sin.ill  city 
prefeiMt'ly  south  or  sioitliwest.  Vouni:. 
marrieil :  rhihlren.  t hoi'out.'hly  ileiieinhihle, 
rompelent.  I’rotestunt  Huy  .tiin  i  ifiin ! 
Hire  .\merieiin!  Hox  ol>55,  Kditor 
Publisher. 

Ace~  Reporter,  33 — fifteen  years’  Metro¬ 
politan  dailies.  Rewrite,  copy  desk, 
foliniinist.  makeup  experience.  Box  5676, 
Editor  I’ublisher. 

After  college  what?  Thi-  Wl'.A!  S  iuirling 
UU'oline  :  Not  if  an  editor  needs  tin 

;iinbitious  Xorthwesti'i'ii  university  jour- 
ralisin  'iltier.  who  ran  hring  in  the 
storii  s  Box  .57'J  I.  Kditor  A:  I’lihlisln  r. 

.\n”expert  at  getting  facts.  Intervieweil 
over  .’ll.tlPO  (leople  on  many  subjects. 
Knows  people.  Interesting  writiT.  .Any¬ 
where.  Box  5736,  Kditor  A-  I’ublislu'r. 

.At  liberty,  veteran  editor  seeking  charge 
weekly,  small  daily,  'rhoroughly  nioler- 
Stand  husilO‘SS.  Best  refereni'e-.  Box 
Kditor  A  I’tihlisln  r. 

At  present,  city  editor  small  daily;  have 
six  ye.irs  -ports,  two  yi- ir-  <  ity  siile  i  x 
pc-rieioe.  .1,  Kaymond.  Bo.x  50,  .Station 
R.  Bronx,  .New  York. 

Attention  Editors  -.s-.iasoio  d  news  exeeii 
tive,  now  in  resjsonsihle  position,  seeks 
perinaneney,  future  with  suhstantial, 
progressivi-  daily.  Fourteen  years  metro 
politan  i  xperienee  iiielinh-s  every  joh  — 
report'-r  to  man-iging  editor,  ('onseien- 
tious.  eitnstriictive  elVorls.  Convincing 
record,  umtui-st  ionahle  referenci*s.  Mar¬ 
ried,  36.  Details  on  re(|uest.  Box  5610, 
Editor  A  I’uhlisher. 

Cartoonist.  21  —  threi'  ye,-irs’  exiierii  io  e 
daily  sports-e;irttton  strip,  news  strip, 
political  and  topietil  tartoon-.  Box  ilT'.ni, 
Editor  A  l‘iihlisher. 

City  Editor,  reporter,  feature,  driouit.  mu 
sir  writer  on  :t3,000  daily,  'rwenty  nine 
Eight  years’  e\t*ei-ienee.  I’ulit/.er  School. 
Traveled.  Seeking  special  assignment  or 
general  news  reporting  on  larger  |iaper 
(’li|i|iings.  references  availahle.  Follow- 
tag  for  iiame.  Vtilni-il  in  prt*setit  posi¬ 
tion.  Box  .572*1.  Kditor  A  I’uhlishec. 

Desk  Man,  33 — Fifteen  years’  Metropoli 
tan  experience.  Past  five  years  Chicago 
dailies.  Box  5677,  Editor  A  Publisher. 

EDITOR’ 

Qualified  as  editorial  writer,  editor  or  other 
executive  p>ositiou  in  daily  field.  Seven¬ 
teen  years’  experience  metropolitan  re¬ 
porting.  weekly  and  daily  editor.  Now 
publisher  (not  owner)  of  daily  slated  lor 
absorption  by  chain.  Familiar  budgeting, 
costs,  departmental  management. 

Box  5590,  Editor  &  Publisher 

Editor,  31,  city,  editorial  writing,  general 
reporting.  Available  April  15th.  Excellent 
references.  Go  anywhere  for  interview. 
Box  5669,  Editor  &  Publisher. 

Editorial  Cartoonrst.  23,  professionally 
trained,  timely  ideas,  some  art  dept, 
experience,  salary  secondary.  Write  for 
Sample  Folder.  James  Penton,  44  Lynwood 
Ave.,_^GIeiiside,  Penna. 

En^sh  major  graduating  from  Amherst 
College  desires  position  on  small  city 
daily  doing  reporting  or  feature  writing. 
Previous  experience  on  weekly  and  daily. 
Expect  only  living  wage  at  first.  For  in- 
fonuation  write  H  cSiddeback,  D  T-D, 
Amherst.  Massachusetts. 

EXECUTIVE  DIRECTOR 

hxecutive  Director  of  membership  associa¬ 
tion  whose  success  has  attracted  National 
attention  desires  change.  Age  38,  uni- 
ver.dty  trained,  former  president  of  u 
National  educational  association ;  former 
chief  editorial  writer  leading  Bouthem 
daily;  thoroughly  trained  in  publicity, 
advertising,  public  contacts,  good  speaker, 
widely  traveled.  Seeks  executive  posi- 
tiiin  enniineiisurate  with  his  ability.  Box 
5642.  Kditor  A  Publisher. 


Music  Editor  and  Critic --Young  man.  ex¬ 
cellent  background,  practical  musical 
knowledge,  experieneed  journalist,  bril 
liaiit  writer.  Protege  of  one  of  .America's 
famous  music  and  dramatic  critics.  Re 
fi  renees.  Box  5(i82.  Kilitor  A  Publisher. 

News  executive,  metropolitan  experience, 
fine  recoril ;  go  anyw  liere,  'outli  life- 
ferred;  aceeiit  eopyreading.  Box  5725, 
Kditor  A  Publisher. _ _  _ 

Reporter-Writer.  Six  years  of  expi'i-ience 
on  Metropolitan  paper.  Only  26  years 
old.  Sports.  Rewrite.  Can  edit  copy. 
Writes  columns  that  sparkle  with  origi 
nality.  Go  any  jilace.  Box  5602.  Kditor 
A  Publisher. 

Reporter,  experienced.  College,  widely  trav¬ 
eled  Euroiie,  South  America.  Age  21. 
Now  New  Y’ork.  Want  job  on  newspaper 
or  trade  publication.  Box  5667,  Editor 
A  Publisher. 

Reporter,  24  I  nivcisity  joiirnalisiu  graiT 
uate;  legwork;  ropy  editing  expeririirr; 
prefer  intensive  work  on  small  ilaily  at 
luoderali-  -alaiy  Box  .5722.  Edit*ir  A 
PahlislicT. 

Sports-Editor,  copydesk,  reporter.  Six  years’ 
exjierienee  .Metroiiolltan  daily.  (tli.*MM*  i-ir- 
i-nlatioii.  Will  work  anywliere.  Box  5734. 
l-!diloi‘  ,V-  Piildi'lier. 

University  graduate,  2.5,  three  years  all- 
around  editorial  experienee  topnoteli 
small  daily,  .-eeks  broader  opportunity. 
Box  5713.  Kditor  A  Puhlisher. 

University  journali.sm  graduate,  22,  trained 
ill  reporting,  desk  work,  rural  joiiriial 
ism.  some  photography,  wants  chance. 
Box  .5695,  Kditor  A  Piildisher. 

Young  Woman  Reporter,  weary  of  coeoniits 
and  Minshine.  seeks  iiermanent  job  on 
daily.  Km|iloyed  for  last  tliree  years  on 
'inall  Florida  daily  with  experienee  on 
Louisiana.  Missouri  weeklies.  I.niiisiaiia 
daily  University  graduate  in  journalism 
hut  don’t  hold  it  against  me.  A-l  refer 
eiices  fiiim  all.  Will  come  on  trial.  Box 
5717.  Kditor  A  Piihli^lier. 


Situations  Wanted 

General  &  Administrative 


As.sistant  to  Business  Manager  or  Puhlisher. 
Broad  experience  in  Business  Office  and 
Production  nianageinent.  Outstanding  rec¬ 
ord  of  costs  in  nieehanieal  departments. 
Snece.ssful  in  handling  labor  problems. 
Understands  operations  of  other  depart¬ 
ments.  Go  anywhere.  Box  5673,  Editor 
A  Publisher.  _  _ 

Auditor,  Controller,  Married.  Twenty  eight 
years  coiitiniinns  newsimper  experience, 
available  immediately  as  result  reorgani¬ 
zation.  Exceptional  references  and  back¬ 
ground.  Box  5694.  Editor  A  Publisher. 

Thoroughly  experienced  newspaper  man,  re¬ 
cently  resigned  publisher  would  aid 
busy  exeeutive.  Has  enviable  record  of 
aeeomplishment  and  eeonoiny.  Best  of 
references.  Box  5628,  Editor  A  Publisher. 


Situations  Wanted 

Mechanical 


Art  Director.  Good  record,  experienced.  Can 
eonibinc  art  and  engraving  departments 
ensuring  reproducible  copy  for  engraving 
and  printable  plates  to  press.  Efficient, 
economical.  Box  5710,  Editor  A  Pub¬ 
lisher.  _  _ 


All-round  photoengraver  for  small  news 
paper  shop,  anywhere,  best  references. 
13  years’  experience.  Donald  MaePlier.soii, 
65  21 — noth  St..  Rielimond  Hill,  N.  A'. 

Combination,  Stereo-Pressman.  .Age  36,  non¬ 
union.  Nineteen  yi  ars'  exiierieiiee  on  all 
types  of  presses.  Refereiii’es.  married, 
dependable.  Box  .5742,  Eilitor  A  Pub- 
lislier. 


General  assignment  and  feature  writer,  n- 
'vriti-.  Eight  yi-ars'  experienee  in  the 
iirwspaper  field.  .Age  :i<i.  Yassar  college. 
Eiiniier  woman's  |iage  editor  for  Metro¬ 
politan  daily  and  reeently  emidoyed  by 
*1  high  .St.ate  otlieial.  doing  ropywritiiig 
for  a  legislative  piildieation  and  in  eliarge 
Ilf  ile|iartmeiital  piiblirity.  Excellent  re 
fereiM-e-  Box  .5566,  Editor  A  Publisher 

1  want  to  get  out  of  reporting  into  desk 
'viirk  I'ditiirial  writing,  resenreli.  Five 
years  hroad  experienee  small  daili<‘.s. 
"is  grad  ,  27.  married.  Box  5748.  Edi 
tor  K  Piildisher. 

I'Ve  had  18  years’  experience  as  keymnn 
and  editorial  executive;  in  all  sections 
of  country;  married.  39 — young  enough 
for  many  more  constructive  years  of  en¬ 
deavor  and  mature  enough  to  know 
answers  to  most  news  department  prob¬ 
lems;  want  ehanee  to  eapitalize  on  ex 
perinei  ,•  with  growing  publication  any 
where  B„x  5.532.  Editor  A  Publisher. 

•*waging  Editor,  publisher's  assistant. 
Wide  experience  in  editorial,  business, 
production  departments.  Former  em¬ 
ployer  says,  "All  asset  to  publisher  who 
U'oiitj  the  best."  Another  says,  "He  knows 
tmat  cfery  mail  in  every  department  should 
to  and  knows  machinery."  Available  for 
f  interview  at  Publisher.^’  Convention. 
Box  5678.  Editor  A  Publisher. 

I 


Foreman — wishes  contact  with  publisher 
desiring  efficiency  and  low  costs  in  com¬ 
posing  room.  Twenty  years’  experience. 
Prefer  large  city  daily.  Satisfactory 
references.  Box  5650,  Editor  A  Pub 
lisher.  _ 

Fully  Experienced  Tubular  Pressman.  Stero. 
24  years’  experienee.  Experieneed  in 
eomniereial  work.  Reliable,  referenies 
Permanent.  Brnee  Brand,  724  E.  Maple. 
F.iiid.  Oklahoma 

Machinist-Operator.  Fa-t  ;  ete.iii ;  r.  li.ihh 
allround  ixiierieiiee  iiieliidiiig  ^iiiiervi- 
ing.  .Must  be  steady  work  Box  .576s. 
Editor  A  Piiblislier. 

Mechanical  Superintendent-  t'omposii.g 
room  Foreman,  now  employed,  desires 
change.  Can  ro-ordiiiatc  dcparlmi  iit- . 
restore  discipline,  install  time,  cost  sys 
tcm.  reduce  eosis.  A  1  refereiiees  l',o' 
.5736.  Editor  A  Puhlisher. 

Working  Foreman  or  Mechanical  Supt.  Six 
teen  years  as  exeeutive,  now  open  for 
situation.  Daily  or  combination  duily 
job  shop.  Know  makeup,  floor,  all  ma¬ 
chines,  good  machinist,  rotary  and  flat¬ 
bed  webb  newspaper  presses,  jobbers, 
stereo,  etc.  Sober,  reliable,  loyal,  thor 
ough  executive,  printer  operator-pressman. 
Handle  help.  State  salary,  conditions 
Box  5654.  Editor  A  Publisher. 


THE  EQUIPMENT  MART 

1  hfsf  volumns  tist  ii.sfii  anti  iit'iv  ft/iti ffnn-nt 
und  sit/tplivs.  I.vodiiic  tivafris.  stipidy 
tumsvs,  and  privutf  smirt-va  thf  itt’tns. 


Composing  Room  Equipment  For  Sale 


eSM — 42  Pica  Intertype — practically  new. 
Serial  niiinber  over  10,000.  Kquipped 
with  (3)  Full  Leiiirth  90  Channel  Majru* 
/.ines,  36-Chanin‘l  Side  Auxiliary  Ma^ja* 
/ino.  (3)  Molds.  Gas  Pot,  Motor,  etc. 
r'erins. 

PAYNK  i't  WALSH  CORPOUATIOX 
82  HKKKMAN  ST..  NKW  YORK 

Duplex  tubular  plate  hnisher  with  3  H.P. 
220  voli  Allix  (’h:»liiu*rs  motor,  aixl  Du¬ 
plex  inlMibn  plat>‘  castiu^  box.  Both  in 
iii’'*t-ei;j's  (‘(inditioii.  Low  price  for  tjuich 
-;ile.  I’ved  7  col.  Iloe  ll;it  CJl'^lin;;  box 
aiol  (ftes-w  stereotype  .s;iw  trimmer  as  is. 
Cliejip.  l»o\  ‘i7.’>o.  Kilitor  I’liblislier, 

For  Sale — In  good  condition,  5  fonts.  8 
matrices,  ten  dollars  font.  1  font  0  pt.. 
fifteen  dollars.  Indiana  Printing  and  Pub 
I'shing  (’o.,  Indiana.  Pcnnsi. 

Improved  design  magazines  for  Litiotype 
maehine.  (ill  lots  of  3  or  more. 

'lop  ])]ate  of  duralumin,  bottom 
plate  of  brjis-..  ('ftmbines  best  features  of 
all  former  designs.  Accurate,  strong, 
litrbt.  'reitn»  as  low  as  down.  bsiIaiiCi 

'^10  per  month.  Montgiuuery  A  Bacon. 
Towanda.  Pa. 

Linotypes  and  Intertypes  for  sale,  rebuilt 
up  to  a  standard,  not  <lowii  to  a  price. 
Yowliere  else  Will  \du  k'**t  greater  value. 
^'ou  sav<‘  at  lejist  I  to  on  our  many 
bite  modf'Is.  Also  lartre  assortment  of 
•uatrices,  msiu'.a/ines,  Monoiiiels,  electric 
pots,  feeders,  iqc.  Kveiythini;  for  the 
eom  posi  tilt  r»»om.  Lijiotype  Maintenance 
To  237  Lafavi’tte  St  .  X.  Y. 

Linotyi)c  Machines  Are  Rebuilt  mueh  more 
•  •conomicallx  thru  our  'pecbili/ed  serviee. 
Moflertii/al  ion  possible  onl\  llini  ST.AU 
iiipioNi’d  puts.  Ask  f«»r  <leiails.  Linotype 
Parts  Co..  2<>3  Lafayette  St  .  New  Yfirk 
<'ity. 

Monotype  display  matrices  \s  to  :u»  pt 
('l)«]leiiiiilil  Bold.  Bold  Cendensrd.  Bob! 
Italic:  (’blister  Bold.  Bold  Italic;  (foudy 
Bold:  ('ooper  Black  14  to  3b  pi,  (iood 
as  new.  .SHk(h>  per  font.  .lOl  1L\.\L 
I' I  M  lis,  Racine.  Wiscon>in. 

Rebuilt  Linotype  and  Intertype  machines 
for  sale.  All  models.  LINOTYPK  SUP¬ 
PLY  CO..  33:>  (’anal  St.,  New  York  City. 


Mechanical  Equipment  Wanted 


Goss-O-Type  Press.  Ningh-  m-  dmihh-  ni.it 
with  floithle  fohl.-r;  .ilsu  e.iniph-te  job 
l.rinting  equipnieMt .  Bi.x  .5794.  Eilitor 
A  l’nbli..iber. 


Quarter-folder  w.intiil  for  Hm-  :!2-pagi 
press.  STAR.  Wii.iliiiigton.  N.  .1, 


Wanted;  Cutler-Hammer  iiewspniMr  dis¬ 
patch  eoMveyor.s.  Giv.-  (nil  ileseription 
f.o.b.  point.  Box  .5797.  Kditor  Fiih 
lisher. 

Will  buy  for  cash.  Modid  s  Kinotypes  or 
.Model  ('  liiterlypi'.  Box  .5795.  Editor  .V 
I’ublislier. 

Wanted:  Cutler  -  Hammer  newspaper  dis¬ 
patch  conveyors.  Give  full  description, 
price,  f.o.b.  point.  Box  5498,  Editor  A 
Publisher 

14  or  similar  Linotype;  FB  pres.s  to  handle 
4  pages  of  6  eol.  x  21)”  pa|)er :  folder  for 
4.  6  and  6  pages.  THE  TOWN  f’RIKR 
I’owell  River,  li.  ('..  Canada. 


Newspaper  Machinitt 


Moving,  erecting,  dismantling  —  pres.srooin 
and  stereotyite  equipment,  (’all  BKekmau 
:(.5967.  H.  Ammon  A  Co  ,  136  Lafayette 
.61..  N  Y  <!. 

Specialists  in 

Dismantling  Erection-Rebuilding 
Duplex  and  Goss  Flatheds 
(loss.  Hoe.  .Scott  and  Duplex  Rotaries 
ANYWHKRK  ANY  TIMK 
Pajay  Betlipage,  New  York 


Mechanical  Equipment  For  Sale 

All  sizes  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINKRY  KXCHANGK.  Inc.,  30  West 
24th  JStreet,  Now  York  City. 

For  Sale-  Due  to  ilijiiigc  of  equii»iiient  we 
<iffcr  the  following:  Mile-^  (new)  Full  page 
casting  btix,  $B);  14x22  ('olts  ])ress  with¬ 
out  motor,  $7r>;  .Miller  Bench  Saw  with 
motor,  extra  s:iws.  trimmers,  brass  saw. 
In  fine  condition.  $100.  Several  8-col. 
.-vki  icton  chases.  Bm  tou  HcIlOhs  Record. 
Grand  Rapid-:,  Mich. 

Practically  new  Hoe  octuple  press;  mono 
type  material  caster.  jiKo  monotype  sorts 
l  atter,  both  W'ith  electric  ]»ots  an(i  motor. 
Model  -8  linotypes.  No.  2  Rouse  band 
saw.  South  Bend  News  Times,  South 
Bend.  Indiana. 

PRIN'1‘IN(J  K(^UIBMKNT  FOR  SALE 

We  boimht  lh(*  Labor  paper  ;tnd  iiave  left. 
24x30  liee  Cylinder  Pre^s  No.  982,  in 
fine  rondition;  2  Gordon  jobbers  8x12 
ami  I0.xir»:  Kelip>e  folder  No.  2707:  ir» 
gallon  Blotchliehl  melting  ]>ot  and  four 
molds;  5^-page  ca^itiig  bi>\ :  90  fonts  of 
type,  with  casi's,  lead<  ami  slugs,  gal 
leys  and  imposing  stones. 

VGi:  UA.N  Bl'Y  TT  ('HKAPl 
Apply  to  Alton  Evening  Telegraph. 

Alton.  Ill. 

Rebuilt  printing,  type-setting,  binding  equip¬ 
ment  and  supplies.  Large  stock.  Bar 
gains.  'Perms.  Shakiin  Printing  Machin¬ 
ery  Co..  129  West  24th  St.,  New’  York. 
N.  Y. 


Press  Room  Equipment  For  Sale 

Bargain;  !4eoll  6  rjliiidi'v  nnilti  unit  presn. 
Steid  cvlindeis,  lo’br  bearings.  23  9/lC 
cut-(tfr.  A(/  and  DC  powered.  Also  2 
Bony  Antoplates.  TI>is  fast  press  will 
solve  e(|uipm(‘nt  ami  production  prob¬ 
lems.  Sell  2  units  up.  See  us  during 
\NP.\  convention. 

J.  J.  HARRINGTON  ASSOCIATES 
Consultants,  Publishers.  Newspaper 
Financing 

1 1 1  Lexington  .Avenue.  New  York  Cilv 
VAnderbil!  b-4189 

Duplex  H-page  flat-bed  press;  prints  and 
fold.s  1.  t>  Ai  8-j»age  papers  from  roll 
paper;  also  tabloids  8.  12  k  lb  page: 

speed  up  to  b,(h)0  hour;  equippt>d  with 
imttor  and  starter  and  lb  singb*  and  one 
double-page  chases.  First  class  condi¬ 
tion.  'PIMKS.  Okmulgee.  Okla. 

Hoe  Condensed  Quad  Right  Angle  32  page 
press  23.56"  catot'f.  Has  not  been  usetl 
since  factory  rebuilt.  Price  $4,000. 
Box  r>7t»0,  Kditor  A:  Publisher 

16-pagc  Goss  press  with  compltde  stereo¬ 
typing  and  electrical  equipment  for 
$5,000.  Also.  Master  Precision  eiigrav 
ing  plant  for  $800.  Both  prices  cash 
fob.  Chillicothe.  NEWSADVKHTI8EU. 
('hillicothe,  Ohio. 


Photo-Engraving  Equipment  For  Sale 


<'llK.MCO 

I’hiito  Kngraving  Kqiii|pniriil 
i'c>iii|ili'ti'  film  plants 
Chemeo  FhotoProducts  Company 
2:(i)  \V.  4 1  St  StiTi-t  Now  York  City 

Complete  Photo  Engravers  Equipment 
chemicals  and  supplies,  manufacturers 
and  distributors.  Send  for  catalogue. 

THE  DOUTHITT  CORPORATION 
650  W.  Baltimore  Ave.,  Detroit,  Mich. 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

116  John  St,  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  III. 

Tasope’,  world’s  largest  builders  of  com¬ 
plete  photoengraving  plants.  Precision 
built,  low  cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  Dept.  A,  TASOPE’ 
Bldg.,  Aurora,  -Mo. 


j  NEWSPAPERS 

[  Bought  and  Sold 

i  Confidential  Co-operation 

I  NEWSPAPER 

1  APPRAISAL  CORPT4. 

2  L.  Parker  Likely,  Free. 

1  Times  Building,  Now  York 

jiiiiiiiuwRni 


NEWSPAPER 

PROPERTIES 
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SHOP  TALK  AT  THIRTY 


OSWALD  GARRISON  VILLARD  pa¬ 
rades  no  “success  story”  in  “Fight¬ 
ing  Years.”  his  autobiography  just 
published  by  Har- 
Villord  court.  Brace  &  Co. — 
Tell*  Hi*  Own  ^43  pages,  well  illm- 
trated.  competently 
indexed.  His  memoirs 
are  an  account  of  40 
years  in  which  he  was  generally  on 
the  “wrong  side.”  pelted  with  the 
insults  that  each  generation  reserves 
for  members  who  don't  conform.  They 
cover  years  in  which  he,  as  editor 
and  owner  of  the  New  York  Evening 
Post,  never  drew  more  than  $3,600  in 
salary,  seldom  finished  the  year  in 
the  black  and  finally  sold  the  paper 
because  he  could  not  afford  to  meet 
its  mounting  deficits. 

They  were  years  in  which  the  Even¬ 
ing  Post  was  read  “by  every  damned 
editor  in  New  York  State.”  in  which 
it  scored  many  a  beat  of  national  im¬ 
portance,  in  which  its  counsel  and 
that  of  its  editor  was  followed  by  sev¬ 
eral  Presidents,  in  which  it  scorned 
to  compromise  principle  for  either 
political  support  or  advertising  pa¬ 
tronage.  No  success  story?  Maybe  not. 
but  journalism  has  had  few  finer 
“failures.” 

You  can  understand  after  sitting  up 
for  most  of  three  nights  with  this 
book  why  Villard  was  seldom  popu¬ 
lar  with  his  fellow  publishers.  He 
usually  associated  himself  with  the 
elements  of  society  that  the  conserva¬ 
tives  call  “crackpot.”  He  championed 
equal  rights  for  the  Negro,  even  in 
the  deep  South.  He  tried  to  stem  the 
currents  that  swept  the  United  States 
into  the  World  War — and  his  only 
local  journalistic  colleague  in  that 
camp  was  W.  R.  Hearst,  for  whom  he 
had  no  admiration.  His  own  German 
birth  (while  his  German-born  Amer¬ 
ican  citizen  father  and  his  Boston- 
born  mother,  the  daughter  of  William 
Lloyd  Garrison,  were  traveling 
abroad)  let  him  in  for  all  the  raps, 
short  of  arrest,  that  our  tolerant  peo¬ 
ple  dealt  out  to  “Enemy  aliens’' 

He  performed  what  today  seems 
like  a  miracle  in  keeping  the  Evening 
Post  afloat  with  a  circulation  of  about 
22,000  when  his  competitors  had  from 
eight  to  30  times  as  much.  When  he 
left  the  Post  in  1918,  giving  the  st.aff 
the  right  to  sell  it.  its  deficit  was 
$120,000;  during  the  next  two  years 
under  the  financial  wizardry  of 
Thomas  W.  Lamont,  the  paper  was  in 
the  red  to  the  tune  of  $2,000,000. 
Villard  can  be  pardoned  for  musing 
that  maybe  he  wasn’t  so  incompetent 
as  a  publi.sher  after  all. 

*  *  * 

HE  WASN'T.  He  surrounded  himself 
with  reporters  and  writers,  editors  and 
business  managers  who  found  in  jour¬ 
nalism  the  attraction 
Thi*  Owner  that  our  modern  re- 
No  Dictator  ahsts  treat  as  a  fabu- 
.  _  ...  lous  legend.  Many  of 

to  Editor*  r>  i 

the  Post  staff  are  ac¬ 
tive  —  and  famous  — 
in  the  service  of  other  newspapers. 
There  do  not  appear  to  have  been 
many  of  the  brilliant  souses  whose 
passing  Stanley  Walker  recently  de¬ 
plored.  And  Villard  tells  of  only  one 
outright  rascal,  who  covered  the 
Spanish -American  War  from  Florida 
and  sent  the  Post  circumstantial  ex¬ 
pense  accounts  from  Cuba. 

If  Villard’s  Post  (he  several  times 
refers  to  it  as  “my  Evening  Post”  to 
distinguish  it  from  later  transitions) 
was  a  failure,  it  was  not  for  lack  of 
competent  editorial  talent.  Nor  can 
incompetent  business  management  be 


By  ARTHUR  ROBB 

blamed.  We  look  back  a  quarter 
century  to  Emil  Scholz’s  valiant  ef¬ 
forts  to  convince  advertisers  that  the 
Post’s  22,000  could  “buy  like  a  mil¬ 
lion.”  They  couldn’t  and  didn’t,  but 
Scholz  and  his  predecessors  did  try 
to  sell  what  was  put  into  their  hands 
— of  which  we  could  use  more  today. 

We  can’t  accept  Villard's  repeated 
estimate  of  himself  as  a  journalistic 
failure.  He  and  his  father  before  him 
clung  to  the  principle  that  as  owners 
they  should  not  interfere  with  the 
paper’s  editorial  course.  That  was 
noble,  but  like  other  Villard  ideas,  not 
“practical”  in  a  world  which  often 
ignores  principles  and  beclouds  mo- 
tiv’es. 

It  wasn’t  practical,  for  instance,  to 
let  Godkin  campaign  against  the  law 
which  permitted  travelers  to  bring 
in  only  $100  worth  of  foreign  goods 
duty  free,  in  the  terms  that  he  chose. 
The  law  was  jammed  through  Con¬ 
gress  by  a  New  York  mercantile 
group  and  Godkin  slugged  away  at 
the  merchants  with  individual  and 
hiehlv  nersonal  insults,  reflecting  per¬ 
haps  his  native  British  contempt  for 
“tradesmen.”  His  campaign  didn’t  win. 
probably  could  not  have  won.  what¬ 
ever  its  merits,  and  it  cost  the  Post 
thousands  of  dollars  in  advertising. 
Villard  knew  the  consequences  then, 
but  never  moved  a  hand  to  muzzle 
his  editor.  He  knows  them  fullv  now 
and  has  not  a  word  of  regret  for  his 
stand.  Was  he  right  or  wrong?  Is 
an  owner  justified  in  crippling  his 
newspaper  to  defend  an  admirable 
princinle  to  the  point  of  its  abuse  in 
a  triflin"  cause,  in  avoiding  even  a 
technical  violation  of  that  principle  to 
stop  the  abuse  and  to  protect  the 
paper’s  greater  achievements?  We 
don’t  think  so.  You  don’t  silence  ma¬ 
chine  guns  by  dying  on  their  muzzles. 
*  *  * 

VILLARD  did  not  compromise,  either 
with  the  Post  or  with  the  Nation, 
which  he  owned  and  edited  for  15 

years  after  1918.  He 
Many  Con-  accepted  no  public 

♦ra*t*  But  No  m^- 

.  eratelv  wealthy,  but 

Compromise*  communion 

with  other  men  of 
wealth.  He  usually  took  the  side  that 
made  his  fellow  members  of  Fifth 
Avenue  clubs  turn  away  when  he 
entered  the  room.  He  was  on  terms 
of  intimacy  with  Theodore  Roosevelt. 
William  Jenninvs  Bryan.  Charles 
Evans  Hughes,  Woodrow  Wilson.  Wil¬ 
liam  Howard  Taft.  Franklin  Delano 
Roosevelt — and  never  hesitated  to  let 
all  of  them  have  both  barrels  when 
he  thought  their  acts,  their  omissions 
or  their  broken  promises  earned  his 
criticism.  He  was  a  sound  student  of 
military  affairs,  the  friend  of  many 
soldiers — but  he  hated  war. 

In  the  midst  of  our  war  fever — 
January,  1918 — he  published  the  text 
of  the  secret  treaties  between  the 
Allies,  dug  up  in  Petrograd  by  the 
new  Bolshevik  regime — an  “exclusive” 
which  he  shared  with  the  Chicago 
Daily  News,  St.  Louis  Po.st-Dispntch. 
Milwaukee  Journal,  Philadelvhia  In- 
nuirer.  Pittsburgh  Press,  Baltimore 
Sim.  Richmond  News-Leader,  Hart¬ 
ford  Times  and  Buffalo  News.  That 
took  acumen  and  guts.  So  did  his 
subsequent  challenge  of  President 
Wilson’s  claim  that  he  (Wilson)  did 
not  know  of  the  treaties  until  after 
his  arrival  in  Europe  a  year  later. 

For  the  run  of  politicians  who  reach 
high  place  in  the  U.  S.  A.,  and  in 
London.  Villard’s  tone  is  critical,  often 
contemptuous.  His  strongest  admira¬ 


tion  goes  to  Grover  Cleveland,  for 
forthright  refusal  to  compromise  his 
principles  on  the  eve  of  an  election. 
“Very  well,  gentlemen,”  was  Cleve¬ 
land’s  reply  to  counsels  of  expediency, 
“I  shall  be  defeated.”  He  was.  Theo¬ 
dore  Roosevelt  gets  many  pages  in  the 
book,  few  of  them  laudatory.  His 
ambition  to  win,  regardless  of  what 
went  overboard,  damned  him  in  the 
eyes  of  an  editor  who  preferred  truth 
to  victory.  Wilson’s  vanity,  his  “su¬ 
periority,”  his  distaste  for  the  advice 
of  people  who  knew,  his  unwillingness 
to  accept  some  of  Villard’s  suggestions 
at  the  risk  of  political  upheaval — these 
give  the  Princetonian  a  low  mark  at 
the  hands  of  John  Harvard’s  son. 
Harding  “at  least  had  a  heart,”  Villard 
writes.  He  believes  foul  play  was 
present  in  this  President’s  death.  His 
estimate  of  the  three  administrations 
which  followed  Wilson’s  is  “corrupt” 
for  Harding,  “standstill”  for  Coolidge 
and  “do-nothing”  for  Hoover.  He 
passes  “no  complete  judgment”  on 
Franklin  Roosevelt,  believes  that  the 
people  want  the  type  of  leadership 
FDR  offered,  but  “holds  no  great 
brief  for  him  de.spite  a  lifelong  friend- 
.ship.” 

Villard  ends  the  book  thus,  with 
complete  patness: 

"That  this  editor’s  mistakes  may 
have  been  numberless  during  his  edi¬ 
torial  career,  his  failures  egregious, 
must  be  perfectly  plain  to  the  reader. 
Perhaps,  however,  it  can  be  said  of 
him  in  retrospect  that  he  did  know 
how  to  fight  and  cared  enough  about 
the  struggle  to  put  into  it  all  that  he 
had  to  give  during  his  fighting  years 
— as  his  life’s  contribution  to  the 
country  which  he  has  sought  to  serve 
and  the  democracy  for  which  he  will 
never  cease  to  strive.” 

That  fight  was  worth  while,  from 
the  standpoint  of  results  too.  It  is 
worth  continuing  with  another  lance- 
breaker  of  Villard’s  metal  in  the 
.saddle. 


ANOTHER  book  which  won’t  make 
comfortable  reading  for  people  who 
like  to  believe  in  things  as  they  are 
is  “Mexico  Marches.” 
Mexico  Today  ^  dramatic  portrayal 
ond  Since  modern  history 

-  ^  south  of  the  Rio 

Porfirio  Dioi  j  „ 

Plenn,  published  two 
weeks  ago  by  Bobs-Merrill  Com¬ 
pany.  Its  review  won  an  eight-column 
headline  in  the  Laredo  (Tex.)  Times, 
which  may  be  a  new  high  for  any 
book  in  any  newspaper. 

Plenn  is  a  newspaperman  of  long 
experience.  He  has  been  in  Mexico 
for  the  United  Press,  for  several 
American  newspapers,  and  for  the 
Jack  Starr-Hunt  news  service  in 
Mexico  City.  Whatever  may  be 
thought  of  his  conclusions  and  his 
preferences,  it  cannot  be  denied  that 
he  has  u.sed  his  eyes  and  ears. 

Half-forgotten  names  rise  from  the 
past  as  you  read.  Francisco  Madero, 
the  futile  and  tragic  dethroner  of 
Porfirio  Diaz;  Huerta,  de  la  Huerta. 
Carranza.  Obregon,  Calles,  Rodriguez, 
Moreno.  Villa,  Zapata — names  which 
have  made  many  a  headline  spring  to 
life  here  as  men — some  of  them  scoun.- 
drels.  some  patriots  of  whom  any 
nation  might  be  proud.  They  live  in 
this  print,  especially  Zapata  and  the 
present  Lazaro  Cardenas.  For  these 
two  the  author  reserves  his  greatest 
praise,  even  though  Zapata  seldom 
graduated  above  the  status  of  “bandit” 
in  the  minds  of  American  readers  25 


years  ago.  He  was  much  more  than 
that. 

Despite  his  evident  esteem  for  Car¬ 
denas,  which  runs  through  the  bo(4, 
Plenn  has  done  an  objective  job  of 
reporting  and  analysis.  TTie  book  ii 
well-written,  aside  from  a  few  un- 
necessary  descents  into  colloquialism, 
and  it  is  convincingly  sincere.  The 
author  is  roundly  critical  of  the 
Roman  Catholic  Church  for  its  land- 
holding  policies  and  for  Mexican 
illiteracy,  but  he  gives  no  comfort 
whatever  to  those  on  either  side  of 
the  river  who  believe  that  the  Cathol* 
Church  is  on  the  way  out  as  a  Mexiem 
institution.  He  is  not  at  all  sympathetie 
with  the  “victims  of  expropriaticM;^ 
he  hopes  that  Mexico  is  at  last  on  the 
way  to  an  equitable  land  policy  whick 
will  afford  the  chance  of  decent  livii^ 
to  the  masses.  And  he  pulls  ae 
punches  in  describng  how  the  succes¬ 
sion  of  Mexican  patriots  have  so  often 
burked  the  revolution  that  began  2S 
years  ago. 

You  set  this  book  down  with  the 
conviction  that  Mexico  will  not  be 
good  soil  for  Moscow’s  communism 
or  Germany’s  Nazisim,  nor,  for  that 
matter  for  the  kind  of  democracy 

cherished  by  the  United  States.  Ex¬ 
ponents  of  all  are  there,  but  the 
Mexican  seems  to  be  stubbornly 

groping  toward  a  new  civilization  all 
his  own.  Not  even  the  keen  mind  of 
Plenn  can  say  clearly  just  what  it 
will  be.  *  *  * 

ANOTHER  BOOK  of  the  past  week'i 
grist  can  be  put  on  the  shelves  re- 
served  for  trivia.  Laurence  Greene, 
its  author,  calls  it 
Journali*m'*  “The  Era  of  Wonda- 
Sin*  Po**  Nonsense  ”  with 

.  _  .  a  graceful  bow  to 

in  Review  Westbrook  Pegler  for 
the  title.  The  pub¬ 

lisher  is  Bobbs-Merrill  Co.  It  is  i 
fairly  cynical  picture  of  1918-1933  in 
a  series  of  snap-shots  and  sevai- 
reclcrs,  culled  from  news  stories  of 
the  events  which  successively  held 
America  spellbound. 

Beginning  with  the  oft-told  tale  of 
Roy  Howard’s  Armistice,  of  whid 
Hornblow’s  account  published  by  the 
Century  Magazine  in  1920  is  quoted 
at  length,  the  book  leads  the  reader 
through  a  series  of  “big  stories,”  son* 
of  them  Pulitzer  Prize  winners.  All 
of  them  represent,  in  the  author'* 
opinion,  the  combined  efforts  of  edi¬ 
torial  America  to  find  a  successfd! 
substitute  for  the  World  War,  the  un 
beatable  best  seller. 

We  must  have  cut  down  a  good 
many  spruce  trees  in  those  15  year* 
to  give  the  public  what  it  wanted.  The 
menu  included,  according  to  Mr. 
Greene’s  selection.  Leopold  -  Look 
Ponzi,  Hall-Mills  murder,  the  Lind 
bergh  saga,  Floyd  Collins’  death  un 
der  a  rock  in  a  Kentucky  cave,  the 
Bryan-Darrow  “debate”  over  evolu-i 
tion,  the  Ku  Klux  Klan,  the  Bonui 
Army,  A1  Capone,  the  stock  market, 
lunacy,  and  the  advent  of  FrankKi 
Roosevelt  to  a  Washington  whence 
inauguration  visitors  could  not  draw 
carfare  home.  There  were  13  other* 
but  you  get  the  idea. 

Not  many  of  those  stories  would  be 
cited  as  reasons  for  a  constitutional 
guarantee  of  press  freedom.  Not 
many  of  them  advanced  human  intd* 
ligence,  prosperity  or  pieace  one  milli¬ 
meter.  Yet  they  reflected  the  mood  of 
the  times,  possibly  helped  a  bit  to 
create  it — and  they  did  sell  papers- 
No  nation  could  live  long  at  the  pace 
they  indicate,  no  journalism  could 
keep  that  pace  without  hastening  • 
reaction  against  it.  It  was  an  age  thM 
knew  no  brakes  and  its  crash  w** 
probably  written  in  the  stars.  Mr. 
Greene  has  drawn  one  phase  of  it  ably 
and  entertainingly — but  our  irked  re¬ 
action  was.  “Why?”  “Why  bring  all 
that  up  now?” 


